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REACTION TO THE BORGATA BUYOUT
Analysts give their views on MGM Resorts’ plan to end its partnership with Boyd

Sponsored by• CVC makes another gaming acquisition
• Canadian province to draw up online blacklist
• Macau visa rules for executives to tighten  
• Column: Paul Swaddle, Pocket App
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m A seminal US acquisition deal was announced this week, 

revealing that MGM Resorts is to buyout Boyd Gaming’s 
50% share of the Borgata Hotel Casino & Spa for $900m.

This does not mean that MGM Resorts will be the sole 
owner of Borgata, however, as MGM Growth Properties 
will buy Borgata’s real property from MGM Resorts for 
approximately $1.175bn after the deal has completed, 
which is expected to be in the third quarter. 

Here is what two industry analysts told Gambling 
Insider in response to the announcement of the deal:

Warwick Bartlett, CEO, Global Betting and Gaming 
Consultants: “Borgata is the market-leading Atlantic City 
casino, and number one online through its association 
with PartyGaming. We at GBGC expect that Borgata will 
continue to do well, and maintain its lead on the market.

“The risk is the potential of new competition from 
two new north Jersey casinos. Voters will decide in 
a November referendum whether they want them. 
However, MGM Resorts is probably well placed to win 
one of the licences should the voters say yes, and I 
imagine MGM Resorts has probably taken an opinion 
poll as to the way the vote will go. But if New Jersey is 
CONTINUED ON NEXT PAGE 
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FROM FRONT PAGE 
going to take gambling money out of 
New York, will NY Governor Andrew 
Cuomo bring forth legislation to 
counter the move by creating his own 
casino market? That would not be 
good for New Jersey or Atlantic City.”

Alex Bumazhny, Senior Director, 
Gaming, Lodging & Leisure, Fitch 
Ratings: “The 8.5x EV/EBITDA multiple 
paid by MGM Resorts for Borgata’s 
other half represents a relatively 
high price for an asset that could be 
adversely impacted if the referendum 
to expand gaming in New Jersey 
passes this November. Having a REIT 
to re-sell the asset helps justify the 
price tag. 

“MGM Resorts will sell Borgata’s 
real property to its 73%-owned MGM 
Growth Properties (MGP) and then 
lease it. The sale to MGP is at about 
12x the lease payment, a bargain 
relative to MGP’s 14x trading value.”

KEY POINTS
• MGM Resorts is to buy Boyd  
Gaming’s 50% stake in Borgata 

• Wawrick Bartlett wonders if this could 
trigger a reaction from New York 
• Alex Bumazhny believes the north Jersey 
casino referendum could affect whether the 
deal is good value for MGM Resorts

 MERGERS & ACQUISITIONS
ANOTHER GAMING PURCHASE FOR CVC
Sisal added to the private  
equity company’s portfolio 
CVC Capital Partners, the majority 
stakeholder in Sky Betting & Gaming,  
has once again increased its level of 
control in the gaming market, announcing 
that it has acquired Italian operator Sisal  
Group for €1bn.

Sisal, which was the first government-
licensed operator in the Italian market  
when it began operating in 1946, also  
offers payment services and reported  
total revenue and income of €821m  
for 2014. 

A mix of online and offline games  
are operated by Sisal, as well as 
lotteries, betting, casino games  
and gaming machines.

The announcement comes a year 
after CVC, which also made an 

investment in William Hill in 1999 and 
holds majority control of Formula 1, 
purchased an 80% stake in Sky Bet in a 
deal worth £720m plus possible further 
consideration based on performance.

 NORTH AMERICA LEGAL
CANADIAN PROVINCE DRAWING  
UP ONLINE BLACKLIST 
Amaya could be facing  
another Black Friday
Loto-Québec, a government-owned 
online gambling monopoly, is reported 
to have begun putting together a 
blacklist of unlicensed operators, which 
could total more than 2,200 sites.

This comes after Law 74, a law which 
stated that the operator would draw 
up a list of unauthorised sites and send 
them to the Régie des alcools, des 
courses et des jeux (RACJ), the board 
which governs alcohol and gaming in 
the province, was enacted in May.

Patrice Lavoie, spokesperson for 
Loto-Québec, was quoted by Le Journal 
de Québec as saying: “We are currently 
establishing a list of illegal sites that we will 
send to the board for races and games.”
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The blacklist could include Amaya, 
which operates its PokerStars and Full Tilt 
brands in Québec, bringing about the 
possibility of something similar to Black 
Friday, though blacklisted operators 
would be able to negotiate a deal in a 
six-month window with Loto-Québec.

 UK COMMISSIONS
CHARITY COMMISSION RULES RGT 
HAS NO CONFLICT OF INTEREST
Research carried out by the RGT  
has been found to be independent 
The Responsible Gambling Trust (RGT) has 
been cleared of operating with a conflict of 
interest by the Charity Commission.

A copy of a letter sent to the RGT by 
the Charity Commission was emailed  
to Gambling Insider, which was in 
response to a complaint made by the 
Campaign for Fairer Gambling (CfG)  
and Rethink Gambling.

The CfG has been critical of industry 
research carried out by the RGT with 
regards to fixed-odds betting terminals, 
believing it was that which delayed political 
action on maximum-stake reduction.

The RGT receives no public funding and 
several of its listed supporters for 2015/16 
are gambling operators and providers.

In its letter to the RGT, the Charity 
Commission, whose individual case 
worker’s name was erased out of the letter, 
said: “There are 11 trustees; the non-voting 
chair, five gambling industry specialists and 
five independent trustees. The research 
group consists of the five independent 
trustees only and so decisions made are not 
conflicted as there is no conflict present.”
What this means is that the groups may 
have to challenge the methodologies of 
research that are carried out as opposed to 
who is behind them, should the results be 
unfavourable to them.

 ASIA REGULATION
VISA RULES TO TIGHTEN FOR 
MACAU CASINO EXECUTIVES
Locals must be prioritised when 
positions open, says Human  
Resources Office 
The Macau government is set to tighten 
its visa policy for executives working 
in the territory’s casinos, in a bid to see 

more local employees promoted to 
management positions.

Speaking to the Portuguese-language 
Jornal Tribuna de Macau, The Human 
Resources Office of Macau confirmed 
that it can deny requests for renewals of 
non-resident casino executives’ working 
visas if “there are local workers that can 
fulfil the necessary conditions to perform 
managerial roles”.

The Jornal quoted the office as saying: 
“In assessing requests by the six casino 
operators – and bearing in mind that 
these have been in activity for several 
years – we consider these firms already 
present enough conditions to promote 
local workers.”

revenue share for the �rst 3 months

New a�liates o�er

60%/50%/40% AMSTERDAM

7-10 JUNE 2016
STAND D10

Good business with a personal touch

Become an O�cial Partner of the 
Industry’sPremier A�liate Network

It couldn’t be easier to boost your 
earning potential with our brands

hi@activewins.comwww.activewins.com @ActiveWins

Already a part of our a�liate programme? Contact your a�liate manager to arrange a meeting at AAC

C

M

Y

CM

MY

CY

CMY

K

Awins_LANDSCAPE_MAY_2016_FINAL.pdf   1   19/05/2016   10:11

https://www.gamblinginsider.com/click/gif-click.php?id=207


Number of licensed sports-betting 
operators in Portugal, with BetClic Everest 

the first to enter the re-opened market 

The year-on-year upswing in Aristocrat’s 
revenue for the half year ended 31 March

The record revenue generated 
by the UK National Lottery for the 

year ended 31 March 2016 

THIS WEEK IN NUMBERS
The facts and figures that have caught our eye in the past seven days

$1.28BN 
IGT revenue for the quarter ended  

March 31, a 51% year-on-year increase

Potential value of NYX’s acquisition
 of UK supplier Betdigital 

Peak value of a single bitcoin 
last Friday, per Quartz, the highest 

price since August 2014 

The dip in Macau’s monthly 
gambling revenue for May – the 
24th straight month of decline

Number of operators 
integrated with social and 
sports betting platform Betfect, 
with William Hill now live

The number of regional licences  
held by Lottoland after its approval 

in the Republic of Ireland 

Looking for a partner?

Our proposals
will win your heart.
Tying the knot with Euro Partners
will connect you to a professional,
experienced team with vastknowledge 
of the industry. Join us at europartners.com

Visit us at 

STAND C10

AMSTERDAM 2016

AFFILIATE CONFERENCE

looking_4_a_partner_ delegate_guide_420x297.indd   1 5/29/2016   11:16:36 AM

Intergrating the latest technology with unbeatable offers to drive aquisition

50% REVENUE SHARE FOR 3 MONTHS

Digital
Marketing

Campaign
Analysis

A�liate
Programme

Already a member of  our outstanding affiliate programme?
Come visit the stand and meet up with your account manager.

AMSTERDAM

7-10 JUNE 2016
STAND D10

C

M

Y

CM

MY

CY

CMY

K

Nektan_LANDSCAPE_MAY_2016_FINAL.pdf   1   19/05/2016   13:43

https://www.gamblinginsider.com/click/gif-click.php?id=208


GAMBLINGINSIDER.COM/FRIDAY  NEWS & ANALYSIS

 INTERVIEW
“WHY I LOVE THE AMSTERDAM 
AFFILIATE CONFERENCE”

Ori Matarasso, 
CMO, Euro 
Partners

How many AACs have you attended? 
How has the show grown in that time?
I’ve been to every AAC since I joined Euro 
Partners nine years ago, I never wanted 
to miss a single conference. It’s a great 
event that’s grown every year, I have a 
lot of fond memories from the shows I’ve 
attended. One of my favourite memories 
is when AAC was hosted during the 
Queens Day celebrations, the whole  
city was out drinking and partying  
in the streets of Amsterdam.

What are you most looking forward  
to about this year’s AAC?

I always look forward to meeting as 
many of our affiliates and colleagues 
as possible and AAC is a great 
opportunity to do that. Improving 
existing deals and closing new ones, 
whilst sharing knowledge and learning 
new things, is a great experience  
and important for business. Even  
an old guy like me can still learn,  
and this is what I like so much  
about these conferences.
 
Will you be exhibiting? What 
will be going on at your stand?
Of course. We will be exhibiting  
at stand C10 and as always are 
planning some fun surprises for  
our affiliates, including cool  
giveaways and a great bar.  
 
Why is the AAC important to you?
As a leading affiliate program in this 
industry people expect us to be 
there, they want to meet their affiliate 
managers, and we want to meet our 
partners. Amsterdam is always a great 
location to catch up on things and 
build relationships.

What do you think will be the most 
popular topics of conversation at AAC?
I’m sure that most people will be talking 
a lot about regulated markets and the 
future of the business, which has been 
the main discussion for the past couple 
years and will continue to interest  
people. Another hot topic will surely  
be mobile and how affiliates and  
brands are improving their technologies 
alongside the super-fast progress of the 
mobile marketing technologies now 
available out there. 
 
What goals are you looking 
to complete at the show?
We want to make the maximum number 
of affiliates happy, both existing partners 
and new ones.

Ori Matarasso is one of the industry’s 
veterans with more than nine  years in key 
positions in Euro Partners and 13 years of 
experience as a leading online marketer. 
As the CMO of Euro Partners  he has led the 
positioning, branding and acquisition of the 
different brands, such as the Titanbet.co.uk 
multi-brand in the regulated UK market
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 INTERVIEW
“AAC HAS A VERY GOOD FORMULA 
FOR JOINING BUSINESS WITH 
ENTERTAINMENT”

Diemo Albilt, 
Head of Affiliates, 
LeoVegas Group

How has the AAC grown  
since you started attending?
This is our third AAC and we are 
delighted to once again be part of  
this amazing event that brings together 
the different parts of the industry,  
most importantly the operators and  
the affiliates. I feel that over the three 
years the AAC has grown significantly 
and it has also matured a lot. It seems 
like it has found a very good formula  
for joining business with entertainment  
in one event, and yet distinguish 
between the two.

What are you most looking 
forward to about this year’s AAC?
Similar to other trade shows, our main aim 
at this year’s AAC is to meet our existing 
partner affiliates with whom we have 
been able to build solid and long term 
partnerships. Of course, similarly important 
is to meet new potential business partners 
with whom we can jointly grow the 
LeoVegas brand both for casino and sport.
 
What will be going on at your stand?
LeoVegas will be at stand E12 in this year’s 
AAC. At our stand we will be meeting 
our existing affiliate partners as well as 
looking out to meet up with new ones. 
This year marks the first year in which we 
will be showcasing our recently launched 
sportsbook and live casino platform. This 
opens up new avenues for us and it gives 
us an opportunity to meet affiliates who 
previously were not on our radar. 

So if you’d like to learn more about our 
award winning affiliate program and about 
the LeoVegas offering – be it our casino, our 
new sportsbook or the new live casino suite 
– please come to the LeoVegas stand and 
introduce yourself.

You’ll also have the opportunity of 
winning a ticket to the Euro 2016 finals 
(including flights and accommodation). 
The draw will take place on the last day of 
the conference (9 June) at 3pm (CET) so 
if you want to witness the Euro 2016 final 
in person, make sure you visit our stand 
during Day 1 and Day 2 (before 3pm).  
 
What goals are you looking  
to complete at the show?
Our number one goal is to present the 
all new LeoVegas Sport and the new 
Live Casino environment first hand to 
our current partners and to new ones. 
Moreover, the whole LeoVegas team will 
be working incessantly to strengthen our 
existing business relations and for the 
acquisition of new affiliate partners.

Another goal is to give one lucky 
individual the chance to experience live  
the Euro 2016 final on 10 July. 

If you’re attending the AAC, make sure  
to plan a stop to stand E12 and talk to me  
or to one of my amazing colleagues.

Diemo Albilt is the head of affiliates  
at LeoVegas Group

Lead Partner Official Voting Adjudicator

26TH SEPTEMBER | THE VENETIAN, LAS VEGAS
The Global Gaming Awards 2016 presentation  
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OUT NOW: Make sure you grab your copy of the summer 
sports-betting special of Gambling Insider. The potential 
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Levy saga and potential casinos in the Eastern Med are  
just some of the other issues being looked at in depth
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 GUEST COLUMNIST
IS VIRTUAL REALITY THE FUTURE OF 
MOBILE AND ONLINE GAMBLING?

By Paul 
Swaddle   
CEO, Pocket App

It’s no secret that virtual reality technology 
is gaining serious momentum. Across 
various industries and sectors, VR is 
being extensively developed for a host of 
different uses. Organisations such as Sony 
are developing the technology to be part 
of their video-game and entertainment 
offerings, Facebook has acquired VR 
developer Oculus Rift to expand its social 
media experience, and businesses are 
even working on ways to integrate VR into 
their daily operations, such as for virtual 
employee training programmes.

VR’s adoption rate has simply rocketed 
over the last 12 months, with the number of 
active users expected to reach 171 million 
by 2018, and recent forecasts suggesting 
that revenue from virtual reality head-
mounted displays will grow from $685m  
in 2015 to $3.89bn in 2018. 

Online gambling is one industry in 
particular that may not have been quite 
as vocal as others in the VR conversation, 
but it’s an area in which I believe we will 
see some very exciting developments over 
the next few years. In the UK alone, online 
gambling generates around £3bn annually, 
and this figure is only expected to climb as 
online casinos and mobile gambling apps 
continue to become more sophisticated 
and widely used. Mobile gambling itself 
presents a significant opportunity for 

the industry to engage with new players, 
growing by 10% annually and predicted in 
recent forecasts to account for 40% of all 
online gambling in the next three years.

I therefore see no reason why online and 
mobile gamblers couldn’t find themselves, 
in the not too distant future, using VR 
headsets to sit across from each at a table in 
a virtual casino, playing a game of poker or 
blackjack with a stack of virtual chips, when 
in actuality they are connecting remotely 
from the comfort of their own homes. 

Sound farfetched? Not too long ago, 
so did the notion of an application on 
your mobile phone that could connect 
directly to your bank account and provide 
you with instantly updated odds, news 
and a platform for betting on virtually 
every major sporting event in the world. 
We already know that participation in 
online gambling is snowballing, so if the 
entertainment industry can use VR to 
simulate the experience of being inside a 
video game, or social media sites can give 
you the opportunity to not just see your 
friends’ pictures, but to walk through them, 
why shouldn’t online casinos be able to do 
the same?

VR may actually be the hook that mobile 
and online casinos need to draw in more 
millennials, with the average age of players 
in mobile casinos currently being 40, and 
the average age of mobile gamblers in 
general being 35. Millennials simply aren’t 
engaging with mobile and online casinos 
to the same extent as older generations, 
and I suspect that this is down to younger 
players being much more used to 
immersive and sociable gaming, as a result 
of the cutting-edge developments that are 
being constantly rolled out in the video 
gaming industry. 

The recent success of wearable 
technology, such as the Apple Watch and 
Fitbit, clearly demonstrates that millennials 

connect more enthusiastically with the 
gamification of tasks that they usually find 
less engaging, such as the use of targets to 
make exercise more rewarding. By using 
VR technology to transport players and 
their friends to exciting locations for their 
online gambling experience, such as a 
famous casino in Las Vegas, or a smoky 
basement room in 1920’s New York, or even 
to the poker table in the James Bond film 
Casino Royale, mobile and online casinos 
may stand a better chance of drawing in 
younger audiences if they use VR to gamify 
the casino experience.

VR may have largely lain dormant for the 
last 20 years, but with the groundbreaking 
progress that is being made today, and 
the growing availability of VR devices to 
consumers, I think it is very possible that this 
kind of online gambling experience will be 
commonplace in the next few years. With 
Sony not far off launching a new PlayStation 
that hinges on its implementation of VR 
technology, and headsets such as the 
smartphone-compatible Samsung Gear VR 
retailing toady at the incredibly affordable 
price of around £79.99, this technology has 
well and truly landed, and the gambling 
industry needs to make sure it is firmly 
seated on the bandwagon.    

A self-confessed ‘gadget geek,’ Paul has 
been working at the leading edge of 
mobile technology for the past 15 years. 
He co-founded Pocket App, the UK’s largest 
independent app developers, in 2011 to  
bring the creative and technical development 
elements of mobile technology together 
under one roof.  Paul’s extensive industry 
knowledge and renowned reputation in 
the app development sector resulted in him 
being headhunted for as a guest judge in  
the final episode of the acclaimed BBC 
Television flagship programme The 
Apprentice in 2015


