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PROGRESS FOR PENNSYLVANIA BILL
State ‘closest since New Jersey’ to bringing in regulated online gaming

Sponsored by• Two major Playtech deals terminated 
• NYX claims record-breaking quarter
• Ladbrokes merger deal is approved 
• Columnist: Andrew Dagnall on sportsbooks

THIS
WEEK

 TOP STORY

BROUGHT TO YOU BY:

A Pennsylvania online gambling bill 
has made significant progress and 
could be passed before the turn 
of the year. HB 649, which would 
legalise real-money internet gaming, 
has been described as the closest 
a US state has come to legalising 
online wagering since New Jersey 
passed its law two years ago.

The legislation was passed by the 
Pennsylvania House Gaming Oversight 
Committee last week and Chris Grove 
of OnlinePokerReport.com believes 
the development is the “closest we’ve 
been to seeing an online gambling 
bill become law since the first wave 
of states that included New Jersey”. 

New Jersey legalised real-money 
online gaming in November 2013, 
becoming the third state to regulate 
some form of internet wagering 
after Delaware and Nevada. 

The next step for the Pennsylvania 
bill, which is sponsored by Gaming 
Oversight chairman John Payne 
and Democrat co-chair Nick Kotik, 
would be a vote on the House floor, 
followed by a vote in the state 
Senate. It would then progress to the 
governor, who could pass it into law. 
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However an alternative and quicker 

path for the bill could see it form part 
of Pennsylvania’s 2016 budget and be 
passed into law as part of a budget vote, 
which could even happen this year.

“The bill is one small piece in a 
much broader debate surrounding 
the budget in Pennsylvania, so its 
fate may ultimately come down to 
forces completely disconnected 
from the merits of the bill or support 
for the bill itself,” says Grove.

Meanwhile Nevada attorney general 
Adam Laxalt has revealed his support for 
a nationwide ban on US online gaming. 
Laxalt told journalist Jon Ralston that 
he intends to add his name to a letter 
from state attorneys general that 
support the passage of the Restoration 
of America’s Wire Act, a federal bill that 
would outlaw most forms of online 
gambling in the US, as supported by 
Las Vegas Sands CEO Sheldon Adelson. 

Nevada Gaming Control Board 
chairman A.G. Burnett and Nevada 
governor Brian Sandoval have 
both voiced their disagreement 
with Laxalt’s position

KEY POINTS
• Pennsylvania online gambling bill 
makes significant progress
• Leading consultant says state ‘closest 
since New Jersey’ to legal online gambling 
• Bill could be passed into law this year as 
part of state’s budget vote 

 ONLINE
PLAYTECH DEALS ARE OFF 
Provider announces termination  
of both deals on the same day 
Playtech announced this week that 
its agreements to purchase trading 
platform Plus500 and Forex broker 
Ava Trade have been terminated. 

The provider said on Monday that the 
deal to acquire Plus500 for an approximate 

£459.6m will not complete as it was 
not able to meet terms laid out by the 
Financial Conduct Authority that it had 
to meet to complete the deal before 
a deadline of 31 December 2015.

Playtech confirmed later that day that its 
agreement to buy Forex broker Ava Trade 
for $105m has also been terminated. 

Ava Trade’s administrative headquarters 
are in Ireland, and the Central Bank of 
Ireland opposed the deal in October, a 
decision which Playtech is appealing.

 FINANCIAL
NYX DOUBLES Q3 REVENUE 
provider reports 112% growth and 
continues to roll out products
NYX Gaming Group has more than doubled 
its revenue for Q3 2015. The provider 
reported a 112% upturn to CAD 13.3m for 
the three months ended 30 September. 

Organic revenue, which excludes 
acquisitions, reached CAD 10.3m, 
an increase of 64% year-on-year. 

Gross profit for the period increased 
91% to CAD 11.1m. Adjusted EBITDA 
fell 167% to negative CAD 1.4m, 
impacted by a CAD 2.5m loss related to 
the firm’s Ongame poker network. 
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NYX recorded a net loss of CAD 6.5m, 
down from a CAD 812k profit, but the 
figure is reported as adjusted net income 
of CAD 2.6m when excluding Ongame 
losses of CAD 2.5m and acquisition/
restructuring charges of CAD 6.6m. 

During Q3 NYX launched its Open 
Gaming System (OGS) content across 
the New Jersey gaming sites of 
Mohegan Sun and Caesars, and also 
integrated OGS into the Cryptologic/
Chartwell distribution network.

 M & A
LADBROKES SHAREHOLDERS 
APPROVE GALA CORAL MERGER 
Dermot Desmond’s warnings are not 
enough to put shareholders off 
Ladbrokes shareholders have voted 
in favour of its planned merger with 

Gala Coral, despite public opposition 
to the merger being expressed by 
Irish billionaire Dermot Desmond.

Desmond is reported to own an 
approximate 1% share in the operator 
and previously wrote to fellow 
shareholders outlining why they 
should oppose the deal, with reasons 
including a lack of synergies and a 
predicted decline in Coral’s margins.

 A total of 96% of shareholder votes 
were in favour of the merger at the 
Ladbrokes general meeting, where 
Desmond said that some of his fellow 
shareholders are “voting for the Coral 
transaction out of a sense of frustration 
and resignation with the current 

board and management. I share their 
frustration but not their resignation.” 

 CASINO
ATLANTIC CITY PROFITS SOAR 
Profits are up despite  
revenue drop in Q3
Profits at Atlantic City casinos rose 
61% in the third quarter of 2015. 
Figures from the New Jersey Division 
of Gaming Enforcement (DGE) reveal 
gross operating profit for the three 
months ended 30 September as 
$237.5m, up from $147.6m in Q3 2014. 

Total revenue for the period was 
actually down 8% to $1.03bn, with net 
revenue dropping 6% to $783m.

Borgata remains the market 
leader, reporting a 43% profit 
increase to $82.1m alongside a net 
revenue rise of 13% to $237.5m. 

In a recent interview with Gambling 
Insider, DGE director David Rebuck 
revealed that New Jersey will look to 
legalise online sports betting in the state, 
should it be successful in attempting to 
regulate land-based sports wagering.
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 GUEST COLUMNIST
“SPORTSBOOKS SHOULD PAY  
HEED TO PUNTERS”

by Andrew 
Dagnall
CEO, Bettorlogic

Recently I received an email from 
EasyJet. It highlighted when I had first 
travelled with them, how far I had 
flown, how many trips I had made, 
that 80% of the time I had taken an 
aisle seat and what my last trip was. 
That personalisation prompted me 
to look at their top 20 experiences. A 
typical sportsbook communication 
is to send me countless emails 
selling casino even though I have 
shown no proclivity to play casino 
and as a consequence all it does it 
make me far less inclined to open 
any of their communications.

The EasyJet data was based on 13 
transactions over a 10 year period. 
With a sportsbook, I can do that many 
transactions in a day. The wealth of 
transaction data a sportsbook has 
on a customer is far greater than 
any other industry, so there really 
is no excuse why they shouldn’t 
know me and what I like to bet on. 

With little differentiation 
between sportsbooks, it is 
increasingly important that this 
data is used as the acquisition 
and retention market contracts.

Bettorlogic analyses customer 
bet history to create profiles of 
players. There are multiple benefits 
to this service. The most obvious is 

putting bets and content in front 
of a customer that he or she will be 
interested in. Our software generates 
over 5,000 reasons to have a bet over 
a typical weekend and across multiple 
sports. Inevitably that means there 
will be bets and reasons for those 
bets of interest to bettors. These bet 
prompts, whether they are pre-event 
or in-play, will not only increase 
turnover but will also broaden 
the betting interest of a player.

If you know for example that a 
bettor likes to bet on over goals in 
English League football and you 
provide support for that sort of bet, 
such as that Team A have had over 
2.5 goals in six of their last eight 
home games against the type of 
opponents they are about to play, you 
can start to introduce similar bets in 
other leagues and those reasons will 
give them confidence to have a bet, 
particularly if they have winnings 
to play with. It’s then perfectly 
reasonable to introduce them to 
betting opportunities in other sports.

Knowing your customers also 
enables a sportsbook to manage and 
enhance their betting experience. 
With one of our clients, we know that 
if a new account doesn’t win one of 
their first five bets, the chance of a 
sixth drops to 19%. What’s better 
to offer a free sixth bet or with the 
right content do your best to give 
them an early winner? I doubt if I 
would have continued to bet had I 
not won with my third ever bet.

This is just the start of what 
a sportsbook can do with bet 
propensity. It can detect likely 
churn, reduced or increased 
activity. It will enable more effective 
risk management. It will allow 

sportsbooks to alter what is displayed 
to a customer and therefore maximise 
home desktop pages and make the 
mobile betting experience far more 
user friendly. By creating profile 
groups, we are also creating social 
betting groups and bettors need 
to be able to communicate with 
each other. Betting is not a solitary 
experience and if the sportsbook is 
the conduit for like minded bettors 
to come together, then they are far 
more likely to be loyal to the brand.

I’m often asked what effect putting 
reasons to bet in front of bettors 
has on margin. To be a successful 
punter, and that certainly doesn’t 
apply to me, requires discipline which 
most recreational punters lack. 

World number one golfer Jordan 
Spieth employs a statistician and 
as he says: “Stats are like a bikini 
– they can reveal a great deal 
but they don’t reveal everything.” 
Stats will increase the win to bet 
ratio and punters need to win 
otherwise they become disillusioned 
and are lost to the industry. By 
managing customers effectively, 
a sportsbook is far more likely to 
retain their long-term interest.

Andrew Dagnall is CEO & Founder 
of Bettorlogic, specialists in bet 
stimulation and customer bet history 
analytics. He is also CEO of Football 
Form Labs, a B2C subscription 
product for football bettors.

Want to be a guest 
columnist in GI Friday? 
Write to: editor@
gamblinginsider.com

OUT NOW: Look out for the November/December  
issue of Gambling Insider’s print magazine, featuring 
a Security Special in which we explore the various 
security issues operators and suppliers are grappling 
with in this constantly evolving industry.


