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888 CEO TO STEP DOWN FROM ROLE
Brian Mattingley will become executive chairman following 2015 AGM

Brian Mattingley is to vacate his 
position as CEO of online gaming firm  
888 next year. He will become the firm’s 
executive chairman following its 2015 
AGM, as Richard Kilsby retires from 
his role as non-executive chairman. 
Current COO Itai Frieberger will join 
the board in January 2015.

Mattingley assumed the role of 
interim CEO in April 2011 following 
the departure of Gigi Levy. His and the 
company’s strong performance during 
this initial period at the helm saw him 
handed the position permanently in 
March 2012.

Mattingley, who has previously held 
senior positions at Praesepe, Gala 
Coral and Ritz Bingo, explained to 
Gambling Insider in a 2012 interview 
how he, Frieberger and CFO Aviad 
Kobrine set about improving the 
fortunes of the company. “When the 
three of us joined forces in early 2011 
we set out a very clear strategy which 
we stuck to – to move right the way 
back to where our core strengths and 
our core competencies were, as we 
had possibly taken our eye slightly  
off the ball in the past when we  
moved to a B2B business,” he said.
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“caesars says #Showboat  
will definitely close on Sunday.  

That’s same day #Revel  
starts winding down.” 
AP Atlantic City reporter  

Wayne Parry [@WayneParryAC]

“i have a good friend who is a  
full-time addiction counsellor  

and she already sees too  
many fOBT addicts daily!” 

@JoeBeevers (again)

“i see that the government  
is reported to be ‘under  

pressure’ to allow fOBTs in  
service stations. WTf!” 

Pro poker player   
@JoeBeevers
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Mattingley, who has been shortlisted 

in the Executive of the Year category 
at the Global Gaming Awards 2014, 
has presided over some impressive 
financial results during his time as 888 
CEO. His departure was announced 
in the firm’s half-year report covering 
the six months ended 30 June 2014, 
in which it was also revealed that 
revenues increased 13% year-on-year 
to a record $225.1m. This consisted 
of a 40% rise in B2B revenues and a 
9% upturn in B2C revenues. Casino 
(14%), poker (3%) and bingo (9%) all 
improved, although emerging offering 
was down 6%. Profit before tax also 
decreased 4% to $34m.

Mattingley said of the results: 
“Revenue growth has been driven 
by strong performances across both 
our B2C and B2B lines of business 
which reflects our exceptional brands, 
technology, marketing and CRM 
systems as well as the passion of  
our highly skilled team.”

 
KEY POINTS
• 888 CEO Brian Mattingley to leave  
his role next year
• Mattingley will become firm’s  
executive chairman after 2015 AGM
• Gaming giant reports record half- 
yearly revenues, but profits down

 SWiTzeRLAnd
GROUPS REACT TO  
DRAFT SWiSS BiLL 
Mixed response following  
consultation period 
A Swiss draft online gambling bill has 
received both criticism and support 
from various industry stakeholders. 
The legislation, which was put out for 
consultation earlier this year, would 

allow existing brick-and-mortar casinos 
to extend their current licences in 
order to operate online.

The Swiss Casino Federation, which 
represents the country’s 21 land-based 
casinos, has issued a six-point rejection 
of the law, including the complaint 
that the bill’s definition of casino 
games is too narrow.

However the country’s Conference 
of the Cantonal Directors in Charge of 
Gambling and Lotteries (CDCM), the 
governmental body which oversees 
Switzerland’s gambling and lottery 
framework, is in favour of the law, as 
long as it applies only to existing Swiss 
land-based operators.

The CDCM said: “The arrival of new 
operators specialised in the online 
sector would lead to a competition 
that would be problematic from a 
political, social and possibly even 
economic point of view.”

Meanwhile football governing body 
Fifa wants the bill to be amended to 
help combat match-fixing.

KEY POINTS
• Switzerland’s draft online  
gambling bill receives mixed reaction 
from stakeholders
• CDCM supportive of legislation  

but Swiss Casino Federation offers 
numerous criticisms

 M&As
SCiENTiFiC GAMES’ PURChASE  
OF BALLY SET FOR EARLY 2015 
Termination of waiting period 
accelerates $5.1bn deal 
The completion of Scientific Games’ 
acquisition of fellow provider Bally 
Technologies is expected to be 
completed in early 2015 after the 
companies received notice of the 
early termination of the waiting 
period under the Hart-Scott-Rodino 
Antitrust Improvements Act of 1976. 
The termination satisfies one of the 
conditions required for completion 
of the transaction, which is valued 
at approximately $5.1bn, including 
the refinancing of approximately 
$1.8bn of existing Bally net debt. A 
deal announced on 1 August will see 
Scientific Games acquire all of Bally’s 
outstanding common stock.

KEY POINTS
• Scientific Games’ acquisition of  
Bally Technologies expected to  
complete in early 2015
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ROUNDUP: iNTRALOT, SkY BET, PLAYTECh
The rest of the week’s key stories on
GamblingInsider.com and the web
• The state of Wyoming has launched 
an intralot-powered state lottery.
• Sky Bet has launched a new 
Playtech-supplied casino and live-
dealer offering.

 GueST cOLuMniST
“GAMBLiNG iN YOUR CONNECTED CAR”
 

by Mark 
McGuinness   
i-gaming 
futurologist

“‘Driving In My Car’ was a hit for the  
band Madness in the 1980s and has 
been ringing in my ears ever since  
Apple announced the launch of its  
new software platform called CarPlay. 

Announced back in March, it is a 
collaboration with Ferrari, Volvo and 
Mercedes-Benz to develop software for cars 
that allows the iPhone to be connected and 
controlled via a second screen using the 
in-car entertainment screen system. 

The software allows drivers to use 
the likes of Apple Maps for in-car 
navigation, watch movies, listen 
to music, as well as use Siri voice 
recognition. So when a user connects 
their iPhone 5, 5c or 5s via a USB cable, 
apps that are currently on your phone 
would appear on the car’s inbuilt 
screens. Furthermore the phone can be 
controlled through the car’s controls 
instead of those on the phone. 

This announcement about CarPlay 
really fascinates me for the marketing 
potential and reach for both affiliates and 
gaming operators. Connected cars and 
other connected devices are forecast to 
be bigger than the current tablet market 
by 2018 according to market research. 

If we consider connected cars,  
which are already in existence, they 
could present a huge opportunity to 
engage potential gaming consumers. 
This is due to the increasing amount  
of time each of us spends in our car – 
we are more and more an out-of-the-
home society. In other words  
we spend a lot of time in transit to 
certain destinations, whether that 
be work, home or for entertainment 
purposes. In a recent survey by 
Business Insider, the average daily 
time spent per person (of a sample 
of US employed citizens aged 25-
54) in their vehicle was 1.2 hours. In 
the UK, which has some of the worst 
traffic jams and gridlock in Europe, 
the average UK driver spends up to 
three days a year stuck in gridlock, 
according to research from in-car data 
company Inrix, a supplier of real-
time traffic information to car sat-nav 
companies. The Boston Consulting 
Group forecast that by 2015 more than 
60% of new cars will be connected 
to the cloud, to users’ devices, to 
infrastructure and to other cars. 
This is a huge shift from mechanical 
instrumentation to software to in-car 
‘infotainment’ products.

It’s certainly not as far off as we 
think. It’s only recently that DVD 
players and other device screens  
have become commonplace in 
the seat-backs for children and 
young adults within the car. And if 
you have ever taken a journey in a 

London Hackney Cab, you will have 
experienced Cab TV. Expanding this 
further, it could present affiliates, 
gaming operators and their 
developers that already have pre-
approved apps in the App store with 
the ability to build out apps explicitly 
for use within cars for gambling. Or 
the ability to push gambling alert-
style notifications. If we look at it 
from an advertising perspective, what 
could this mean in the context of 
gambling player engagement? 

This perceived or so-called ‘dead time’ 
or downtime spent out of home, on the 
move, in the car, presents considerable 
opportunities for car users to play 
mobile car-based slots, just as some 
consumers do at the bus stop or waiting 
in line for their lunchtime snack. And 
placing sports bets via voice-activated 
Siri commands could open the market 
further to gaming brands and provide 
them the first mover advantage over  
other brands. 

And given Apple is collaborating 
with the likes of Ferrari and Mercedes-
Benz, think of the high-roller VIP casino 
market engagement potential. Keep a 
watch on your in-car display screens – 
gaming on the road is coming.”

Mark McGuinness is resident 
i-gaming futurologist for Isle of 
Man-based Mainstream Marketing & 
Communications, a digital marketing 
agency offering business and marketing 
advice on social gaming, i-gaming  
and land-based gambling

Want to be a guest 
columnist in GI Friday? 
Write to: editor@ 
gamblinginsider.com

ediTOR Chris Lines | chris.lines@gamblinginsider.com; SeniOR STAff WRiTeR Gareth Bracken | gareth.bracken@gamblinginsider.com;  
deSiGneR Olesya Adamska; PROducTiOn cOnTROLLeR Maia Abrahams; WeBSiTe MAnAGeR Tom Powling

OuT nOW: Look out for the July/August issue of Gambling 
Insider’s print magazine, featuring an in-depth Land-Based 
Gaming Special as we profile key destinations such as Las Vegas 
and Macau and assess how they stay ahead of the competition
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