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NEW JERSEY LAUNCHES ONLINE GAMING
State goes live with full real-money service

Full real-money online gaming has 
launched in New Jersey following the 
conclusion of a five-day ‘soft-play’ 
testing period. Six of Atlantic City’s 
seven land-based casinos in possession 
of a New Jersey Internet Gaming 
Permit were approved to go live with 
13 online brands in the Garden State 
on 26 November by the New Jersey 
Division of Gaming Enforcement (DGE). 

Caesars Atlantic City and Bally’s 
Atlantic City have launched with online 
partners 888, Borgata have gone live 
with BwinParty, Trump Plaza with 
Betfair, Trump Taj Mahal with Ultimate 
Gaming and Tropicana Atlantic City 
with Gamesys. Some of the online 
partners have their own New Jersey 
licence while some have been granted 
‘transactional waivers’, meaning 
they have passed a preliminary 
investigation and can offer real-money 
online gaming in the state while a full 
investigation is completed.

The ‘soft-play’ period, which took 
place between 21-25 November, tested 
gaming products as well as identity 
verification, geolocation and payment 
processing. Seven casinos representing 
17 brands undertook testing, with  
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 “Global internet population  
now totals 3 billion” 

Aideen Shortt  
[@AideenShortt] 

 “nevada has about 21,000 fewer 
slots now than it did in Oct 06. 

177,450 down to 156,202.” 
Center for Gaming Research director 

David G Schwartz [@unlvgaming] 

 “is cnBc, Bloomberg TV  
or foxBusiness talking  

about anything other than  
nJ iGaming today?” 

Joe Brennan Jr [@joebrennanjr] 

Produced and published by Players Publishing ltd. All material is strictly copyrighted and all rights reserved. Reproduction without permission is forbidden. Every care is taken in compiling 
the contents of GI Friday but we assume no responsibility for the effects arising therefrom. The views expressed are not necessarily those of the publisher. 
To advertise call +44 (0) 207 729 6279  or email sales@gamblinginsider.com

Tweets of the week
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the Golden Nugget, partners of Bally 
Technologies, the only ones not to launch 
on the 26th. Their products will go live 
a week later once they have resolved 
certain customer experience issues.

Poker traffic site PokerScout report 
that the Caesars-owned, 888-powered 
WSOP.com reached a peak of 300 real-
money cash game players on the first 
day of business, while the partnership 
between online operators Party Poker 
and Borgata Casino, which has gone live 
with borgatapoker.com and nj.partypoker.
com, was just behind with 295. Ultimate 
Poker hit a high of 59 players, with 888’s 
All American Poker Network reaching 45. 
The latter is currently only made up of 
888’s own site and isn’t sharing liquidity 
with WSOP.com. Some of the other 
licensed brands, including Tropicana, 
have initially opted to launch online 
casino products only.

Meanwhile global rating agency 
Fitch Ratings have warned that 
revenues generated by New Jersey 
online gaming could come up well 
short of those projected by the state’s 

governor. Chris Christie expects the 
figure to reach $1.2bn for the coming 
year, with Fitch putting the total at 
more like $330m.

KEY POINTS
• New Jersey goes live with full  
real-money online gaming 
• Six land-based casinos launch 13  
online brands following testing 
• Golden Nugget delay launch for a week 
to resolve customer experience issues 

 SPORTS BeTTinG
SPORTRADAR CONTINUE  
INTEGRITY PUSH 
data firm to monitor rugby  
and football matches  
Sportradar have announced a pair of 
new integrity deals across rugby and 
football, the first of which sees the 
sports and betting-related data suppliers 
unveil the Asian Football Confederation 
(AFC) as their latest integrity partner. 
Sportradar will monitor a series of high 
profile competitions for the governing 
body, including the AFC Champions 
league, for signs of betting-related 
corruption and fraudulent activity. 

Sportradar have also confirmed an 
agreement with the Rugby Football 
Union (RFU) under which they will 
monitor all of the governing body’s 
domestic competitions as well as 
England’s autumn internationals.

Although rugby is not seen as a 
high-risk sport when it comes to 
betting-related corruption or fraud, the 
football world has more of a problem, as 
highlighted by Sportradar’s detection of 
suspected manipulated games in a recent 
alleged match-fixing episode in Australian 
soccer that has now gone to court.

Earlier this month Sportradar 
announced a monitoring deal with 

another governing body, Cricket 
Australia, while a busy few weeks for 
the firm has also seen them host an 
anti-match-fixing workshop for Italian 
football club Genoa.

Meanwhile six men in the UK 
(including former Bolton Wanderers 
player Delroy Facey) have been 
arrested on suspicion of match-fixing. 
They are alleged to have links to an 
international betting syndicate.
 
KEY POINTS
• Sportradar announce football  
and rugby integrity deals 
• Company will monitor matches  
for the AFC and RFU

 LeGiSLaTiOn
Uk COMMONS GIvES GAMbLING  
bILL THE GREEN LIGHT 
Bill passes unopposed 
In the UK parliament this week, the 
much-discussed Gambling (licensing and 
Advertising) Bill received an unopposed 
Third Reading in the House of Commons. 

The Bill, which runs seperate and 
parallel to the controversial place-
of-consumption tax that would have 
serious implications for operators based 
outside of the UK, would require foreign 

Screenshot of the newly-launched borgatapoker.com
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firms to report suspicious betting 
patterns involving British customers. 

The Bill will now go to the House of 
lords for further scrutiny.

Culture minister Helen Grant told the 
Commons: “The Bill is a prudential measure 
which will provide greater protection for 
consumers based in Great Britain.“
 
 induSTRY eVenTS
HASbRO EXECUTIvE TO  
SPEAk AT LOTTERY SHOW
matt Ross to discuss social  
and casual gaming

A senior figure 
from toy firm 
Hasbro will be 
speaking about 
social gaming 
in one of the 
most eye-
catching talks 
at lafleur’s 
2013 lottery 

Conclave and Interactive Summit  
next month. The San Francisco  
show’s Interactive Summit on 6 
December features a panel titled 
‘Examining Casual & Social Gaming’, 
with Hasbro director of gaming 
licensing Matt Ross joined by Tony 
laBorie, product manager for video 
game publishers PopCap Games/
EA, and Rich Roberts, CEO of online 
multiplayer game Slingo.

KEY POINT
• Hasbro’s Matt Ross to speak at lafleur’s 
2013 Interactive Summit on 6 December

 neWS in BRief
ROUNDUP: bALLY; WILLIAMS; 888   
The rest of the week’s key stories
• Bally Technologies have completed 
their acquisition of fellow suppliers SHfL.  
• Suppliers Williams interactive have 
gone live with a real-money mobile platform.
• William Hill have opened a new high-
tech  ‘centre of excellence’ in london. 
• 888 have appointed Erika Schwartz Poole 
as head of 888poker live and partnerships.

 ediTOR’S cOmmenT
“TITS AND TEETH: 
THE GAMING 
INDUSTRY HAS 
A PROMO GIRL 
PRObLEM”
 
by chris Lines 
editor

“It’s just over two months until the 
almighty behemoth that is ICE rolls into 
london again. Comes around quick, 
doesn’t it? You get to about September 
and the weeks start falling away like a cliff 
face under Wile E Coyote’s yet-to-accept-
the-inevitable cartoon feet.

last year was pretty good, mainly 
because the conferences were excellently 
put together and the new venue at ExCel 
felt like a decent upgrade on Earls Court.

But one thing I’m increasingly weary 
of at ICE – and it seems to be more 
noticeable there than at any other show 
– is the amount of stands that show no 
imagination and simply resort to hiring 
scantily-clad girls to promote their wares.

Don’t get me wrong. Beautiful people 
have long been an excellent way of driving 
product awareness. But if everybody else 
has the same idea then it just becomes a 
sea of fishnets and hairspray – the wearers 
of which generally can’t help you with your 

enquiry because they’re from an agency 
and haven’t been told anything about  
the company they’re promoting.

I accept that ICE is a meeting place. 
But while people might find vacuous 
conversations with dead-eyed, rent-a-smile 
cheerleaders to be their kind of fun, lots 
of us are there to work – most of the time 
anyway. It would be nice if a few more firms 
used the budget they spend on promo girls 
to hire smart, talkative people to answer 
questions about their products. They can be 
attractive if so desired, just a bit more useful.

Several times at ICE 2013 I approached 
companies’ stands wanting to know more 
about their products. But because their 
small team of staff were all busy, I was left 
making awkward chit-chat with a girl not 
quite so embarrassed by her own skimpy 
costume as I was on her behalf. 

Most unsettling of all are the girls with 
painted bodies. I know they’re supposed to 
be provocative, but when you’re working 
and the girls are painted in the mucus-green 
shade of some dotcom or other’s logo, it’s 
just a bit weird. It makes me think of sleazy 
tabloid newspapers, with their full-page 
photos of a chirpy painted Chardonnay (22, 
Kent) wishing England’s boys the best of luck 
in their upcoming big match. “These are the 
values we want our brand to stand for!” said 
half a dozen marketing execs last year, before 
(presumably) congratulating themselves on 
a job well done and heading down the pub.

ICE is a very crowded place. What if you 
accidentally nudge one of these ladies 
as you jostle through a crowd? “Oh, I 
do apologise madam. I appear to have 
dislodged some of your boob paint.”

Chris is the slightly socially awkward editor of 
Gambling Insider and GI Friday. But don’t let 
that put you off if you see him at ICE. It’ll be 
absolutely fine. Provided you’re wearing  
at least two items of clothing. And no paint...

Want to be a guest 
columnist in GI Friday? 
Write to: editor@ 
gamblinginsider.com

ediTOR Chris lines | chris.lines@gamblinginsider.com; SeniOR STaff WRiTeR Gareth Bracken | gareth.bracken@gamblinginsider.com;  
SeniOR deSiGneR John Williams; PROducTiOn cOnTROLLeR Maia Abrahams; WeBSiTe manaGeR Tom Powling

 
“Las Vegas Strip revenues down 

5.1% in Oct. do people realize 
how bad revenues would be 

without asian baccarat players?” 
Global Gaming Business publisher 
Roger Gros [@GlobalGamingBiz] 

 “nJ online gambling is open,  
but affiliates are still in a holding 

pattern. How about a sub-aff  
scheme mr. Rebuck?” 
Poker affiliate and writer  

Jeremy Enke [@JeremyEnke] 

 “i wonder if there is any other 
industry out there that has to  

be so careful about listening to 
its most vocal customers  

as #onlinepoker does” 
Infinite Edge Gaming’s Kim 
 Lund [@InfiniteEdgeKim]



kEY ACCOUNT MANAGER
Salary: £45,000 - £50,000 DOE. Location: London, UK 
contract: Full Time, Permanent. 
Providing services via web and mobile to a number of 
operators within the eGaming industry our client is looking 
to hire a Key Account Manager to join their team located in 
West london. The ideal candidate for this role will come from a 
background of having worked already in this industry, he / she 
will also have strong English language skills and be educated 
to degree level. Frequent travel would be involved in this 
interesting role, so this opportunity would hopefully present a 
platform for you to utilise your eGaming industry knowledge as 
well as your communication and interpersonal skills. 
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BECOME AN INSIDER

IT’S FREE!
GET THE APP:

APPLY 
NOW

GET THE PRINT MAG:

Apply to jennifer@bettingjobs.com  (+44 1355588988)
using reference GI - jenI01  

HEAD Of MONETISATION 
Salary: €Competitive + bonus and bens. Relocation 
assistance (if necessary). contract: Full Time, Permanent. 
Head of Monetisation Services is an exciting role, within 
the newly formed Casino team of our client. The appointed 
individual will take charge of monetising the customer 
base in accordance and in line with company guidelines 
and instructions. He / she will assist in  the development 
and exceution of Casino promotions through all customer 
communication channels: email, online real-time, direct mail, 
SMS, etc.  You will work closely with the business insight 
team to segment the database, creating a truly personalised 
communication strategy. Similar experience preferred.
Apply to jennifer@bettingjobs.com  (+44 1355588988)
using reference GI - jenI02  
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