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BwinParty revenues Plummet
Q3 decreases across all of the major verticals

Online operators BwinParty have seen 
net revenue drop by 21% for Q3 2013, 
with sport, casino, poker and bingo 
also decreasing year-on-year. Net 
revenue for the three months ended 
30 September was down to €145.7m, 
with CEO Norbert Teufelberger [left]
stating that the performance appears to 
represent “the floor” in what he termed 
“a transitional year for the group”.

Teufelberger highlighted the effect 
of ISP blocking in Greece while also 
citing the impact of his firm’s shift from 
“volume to value” – a strategy which has 
seen acquisition marketing significantly 
reduced in several dotcom markets 
where investment returns have been 
declining and regulatory risks persist. 
Real-money sign-ups for Q3 were down 
20% quarter-on-quarter and 37% year-
on-year at 179,300, with daily average 
players and unique active players also 
decreasing markedly. Yield per active 
player day and yield per active player in 
the quarter did however increase.

Poker was the biggest sector faller, 
with net revenues dropping 20% on  
Q2 and 37% year-on-year to €23.3m, 
hit by “declines in several regulated 
markets that require ring-fenced  
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“if i’m reading them right, dGe 
regulations basically prohibit deposit 
bonuses for first 30 days of operation.” 

Chris Grove [@OPReport] on  
New Jersey going live

 
“congratulations 888, Bwin, Betfair, 

amaya among those with online 
gaming go-aheads from nJ.  
excited about 11/26 launch.” 
Lawyer/lobbyist Bill Pascrell III  

[@BillPascrell3rd]

“Bwin hit by Greek dispute  
as revenue falls – double  

or quit in nJ?” 
Zukido commercial director  

David Sargeant [@smallprophet] 
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Tweets of the week

frOm frONT PAGE 
player liquidity”. Casino and games net 
revenue was €50.1m, down 7% and 23% 
on quarter and year, with a decrease in 
average gross win margin “reflecting 
a shift in games mix towards table 
games”. Bingo was down 6% and 18% 
to €12.2m, partly due to “challenging 
competitive conditions”. Sport was the 
only sector to show a quarterly rise, 
increasing 3% to €52.9m, although that 
still represented a year-on-year drop 
of 10%, down in part to a “poor run of 
football results in September”.

as for recent trading, average 
daily net revenue for the six weeks 
to 11 November is down 19% on the 
comparative period in 2012, although 
up 18% on Q3 2013.

KEY POINTS
• BwinParty Q3 net revenue down  
21% to €145.7m 
• Year-on-year decreases for poker,  
sport, casino and bingo 
• Firm cite impact of shift from  
“volume to value” 

 uniTed STaTeS
new Jersey issues  
real-mOney waivers 
firms can launch in state  
prior to receiving full licence  
a host of atlantic City land-based 
casinos are free to go live with 
New Jersey real-money online 
gambling later this month after the 
state’s regulator granted a series 
of transactional waivers approving 
“internet gaming-related business 
transactions” between the offline 
venues and their online partners  
on a temporary basis.

Recipients of the waivers – granted 
by the New Jersey Division of 

Gaming Enforcement – have passed 
a preliminary investigation and are 
authorised to offer real-money online 
gaming in the Garden State as of the 
market opening on 26 November. 
a plenary licence will be issued 
as and when a full investigation is 
completed, although in some cases 
the land-based venue already possess 
a recently-issued New Jersey internet 
gaming permit.

Recipients of the waivers include 
Bally’s atlantic City (owned by 
Caesars) and their partners 888; 
Golden Nugget and partners Bally; 
and Borgata, who are partnered with 
BwinParty. a full list can be viewed 
at gamblinginsider.com/NJwaiver. 
One notable absentee are PokerStars, 
whose application remains under 
review, contrary to some reports 
suggesting it had been rejected.

meanwhile a further eight 
companies, including Paddy Power, 
Betable, Williams Interactive 
and Scientific Games, have been 
deemed eligible for the issuance of 
a transactional waiver, meaning they 
are at the same investigatory stage  

as those in possession of a 
transactional waiver but without  
a New Jersey partner. 
 
KEY POINTS
• Transactional waivers granted to firms 
including 888, Bally and BwinParty
• Waivers allow entities to launch in 
New Jersey without a full licence

 maTch fixinG
sPOrtradar hOld fOOtBall 
inteGrity wOrkshOP
data firm raise awareness with  
event at italian football club 
Sports-betting data suppliers Sportradar 
this week hosted an anti-match-fixing 
programme at Italian football club Genoa, 
to educate participants about the dangers 
of match-fixing. 

The event, attended by playing and 
coaching staff of the Serie a team, involved 
a Betting Integrity and anti-match-fixing 
Workshop at the club’s museum and was 
sponsored by Italian betting firm and 
Genoa club sponsor Iziplay. 

Sportradar international integrity 
manager marcello Presilla said: 
“Genoa must be highly commended 
for recognising the severity of the 
dangers of match-fixing and tackling 
the issue pro-actively.”

Genoa CEO alessandro Zarbano 
said: “With this project, we have 

implemented 
a preventative 
approach with a 
clear education 
aspect in order 
to make the 
participants 
aware of the 
dangers and 
risks of match-
fixing.” 

Genoa players in Serie A action
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 induSTRY evenTS
Candy Crush Guru  
tO sPeak at mGf2014
King’s Tommy Palm heading to London
One of the masterminds behind the all-
conquering Candy Crush Saga game is 
to speak at the upcoming mobile Games 
Forum mGF2014 event in london.

Tommy Palm, ‘games guru’ for 
developers King, is taking part in 

a panel on game 
discoverability at  
the mobile gaming, 
social gaming and 
social gambling  
show, scheduled  
for 22-23 January.

 neWS in BRief
rOunduP: italy; China; us   
The rest of the week’s key stories
• Lottomatica have launched a selection 
of mobile and desktop games from net 
entertainment into the Italian market. 
• Chinese gaming firm Perfect World 
are to invest in Wuhu huitian Shengshi 
network Technology and Beijing 
Shouyou daqu Technology. 
• Gameaccount have announced 
plans to float in an IPO on london’s 
alternative Investment market (aIm).
• delaware has gone live with a full 
online gambling service following an 
initial week-long soft launch period.
• Jumio have integrated their real-time 
ID document verification technology 
into PokerStars’ software.
• novomatic have acquired a majority 
shareholding in Icelandic lottery 
specialists Betware.

 GueST cOLumniST
“exPeCt mOre Branded COntent”

 
by James Bennett 
gambling industry 
communications 
consultancy 
director

“With Christmas looming last weekend’s 
primetime TV ad slots were swallowed 
by two of the UK’s largest retail brands; 
John lewis and its animated social 
media hit The Bear and the Hare and 
model Rosie Huntington-Whitely posing 
as alice in Wonderland in a two-minute 
slot for marks & Spencer’s.

at this time of year brands will do 
anything they can to get noticed and 
across any channel, on social media and 
Twitter and Facebook in particular. In 
recent times there have been several 
examples of brands going one step 
too far when trying to grab a share of 
the limelight. as Twitter users would 
say, these go down as “#epicfails”. US 
clothing chain Gap’s tweet during 
tropical storm Sandy is my all-time 
favourite: “all impacted by #sandy stay 
safe. We will be doing a lot of Gap.com 
shopping today.”

Gambling brands, used to their fair 
share of criticism, haven’t yet gone to 
those lengths. Paddy Power, however, 
is one operator that has become a 
household brand name due to its 
consistently controversial campaigns. 
and it does an excellent job. From 
stunts around backing a black 
Papal candidate, financing Dennis 
Rodman’s bizarre trip to North Korea, 
and creating virals around spotting 

transvestites and tranquillising ‘chavs’ 
at racecourses, they more often than 
not hit the nail on the head.

But with an increasing number 
of large media brands such as The 
X-Factor and I’m a Celebrity Get Me 
Out of Here tying up casino and bingo 
game deals with various operators, and 
the likes of Disney withdrawing their 
marvel slot content and pulling out of 
gaming altogether, is there a danger 
that the cheekiness and association 
with risk and fun is effectively being 
sucked out of the industry in favour of 
a safer more corporate approach?

Paddy Power will undoubtedly 
continue to cross the line wherever it 
can and it remains to be seen what it 
will attempt in Brazil at next year’s World 
Cup, while the occasional madcap ad 
hits our screens (think PmU’s misguided 
recreation of JFK’s assassination) but, 
I’m not sure anyone else is necessarily 
willing to do the same.

It’ll be a few years until Disney fully 
withdraws its marvel titles and there will 
be plenty of candidates waiting in the 
wings ready to fill the gap, namely popular 
TV programmes, reality shows, soap 
operas and game shows on commercial 
channels. It won’t be long until the next 
big thing comes along and someone is 
able to squeeze a slot out of it.

Branded content is nothing new. 
Every year G2E in Vegas is flooded with 
mega titles or movies being transferred 
onto a slot machine. The appetite for 
more branded gaming content is most 
certainly there, but don’t expect much 
controversy to go with it.”

James Bennett is a director at Square in 
the Air Communications, was previously 
editor of eGaming Review for three years 
and was a business journalist for 13 years
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“i think some firms guess  
fOBTs have already peaked & 
will be limited in future which 
is why so much £££ going into 

advertising online & apps.” 
Independent bookmaker Jake 
Whitaker [@Jem_RacingJake]

“We hear there’s a storm coming.   
island 777™ coming soon from our brand 

new Stormin’ Jackpots™ series!” 
Possibly not the best timing from Aristocrat 
Gaming [@aristocratslots] given the news 

from the Phillipines this week...

“Gartner smartphone figs: 
‘41% of all android sales were 
in mainland china, compared 

to 34% a year ago.’ Those aren’t 
Google android, of course.” 

Guardian technology editor  
Charles Arthur [@charlesarthur] 

Tommy Palm



sOftware develOPers 
Location: UK 
contract: Full-Time, Permanent. 
Geneity are one of five Playtech companies based in the 
UK and specialises in the provision of online betting and 
gaming software to UK and global service providers.

We provide an innovative new suite of e-gaming products, 
built with years of experience in the sector, but re-designed 
from the ground up to take advantage of the latest trends in 
the market.

at Geneity you’ll have the opportunity to develop on some 
of the biggest and best betting and gaming platforms in 
the business.

OdOBO PrOJeCt manaGer, Games
Location: Gibraltar

This job requires the talents and skills of a project manager 
that enjoys immersing themselves in the details of multiple 
concurrent game projects. We need a professional who 
understands the importance of time-to-market, accurate 
estimation, and thrives in a start-up environment.

The ideal candidate will possess the drive, determination 
and agile skillset to provide a world-class service both 
internally and externally across a wide range of projects, 
while enjoying the motivated and ambitious culture of a 
technology start-up in the gambling arena. 
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THE POWER OF PARTNERSHIP

At Euro Partners, our friendly and dedicated 
account managers will work like crazy to get  
you the help you need, when you need it, and 
in the language you need it in. Join us at  
www.europartners.com
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