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NJ LEGALISES SPORTS BETTING
Christie approves wagering at casinos and racetracks

New Jersey has passed legislation 
allowing state casinos and racetracks 
to offer sports betting. Governor 
Chris Christie signed the bill after 
the Garden State’s Assembly voted 
73-4 in favour of partially repealing 
a prohibition on sports wagering 
following the legislation’s approval  
by the state Senate.

The change in law follows a 
directive issued by the acting 
Attorney General John Hoffman’s 
office and a motion filed on behalf 
of Christie in September to not make 
racetracks and casinos criminally 
liable for offering sports betting.

Monmouth Park Racetrack, where 
British bookmaker William Hill has 
been ready to set up a sportsbook  
in anticipation of regulatory change, 
is expecting to take sports bets as  
of 26 October.

US District Judge Michael Shipp 
had passed an injunction in 2013 
preventing the state’s 2012 Sports 
Wagering Act from being put 
into practice, after the people of 
New Jersey had voted in favour of 
legalising sports betting in a  
2011 referendum.
CONTINUED ON NEXT PAGE  

Sponsored by• Columnist: Richard Thorp on customer retention
• William Hill profits up
• GBGA continues PoC fight 
• Tweets of the week

THIS
WEEk

 TOP STORY

BROUGHT TO YOU BY:

Monmouth Park Racetrack in New Jersey

http://www.ladbrokespartners.com
http://www.gamblinginsider.com/friday


GAMBliNGinSideR.COm/fRidaY  neWS & anaLYSiS

Produced and published by Players Publishing ltd. All material is strictly copyrighted and all rights reserved. Reproduction without permission is forbidden. Every care is taken in compiling 
the contents of GI Friday but we assume no responsibility for the effects arising therefrom. The views expressed are not necessarily those of the publisher. 
To advertise call +44 (0) 207 729 6279 or email sales@gamblinginsider.com

Tweets of the week

frOm frONT PAGE 
Shipp was soon to judge whether 

his injunction can be amended 
to allow sports betting in New 
Jersey, providing that it is not state 
regulated. His decision was delayed 
until late October but Hoffman has 
now withdrawn the state’s request for 
the hearing since the passing of the 
new law.

in response to the bill being passed, 
the four professional sports leagues 
and the NCAA (National Collegiate 
Athletic Association) have filed a 
motion in federal court to impose 
another injunction against sports 
betting in New Jersey.

The four leagues and the NCAA are 
strongly opposed to the law, as they 
believe that it could leave sports open 
to match fixing. The 2013 injunction 
was passed after a previous appeal 
from the same organisations.

Christie said: “Given earlier decisions 
by federal courts, it was critical that 
we follow a correct and appropriate 
path to curtail new court challenges 
and expensive litigation. i believe we 
have found that path in this bipartisan 
legislative effort.”

 
KEY POINTS
• legislation allows New Jersey 
casinos and racetracks to offer 
legal sports betting
• Wagers could be taken on Sunday
• The four professional sports leagues 
and the NCAA file motion to block the 
new law

 Uk
WILLIAM HILL POSTS  
BIG PROFIT RISE
major increase boosted  
by online success

William Hill has recorded an 89% 
increase in group operating profit 
for the third quarter of 2014. The UK 
operator has enjoyed a substantial 
rise from the same period last year, 
partially due to a 126% jump in profit 
from online operations.

The firm also reported a 23% year-
on-year increase in Q3 group net 
revenue for the 13 weeks ended 30 
September 2014, which included a 
55% rise in online net revenue.

The US arm of the business boasted 
a 21% increase in amounts wagered, 
while the Australian arm recorded a 
384% surge in operating profit.

William Hill CEO James Henderson 
[pictured above] said: “The group 
performed strongly in Q3 driven by 
both favourable sporting results and 
the continued development of our 
UK and international businesses. The 
period saw good gaming growth in 
both major channels and sports net 
revenue growth significantly boosted 
by a favourable year-on-year swing 
in win margin.”

KEY POINTS
• William Hill reports 89% year-on-year 
increase in Q3 operating profit

• Figure aided by 126% rise in online 
operating profit

 LeGaL
GBGA TAkES MORE ACTION 
OVER Uk POC LAW
association seeking judicial review
The Gibraltar Betting and Gaming 
Association (GBGA) has asked for a 
judicial review into the High Court 
ruling which rejected its challenge of 
the UK’s place-of-consumption law, 
with a focus on the tax aspect of the 
new regime.

A 15% place-of-consumption tax 
on gross gaming revenue is being 
introduced separately and in parallel 
with the new legislation, which will 
require companies offering and 
advertising remote gambling services 
to UK consumers to be licensed by the 
UK Gambling Commission. 

KEY POINTS
• The GBGA has asked for a judicial 
review into the High Court ruling 
which upheld the UK’s new place-of-
consumption law

“it’s time to admit the obvious: 
Canadians are just too 

goddamned kind to do anything 
about offshore iGaming” 

Marco Valerio [@Agentmarco]

“Games in London, legal #sportsbets 
in Vegas, legal #nfL lottery pick 

em in delaware, all hurt irreparable 
harm argument from leagues” 
Ifrah Law associate Griffin Finan  

[@G_Finan]

“mobile gambling expected to 
generate 44% of gross gaming win”
Mkodo’s Mark Gibson [@mark_gibbo]
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GUeST COLUmniST
“RETAINING GOOD  
SPORTSBOOk BUSINESS” 

by Richard Thorp 
Sportsbook 
platform provider 
business 
development 
director

“The decision by four leading operators 
to introduce a voluntary ban on 
advertising free bets on television before 
9pm was triggered by concerns over the 
risks posed to sport’s image and that of 
the betting industry.

Restricting such tried and tested 
acquisition tools also coincides with 
regulations stating that duty will 
become payable on free bets when 
the point-of-consumption (PoC) tax 
kicks in. Whatever the motivation, the 
move comes with a serious risk to the 
profits of those operators.

New customers will undoubtedly 
remain attracted to prices, particularly 
when guided through the funnel 
of an odds comparison site such 
as Oddschecker. But that is tough 
business to make a margin on and 
the real trick is to understand how 
to quickly find and retain the good 
business while filtering out the bad. 

As a result, effective customer 
retention requires improved tools 
for defining customer segmentation, 
implementing bespoke promotions 
and managing website content. 

in order to maximise value it is not 
just the tools that are used to manage 
the customer relationship that need 

a review. We should also review who 
manages the relationship. The role of 
online marketing teams will remain 
central to this, of course, but so too will 
the trading teams that process wagers. 

Since the first bets were struck back 
in the mists of time those traders 
have had a feel for customers –  those 
that are good for business and others 
that are less so. But using platforms 
such as the one we operate at FSB 
now empowers the traders with the 
analytics to back up their hunches 
with empirical evidence. 

They already see exactly who bet 
on what market at any time and 
cross-reference it with their betting 
history to work out patterns in their 
behaviour. This information needs 
to be better used within betting 
organisations to help work out which 
promotions will be most effective.

While online marketing can set out 
the shop window to entice customers 
onto the premises, with the likes 
of enhanced odds and money back 
specials, traders can promote the 
wares within knowing exactly what a 
customer is keen on. The speed with 
which business intelligence can now 
be turned around in management 
systems is central to this process.

i still remember, with some 
incredulity, the conversation i 
had with one of the big operators 
mentioned above. He told me that 
the legacy software they were 
saddled with took a staggering eight 
hours to turn around customer data 
following a bet. Modern systems 
can do that in a matter of seconds, 
allowing sportsbooks to offer an 
in-play promotion to customers 
who place a qualifying bet just prior 
to kick-off. At the same time, the 

content management system should 
display different information to those 
customers who did or did not qualify.

Building the analytics, promotions 
and content management tools as part 
of the bet acceptance platform means 
we can do away with the one-size-fits-
all promotions currently being sent out 
to the entire customer base. 

in order to get the most out of these 
tools they have to be in the best hands, 
which means the role of the trader 
needs to evolve beyond managing 
risk and should be used to help 
define better customer segmentation 
and more targeted promotions. 
Working closely together, trading 
and marketing staff can use their 
knowledge of customers to encourage 
the recycling of stakes that is so 
important to a sportsbook’s success.

Those four bookmakers may have 
reminded us all that we need to be 
concerned about the industry’s image 
when it comes to marketing, but many 
more operators will be even more 
concerned with ways to offset the 
effects of the looming PoC changes.”

Richard Thorp is Business Development 
Director of FSB Tech. He has worked 
in a variety of senior roles within the 
gaming industry for almost 20 years and 
is charged with managing FSB Tech’s 
commercial efforts and sales pipeline

Want to be a guest 
columnist in GI Friday? 
Write to: editor@ 
gamblinginsider.com
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OUT nOW: Look out for the September/October issue of Gambling 
Insider’s print magazine, featuring an in-depth betting Special as we 
assess bookmakers’ plans for a profitable football season and the 
potential for widespread legal sports wagering in the US
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PROJECT MANAGER
Location: Vancouver, Canada
Contract: Full-Time Salary: CAD$70k 

The successful candidate will hold a project management 
qualification – Prince 2, iTil or equivalent; or be educated to 
degree level within an iT related subject, have practical hands-
on project management experience, experience of monitoring 
and reporting on multiple projects, excellent computing skills 
including the use of project management software and bespoke 
systems, excellent oral and written communication skills, 
strong attention to detail, a pleasant and effective telephone 
manner, excellent time management skills and be discrete in the 
handling of confidential information.

JAVA DEVELOPER
Location: Bangor, North Wales  
Contract: Full-Time Salary:  £30k

We are looking for passionate and talented developers to join 
our growing team. As a developer you will work on software 
tools written in Java, Groovy and Grails for technical end-users 
within the organisation. The ideal candidate will have a relevant 
Computer Science/iT/Computing degree, Java experience 
and OO design skills (2+ years), SQl experience (e.g. MySQl/
PostgreSQl), version control (Git), unit testing, and software 
development lifecycle (Agile development). Additional skills 
which would be of benefit to the role include Hibernate, Gradle, 
Grails, and Atlassian products (Jira, Confluence, Stash).

For more information or to apply contact  
elizabeth@nmi.uk.com (+44 1248 660 550) 
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For more information or to apply contact  
elizabeth@nmi.uk.com (+44 1248 660 550) 
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