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GGA 2015 WINNERS REVEALED 
MGM Resorts, Scientific Games, IGT and Microgaming lead celebrations in Las Vegas
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Lili Tomovich, chief experience officer of MGM Resorts 
International, accepts her firm’s Land-Based operator award

MGM Resorts International was the big 
winner at the Global Gaming Awards 
2015 after scooping three prestigious 
gongs including the coveted Land-
Based Operator of the Year trophy. 

The operator impressed an 
independently-audited judging 
panel comprising 50 leading 
lights from across the industry 
after posting growth figures that 
culminated in a 65% net income 
increase in the first quarter of 2015. 

It also demonstrated a strong 
commitment to green initiatives, 
corporate giving and customer 
experience, scooping the 
Responsible Business and Customer 
Loyalty Program awards. 

There were 12 gongs handed out 
in total as leading land-based and 
digital operators joined the world’s 
biggest suppliers at a glittering 
ceremony held at the Venetian Palazzo 
Congress Center during G2E Vegas.  

Bet365 scooped the Digital 
Operator award after it blazed a trail of 
innovation and continued to lead the 
in-play betting market on the way to 
posting an 88% operating profit rise to 
£406.4m in the year to March 2015. 
CONTINUED ON NEXT PAGE 
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FROM FRONT PAGE 
PokerStars proved a strong runner-
up in recognition of its continued 
dominance of the online poker market. 

Among the suppliers, Scientific 
Games was the pick of the bunch 
as it won two awards and achieved 
two runner-up finishes. It was named 
Land-Based Supplier of the Year after 
enjoying a 64% increase in yearly 
revenue to $1.79bn for 2014 and 
completing its merger with Bally 
Technologies. It also sold 2,000 video 

lottery terminals to the Oregon Lottery 
and secured a contract to provide the 
National Lottery of Norway with instant 
games and related marketing services. 

The supplier went on to win another 
award as its vice president of Latin 
America Ricardo Regner was named 
Latin America Executive of the Year. 

It narrowly missed out to IGT in both 
the Casino Product and Land-Based 
Gaming Innovation categories. 

IGT ultimately scooped the Casino 
Product award for its all-conquering 
S3000, which ushered Scientific 
Games’ Blade s32 into second place. 

Scientific Games’ Take ‘n Play was 
beaten by IGT’s Powerbucks in the Land-
Based Gaming Innovation category. 

Powerbucks was the industry’s first 
multi-state progressive jackpot network 
and it has allowed casino operators 
to create jackpots that can rival 
payouts seen in multi-state lotteries. 

“Winning two categories in the Global 
Gaming Awards is a distinct honour that 
gives IGT excellent momentum going 
into G2E 2015,” said Victor Duarte, IGT’s 
chief global product officer for gaming. 
“Both IGT’s S3000 cabinet and our 

Powerbucks game are examples of our 
commitment to pushing the boundaries 
of innovation to create products that 
transform gaming entertainment and 
drive play to our customers’ casino floors.”

The future success of the industry lies 
in its ability to fruitfully exploit digital 
channels and the Global Gaming Awards 
seeks to champion those taking the 
industry on to the next level with a range 
of awards related to the online sector. 

Microgaming’s VR Roulette took 
victory in the Digital Gaming Innovation 
category after proving to be one of the 
most significant wearable technology 
products to have ever hit the industry. 

Microgaming also won Digital 
Product of the Year for its Jurassic 
Park slot, leaving it level with 
Scientific Games on two awards. 
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Roger Raatgever, CEO of Microgaming, 
said: “We are so proud to win not one but 
two awards at this highly prestigious and 
credible award ceremony. Jurassic Park is 
an incredible game and the fact that the 
experience is just as impressive on mobile 
as it is online really does blow people away. 

“But to win an award for innovation is 
particularly close to my heart as we have 
always worked so hard to stay several 
steps ahead of the industry, predicting 
trends and ensuring that our content 
works on emerging technology. 

“For those that have seen our slots work 
on smart watches and experienced our 
VR Roulette product, it is an incredible 
insight into the future of online gaming. 
A big thanks and well done to my 
team for this huge achievement.”

Digital Industry Supplier of the Year went 
to NetEnt, which added 21 desktop games 
and 13 mobile games to its portfolio 
during the awards period, including the 
first to feature real-time 3D graphics 
and its first created entirely in HTML5. 

Income Access retained its title as 
the world’s leading digital acquisition 

program after making major inroads 
into the US market and launching 
the first US online cash bingo brand 
in partnership with Twinspires. 

Each award was decided by a 
panel of 50 judges made up of 
esteemed industry executives from 
a range of sectors and continents. 

KPMG Gibraltar, one of the world’s 
largest corporate advisory firms, was 
signed up as an official partner to 
help provide evidence that voting 
was conducted in a transparent and 
fair manner, and that the results 
were an accurate reflection of the 
votes cast by the 50 judges. 

The Global Gaming Awards 
are powered by Gambling Insider 

and presented to the industry in 
association with G2E Vegas. NYX 
Gaming Group is the Lead Partner of 
the Global Gaming Awards 2015. 

Archie Watt from KPMG and 
David Johnson from NYX joined 
GI’s Gareth Bracken on stage 
throughout the ceremony.

KEY POINTS
• MGM Resorts International wins three 
Global Gaming Awards  
• IGT, Microgaming and Scientific Games 
all scoop two awards 
• Winners express pride at receiving 
prestigious gongs
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CUSTOMER LOYALTY  
PROGRAM
WINNER:
• M life by MGM Resorts International 
RUNNER UP:
• PokerStars VIP Club by PokerStars  

DIGITAL ACQUISITION  
PROGRAM
WINNER:
• Income Access 
RUNNER UP:
• Paddy Power 

LAND-BASED INDUSTRY SUPPLIER
WINNER:
• Scientific Games 
RUNNER UP:
• Aristocrat 

DIGITAL INDUSTRY SUPPLIER
WINNER:
• NetEnt 
RUNNER UP:
• Playtech

LAND-BASED  
OPERATOR
WINNER:
• MGM Resorts International
RUNNER UP:
• Borgata

DIGITAL  
OPERATOR
WINNER:
• Bet365 
 RUNNER UP:
• PokerStars 
 

CASINO PRODUCT
WINNER:
• S3000 by IGT
RUNNER UP:
• Blade s32 by Scientific Games

DIGITAL PRODUCT
WINNER:
• Jurassic Park by Microgaming 
RUNNER UP:
• Campaign Manager by Playtech 
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Lead Partner

GLOBAL GAMING AWARDS 2015 WINNERS

LAND-BASED GAMING INNOVATION
WINNER:
• Powerbucks by IGT 
RUNNER UP:
• Take ‘n Play by Scientific Games 
(formerly Bally Technologies) 
 

DIGITAL GAMING  
INNOVATION 
WINNER:
• VR Roulette by Microgaming 
RUNNER UP:
• The Spin Lab by NYX Gaming Group 

RESPONSIBLE  
BUSINESS 
WINNER:
• MGM Resorts International 
RUNNER UP:
• Unibet  

LATIN AMERICA EXECUTIVE 
WINNER:
• Ricardo Regner - Scientific Games
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 FINANCE
BET365 OPERATING  
PROFIT TOPS £400M
Amounts wagered and turnover  
also up for financial year
Operator Bet365 has grown its 
operating profit by 88% to £406.4m 
for the 52 weeks to 29 March 2015.

The firm reported that amounts 
wagered went up 31% to £34.68bn, 
while turnover spiked 15% to £1.47bn.

Profit for Bet365 Group Ltd, which 
includes operations from its Barclays 
Premier League football club Stoke 
City, stood at £327.6m, up 87%.

The group donated £10m to the 
Bet365 Foundation during the period, 
compared to £105.5m the previous year.

The group paid a total 
dividend of £75m during the 
period, down from £95m.

Bet365 joint chief executive Denise 
Coates CBE said: “On behalf of the 
board I am pleased to report that 
the group continued to experience 
significant growth during the period, 
with overall revenues from the group’s 
gambling activities increasing by 15%.”

KEY POINT
• Bet365 reports yearly operating 
profit of £406.4m 

 US
POKERSTARS SET TO  
RE-ENTER US MARKET
Operator wins approval for  
online gambling in New Jersey
Operator PokerStars has taken 
another step towards moving back 
into the US market, after being 
granted approval by the New Jersey 
Division of Gaming Enforcement 
(DGE) to operate in the state. 

Provider Amaya Gaming, which 
owns Stars, announced that both its 
Stars and Full Tilt brands have been 
given authorisation by the DGE. 

Approval has been granted following 
a review of Amaya’s acquisition of Stars  
and Full Tilt in 2014. 

Amaya CEO David Baazov said: “We are 
very pleased to add New Jersey to the 
long list of regulated markets that have 
found PokerStars and Full Tilt suitable 
to offer real-money online gaming.” 

Stars has not operated in the US since 
2011 when it was shut down by the 
US government and Stars founder Isai 
Scheinberg subsequently faced a federal 
indictment for allegedly violating the 2006 
Unlawful Internet Gambling Enforcement 
Act and the Illegal Gambling Business Act.

KEY POINT
• PokerStars has been granted approval 
to operate online in New Jersey
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 GUEST COLUMNIST
“ONLINE GAMING IS LEADING  
THE FIGHT ON ABANDONMENT” 

by David Pope
European 
marketing 
director, Jumio

“At Jumio we recently published 
results of a poll we carried out to 
examine the level of transactional 
abandonment on mobile devices, and 
what was driving it, in a number of 
industries, including online gaming. 

For each of the industries we examined, 
we were able to get a good idea of both the 
size of the prize in terms of mobile revenue 
and also the value of abandoned mobile 
transactions costing the industry each year. 

For the gaming industry, we 
concentrated solely on attempts to 
register with a gaming site via a mobile 
device. The results we got showed that 
of all the industries we studied, gaming 
had the lowest abandonment rate, 24% 
lower even than financial services. 

The Gambling Commission estimates 
that there are some 5.9m online gaming 
accounts in the UK, so there is no doubt 
that it is a big money industry. And 
while we were able to estimate £39m 
in lost revenue due to abandoned 
attempts to register with an online 
gaming site via a mobile device last 
year, this is a fraction of the £2.7bn lost 
sales for travel and £2.8bn for fashion. 

This, then, begs the obvious 
question: what are online gaming 
companies getting right that 
others are getting wrong?

Online gaming is highly competitive. 
From the household names of traditional 
high street bookmakers to smaller, 
online only firms, it is a valuable market 
that a lot of people want a slice of. 

In a crowded marketplace, 
differentiating yourself from competitors 
is critical. In online gaming, this can 
be difficult. After all, no-one has a 
monopoly on markets and odds 
offered will be, by and large, similar. 

Where, then, is there room to 
manoeuvre? User experience. 

Despite the growing popularity 
of mobile as a platform for digital 
commerce it is not one that is always 
optimised in terms of usability. Many 
operators now offer a great mobile 
experience in terms of selecting the 
market and odds or in terms of the 
quality of the video graphics. However, 
the customer registration element when 
it comes to filling out forms, making 
transactions and even navigating 
a site are often more difficult on a 
mobile site than on a computer. 

Indeed, our research demonstrated 
that issues with functionality, such as 
slow loading times, complex payment 
processes and complex checkout 
processes, were the main reasons 
for people abandoning transactions. 
Yet, again, it is not happening to the 
same extent in online gaming. 

Online gaming is a highly 
regulated industry and with good 
reason. The gaming industry, and 
its regulators, takes fraud seriously 
and, so, in order to comply with 
know your customer and anti-money 
laundering regulations, it has to take 
in significant amounts of customer 
information during registration. 

What sets the online gaming industry 
apart is that they continually strive 

to make this process as easy and 
straightforward as possible. Legislation 
prevents online gaming companies 
from skimping on the information they 
collect. But that doesn’t mean that it has 
to be a chore to input that information. 

Technology is available to allow 
customers to scan photographic ID  
such as passports or driving licenses  
to register quickly and securely and 
without having to fill out complex 
forms. From my experience, the 
gaming industry has been quick 
to grasp the potential of this.

Because online gaming is such 
a forward thinking and adaptive 
industry, it isn’t hampered by the 
legacy systems that, for example, banks 
might have. So it is quick to react and 
quick to adopt new technology. 

The net result of this is that while 
other industries are being hit hard 
by abandonment, online gaming 
isn’t suffering to the same extent. 
That’s not to say there isn’t room for 
improvement. The £39m lost last 
year is still a significant figure. 

Yet online gaming is, without 
a doubt, leading the way in the 
fight against abandonment. Other 
industries have much to learn.”

David Pope is European marketing 
director at Jumio – a next generation 
online and mobile identity verification 
and payment company and an industry 
expert on fraud and abandonment.

Want to be a guest 
columnist in GI Friday? 
Write to: editor@
gamblinginsider.com

OUT NOW: Look out for the September/October issue 
of Gambling Insider’s print magazine, featuring a 
Player Special as we take a journey into the mind of 
the modern gambler to uncover their most notable 
trends, behaviour and desires


