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POC TAX REVIEW PASSED TO CJEU
Judicial review into UK tax regime finds it raises issues of European law

Sponsored by• FanDuel secures $275m investment
• Lee Fenton named as Gamesys CEO
• Unibet to acquire Stan James online 
• Columnist: Maria Sandell on lotteries

THIS
WEEK

 TOP STORY

BROUGHT TO YOU BY:

Royal Courts of Justice

The High Court has found that the 
point-of-consumption tax regime 
implemented in the UK in December 
raises issues of European law that 
should be decided by the Court of 
Justice of the European Union (CJEU). 

The Finance Act 2014 changed 
UK online gambling taxation laws 
to outline that operators based 
outside the UK that were offering 
their services to UK customers 
would be liable to pay UK tax, 
regardless of the tax they pay in the 
jurisdiction where they are based. 

The Gibraltar Betting and Gaming 
Association (GBGA) instructed law 
firm Olswang to issue judicial review 
proceedings in October, asking the 
High Court to judge the lawfulness of 
the tax regime within the Finance Act. 

The GBGA has previously 
unsuccessfully appealed against 
the licensing aspect of the new 
law, implemented in November, 
which requires remote gambling 
operators and providers to 
obtain a remote licence from the 
UK Gambling Commission.

High Court judge Lord Justice Green 
ruled that the licensing law was not 
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FROM FRONT PAGE 
unlawful under EU or domestic law, 
although GBGA was later granted a 
judicial review into the tax regime. That 
review has resulted in Mr Justice Charles 
handing down the judgment that the 
tax raises issues of European law, and 
a formal reference of the case will now 
be made by the High Court to CJEU. 

HMRC could be ordered to repay the tax 
it has previously taken should the regime 
be found to be in breach of European law. 

Olswang head of public law Dan Tench 
said: “The case raises important questions 
for the future of online gambling in the 
UK. It also touches on broader issues 
about the UK government’s ability to 
tax businesses outside its jurisdiction.”

The Government of Gibraltar 
commented: “The issues in this case 
are complex and technical that will 
need further detailed consideration 
and government will now take advice 
on the terms of the judgment in 
order to determine next steps.”

KEY POINTS
• A judicial review into the UK’s PoC  
tax regime has been passed on to CJEU  

• Mr Justice Charles has ruled that the  
tax raises issues of European law
• GBGA, who called for the review, 
unsuccessfully appealed against the  
PoC licensing law in October

 US
FANDUEL SECURES  
$275M IN FINANCING 
Google Capital and Time 
Warner are among investors 
Daily fantasy sports operator FanDuel 
has closed $275m in Series E financing. 
The round was led by investment firm 
KKR, equity fund Google Capital, Time 
Warner Investments Group and sports 
programming operator Turner Sports, 
and total capital raised has increased to 
$363m. Also participating in the round 
were a number of NFL and NBA team 
owners, as well as previous investors.

FanDuel, which is led by CEO Nigel 
Eccles [pictured] said: “The financing will 
be used to increase customer acquisition 
efforts across the US, accelerate the 
introduction of new products, features 
and growth initiatives to serve the 
company’s mission to create the ultimate 
fan experience, and to build out its 

industry-leading management team.”
Meanwhile, operator Yahoo Sports 

has entered the daily fantasy sports 
market by adding Yahoo Sports Daily 
Fantasy to its fantasy sports website.

 
KEY POINT
• FanDuel has closed $275m  
in Series E financing
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 CEO
LEE FENTON NAMED AS GAMESYS CEO
COO steps up as part of  
management reshuffle 
Lee Fenton is to take over from 
Noel Hayden as CEO of provider 
and operator Gamesys Group with 
immediate effect. Fenton has served 
as COO of Gamesys since 2008 and 
his previous roles include global 
director of consumer marketing at 
mobile phone operator Vodafone. 

Hayden, who founded Gamesys 
in 2001 along with Robin Tombs 
and Andy Dixon, and has been 
CEO for 10 years, has promoted 
himself to executive chairman. 

The sale of Gamesys’ Jackpotjoy 
brand and other assets to operator 
Intertain Group for an initial 
approximate purchase price of 
£425.8m was completed in April, 
and it was announced that Hayden 
had joined the board of directors of 
Intertain as a non-executive director. 

Roger Devlin informed shareholders 
he would be stepping down as chairman 
at the Gamesys AGM in June. 

 
KEY POINT
• Lee Fenton has taken over as Gamesys 
CEO, with Noel Hayden assuming 
the role of executive chairman

 M&A
UNIBET ACQUIRES STAN JAMES ONLINE
Bookmaker’s online arm to 
be purchased for £19m
Unibet has agreed to acquire the online 
gambling arm of fellow operator Stan 
James. The purchase price is £19m and 
the completion of the deal is expected 
in the second half of the third quarter of 
2015. In line with EU rules on business 
acquisition, Stan James’ approximate 
150 Gibraltar-based employees will 
transfer their employment to Unibet.

Unibet CEO Henrik Tjärnström 
[pictured] said: “We have been looking 
at strengthening our position in the UK 
online market. Stan James as an operator 
is one of the most well respected in the 
UK market with particular strengths 
in horse racing and other sports.” 

Denis Kelly, CEO of Stan James Online, 
said: “There is a substantial market 
opportunity in the UK following the 
re-regulation. I am confident that we 
can increase substantially the combined 
group’s market share in the UK.”

KEY POINT
• Unibet is to acquire Stan 
James Online for £19m
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 GUEST COLUMNIST
“THE LOTTERY’S CHALLENGE”

by Maria Sandell
CEO, Genera 
Networks 

“The $284bn global lottery industry 
is faced with growing competition 
from online gambling and digital 
gaming alike. Lotteries have 
weathered the storm thus far, but 
perhaps not for much longer.

A fairly common problem among 
lotteries worldwide has been 
expanding the total player base. The 
hard truth is that most customers 
are middle-aged or older. The great 
global challenge is attracting younger 
players (below age 45). As the bulk of 
its player base starts greying, lotteries 
around the world are left scratching 
their heads on how to get more, 
and younger, players to the table.

This is largely attributable to the 
inability to roll out new products and  
an overreliance on traditional offerings 
like Pick-6 lotto games or scratch tickets.

Fundamental shifts in behaviour, 
preferences and technologies have 
put pressure across the board on 
product offerings. The business of 
lottery needs innovation – it needs 
to play on different strings through 
R&D investments in new products 
that utilise unique drivers, leverage 
popular new technologies and 
speak to a younger demographic.

More than 50 years after the 
introduction of the most popular 

products (including Lotto), little 
innovation has been undertaken. 
Instead, many lotteries have focused 
on simply creating games with 
higher jackpots. It is claimed that 
customers are no longer drawn 
to a game’s play appeal, but are 
simply purchasing tickets to chase 
higher and higher jackpots.

The flaw with this thinking is that 
“high enough” increases each and 
every time a previous record has been 
bested, and subsequently sales in 
between the jackpots fall. Over time, 
however, players grow increasingly 
desensitised to the appeal and 
flashiness of ever-increasing jackpots. 
Though some lotteries see reasonable 
increases based on the jackpot tactic, 
as time goes on ‘jackpot fatigue’ sets 
in, and the player base continues to 
shrink. And while there is no doubt 
that there is a market for lotteries with 
such dramatically lucrative prizes, 
lotteries could, and should, deliver 
other values to the players as well.

New types of offerings are starting to 
gain traction in the market. These new 
ideas include high entertainment value, 
since modern, younger customers 
are already faced with a deluge of 
entertainment channels, from Netflix to 
Zynga. Broad distribution, including the 
use of digital technologies, is needed 
to capture new market segments and 
energise the player base. Players have 
also responded to games with higher 
win frequencies – lower payouts, 
but more frequent (and guaranteed) 
winners. The rise of modern lotteries 
with these qualities, such as Finland’s 
Naapurit or Norway’s Nabolaget, has 
demonstrated how simple gameplay 
combined with new emotional drivers 
can bolster a lottery operator’s player 

base, reflect modern player behaviour 
and generate incremental revenue, 
while attracting younger players.

For instance, when Finland’s Veikkaus 
rolled out Naapurit in May of 2014, 
few Finns had any experience with 
geolotteries. By the end of its first 10 
months, nearly one in five Finnish 
players has tried Naapurit, with Veikkaus 
seeing its membership increase by 
nearly 7%. By branching out beyond the 
business of numbered balls, Veikkaus 
was able to attract 340,000 new players 
to its roster of loyal customers.

This is not to say that such 
innovations are quick fixes. Largely 
because so many of us are used to 
the same, ubiquitous lottery jackpots, 
innovations might take some getting 
used to. But past experiences have 
repeatedly demonstrated that 
customers overwhelmingly prefer 
games with these qualities.

That lotteries are ripe for change 
is beyond debate. To overcome the 
global demographic challenge, 
lotteries should focus their efforts, 
time and resources on innovation 
and forward-thinking solutions.”

Maria Sandell has more than 12 years of 
e-gaming experience on both the supplier 
and operator side, including as director 
interactive games for Paf, and on the 
management team of European Game 
& Entertainment Technology (EGET). She 
founded Genera in 2009 together with 
Rickard Strömberg and Jan Stocklassa. 
Maria holds a BBA in Information 
Technology from Vaasa Polytechnic.
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Want to be a guest columnist 
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OUT NOW: Look out for the July/August issue of Gambling 
Insider’s print magazine, featuring a Regulation Special 
as we present, analyse and assess the latest and most 
important legislative developments from across  
the globe, including the UK, Europe and North America


