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An investigatory report published 
by BBC and BuzzFeed News has 
outlined allegations of suspicious 
betting activity on tennis matches.

The report is based on leaked documents 
and an original analysis of betting 
activity related to 26,000 matches. The 
data was collected for matches between 
2009 and 2015 and the odds moved 
by more than 10 percentage points in 
around 11% of all matches. A total of 15 
players were identified as having lost 
heavy-betting matches often and four of 
those lost almost all of these matches.

The report states that tennis’ governing 
bodies have been warned on numerous 
occasions about 16 players that have 
ranked inside the world’s top 50, a list 
which includes previous winners of 
singles and doubles Grand Slam titles. 
Neither the ATP or WTA tours were 
specified with regards to the 16 players. 
One male top-50 player competing in 
this year’s Australian Open, which began 
on Monday, is suspected of repeatedly 
fixing his first set. No names of players 
relating to the evidence were released.

Investigators also highlighted 28 players 
who were suspected of fixing as part of a 
2008 investigation into suspicious betting. 
However, Nigel Willerton, director 
CONTINUED ON NEXT PAGE 
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FROM FRONT PAGE 
of integrity for the Tennis Integrity Unit 
(TIU), which was set up following the 
2008 investigation, said no further action 
was taken, as a new integrity code could 
only be enforced for future events. 

According to the new report, gambling 
syndicates in Russia and Italy have placed 
highly suspicious bets on scores of matches, 
which include games played at Wimbledon 
and the French Open, and have made 
hundreds of thousands of pounds doing so.

More than 70 players appear on lists 
relating to nine fixers that have been 
flagged up to tennis authorities over the 
past decade but have not been sanctioned.

BuzzFeed News has underlined 
that suspicious betting patterns 
are not proof of fixing.

KEY POINTS
• BBC and BuzzFeed News have reported 
on suspicious tennis betting patterns
• Report references 16 unnamed 
players who have been ranked 
inside the world’s top 50 
• A previous suspicious betting 

investigation in 2008 implicated 28 
players, but no action could be taken

 LEGAL
TEXAS AG RULES DFS 
AS “PROHIBITED”
Operators could face 
another state battle
Texas has become the latest state to 
have its attorney general (AG) rule that 
daily fantasy sports (DFS) classes as 
prohibited gambling under state law. 
Ken Paxton, Texas AG, concluded that 
participating in a real-money DFS game 
constitutes as a bet, as the game is at 
least partially decided by chance. 

Paxton said: “Simply put, it is 
prohibited gambling in Texas if 
you bet on the performance of 

a participant in a sporting event 
and the house takes a cut.” 

The ruling partially resembles 
developments in New York and Illinois, 
where both state AG’s have also ruled 
that DFS classes as gambling. 

However, no DFS operators have 
been ordered or asked to remove 
their operations from Texas at this 
point, unlike in New York and Illinois.

 ASIA
LDP DELAYS JAPAN CASINO PLANS
Legalisation process set to stall
The Liberal Democratic Party (LDP) 
has decided not to seek the passage 
of a bill which aims to legalise 
casinos in Japan for the time being, 
because coalition partner Komeito 
remains wary of gambling. 

The bill was introduced during last 
year’s Diet session by the LDP, the 
Japan Innovation Party and the Party 
for Future Generations. However, the 
legislation was moved to this session 
after the LDP prioritised the passage of 
national security bills last September. 
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According to The Japan Times, 
an LDP lawmaker said: “We’ll give 
up again for this session.” 

The bill would lift the ban on 
casino operations and developing 
casino complexes. The LDP hopes to 
continue deliberations on the bill if a 
further session is held this autumn.

 FINANCIAL
DELAWARE I-GAMING PROCEEDS DROP 
December rise could not 
prevent annual decline
Delaware’s online gambling net 
proceeds dropped approximately 
14% to $1.8m for 2015 – the market’s 
second full year in operation.

A highlight for the market was October’s 
year-high monthly total of $182,969, 
with a particular low-point being June’s 
$108,692, the lowest figure to have been 
generated since the regulated i-gaming 
market opened in November 2013.

April 2014’s record monthly sum of 
$240,762 is yet to be beaten and the last 
reported monthly total was December’s 
$180,109, up 6% year-on-year.

The market has generated approximately 
$4.2m since it was first regulated.

Delaware is one of three US states 
where online gambling is legal, and 
the state entered the soft-launch 
phase of sharing online poker player 
pools with Nevada in March.

 US
BLATSTEIN BUYS SHOWBOAT CASINO
Shuttered casino could reopen
The Showboat casino in Atlantic City 
has been sold to Philadelphia developer 
Bart Blatstein for $23m. The new owner 
said he is considering reopening the 
venue as a casino, but added that the 
property would be useful for office 
space and entertainment uses. 

Blatstein is known for several 
development projects in Philadelphia, 
as well as the reconstruction of 
Atlantic City’s Pier shops into 
The Playground complex. 

Blatstein said: “It’s great to be part of 
the new Atlantic City. Right now I’m just 
thrilled to have a great, storied property.” 

The property was bought from 
Stockton University, who had obtained 
the casino from Caesars Entertainment 
for $18m in December 2014. 

Caesars’ plan to turn the casino 
into a satellite campus for students 
was scuppered by legal restrictions 
regarding the use of the property.
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 ICE PREVIEW 
AN INDUSTRY FOCAL POINT

The award-winning ICE Totally Gaming 
show is shaping up to be another 
huge event in 2016. Hundreds of 
exhibitors will be in attendance from 
2-4 February, along with a plethora 
of conferences and seminars, with 
expert speakers set to deliver on a 
number of key industry topics. ICE 
2015 attracted a record attendance 
of 25,497, further solidifying the 
event’s reputation within the 
industry, and a similar number can 
be expected this time round.

Kate Chambers, managing director 
at ICE said: “We know from our 
customer research that our visitors 
value the opportunity to learn 
about the key contemporary issues 
impacting gaming via ICE Conferences 
and then be able to meet with the 
industry in action on the show floor.  

“We think it’s the biggest learning 
and knowledge-exchange event in 
world gaming with over 64 hours 
of learning opportunities, delivered 
by 140 thought leaders drawn 
from both within and outside the 
international gaming community.”

Conferences
Away from the ExCel, the Hippodrome 
Casino in Leicester Square will once 
again host the International Casino 
Conference (ICC) on the Monday. 
Customer experience as well as the 
impact of technology innovation are 
on the agenda. Speakers include Simon 
Beacham, head of e-gaming at Rank.

The World Regulatory Briefing 
will help kick start the opening 

day of ICE proper. A European 
keynote discussing technical 
standards recommended by the 
EU will be followed by a keynote 
address from UK Gambling 
Commission CEO Sarah Harrison.

The importance of the conferences 
was the underlying message behind 
the ICE campaign ‘Enter The Gaming 
Technopolis’. “The subject matter 
and content is designed to help 
prepare international business for 
the technological, regulatory and 
social challenges and opportunities 
which lie ahead,” says Jo Mayer, 
marketing director at ICE.

With virtual and fantasy sports 
becoming more popular in the 
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industry, the BetMarkets conference 
is definitely one to look out for. 
Shergul Arshad, CEO of fantasy 
operator Mondogoal, and Fast 
Fantasy CEO Joe Brennan will take 
part in a seminar about the future 
of fantasy sports in Europe.

The Cross-Platform and Multi-
Channel Gaming conference centres 
on the new innovative devices that 
will change the way customers bet. 
Speakers from industry operators 
Unibet and Camelot will join a 
panel discussing omni-channel.

The tools needed to strengthen 
your retail business, as well as how 
online and mobile opportunities can 
lead to innovation and growth will be 
explored in the Modernising Lotteries: 
Digital and Retail conference. Speakers 
include representatives from the 
likes of Facebook, Cherry Group and 
the European Lottery Association. 

The Game Design & Development 
conference will cover topics such as 
player behaviour and game mechanics. 
Dominic Bourke, head of casino and 
games at BetClic Everest will discuss 
the key characteristics of a good game. 
Bourke will then participate in a panel 
discussion including NetEnt CPO 
Simon Hammon about how to build 
games that stand out from the rest.

The Data Insight and Business 
Intelligence conference will feature 
experts who have turned data into 
money in the gaming industry, 
including Christopher Conroy, head 
of customer data science at Rank. 

This conference is highly relevant as 
data rapidly becomes the foundation 

of nearly all of the world’s most 
vibrant businesses, including gaming. 

Sessions within the Cybercrime, 
Security and Regulatory Compliance 
conference will delve into 
responsible gambling and cybercrime 
challenges faced by operators.

Seminars
Valuable advice will be shared to all 
start-up businesses attending ICE 
at the GamCrowd Studio seminar. 
During this workshop industry 
professionals will offer wisdom 
on topics including: ‘What are 
investors looking for in a start-up?’.
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Powerful female leaders in 
the gaming industry will discuss 
their career course, failures and 
share knowledge in the Women in 
Gaming: State of the Industry panel. 
Designed for women, this session 
will help motivate delegates’ next 
career move as they look to take the 
next step up, and help them gain 
insight into executive leadership.

I-gaming’s expansion in the 
US will be discussed at the US 
Tribal Gaming seminar, as will 
the difference between tribal 
and commercial gaming.

The IMGL Masterclass takes place 
throughout the day on 3 February. 
The seminar is open for all and will 

see key regulatory stakeholders 
share knowledge on current 
industry updates on e-Sports and 
international i-gaming. Other topics 
to be discussed will be taxation issues, 
supplier licensing and boundaries 
of gaming & betting. Other seminars 
include India Briefing, Africa Briefing 
and Millennials & Gaming.

Networking
ICE boasts networking opportunities 
aplenty. The Racing Post Cafe Bar 
and Planetwin365 Bar and Cafe are 
just some of the places which will 
be welcoming entrepreneurs and 
businesses looking to make contacts 
within the industry. Last year visitors 
to the latter’s Sports Betting Bar 
experienced a vibrant setting filled 
with games, great sporting moments 
and new business opportunities.

Once again ICE has joined up 
with Sports Betting Community 
(SBC) to provide two Official Sports 
Betting Tours of the exhibition 
floor. The tours are designed to give 
delegates the chance to discover 

the latest products from industry 
suppliers which can benefit their 
business in a competitive market.

The creation of a Bingo Breakout 
Space will facilitate discussion between 
members of the Bingo Association and 
bingo stakeholders. The introduction 
of the new self-exclusion scheme 
and £1 coin will be some of the 
topics likely to be talked about.

The South Gallery rooms will 
cater the annual Regulators Lunch 
from 12.30pm-3pm on Tuesday 
2nd. The Lunch brings together 
the international regulatory 
community for unrivalled networking 
opportunities and to hear keynote 
addresses from industry leaders. 
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Pitch ICE competition 
Put simply, ICE provides businesses 
the opportunity to attract media 
attention, find potential partners 
and keep up with the latest 
industry developments. Pitch ICE 
is now in its second year. It gives 
start-ups the platform to present 
their ideas and innovations to 
attendees from the global gambling 
industry direct from the stage.

Over the first two days of Pitch 
ICE, between 15-20 start-ups will get 
two 15-minute slots to present their 

business, while on the Thursday the 
GamCrowd Studio workshop takes 
over with a series of talks and start-
up advice from industry experts.

Helen Walton, co-founder of 
Gamevy said: “There’s no doubt 
ICE was a game-changer for us. 
It was the catalyst that helped 
us find investment, sign our first 
two customers and make a major 
change in our strategy.” She adds: 
“The conversations we had at ICE 
helped us to establish a route to 
market which was slower but also 
more pragmatic. I would say that 
the ability to stay open to the new 
possibilities we came across at ICE 
has been a key part of our success.”

Networking App
Away from the physical event itself, 
ICE has a downloadable app which 
brings visitors up to date with the 
latest products, launches and event 
proceedings. Extra features include 
a detailed interactive map which 
helps attendees navigate around 

the venue. The free app is available 
for Android and IOS devices.

The organiser & venue
ICE Totally Gaming is presented by 
Clarion Events, a highly regarded 
exhibitions specialist.

Of the ICE 2016 venue, Clarion’s 
Kate Chambers says: “I think ExCeL 
has ticked all of the boxes that we 
hoped it would. It is a modern, 
purpose-built venue and from an 
operational perspective, build-up and 
break-down are as smooth as you can 
expect with an event the size of ICE.”
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 ICE PREVIEW | CLARION EVENTS
“A REALLY DIVERSE PROGRAMME”

Jo Mayer
Marketing 
Director, Clarion 
Events

Ahead of this year’s ICE Totally 
Gaming we spoke to Jo Mayer 
of organisers Clarion for a first-
hand preview of the event

What are the standout  
features of this year’s show?
We’ve got a really diverse programme 
this year. We’re covering tribal gaming, 
millennials and briefings on India, 
Africa, Latin America and Italy. We’ve 
got the Met Police doing a workshop 
on forgery and counterfeiting. We 
have a couple of features dedicated 
to start-ups. We’ve got Pitch Ice, 
which is like a Dragons’ Den feature 

that we ran last year for the first time 
in association with GamCrowd. 

What makes ICE different 
to other gaming shows?
You don’t often see other trade shows 
where companies come and invest in 
making sure that their whole stand 
presence is what it should be. It’s 
like a shopping centre where they’re 
displaying their products, but they’re 
doing it in a way you don’t often see. 

Why do companies choose 
to exhibit at ICE?
It’s a major tradeshow where they can 
meet all their customers and not just 
those from the UK, but from overseas as 
well. People have meetings scheduled 
back-to-back. We had tube and DLR 
strikes coincide with the show a few 
years ago, but our numbers were still up 
on the previous year. It’s not just a show 
where people come and have a look 
round before heading back to the office. 

What did you learn from feedback 
after last year’s show?

Some of the feedback showed  
that people didn’t know where to  
go when they got there, so we’ve  
got better signage. We had large 
queues last year. The fact that  
people still had such a brilliant 
show when they were in helped 
them get over that, but this year 
we are e-badging people, so 
everybody who registers gets sent 
an electronic e-badge which you 
can download and print out. If you 
have got your e-badge with you, 
you go straight through the “speedy 
boarding” area of registration. 

What are the key networking 
opportunities this year?
If you are interested in the start-
up i-gaming community, there are 
networking opportunities around 
Pitch Ice. There are all the parties 
that take place around ICE that are 
not organised by us but are part of 
what traditionally goes on during 
ICE week. There are events in the 
evening that people go to. There are 
parties that exhibitors put on as well.
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 ICE PREVIEW | CONFERENCES
ICE CONFERENCE HIGHLIGHTS
We pick out some standout talks and 
discussions to add to your diary  

WORLD REGULATORY BRIEFING
Tuesday 2 February 9.40am-10.10am
UK Gambling Commission: One year 
after PoC and key developments ahead
UK Gambling Commission CEO Sarah 
Harrison will present an update on 
licensing and its effect on market and 
the key stakeholders one year on post 
PoC legislation. The speaker will also 
address several other PoC related topics 
including compliance with security audit 
requirements and implementing a robust 
testing framework. The address will be 
followed by a short audience Q&A.
Speaker: Sarah Harrison CEO, 
UK Gambling Commission

DATA INSIGHT AND BUSINESS 
INTELLIGENCE
Tuesday 2 February, 2.40pm-3.30pm
Machine learning: Moving 
from old static ‘models’ to 

growing and adaptive ones
A panel discussion to examine machine 
learning in visual representations, 
including pattern recognition, real-
time marketing and implementing 
and scaling on gambling style 
transaction data. The panel will also 
discuss why this data is critical to 
optimal client relations management, 
both in terms of engagement and 
revenue, if understood properly.
Speakers: Phillip Tuck Head of 
Business Intelligence, Gaming 
Realms; Raf Keustermans CEO, 
Plumbee; Veronique Deconinck 
Manager, Integrated Digital, Social, 
and Content Strategy, National 
Lottery Belgium; Michelle Lahert 
Director of Operations, Finance & 
Business Intelligence, Genting UK 
Moderator: Ciara NicLiam Head of 
Casino and Games, Rank Interactive

CROSS-PLATFORM AND 
MULTI-CHANNEL GAMING
Tuesday 2 February, 2.45pm-3.30pm 
Is there a disadvantage of not 

being an omni-channel company?
A panel discussion examining 
the practicalities and benefits of 
developing multiple channels and 
seamless game-play across devices. 
Will also examine how platforms need 
to become more mobile friendly. 
Speakers: Robert Smith Head 
of New Channels, Unibet; Claire 
Barry Head of Digital Strategy 
and Planning Camelot
Moderator: Tom Galanis 
iGaming Marketing Consultant 

MODERNISING LOTTERIES: 
DIGITAL AND RETAIL
Tuesday 2 February, 4.45pm-5.30pm
Re-imagining lotteries for the 
digital age: overcoming disruptions 
and maximising opportunities
Speakers will answer the question 
of how lottery operators can 
collaborate with each other and their 
commercial partners to enhance 
their position in a competitive 
marketplace. The panel will also speak 
on the subject of how traditional 
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lottery companies can appeal to the 
modern consumer, and whether 
lottery operators are deploying 
technology to optimal effect.
Speakers: Helen Taylor Head of 
Eurolotto Cherry Group; Jari Vahanen 
Senior Vice President, Business 
Development, Veikkaus Oy; Wojciech 
Szpil President, Totalizator Sportowy
Moderator: Paul Jason CEO, Public 
Gaming Research Institute

GAME DESIGN AND DEVELOPMENT
Wednesday 3 February, 
9.45am-10.30am
Back to the drawing board: 
building a stand-out game in a 
highly competitive environment
A panel discussing the big questions 
developers need to ask themselves 
before undertaking a new game design 
project. Factors that will considered 
include how to go about choosing a 
theme, and whether the theme should 
be a brand or generic, and which 
demographic designers should aim 
their game at. Further investigations 
will examine how to stand out 

in a competitive market and the 
opportunity costs of going exclusive.
Speakers: Steve Calvert Head of 
Studio, Endermol Gaming; Domonic 
Bourke Head of Casino and Games, 
Betclic Everest Group; Simon Hammon 
Chief Product Officer, NetEnt
Moderator: George Zaloom CEO 
Las Vegas Whaling Company

BETMARKETS
Wednesday 3 February, 
11.45am-12.30pm
Practical considerations for building 
an eSports gambling business
Speakers will discuss the key factors to 
consider when launching an eSports 
business, and how these differ from 
traditional sportsbooks. Topics will 
include obtaining data to support 
your product, translation data into 
odds and effective risk management, 
as well as technical challenges and 
how to use entertainment betting to 
as an acquisition tool for new bettors. 
Speakers: Marco Blume Marketing 
Director, Pinnacle Sports; Jens 
Neilsen Sports Betting Manager, 

Danske Spil; Jas Purewal Lawyer, 
Purewal and Partners; Auguste 
Semmier Massonnat Co-owner, 
Room on Fire, Commenator, 
Counter-Strike: Global Offensive 
Moderator: Mark McGuiness 
Mainstream Marketing and 
Communications, eSports Digital 
Betting & Gaming Director

CYBERCRIME, SECURITY AND 
REGULATORY COMPLIANCE
Wednesday 3 February, 
11.50am-12.20pm
Practical guide to fraud 
prevention: hacking and 
data-breach case studies
A close-up look at real examples of 
data breaches to learn best practices 
and techniques for future fraud 
prevention. The study will be led by 
fraud and risk management company 
Kount’s VP of Marketing, Don Bush.
Speaker: Don Bush Vice 
President Marketing, Kount

For the full ICE conference schedule 
visit icetotallygaming.com/conferences 
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 ICE PREVIEW | SEMINARS
ICE SEMINAR HIGHLIGHTS
In addition to its many conference streams, 
ICE Totally Gaming also offers a series 
of seminars which are free to attend for 
show visitors. Here we preview three of the 
standout seminars for this year’s event.

US TRIBAL GAMING
2 February, South Gallery 
rooms 9 & 10, 10:25-16.30
Organised in close cooperation with the 
National Indian Gaming Association, 
the leading group representing the 
interests of the Native American 
casino industry in the UK, and Victor 
Rocha, owner and publisher of 
Pechanga.net, Indian Country’s most 
influential source of news, information 
and opinion, this seminar returns 
to inform ICE’s global audience on 
the current state of and business 
opportunities within tribal gaming.

MILLENNIALS & GAMING
3 February, South Gallery 
rooms 9 & 10, 10:15-12.30

Casinos all over the world are 
desperately trying to find a way to 
attract new generations of players 
to their establishments and to the 
casino floor, realising that their 
current visitors represent an ageing 
demographic. The Millennials 
(people born between the early 
1980s and the early 2000s), born and 
raised in the era of fast technology 
development, social media and video 
games, are looking for a different 
kind of entertainment experience, 
that is not at present delivered by 
the traditional, slot-based casino 
environment. The ICE seminar 
will offer some of the insights
available on the profile of the 
Millennials, their entertainment 
habits and how technology 
should be transformed to deliver 
a new kind of experience, to 
the show’s global audiences.

INDIA BRIEFING
3 February, South Gallery 
rooms 11 & 12, 10:30-12:30

Gambling regulation is not new to 
India, with lotteries already being 
regulated business under state 
control. After frequent incidents of 
sports fraud around sports betting, 
FICCI launched the debate in 2012 on 
regulating sports betting and lottery 
in India. Organised in partnership 
with FICCI, this session will offer 
an update on the current status of 
lotteries and regulatory efforts to bring 
online sports betting to India. After 
the first licensing regime has been 
implemented in the Sikkim state and 
recently State Govt. of Nagaland tabled 
the bill to promote and regulate the 
online conduct of games of skill, find 
out the process on the way forward. 
Will this progress lead to more states’ 
governments opening up their 
markets to online gaming in India?

For more information on seminars 
at this year’s ICE Totally Gaming, 
including an Africa Briefing, LatAm 
Briefing and Women in Gaming panel, 
visit icetotallygaming.com/seminars
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Coming 2016

meet us
@  ICE PREVIEW | LOTTOTECH

“EVERY YEAR IT’S GETTING  
BIGGER AND BETTER”

Delzar Khalaf
CEO, Lottotech

Ahead of this year’s ICE Totally Gaming 
show GI Friday spoke to a selection of 
leading firms set to exhibit or attend, 
finding out what they’ve got planned 
for the event and which aspects they’re 
most looking forward to. The series 
begins with Lottotech CEO Delzar Khalaf.

Why will you be exhibiting 
at this year’s ICE show?
Lottotech is exhibiting at ICE 2016 
because this is the biggest and most 
important industry event of the whole 
year, with the best opportunities for 

networking, business development 
and, last but not least, fun!

What special events or presentations 
do you have planned for the show?
Lottotech is the proud lottery sponsor 
of ICE 2016. One of our foremost goals 
as the leading lottery platform provider 
is to push the industry forward and 
nurture growth and innovation.   

What sort of business will you 
be looking to do at the show?
Our ICE 2016 calendar is packed with 
meetings with both current and 
prospective partners. We constantly 
receive inquiries about our products and 
services and we are quite positive that ICE 
2016 will bring us a bunch of closed deals.

Why do you think other firms should 
want to meet with you at the show?
Because we offer the most flexible, robust 
and innovative online lottery platform on 
the market. Anyone who is looking not 
just to do online lottery business but to 
stand out from the crowd is coming to us.

What aspects of the show are you 
most looking forward to personally?
ICE Totally Gaming has become a 
synonym of excellence in the world of 
gaming. We literally can’t wait for it! 
However, what we are really looking 
forward to is Tuesday 2nd Feb when 
the dedicated lottery conference 
Modernising Lotteries: Retail and 
Digital will take place. Then, on 
Wednesday, we have a special prize 
raffle and a very exciting performance 
at our own booth, N6-245.

What do you think will be the 
main topics of discussion at 
the show among delegates?
How to make their way into the most 
lucrative and fastest-growing online 
gaming vertical right now – lottery!

How has the show developed in 
the years you’ve been attending?
Every year it’s getting bigger and 
better. ICE Totally Gaming is a truly 
inspirational event that keeps the 
industry’s blood hot and running.
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...over 100  reasons
to trust Alderney
An impressive client portfolio of 
more than 100 licensees have 
committed to Alderney. It’s world 
leading regulation offers the 
perfect environment from which to 
offer eGambling IT services into all 
major regulated markets.  

Technical capability without limits 
combined with a supportive 
government and a top class 
commercial landscape, Alderney is 
the leading choice for the world’s 
eGambling industry.

VISIT US ON 

STAND  
N6-350 

AT ICE 2016 
TO FIND OUT MORE

Contact Susan O’Leary, Alderney’s Director of eCommerce 
     

+44 (0)7990 015888 

susan@alderneygambling.com

T h e 
ActiveWins Program 

works seamlessly to provide 
innovative and competitive 

marketing tools to improve traffic 
conversion. Powered by ActiveWin 

Media, the ActiveWins program 
is managed by a team of Digital 

Marketing experts. With access to 
the best brands in the industry, 

we tailor each of our incentives 
around individual affiliates. No 
matter what demographic 
your site audience is, we’re 
sure to have a program 
that will earn you 
commissions. Visit 

our booth at L1 
to find out 

more.

As ActiveWins know from experience, it doesn’t take a big team to break records. Come to 
booth L1 to meet the Bonneville Bantam team, the UK motorcycle enthusiasts who have 
burst onto the racing scene, shattering five world land speed records. Make sure to come 
meet the record holders and see their vintage Bantams on display at our booth.

The widest variety of options for you to earn

Powered by respected industry leading software

Unrivalled customer retention rates and high conversion

Unprecedented support and dynamic marketing 
tools at your fingertips

Full transparency on reporting and campaign analytics

Specific offers around top sporting events

 Bespoke creative for higher conversion

DESIGNED WITH OUR
AFFILIATES IN MIND Good business with a personal touch

hi@activewins.comwww.activewins.com @ActiveWins

Come visit booth L1 at
LAC to meet the team and 

try out our Motorcycle Simulator

double page spread FINAL.indd   1 06/01/2016   12:12

 ICE PREVIEW | BETRADAR
“ESPORTS WILL BE A HOT TOPIC”

Tobias Brunner
Director of 
Marketing 
Operations, 
Sportradar

Why will you be exhibiting 
at this year’s ICE show?
ICE Totally Gaming has always 
been a huge success for Betradar 
through the years. In 2016, we 
are looking forward to picking up 
where we left off: providing state-
of-the-art product demonstrations, 
launching and presenting our latest 
product innovations and making a 
visit to our stand both informative 
and entertaining. Clichéd as it 
may sound, stand S1-150 at ICE 
Totally Gaming in London is your 
best bet to see what the future 
of sports betting will involve.

What special events or presentations 
do you have planned for the show?
We have some exciting product 
launches to present this year. Visitors 
can expect a huge extension of our 
Live Odds coverage and experience 
the advantages and benefits of our 
Managed Trading Services, an effective 
liability management service for sports-
betting operators to simplify their 
daily work. Our live streaming unit 
will be demonstrating how our Live 
Channel increases the attractiveness 
of sportsbooks and maximises their 
revenues when integrated into their 
website. For our virtual sports betting 
portfolio, we will present our new 
‘Virtual Basketball’ and take the next 
step in an increasingly mobile-focused 
world, to let punters enjoy virtual 
sports betting on the go, anywhere. 
Furthermore, we will also launch our 
new suite of eSports products. 

Why do you think other firms should 
want to meet with you at the show?
We have repeatedly demonstrated 
over the years our credentials as the 

provider of services tailored to all our 
clients’ individual requirements. We 
constantly strive to develop cutting-
edge solutions and services that are 
driven by technological innovation 
and a deep understanding of our 
clients’ business needs. Betradar is the 
only supplier that controls the entire 
chain of its in-running offer – from the 
collection of sports data at the venue 
right through to the compilation and 
delivery of odds. The advantages to any 
operator of having all of these products 
and expertise ‘under one roof’ is clear.

What do you think will be the 
main topics of discussion at the 
show among delegates?
eSports will most definitely be a hot 
topic at ICE Totally Gaming 2016. 
Understanding the eSports landscape, 
the intricacies of the various games, 
their different fans, and where to 
acquire customers is crucial for success. 
Our partnership with the ESL puts 
us in pole position with regards 
to betting, content and streaming 
solutions in this exciting sector.
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...over 100  reasons
to trust Alderney
An impressive client portfolio of 
more than 100 licensees have 
committed to Alderney. It’s world 
leading regulation offers the 
perfect environment from which to 
offer eGambling IT services into all 
major regulated markets.  

Technical capability without limits 
combined with a supportive 
government and a top class 
commercial landscape, Alderney is 
the leading choice for the world’s 
eGambling industry.

VISIT US ON 

STAND  
N6-350 

AT ICE 2016 
TO FIND OUT MORE

Contact Susan O’Leary, Alderney’s Director of eCommerce 
     

+44 (0)7990 015888 

susan@alderneygambling.com

 ICE PREVIEW | BTOBET
“PLAYERS ARE MORE DEMANDING”

Alessandro Fried
CEO, BtoBet

Why will you be exhibiting 
at this year’s ICE show?
We are launching an on-top-
of-the-market product which is 
innovative to the industry, and ICE 
is the best place to launch it and 
have international visibility.

What special events or presentations 
do you have planned for the show?
We will present to the world the preview 
of B Neuron – our Artificial Intelligence 
Gaming and Betting Platform.

What sort of business will you 
be looking to do at the show?

We will continue growing our network 
by contacting gaming and betting 
licensees who need a better tool to 
run their business more intelligently 
in this competitive market. 

Why do you think other firms should 
want to meet with you at the show?
BtoBet is presenting the most 
technologically advanced solutions 
for 2016, and we are sure that it will 
influence their business positively with 
regard to costs but most importantly 
in simplifying their operational duties. 

What aspects of the show are you 
most looking forward to personally?
Undoubtedly the presentation 
of innovative technologies.

What do you think will be the 
main topics of discussion at 
the show among delegates?
We are living in an era where 
players are invaded with gambling 
content online.  Surely, at the tip of 
the tongue will be how to simplify 
offers to players. We at BtoBet 

are doing this by implementing 
the use of the recommendation 
engine in our platform. 

How has the show developed in 
the years you’ve been attending?
I have been attending ICE since 2002, 
where together with another brand we 
presented the first platform to manage 
online casinos. Our presentation at 
the time was history in the making. 
Exhibitors at the fair were mainly 
land-based casino providers and 
bookmakers. Since then, the online 
market boomed, having a big impact 
on the industry. Today we’re at a 
point where players are wiser and 
more demanding, therefore gaming 
businesses need to invest in advanced 
technology to keep pace with their 
needs. Operators must be forward-
thinking and they must invest in both 
research and technology as it is the 
only way for them to be competitive 
and successful. My prediction is that 
there will be companies who aggregate 
together and only the most professional 
will work viably in the market. 

T h e 
ActiveWins Program 

works seamlessly to provide 
innovative and competitive 

marketing tools to improve traffic 
conversion. Powered by ActiveWin 

Media, the ActiveWins program 
is managed by a team of Digital 

Marketing experts. With access to 
the best brands in the industry, 

we tailor each of our incentives 
around individual affiliates. No 
matter what demographic 
your site audience is, we’re 
sure to have a program 
that will earn you 
commissions. Visit 

our booth at L1 
to find out 

more.

As ActiveWins know from experience, it doesn’t take a big team to break records. Come to 
booth L1 to meet the Bonneville Bantam team, the UK motorcycle enthusiasts who have 
burst onto the racing scene, shattering five world land speed records. Make sure to come 
meet the record holders and see their vintage Bantams on display at our booth.

The widest variety of options for you to earn

Powered by respected industry leading software

Unrivalled customer retention rates and high conversion

Unprecedented support and dynamic marketing 
tools at your fingertips

Full transparency on reporting and campaign analytics

Specific offers around top sporting events

 Bespoke creative for higher conversion

DESIGNED WITH OUR
AFFILIATES IN MIND Good business with a personal touch

hi@activewins.comwww.activewins.com @ActiveWins

Come visit booth L1 at
LAC to meet the team and 

try out our Motorcycle Simulator
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Looking for a partner?

Our proposals will win 
your heart.

Tying the knot with Euro Partners will connect 
you to a professional, experienced team with 
vast knowledge of the industry.
Join us at www.europartners.com

 ICE PREVIEW | SG INTERACTIVE
“ONE OF THE MOST SIGNIFICANT 
SHOWS GLOBALLY”

Tom Wood
Vice president 
and chief 
product 
officer, B2B, SG 
Interactive

Why will you be exhibiting 
at this year’s ICE show?
ICE is one of the most significant  
annual gaming trade shows globally.  
It provides a platform for  
Scientific Games to showcase SG 
Interactive’s library of content and 
digital gaming solutions to a highly 
targeted audience. ICE is also one  
of the many sources that allows  
us to keep a pulse on the 
industry – connecting us with 
other industry thought leaders, 
media and our customers.

Why do you think other firms should 
want to meet with you at the show?
SG Interactive, a division of Scientific 
Games, is an industry thought 
leader that never stops pushing 
the envelope. We’ve continued to 
show out-of-the-box thinking with 
innovative and collaborative business 
partnerships that leverage the 
attributes and offerings of every party 
for a mutually beneficial relationship. 
In addition, we’ll be showcasing our 
compelling suite of digital gaming 
solutions for both online and land-
based casinos, anchored by a deep 
and broad portfolio of player favourite 
content as the sole distributor of 
slots and table games from the 
Bally, Barcrest, Shuffle Master and 
Williams game development studios.

What aspects of the show are you 
most looking forward to personally?
There are two facets of the show I 
always look forward to. First, I love 
having the opportunity to see how 
the category continues to evolve. 

Everything from listening to our 
operators’ latest needs, opportunities 
and challenges to seeing what new 
innovations are out on the show 
floor. Secondly, I love talking about 
and showcasing our product. I’m 
excited about where things are 
going and about some of the truly 
imaginative and artistic things SG 
Interactive is doing. I’m looking 
forward to sharing that message.

What do you think will be the 
main topics of discussion at 
the show among delegates?
We anticipate lively conversation 
around content: omni-channel 
content (simultaneous release of 
online and land-based content), IP 
and third-party brands in particular. 
These all provide operators with 
the opportunity to differentiate 
when strategically and inventively 
selected and organised. We also 
believe we will see the early stages 
of innovations around Virtual Reality 
and wearable play technologies.
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Looking for a partner?

Our proposals will win 
your heart.

Tying the knot with Euro Partners will connect 
you to a professional, experienced team with 
vast knowledge of the industry.
Join us at www.europartners.com

 ICE PREVIEW | PLAYTECH
“THE MOST IMPORTANT EVENT  
OF THE YEAR”

Luke Davis
Marketing 
Director, Playtech

Why will you be exhibiting 
at this year’s ICE show?
It is the most important event 
of the year for us to showcase 
our technology and content 
suite and what we have coming 
soon. We wouldn’t miss it.

It will be our most ambitious 
stand presentation to date. Our 
slogan and key message this year 
is ‘Experience is Everything’ and is 
aligned with our pioneering omni-
channel technology, which allows 
any player to access any of our best 
performing content across any channel 

and any device, anytime and from 
any location. No other supplier can 
rival the omni-channel capabilities 
we have across regulated markets. 

The stand is also completely open 
this year, uses white space and fresh 
and inviting colours to great effect and 
can be accessed from any point. It also 
features a huge range of devices and 
demonstration areas where delegates 
can experience everything we have on 
show from ground-breaking business 
intelligence software and systems, 
best-performing products across 
casino and live casino, sports, bingo, 
retail, virtual sports, poker as well as 
several feature areas showcasing our 
new branded content and new, in-
house designed omni-channel content.

What special events or 
presentations do you have 
planned for the show?
There will be a number of surprises 
prior to and during the show so 
make sure you look out for those. 
I’m sorry I can’t say more, you’ll 
just have to wait and see.

What aspects of the show are you 
most looking forward to personally?
With the industry experiencing 
increasing consolidation and operators 
demanding increasing levels of 
differentiation and personalisation 
it will be interesting to see what 
suppliers have in store to set 
themselves apart this year. We’re 
very confident our ‘Experience is 
Everything’ message and technology 
showcase will be the stand out offering 
of 2016 and onwards. The show 
continues to grow every year with 
new players entering the market and 
it will be interesting to see some new 
propositions across the three days.

What do you think will be the 
main topics of discussion at 
the show among delegates?
Personalisation and differentiation 
– these are key issues within highly 
competitive regulated markets. This 
will only increase as time goes on 
so it will be fascinating to see how 
the industry reacts and adapts to 
a constantly shifting landscape.
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 ICE PREVIEW | SECURE TRADING
“ICE PROVIDES US WITH  
A PLATFORM”

Jens Bader
Chief 
Commercial 
Officer, Secure 
Trading

Why will you be exhibiting 
at this year’s ICE show?
Secure Trading has supported the  
ICE show for a number of years,  
and we see this as a crucial part of  
our commitment to the online  
gaming space. Having a stand at 
arguably the most important  
gaming show of the year provides 
us with a platform to discuss our 
services and to communicate how 
we – and payments generally – 
can play an integral role within a 
gaming operator’s business.  

Why do you think other firms should 
want to meet with you at the show?
After 16 years of acting as technical 
processor, we have established our own 
pan-European acquiring institution 
in 2015, which is very much geared 
towards online gaming. We have a 
flexible, full end-to-end payments 
solution, with a wealth of features 
consolidated onto one platform, from 
fraud and risk management to PCI DSS 
self-assessment via a secure online 
portal, and from MI & reconciliation 
tools to Multicurrency & DCC. And 
with access to over 50 acquirers 
worldwide, we think it’s a unique and 
exciting proposition for the online 
gaming space. Ultimately, we can 
increase the customer experience 
by increasing the conversion rate.

Due to a high volume of payments, 
the gaming industry is an attractive 
target for fraud and therefore needs 
sophisticated security solutions. We 
offer a consultative approach and 
we’re excited to bring our knowledge 
of cyber security into the market.  

What do you think will be the 
main topics of discussion at the 
show among delegates?
There is always a new buzzword at ICE 
and we think “behavioural modelling” 
within payments is going to be a hot 
topic – and it’s one that operators 
have been slow to adopt into their 
businesses. It allows operators to identify 
“risk behaviour” in their customer 
base, essentially separating ‘good’ 
customers from ‘bad’, and creating a 
new dimension in fraud prevention.  
We believe we understand risk better 
than anyone and that, today, it’s never 
been more crucial to optimise payment 
options to increase payment yield. 

What special events or presentations 
do you have planned for the show?
To celebrate the recent 2015 Rugby World 
Cup and promote our own involvement 
with the sport, there will be a rugby 
simulator at the stand. Visitors can try 
their luck at a goal conversion for a 
chance to win prizes and there will be 
a pro player on hand to offer tips.
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 ICE PREVIEW | VERMANTIA
“THE EVENT FOR  
GAMING INNOVATION”

Zoe Mavrofora
Head of Product 
Marketing, 
Vermantia

Why will you be exhibiting 
at this year’s ICE show?
Vermantia is attending the ICE show 
for the third consecutive year, as the 
ICE exhibition is considered to be 
the most acknowledged event for 
gaming innovation. We have come to 
conclude that the whole experience 
has proven to be the best learning 
program, given the fact that the most 
significant experts in a specific field 
are there to offer their experience 
as a solution to every exhibitor’s key 
challenges. However, most importantly, 
ICE keeps giving us the opportunity 

to further build our contacts and 
forge partnerships and agreements.

Since Vermantia’s activity lies in the 
gaming field, under no circumstances 
could we not participate in the most 
significant annual event of the gaming 
industry.

Why do you think other firms should 
want to meet with you at the show?
This year, ICE offers us the opportunity 
to present a wide variety of new 
products and services; we are focusing 
on providing a new retail experience 
through innovative products such 
as “Vermantia Touch”, a native 
application that constitutes part of our 
second-screen solution. We are more 
than confident that the past year’s 
achievements of our company in terms 
of both content and technology – all 
of them designed and delivered to 
benefit all betting operators – will 
attract companies willing to join us in 
Vermantia’s path towards innovation.

What aspects of the show are you 
most looking forward to personally?

Vermantia is always aiming to further 
evolve through knowledge, so 
coming across new products and new 
technologies, and meeting start-up 
companies are definitely our priorities. 
We cannot wait to see and meet 
suppliers that will stand out from the 
crowd through extraordinary products 
and clients willing to draw together a 
new immersive gaming experience. 
 
What do you think will be the 
main topics of discussion at the 
show among delegates?
It is our firm belief that the core of the 
gaming industry lies in the content, 
technology and customer, and how the 
first two meet the needs of the third. 
We could say that the main topics could 
probably revolve around the way to 
properly understand customers’ and 
players’ needs and how we could enhance 
their experience in both retail and online. 

Moreover, as the retail sector has its 
undisputable position in the gaming 
industry, considered to be the most solid 
one, we strongly believe that we should 
figure out how to make the most of it.
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 CLARION WEBINAR | COLOMBIA
AN EXPLOITABLE MONOPOLY
As part of Clarion’s Gaming Leaders 
Webinar Series, a representative of the 
Colombian gambling regulator joined 
a regional legal expert to offer insight 
into the country’s current and potential 
gaming regulations. Tom Lewis presents 
highlights of their discussion, entitled: 
Colombia – regulatory changes and 
prospects for regulated online gaming.

Santiago Asensi [pictured], 
managing partner, Asensi Abogados
I would like to start by introducing 
the Colombian regulator. Until 2012 

the administrative body in charge of 
gambling in Colombia was ETESA, 
but it was closed down due to bad 
management, and Coljuegos was 
created. From my experience with 
them, Coljuegos are at the highest 
standard of quality, security and 
integrity. It is a state company, and 
it has full powers relating to the 
regulation of gambling, with a staff 
of 200 civil servants. The fact that it 
has full powers means that Coljuegos 
is empowered to approve its own 
regulations, without any further 
bureaucracy to delay progress.

The Colombian constitution 
declares gambling to be a state 
monopoly, and money made by the 
government is spent on the country’s 
health services. It is considered a state 
monopoly that can be exploited by 
private individuals and companies 
according to certain concessions 
and authorisations, and the payment 
of what is called exploitation 
rights. In Colombia therefore it is 
more appropriate to talk about 

exploitation rights, as opposed to 
gambling taxes, and to talk about 
concessions instead of licences. 

The main piece of gambling 
regulation is the 2001 Gambling 
Act. I would say it’s a very modern 
piece of regulation – it already talks 
about online gambling. It has a 
killer fact, which is that under the 
umbrella organisation of gambling, 
which includes online gambling, 
it charges exploitation rights at 
10% of turnover. Fortunately, this 
has changed, and in June 2015 the 
government approved The National 
Plan for Development 2014-2018.
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In short, what this regulation 
does with regards to gambling is to 
change that 10% of turnover of online 
gambling and move it to 15% of GGR, 
for those cases where the payout is 
over 83% of the stakes. This includes 
most online gambling games. 
There will also be annual fees for 
operating of approximately USD 
$180k for those for example operating 
sports betting and casino games. 

In land-based gaming, there have 
been regulatory updates for Super 
Astro, Parimutuel betting, Keno 
and betting on virtual events. 

These next details on upcoming 
regulatory changes relate to draft 
regulation, pending approval. As 
an operator, you will need to apply 
for a concession. If you meet the 
requirements you will be able to 
sign up to operate in Colombia on 
a contract with the state, as the 
state is the holder of the monopoly. 
There is no limit on the number of 
concessions that can be granted. 
As long as the operator meets the 
requirements, they will be able to 
sign a contract with a term of five 
years, although Coljuegos has no 
obligation to renew. The operator 
must ensure the requirements are 
met and the parties must agree 
again. The corporate vehicle will 
need to be a Colombian company. 

Colombia does not have any 
regulation with regards to marketing, 
so I expect that there will be an 
open advertising regime. 

On to technical aspects. If you 
have a licence in Europe, I would say 
that you will be quite familiar with 
the Colombian requirements. Firstly, 

there will be no requirements related 
to the location of an operator’s main 
servers. You will need to operate with 
a .co domain name, and finally all 
games will need to be certified. This 
certification needs to be done before 
the contract is signed with Coljuegos.

Diego Perez, VP international 
development, Coljuegos
My main purpose here is to offer 
some facts about Colombia, so 
that you can form your own ideas 
in terms of market potential 
and how things are going.
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At least 58% of the population 
gamble in some form, with a per 
capita expenditure of USD $174 per 
player annually. We believe Colombia 
has a market size of USD $5,000m, 
and it’s important to reiterate here 
that all taxes go towards the public 
health sector. We believe 25% of that 
total can be accounted for as gross 
gaming revenue for the operators.

The country is in permanent 
development. Access to banking 
is growing all the time, there 
is a great opportunity in new 

segments of the market, such as 
young people, and income per 
capita is growing year-on-year. 

Where are we heading with online 
gaming regulation? The first thing 
to say is that we have a new law. 
Previously taxes were high and 
collected over total stakes, with 
an unclear definition for online 
gaming, while Coljuegos’ authority 
to block and impose fines on illegal 
operators was unclear. This set some 
unattractive conditions for operators. 

This all changed in June – four 
things came in with the new law. 
An appropriate and competitive 
tax is now provided, which defines 
the operation of online games and 
establishes multiple applications 
with annual payments. Also, it 
empowers Coljuegos to monitor and 
control online gaming operators. 
We have a new market for online 
gaming. Up to this point, no licences 
have been authorised, so there is 
room for a new sector to develop 
and to grow the market. We are not 

going to be requesting a land-based 
licence to operate online. We believe 
that the potential market could be 
worth between USD $500m and $1bn 
in terms of stakes. At Coljuegos we 
have already achieved a lot in terms 
of controlling all the illegal and 
unauthorised operators in the market.

We now have a final draft on online 
gaming which we expect to deliver 
in the next couple of weeks. We 
have received lots of feedback on 
the first draft, and we expect final 
approval by January or February.

The Global Gaming Awards are powered by Gambling Insider and 

presented to the industry in association with G2E Vegas 
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 GUEST COLUMNIST
“IT’S A JUNGLE OUT THERE”

by Barclay Miller
CEO, VueTec & 
Actual Gaming

When the witch doctor arrived 
the casino still showed traces of 
the previous night’s mayhem. 
Overturned chairs, a half-empty 
whisky bottle lying forlornly and 
poignantly on its side, a burned 
patch on the carpet where the fire 
for the tiger dance had blazed.

But the witch doctor was good. 
He quickly removed the evil spirit 
from the premises, and by opening 
time you could hardly tell that 
voodoo had descended upon 
the casino the night before.

When I flew out of the Amazon 
rainforest some months later and 

gazed down on the lush green 
jungle canopy unfolding below 
me, I reflected upon the events of 
that strange and dark night, and 
not without some regret I said 
goodbye to the jungle forever.

Or so I thought, for I was later to 
learn that there is more than one kind 
of jungle in our wonderfully varied 
casino business, and some years 
later I bowed to the inevitable and 
entered the world of online casinos.

After visiting enough online 
casino sites to make me hope that I 
would never see another glamorous 
model again in my life (well, perhaps 
I exaggerate) I was perplexed to 
discover a bewildering array of 
numbers that made no sense to 
my conservative casino director’s 
mind, and the more I researched, the 
more I discovered not only a great 
divergence from what is considered 
to be the norm in land-based 
casinos, but also huge differences 
in spreads and maximums across 
the industry. Huge spreads. Huge 
maximums. A dangerous combination. 

Not all was what it seemed of 
course, but ominously, sometimes 
it was exactly what it seemed.

Let me give you an example: Game 
Provider A. I have seen a roulette 
game provider shouting “1 min to 
10,000 max!’ on online casino sites, 
which made me choke on my G&T 
until some gentle poking around 
led me to discover that the ‘1’ 
referred to the ‘straight up’ minimum 
while the 10,000 referred to the 
maximum total stake per spin. 

Ok, a marketing ploy, and arguably 
a clever one, but I’m not writing here 
about principles in marketing. I’m 
discussing mathematics and risk, and 
here’s the kicker: the true maximum 
on a single number was 3,000 
euros – with a 1 euro minimum! This 
spread, never mind this maximum, 
would be beyond inconceivable in 
brick-and-mortar casinos. So why 
was it available in online casinos?

In fact after some dissection, I 
found that this game provider had 
constructed a carefully structured 
pay table designed to attract players 
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by giving the impression that a 
roulette game broadly structured 
around a 1 to 200 maximum has a 
much wider spread than it really 
does, and a much higher maximum 
than it really does, and it doesn’t take 
Euclid to figure out that a player could 
only play three numbers ‘straight 
up’ at the maximum 3,000 before 
he came up against the maximum 
stake per spin. Acceptable risk.

So with a good understanding of 
game mathematics and a perhaps 
cavalier approach to casino 
terminology, a clever game provider 
has turned a pretty standard game 
with a pretty standard pay table into 
an eye-catching 1 euro Min to 10,000 
max game.

Other operators and game suppliers 
however appear to have built their 
pay tables without a full appreciation 
of the interwoven and interdependent 
elements of the carefully constructed 
offer of Game Provider A.

For example, I see online sites offering 
spreads of 5 euros minimum to the same 
3,000 euros maximum on a number, but 

with a table maximum per spin of EUR 
200,000! That is play at the very highest 
level, and the very highest level of risk 
to the operator’s cash flow, and changes 
the game from a (broadly speaking) 1 
to 200 max offered by Game Provider 
A, to a very real, and very dangerous, 5 
min to 3,000 euros max. This appears to 
be not uncommon online, but a 3,000 
euro maximum unrestricted by a ‘per 
spin’ table maximum is sustainable 
only by the very best funded of online 
operators, and perhaps not even then.

It is also inexplicable to me that game 
suppliers often decide themselves what 
the spread and maximum bet will be 
on their games, with minimal input 
from the operator to whom they are 
supplying the games and with little 

or no advice to the operator on the 
exposure they will have with the pay 
tables provided. This may be connected 
to the fact that typically game providers 
provide their games to operators in 
return for a percentage of the game 
revenues, with no downside exposure.

So if you are a site operator looking 
for a game provider, then be careful 
– it’s a jungle out there! And good 
witch doctors are hard to come by.

Barclay is a 40-year casino veteran 
who has operated casinos in Europe, 
Africa, South America and Central 
Asia. He is now CEO of VueTec Ltd., 
whose subsidiary Actual Gaming 
supplies live feeds from B&M 
casinos to online operators.

Want to be a guest 
columnist in GI Friday? 
Write to editor@
gamblinginsider.com 
and your idea could 
appear on these pages
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