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THE GGA 2016 SHORTLIST IS OUT NOW
The finalists in each category of the most prestigious awards in gaming have been revealed

Sponsored by• Rank/888 takeover turned down by Hills again
• New York DFS regulation ruling challenged
• Sportradar closing in on NBA deal 
• Guest column: Jeremy Thompson-Hill, OpenBet
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After months of anxious waiting and speculation,  
the Global Gaming Awards 2016 shortlist has been 
announced, with many of the industry’s key  
players being recognised.

The shortlist has been completed following a lengthy 
and complex process, potential nominees have been 
analysed and deliberated on by the nominations panel 
of eight industry experts as well as the Gambling Insider 
editorial team.

This will be the third edition of the Global Gaming 
Awards. The shortlisted companies now face a month-
long wait to find out if they will be taking any of the 
highly-valued awards home this year, as the winners  
will be announced at the Global Gaming Expo that takes 
place in Vegas in September. The 2016 Global Gaming 
Awards luncheon and presentation ceremony will take 
place in the Titian Ballroom at the Venetian Palazzo 
Congress Center on Monday 26 September, kicking  
off this year’s G2E Vegas show.

Now that the compiling of this year’s shortlist has  
been completed, it is over to the panel of 60 judges, which 
includes the top executives of some of the industry’s most  
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FROM FRONT PAGE  
powerful companies across all sectors, 
to cast their vote on all 12 categories. 
It will be these votes and these votes 
alone that will determine the winners 
in each category. KPMG Gibraltar will 
adjudicate the voting process, ensuring 
that the winners are the companies 
and individuals that receive most 
commendation from their peers.

There are 10 nominees per category. 
The Awards are about recognising the 
achievements made on both the land-
based and digital sides of the industry 
in the last 12 months.

MGM Resorts enjoyed the most 
success at last year’s Awards, taking 
the prizes of Land-Based Operator of 
the Year, Customer Loyalty Program 
of the Year and Responsible Business 
of the Year. The operator is back to 
defend its titles in all three categories.

Other winners at last year’s show 
included Microgaming, IGT and 
Scientific Games. All three have  
made the shortlist in more than  
one category again.

Finishing off this year’s ceremony  
will be a brand new category,  
as the North America Executive  

of the Year award is introduced, placing 
the leading executives of the North 
American gaming industry together, 
such as NYX Gaming Group CEO Matt 
Davey and DraftKings CEO Jason Robins.

You can read all about this year’s 
Awards and a detailed description 
of every nominee in every category 
online and in the Global Gaming 
Awards 2016 Shortlist magazine, 
which recently went to press and  
will be distributed at G2E Vegas.

KEY POINTS
• The Global Gaming Awards 2016 
shortlist has been revealed 
• Recognisable industry names are  
back to defend their Awards 
• The 60 Awards judges will now decide  
the winners, to be announced at the 
luncheon ceremony at G2E Vegas on 26 
September

 SPORTS BETTING 
SPORTRADAR/NBA  
RUMOURS ABOUND
A data deal could be the next step  
for Sportradar’s US operations 
Sportradar is reported to be close  
to agreeing a six-year data 

partnership with the National 
Basketball Association, worth $250m.

According to Bloomberg,  
people familiar with the potential  
deal have confirmed the negotiations 
have taken place and that a second 
data provider, Second Spectrum, is 
also involved.

The deal would include terms  
to sell the official league data to 
betting operators, data analytics to 
teams and the development of a 
streaming product.

No official comment has been 
provided by any of the parties 
involved at this time.

NBA team owners Michael Jordan 
(Charlotte Hornets), Mark Cuban 
(Dallas Mavericks) and Ted Leonsis 
(Washington Wizards) all participated 
in a Sportradar investment round 
worth $44m last October. The round 
was led by Revolution Growth, 
Leonsis’ private equity company.

Sportradar is already the official 
data partner of two of the four major 
US sports leagues, the NHL and the 
NFL, and operates a Sportradar US 
division in Minneapolis, born out of its 
acquisition of SportsData LLC in 2013.
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AVAILABLE NOW

LAND-BASED OPERATOR
OF THE YEAR

DIGITAL OPERATOR
OF THE YEAR

CASINO PRODUCT
OF THE YEAR

DIGITAL ACQUISITION PROGRAM
OF THE YEAR

Unsurprisingly Las Vegas is heavily represented in this  
category, by a number of the most famous brands in  
gambling. A number of operators from across the US  

and Europe are also shortlisted this year. 

Many of the biggest names in online gaming make  
the shortlist for digital operator this year. Changes in  

regulation around the globe has had a significant  
impact on who has made the shortlist.

This category acknowledges the best products that make the  
casino experience better for the customer or easier to manage 
for the operator. Management systems and payment products 

are recognised alongside games and cabinets.

Digital operators are constantly competing for new acquisitions,  
through clever marketing campaigns and effective affiliate program  

management. The best television advert campaigns, affiliate programs,  
and affiliate websites dominate the shortlist in this category.

SHORTLIST INCLUDES:

AWARD SPONSOR

AWARD SPONSOR

DIGITAL PRODUCT
OF THE YEAR

With so many fantastic digital products released  
in the past 12 months, it’s of little surprise this  

was the category with the most nominations.

SHORTLIST INCLUDES:

AWARD SPONSOR

CUSTOMER LOYALTY PROGRAM
OF THE YEAR

Every operator in gaming is aware of the importance of boosting reten-
tion levels by keeping their customers happy. Having a great customer 
loyalty program, and accumulating data on customers in general, is key 

to success in this area.

AWARD SPONSOR

READ FULL  
SHORTLIST 
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LAND-BASED INDUSTRY SUPPLIER
OF THE YEAR

A category for the real heavy-hitters of the gambling supply industry.  
Games and cabinet manufacturers dominate the shortlist, but lottery  

products and sports-betting retail terminals are also represented.

SHORTLIST INCLUDES:

DIGITAL INDUSTRY SUPPLIER
OF THE YEAR

Digital industry supplier is another of the most competitive 
categories in this year’s awards. With so many components 
needed to run a successful online gaming operation, this is 

also one of the Awards’ most varied categories.

SHORTLIST INCLUDES:

LAND-BASED GAMING INNOVATION
OF THE YEAR

Land-based industry suppliers are constantly looking to offer casino 
and retail sports-betting operators new products or solutions to dif-
ferentiate their offering from the crowd. The innovations that most 

caught the eye are shortlisted here.

SHORTLIST INCLUDES:

DIGITAL GAMING INNOVATION
OF THE YEAR

The pace of change in digital gaming continues to astound,  
with new products and concepts constantly evolving what  

operators can offer punters. These companies are the ones whose 
innovation will most affect the industry moving forward.

AWARD SPONSOR

RESPONSIBLE BUSINESS
OF THE YEAR

Corporate social responsibility is an increasingly critical 
factor in the world of land-based and online gaming.  
Here are the companies who have made the biggest 

strides in this area.

AWARD SPONSOR

SHORTLIST INCLUDES:

SHORTLIST INCLUDES:

NORTH AMERICA EXECUTIVE
OF THE YEAR

This award, which is new to the Global Gaming Awards in  
2016, recognises the outstanding work of the individuals at the  

top of North America’s most successful gaming companies.

AWARD SPONSOR
READ FULL  
SHORTLIST 
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 MERGERS & ACQUISITIONS
RANK/888 TURNED DOWN  
BY WILLIAM HILL AGAIN 
Hills still feels undervalued  
by the proposal 
William Hill has announced it has rejected 
another joint takeover proposal from Rank 
Group and 888 Holdings, this time equating 
to a value of approximately 352p per share. 

While that figure is lower than the 
previous proposal’s 364p per share, 
valuing the operator at up to £3.6bn, Hills’ 
valuation is based on the 22 July unaffected 
combined market capitalisation of the 
three companies adjusted for the cash 
component of the revised proposal, and the 
previous proposal was 339p per share on 
the same basis. 22 July was the last business 
day before rumours of al deal surfaced.

888 and Rank announced a different 
valuation of 394p per share when 
announcing they had made an improved 
proposal, though that was based on the 
closing price of 888 shares on 5 August. 
William Hill was offered a 48.8% share of the 
prospective enlarged group, up from 44.6% 
in the previous proposal, with Rank owning 
27.4% and 888 owning 23.8%. 

William Hill said the proposal “continues 
to substantially undervalue William Hill and 
as such the board continues to see no merit 
in engaging with the consortium.”

 DAILY FANTASY SPORTS
NEW YORK FANTASY  
SPORTS LAW CHALLENGED
The state could be sued  
by Stop Predatory Gambling 
The law allowing paid-entry fantasy sports 
contests in New York that was signed by 
Governor Andrew Cuomo earlier this month 
is being opposed by campaign group Stop 
Predatory Gambling.

Les Bernal, the group’s national director, 
was quoted by Buffalo News as saying: 
“We believe in improving the lives of New 
Yorkers, and part of that mission is to repeal 
the state’s predatory gambling policies, and 
litigation is part of that effort.”

Speaking on whether the group will sue 
the state, Bernal said: “We are definitely 
advanced in this process. But we’re not 
in a position to say when it will be filed. 
But anyone investing in these businesses 
should really keep their hands in their 
pockets for the near future.”

 CASINO
THE RIVIERA IS DEMOLISHED
The casino’s Monte Carlo Tower was 
the last to be brought down 
The Riviera Hotel & Casino has now been 
demolished in its entirety, with the last 
tower being taken apart in an implosion 
carried out in the early hours of Tuesday 
morning (PDT). 

The demolition job began in June when 
the Monaco tower was brought down. The 
Monte Carlo tower was the last part of the 
casino to go. 

This has brought an end to a stay on 
the Las Vegas Strip of over 60 years, as the 
casino was the first high rise to open on the 
Strip in 1955, when it was officially opened 
by Liberace. 

The casino closed in May 2015. The 
property is now owned by the Las Vegas 
Convention and Visitors Authority (LVCVA), 
which plans to build a $42m 13-building 
site on the area. 

Among the casino’s highlights were 
appearances in four high-profile films set 
in Vegas – The original Ocean’s 11 (1960), 
Diamonds are Forever (1971), Casino (1995) 
and The Hangover (2009).
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Signatures collected for a vote on the 
introduction of casino gambling to 

Nebraska, which failed to make November’s 
ballot after 41,710 were rejected upon 

review by county election officials

THIS WEEK IN NUMBERS
The facts and figures that have caught our eye in the past seven days

Spike in online gambling 
revenue in New Jersey for July

Net income reported for the second 
quarter ended 30 June by Gaming 

Partners International

The amount spent by the gambling 
industry on advertising in Australia last 
year, according to researchers at Deakin 

University, making the industry the fourth 
biggest spender in Australian advertising Fall recorded in Crown Resorts’ 

full-year net profits

Revenue posted by Evolution  
Gaming for Q2 2016, representing  

year-on-year growth of 50%

Rate of the state personal income tax 
on lottery winnings over $5,000 to be 
imposed by the State of Pennsylvania  

in its budget for 2016/17

Year-on-year increase in revenue  
reported by Philippines-based operator 

PhilWeb, as it faces the forced closure  
of its e-Games Café operations

The stake acquired in MGM 
China Holdings by MGM Resorts 

International, taking MGM Resorts’ 
stake in MGM China to 56%
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OUT NOW: The July/August issue of Gambling Insider  
is out in print and online. The unique nature of human 
resources in gaming, lessons to be learned from the 50-year 
history of Caesars Palace, and how the industry should fight 
back against the press are some of the key issues discussed

EDITOR Alex Hammond STAFF WRITER David Cook  STAFF WRITER Tom Lewis  
LEAD DESIGNER Edita Jogminaite DESIGN ASSISTANT Jack Robson WEBSITE MANAGER Tom Powling

 GUEST COLUMNIST
BUILDING UPON A SCINTILLATING 
SUMMER OF SPORT

By Jeremy 
Thompson-Hill 
CEO, OpenBet

In 2016 an unprecedented summer of 
sport has seen record volumes on major 
football tournaments including Euro 2016 
and the Copa America, the major annual 
events such as Wimbledon and the British 
Grand Prix, and of course the Olympic 
Games in Rio which has seen Olympic 
betting emerge as a major force for the 
first time. To say we’ve been busy would 
be an understatement.

With the new Premier League season 
kicking off before the Olympics has 
even wrapped up, there is no natural 
pause during which to reflect on the 
summer’s trends and challenges.

But there is great value for operators 
to take stock for a moment and look to 
implement some of the lessons of the 
summer as a way of driving innovation 
into the new football season and beyond.

So what did the summer of sport 
teach us about the state of the current 
sports betting sector?

The first major lesson is that there  
is no sign that the mobile revolution  
is slowing as it approaches maturity.  
At OpenBet, we’ve dedicated 
increasing resources to offer clients 
a seamless mobile solution and it is 
clear that punters are continuing to 
migrate to the mobile channel in large 

numbers.
At this year’s Grand National, 75% of 

all remote bets were placed through 
the mobile channel, an increase from 
63% in 2015. This is a remarkable year-
on-year leap and we’ve been observing 
similar numbers during the summer’s 
major events.

The challenge now is to ensure that 
as mobile enters this new stage of 
maturity, we find innovative ways to 
continue to drive growth. A big focus 
for OpenBet has been on bringing 
the mobile channel closer to land-
based venues, and we see a wealth of 
opportunities in this field.

Performance has also been another 
major focus. OpenBet has plenty of 
experience processing large volumes of 
bets – at this year’s National we peaked 
at more than 62,000 per minute.

Although we don’t reach this peak 
during major football events, it is a 
separate challenge to sustain large 
volumes over a longer period of time.

The growth of in-play betting in recent 
years has ramped up this challenge 
considerably. Punters now expect to be 
able to place bets on the action swiftly and 
seamlessly for the full 90 minutes.

Our operator partners also want to 
offer their customers a broader range of 
markets, so the challenge from a platform 
perspective is offering the flexibility, which 
enables faster integration and  
a flawless user experience.

With this in mind, it is important  
for platform providers to build  
deeper relationships with operators. 

The sports betting vertical is more 
competitive than ever, this means operators 
need to differentiate to compete, and 
this differentiation is not viable without 
an adaptable platform. We have been 
encouraging more dialogue with operators 

so we can play a central part in their 
innovation processes. On the back of this 
we have developed products that support 
this configurability; such as Sitebuilder, 
which launched this summer with PMU.

Having recently joined the NYX family, 
OpenBet has the opportunity to be even 
more ambitious in our thinking, and 
offer customers a fuller, more complete 
service than ever before with the added 
expertise in Casino making us a force for 
change in the industry.

It is important that innovation and 
development is informed by the ever-
changing demands of operators and 
their customers.

To take just one example from 
this summer, the growth in betting 
volumes on Olympic events has shown 
that sportsbooks can still do more to 
personalise the offer in ways which extend 
beyond the traditional target audiences of 
football and racing customers.

Diversifying the offer will also be 
a way to drive growth during the 
summer of 2017, which is set to be 
quieter than this year’s in the absence 
of a major football tournament.

Nonetheless, there will be opportunities, 
and it will only be by keeping a close eye 
on the changing nature of the sports 
betting sector that operators can position 
themselves to capitalise.

Jeremy Thompson-Hill is CEO of Openbet, 
the world’s leading omni-channel provider 
to the sports betting industry

Would you like to be featured  
as a guest columnist in GI 
Friday? Get in touch with your 
topic ideas and you could 
appear on these pages. Write to:  
editor@gamblinginsider.com


