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£15m push for uK LoTTErY rEvamp
Flagship Lotto game tickets up to £2 this weekend in attempt to halt flagging sales

The National Lottery’s much-discussed 
price rise comes into effect this week 
alongside a £15m marketing campaign 
promoting a “new dawn” for their main 
Lotto game. The campaign, which is 
the biggest since the draw’s launch 
in 1994, began with a teaser TV ad on 
Thursday ahead of the launch of the 
new-look Lotto on Saturday.

The strapline for the television advert 
will be “Game changing. Life changing” 
but the biggest change that players 
will notice is the doubling of ticket 
prices to £2. The overall prize fund will 
more than double, with the reward for 
matching three numbers increasing 
from £10 to £25, while the average 
Saturday jackpot is set to rise from 
£3.9m to £5m.

National Lottery operators Camelot 
have underlined their intention to 
“rejuvenate and re-energise” a draw 
that they admit has been in a “state of 
steady decline”. The firm also refuted 
reports that the amount of each sale 
going to good causes would drop, 
stating that they actually planned to 
increase such contributions.

The National Lottery announced 
record yearly revenues of £6.98bn 
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for the 2012/13 financial year, but these 
figures include the stronger-performing 
Euromillions draw and instant play 
games. Revenues for the individual 
Lotto draw actually fell 5.3% year-on-
year to £2.35bn. The average weekly 
Lotto sales for Q1 FY14 were £41.8m.

Camelot’s price hike and £15m 
campaign spend have been criticised 
in some quarters, with Labour mP Jim 
Sheridan stating that in both cases the 
money “could and should be going 
to charity”. Camelot say the £15m 
is funded from the firm’s operating 
costs, not from money designated 
for National Lottery Good Causes or 
players’ prize money.

meanwhile, UK regulatory bodies the 
Gambling Commission and National 
Lottery Commission have merged 
following Parliamentary approval.

KEY POINTS
• National Lottery launching £15m 
campaign to promote new-look, more 
expensive Lotto game
• Overall National Lottery revenues at record 
levels but Lotto game sales declining
• Operators Camelot say £15m not taken 
from good causes fund

 caSinO Finance
parTouchE obTaIn crEdITor 
proTEcTIon on rEpaYmEnTs
Firm secure safeguarding over 
outstanding €233.7m debt
Casino operators Groupe Partouche 
have been granted creditor protection 
in relation to a debt of €233.7m (approx 
£195m). The French firm made the 
safeguarding application with commercial 
court Tribunal de Commerce de Paris in 
a move which suspends repayments of 
the debt, granting the company time to 

come to an agreement with creditors 
as to the size and timeframe of future 
repayments. The firm have been failing to 
adhere to some of their loan covenants 
amid unsuccessful attempts to gain an 
extension on the repayments. 

“We are a profitable group that owes 
money and can repay. but our banking 
syndicate, which has radically changed 
over recent times, refuses to renegotiate 
the pace of our repayments to fit our 
capabilities,” said Groupe Partouche  
chief executive Fabrice Paire.

Groupe Partouche clearly see the 
move as an unfortunate step but one 
they’ve had no choice but to take given 
the possibility of the whole debt being 
called in for repayment. The company 
lost €8.6m in the year ending 31 October 
2012, while turnover for Q3 2013 was 
down 3% year-on-year to €109.1m.

 cHaRiTY aPPeaL
cLarIon sTaffEr TaKEs on  
rGT’s KILImanjaro chaLLEnGE
marketing exec joins volcano quest
Clarion Events’ Rebecca Harris has been 
confirmed as one of 27 adventurers 
taking part in the Responsible 
Gaming Trust’s first-ever overseas 

fundraising activity 
– the Kilimanjaro 
Challenge. 

The seven-day 
expedition will 
involve attempting 
to trek through four 
contrasting climatic 

zones before the final and ultimate 
challenge of climbing to the summit of 
Uhuru Peak (5,895m), the highest free-
standing mountain in the world.

if you would like to sponsor Rebecca 
and her fundraisers, visit the URL below 
to donate. They’ve already smashed 
their £50,000 target but every penny 
will help to support the RGT’s mission  
to minimise gambling-related harm  
in Great britain. Please give generously.

• www.tinyurl.com/rgt-rebecca

 induSTRY evenTS
EIG sET To wELcomE  
caLIfornIa assEmbLYman  
isadore Hall to provide informed  
view of state’s RmG progress

Chairman isadore 
Hall of the Californian 
State assembly has 
been announced as a 
keynote speaker at next 
week’s EiG conference 

in barcelona. With any future regulated 
Californian online poker market expected 
to be the most lucrative in the US, Hall’s 
insights and updates on the legislative 
landscape in the state will be invaluable. 
EiG takes place between 8-10 October 
and will see expert speakers discuss 
and debate vital industry topics such as 
regulation, mobile and social gaming.

• EiG (8-10 October) is set to welcome 
over 1,500 high-level delegates

“next he’ll admit the  
freemium model is a ripoff?” 
Eilers Research MD Adam Krejcik  

[@akrejcik] on Zynga CEO Mark Pincus 
saying he’s ‘pretty bored with all games’

“Fair play to @Ladbrokes for 
refunding eric Pickles bets, i 

thought him eating a Byron Burger 
was buying money though!” 
Matthew Glazier, [@matthew_

glazier], BettingPro

“Studies have shown that online 
gaming will not cannibalize casino 

revenue. Should be a non issue.”
Ifrah Law associate Griffin  

Finan [@G_Finan]

Produced and published by Players Publishing Ltd. all material is strictly copyrighted and all rights reserved. Reproduction without permission is forbidden. Every care is taken in compiling 
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Tweets of the week

View of a Partouche casino
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 neWS in BRieF
roundup: spanIsh LossEs; wILL 
hILL opEraTInG profITs down   
Plus the rest of the week’s stories on 
GamblingInsider.com and the web
• Regulated online gaming in Spain has 
lost €72.5m in its first year, according 
to a new deloitte report commissioned 
by Jdigital, a local online lobby group.
• Operators William Hill have recorded a 
year-on-year decrease in group operating 
profit of 31% for Q3 2013, with online 
operating profit down 28%. However 
group net revenue did increase by 10%.
• Operators mecca have launched 
the Fruit Farm game by providers 
Greentube across multiple channels. 
• England’s Football association has 
been accused of a “dereliction of duty” 
after failing to question three non-
league clubs about suspicious betting 
activity on a number of games.
• Ginx Tv have finalised their 
acquisition of European gaming 
television network The Player channel. 
• Suppliers Williams interactive have 
made their Vegas-style slot content 
available to online operators bet365. 
• Ladbrokes chief executive Richard 
Glynn is said to be under ‘considerable 
pressure’ after the company’s second 
profit warning in just three months.

commEnT
GI Friday launches 
today and it’s 
going to make 
your life easier 
Chris Lines, editor

“Welcome to GI Friday, your new weekly 
digest of news, analysis and updates 
from within the global gaming industry. 

We hope to position GI Friday as a one-
stop shop to help you keep abreast of 
what’s been going on, and save you from 
having to plough through the myriad 
press releases and newsletters that clog 
up your inbox on a daily basis. instead 
you can get it all in one place, free from 
bias or prejudice, with all the boring bits  
and PR-heavy filler taken out. We’ll only 
give you the good stuff here.

We hope you enjoy the first few 
issues. if you think we’re neglecting 
certain aspects of the industry, do 
write to me at editor@gamblinginsider.
com. Feedback is very welcome. We 
are convinced there are scores of you 
out there who are struggling to keep 
on top of the constant wave of new 
information coming out every week in 
this fast-paced industry. There simply 
aren’t enough hours in the day. Now 
you can spend your week focusing on 
your work, and catch up with the rest of 
the industry during the inevitable lull 
that sets in at some point on a Friday.

and if you have a particularly 
interesting viewpoint on a certain 
topic, we may even ask you to write a 
guest column for us on the subject. We 
would like your views to be a regular 
feature on these pages. again, a quick 
email to editor@gamblinginsider.com 
and if your idea is interesting then you 
could have your views published in  

GI Friday within a matter of days. Nothing 
like striking while the iron is hot.

We aim to bring you a succint 
summary of the news, with a dash of 
measured analysis to help you make 
sense of it all. 

No advertisements cunningly 
disguised as stories, no favours to 
mates, no plaudits to Company X for 
winning such-and-such an award at 
a ceremony they just happened to 
be sponsoring. GI Friday is a place 
for all the stuff that really matters to 
the future of your gaming business. 
Whether you’re a listed multi-national 
corporation with thousands of 
employees, or a two-person team with 
a great idea trying to get it off the 
ground, there will be plenty in these 
pages that matters to you. 

You are welcome to suggest ideas for 
short opinion pieces that will feature 
on these pages in future issues. if 
you’re familiar with Gambling Insider 
then you’ll already know the sort of 
content we’ll be looking for: thought-
provoking opinion, no overt promotion 
for your own vested interests, and 
perhaps a fresh take on a key issue 
that hasn’t been widely expressed 
elsewhere. if you think you’ve got an 
idea that fits the bill, do get in touch. 
We look forward to hearing from you.

GI Friday is the new weekly bulletin from the 
makers of Gambling Insider. Subscribe to 
our bi-monthly print magazine for free at: 
gamblinginsider.com/freemembership

 “Social media Fact: every time  
a social media professional uses 
the word ‘synergy’, a pixie loses 
access to her Linkedin profile.” 

The ever-amusingly peculiar  
Betfair Poker [@betfairpoker] 

“maybe RmG slots players 
don’t see winning as reason for 

playing but rather as an excuse? 
Sensory experiences often 

underestimated.” 
Gaming consultant Kim  
Lund [@InfiniteEdgeKim] 

“You know you are getting old 
when William Hill starts hiring 

guys called Tarquin. When i 
started people had names like 

Shuggie and Wullie.” 
William Hill CEO Ralph  

Topping [@ToppingRalph] 

                 current 
woes in figures:

Want to be a guest 
columnist in GI Friday? 
Write to: editor@ 
gamblinginsider.com

ediTOR Chris Lines | chris.lines@gamblinginsider.com; SeniOR STaFF WRiTeR Gareth bracken | gareth.bracken@gamblinginsider.com;  
SeniOR deSiGneR John Williams; PROducTiOn cOnTROLLeR maia abrahams; WeBSiTe manaGeR Tom Powling

Staff at risk of 
redundancy

220

Current share price, 
down from 200p  
six months ago

174p

Drop in visits to 
Ladbrokes stores 

during July

10-15%

Targeted share  
price by 2015

297p



sporTs affILIaTE accounT manaGEr
Salary: Up to £40k DoE. Location: London, UK 
contract: Full-Time. 
Reporting to the Sports affiliate manager, the main 
purpose of this role is to establish, build effective 
commercial working relationships with new and future 
Sports affiliates. You will handle and manage interaction 
with new and current Sports affiliates – and actively 
search for new publishers, negotiate payouts and  
handle daily account management/interaction. 

You must have proven track record experience in 
similar affiliate positions, ideally gained from the  
Digital Gaming/Forex industry.

GamInG affILIaTEs manaGEr
Salary: Up to £45k DoE. Location: London, UK 
contract: Full-Time. 
Working with the Head of Gaming, you will grow and 
expand all acquisition channels while developing 
working relationships with existing partners of the 
company. You will have a strong affiliate management 
background within the iGaming space and have a desire 
to do both strategic planning and daily execution/
optimisation with strong analytical skills. This role is 
seen as central to the growth of this new division and 
will be expected to grow into a team leader of channel 
specialists over time.
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Apply to scott@bettingjobs.com (+44 1355 588988)
using reference Gi-18345

Apply to scott@bettingjobs.com (+44 1355 588988)
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