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WEEK 41

MORE POSITIVE NUMBERS FROM MACAU
After a second month of growth, has macau downturn ended?

 TOP STORY

BROUGHT TO YOU BY:

Monthly gross revenue from games of fortune in Macau 
has grown for the second month in a row, rising to 18.4bn 
patacas in September for year-on-year growth of 7.4%. 

The rate of growth has accelerated, with a climb of 1.1%  
in August pulling Macau out of a 26 month nosedive. 

The peninsula is the only area on the Chinese mainland 
where casino gambling is legal, with the 26 months of 
decline to July influenced by President Xi Jinping’s anti-
corruption crackdown and the weakening of the Chinese 
economy, which combined to lead to a fall off in the number  
of VIP gamblers. 

Although analysts anticipate bumps in the road ahead,  
new resorts Wynn Palace and The Parisian Macao, which 
opened their doors in August and September respectively,  
are viewed as important to Macau’s recent turnaround. 

Christopher Jones, Director of Equity Research for 
Buckingham Research Group, told Forbes: “Up until this period, 
all properties tried to be all things to all people, offering grind 
mass, mass, premium mass and VIP, all under the same roof. 

“In the case of the Parisian and Wynn Palace, I think that 
[segmentation] was taken into consideration when both 
properties were developed and executed.” 
CONTINUED ON NEXT PAGE 
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FROM FRONT PAGE  
Is Macau’s slump now at an end?
Speaking to Gambling Insider, Desmond 
Lam, Associate Professor of Marketing at 
the University of Macau, said: “It is hard to 
tell at the moment. But we are experiencing 
higher growth in mass gaming market 
versus VIP. 

“Although I am optimistic, it is better to 
see how the rest of the months (this year) 
perform before making a call. As it is, I 
foresee we will do well in October as well 
given the golden week.”

Lam also noted the significance of the 
recent launches of Wynn Palace and the 
Parisian Macao.

He continues: “More media buzz 
given the opening of two very different 
properties, I think, has helped draw in  
more crowd for mass gaming versus 
previous months. There is a novelty effect.

“Besides, I believe some elements of the 
slowdown in the past 26 months are due 
to players’ over-reaction or psychological 
impact. The new buzz and opening 
re-energised the market and its existing 
players, and brought in curious new  
players into the marketplace.” 

KEY POINTS
• Macau GGR grew by 7.4% for September 
• Growth in August saw the region exit  
a 26 month slump 
• Analysts optimistic for future performance

 CONFERENCE
FRED DONE TO APPEAR AT BAC
The Betfred founder will be  
on the ActiveWins stand 
Betfred founder Fred Done is set to make an 
appearance on the Saturday of this year’s 
Berlin Affiliate Conference (BAC).

Done will be on the ActiveWins stand  
in the Messe Berlin, in a move outlining 
Betfred’s recognition of the importance 
of affiliates to the continued health of the 
gaming industry. 

The Berlin Affiliate Conference will take 
place from the 20th to the 23rd of October, 
with more than 3,000 delegates expected 
to attend. The BAC directly follows this year’s 
Excellence in iGaming conference, to be 
held at the Arena Berlin

 MARKETING
BETWAY SIGNS ESPORTS  
TEAM SPONSORSHIP DEAL

Betway is the second operator  
to sponsor an eSports team 
eSports team Ninjas in Pyjamas (NiP) and 
Betway have announced a partnership 
that will see the team take on the 
operator as its new headline sponsor.

The high six-figure deal grants Betway 
content usage rights, onsite branding,  
full player access and a prominent logo 
on NiP’s jerseys.

It also includes regular interviews  
with team coach Bjorn ‘threat’ Pers,  
gear giveaways and more. 

Hicham Chahine, CEO of Ninjas in 
Pyjamas commented:  “…the partnership 
will allow us to continue to grow our 
legacy to give our millions of fans around 
the world unforgettable experiences  
they will remember for a lifetime.”

Betway is the first UK-based bookmaker 
to invest directly in an esports team 
and the second mainstream gambling 
company to sponsor a team after Dafabet 
signed a deal with Fnatic in autumn 2015.

Betway’s Anthony Werkman said: 
“Betway were very proud to be the first 
bookmaker to launch a bespoke eSports 
microsite last year. Since then, we have 
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invested heavily in our team which is full 
of die-hard fans of the sport.”

 LEGAL
CANTOR FITZGERALD AFFILIATE PAYS 
$22.5M TO END ILLEGAL GAMBLING 
INVESTIGATION
The firm has distanced itself from the 
affiliate, claiming it owned no equity  
in the business 
An affiliate of Cantor Fitzgerald, a financial 
firm that over the last decade moved 
deeply into the gambling business by 
applying Wall Street technology, agreed to 
pay $22.5 million to close an investigation 
into past involvement with money 
laundering and illegal gambling, authorities 
announced on Monday. 

Three years after a former executive 
pleaded guilty to conspiring to participate 
in an illegal gambling business, CG 
Technology LP, formerly Cantor Gaming, 
agreed to pay $16.5 million and enter into  
a non-prosecution agreement according  
to federal prosecutors. 

The U.S. Treasury Department’s Financial 
Crimes Enforcement Network separately 
announced a $12m civil penalty against CG 

Technology, $6m of which will be covered 
by the criminal settlement. 

Cantor Fitzgerald has distanced itself from 
the affiliate, which grew to be one of the 
biggest U.S. sportsbooks, since 2014, saying 
that it owned no equity in the business. 

“Unacceptably, this growth came at 
the expense of compliance with the law, 
and as a result Cantor Gaming became a 
place where at least two large-scale illegal 
bookmakers could launder their ill-gotten 
proceeds,” U.S. Attorney Robert Capers said.

 REGULATORY
GAMBLING COMMISSION ANNOUNCES 
“TWO WAY CONVERSATION” INITIATIVE
A communicating with consumers  
plan was released this week 
The Gambling Commission (GC) released 
its updated plan on communicating with 
consumers this week. Recognising that 
consumers are the keystone for its work, the 
Commission is acting to improve efficiency 
in contact and provide more information 
to reduce problems that stem from the 
gaming industry. 

One key area that is highlighted in 
the report is a desire to install greater 

protections for those who are  
marginally connected to gambling,  
due to the issues surrounding 
problem gambling. The Commission 
has announced a consumer interest 
assessment for current standards of 
transparency, clarity and accessibility.  
The focus will be feedback from consumers 
and consumer protection organisations. 

Feedback is central to the Gambling 
Commission’s latest action plan. Specifically, 
the Commission wants to know what 
consumers think of its processes and how 
to improve its policies and tailor them to 
consumer needs. 

GC Chief Executive Sarah Harrison said: 
“We want gambling companies to do 
much more to put consumers at the heart 
of the businesses – we’re doing this via 
the regulations that we set and the way in 
which we go about enforcing them. 
“But we know we also have to do more 
ourselves to tap into consumer concerns, 
understand consumer interests and 
communicate better with consumers – 
that’s consumers who enjoy gambling,  
as well as those for whom it may become  
a real problem.”
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THIS WEEK IN NUMBERS
The facts and figures that have caught our eye in the past seven days

Price at which 
Genting Malaysia 

sold its entire 16.87% 
stake in cruise operator 
Genting Hong Kong Ltd.

Climb in the 
casino revenue 

recorded by South 
Korean operator 
Paradise Co Ltd. 

for the 12 months 
to September

Number of world 
title boxing matches 

32Red is set to 
sponsor this month 

after signing a deal with 
Matchroom Boxing

Number of South American countries 
Oulala will initially target as part 

of its recently announced plans to 
target Latin America: Argentina, 

Brazil, Colombia and Mexico

Rise in VIP rollings at 
Nagacorp properties 

for the nine months to 
September, up to 

US$6.6bn

The date by which the Alabama 
Advisory Council on Gaming must 
present its findings to the state 
Governor, Senate President Pro 

Tempore and House Speaker

Loss recorded by London’s 
Ritz Club Casino for 2015

 Season for which Italian operator 
GoldBet’s recently inked deal to 

partner football side Torino will run 
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 BAC PREVIEW
THE BERLIN AFFILIATE CONFERENCE
The Berlin Affiliate Conference is  
back again for 2016, returning in  
mid-October to follow a successful 
2015 show. Organised by iGB Affiliate, 
more than 3,000 delegates are 
expected to be in attendance at this 
year’s conference, held in Hall 25 of  
the Messe Berlin from 20-23 October.

Venue
To give the location for this year’s 
BAC its full title, the Messegelände 
is in Berlin-Westend, nestled halfway 
between the city’s Olympic Stadium 

and Zoological Garden. Comprising 26 
halls covering 160,000 square metres, 
the Messe Berlin has been one of the 
continent’s premier exhibition spaces 
since its completion in 1937. 

Transport links to the conference 
space are plentiful and conveniently 
located, with underground and light 
rail links nearby and buses that stop 
next to the venue entrances. Taxis 
are always available in Germany’s 
most populous city, while ride-hailing 
service Uber launched its UberX 
service for Berlin earlier this year. 
Directions and an integrated route 
planner for those driving are available 
on the conference website, with a 
total of 12,000 parking spaces on and 
around the exhibition grounds. 

Conference organisers iGB Affiliate 
have also linked up with hoteliers 
Crowne Plaza to name Crowne Plaza 
Berlin City Centre the official hotel for 
BAC 2016. BAC attendees are able to 
book the cheapest rates online via the 
conference website. The hotel itself 
is a mere 15 minute drive from the 

conference location, while iGB Affiliate 
boasts a hotel booking team to assist 
with any specific enquiries. 

Who is going to be there?
BAC is the ideal conference for anyone 
in the gaming industry looking to 
do business in the i-gaming affiliate 
market, looking to meet new affiliates 
and take time to develop their best 
performing affiliates. Upwards of 3,000 
delegates are expected to attend, and 
with over 70% affiliate attendance it is 
one of the major affiliate networking 
events of the year. Attendees can no 
doubt expect to walk the conference 
floor with many of the industry’s 
biggest names. A packed conference 
schedule will ensure that floor is busy 
on all four days of the conference, 
while sponsoring BAC 2016 are 
Affiliates United, 888.com Affiliates, 
egamingonline.com and iAffiliates. 

What’s on the agenda?
On that subject, pre-registration 
for BAC 2016 opens on Thursday 
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20 October, in the Hemmons Bar 
of the Crowne Plaze Hotel, giving 
exhibitors the opportunity to pick 
their registration packs up in advance 
and thus swerve the queues on the 
following day - badge, wristband and 
delegate guide already in hand. After 
registering, delegates can enjoy a  
drink or two at the Hemmons Bar at 
the official welcome drinks, sponsored 
by Winning Poker Network Affiliates. 

The exhibition and conference will 
run for two days from the Friday, 
kicking off at 10am with a welcome 
from the conference chair. 

An overview of the German market’s 
progress in the last 12 months will 

get proceedings underway, while 
a German SEO panel will be taking 
questions and providing affiliates with 
new tricks and techniques. A session 
entitled Is the battle for financial success 
the enemy of innovation? starts the 
Saturday, tackling the weighty issue of 
whether financial goals are restricting 
the time spent on R&D in the i-gaming 
market. Paul Reilly, Founder and CEO 
of Media Skunk Works, will be giving 
a talk on “SEO using deeper learning” 
after lunch. 

Delegates will also be encouraged  
not to rush off on the Sunday – if you  
are in Berlin for the conference and have a 
few hours before needing to head for the 
airport or the autobahn, a final goodbye 
drink will take place on the Sunday 
session sponsored by Intertops. 

Happening alongside BAC 2016 will 
be the Financial Partners Expo, which 
promises to be “the largest event 
connecting affiliates and IBS with FX 
and binary brokers.” A wide variety of 
talks are scheduled to take place at 
BAC 2016’s partner event, including 
on the legal situation regarding the 
binary industry in Australia, while a 

not to be missed panel session  
of affiliate managers will take place  
at 2pm on 21 October. 

Also running in close proximity 
to BAC 2016 will be Excellence in 
iGaming, scheduled to take place 
on 18-20 October at Arena Berlin 
and organised by Clarion Events. 
Established names on the land-
based and digital landscape will 
be in attendance, alongside a bevy 
of lawyers, content publishers and 
gaming consultants. Casting back to 
last year’s event, 49% of attendees 
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were suppliers, 30% were operators, 
while 8% were affiliates, EiG surely 
providing an excellent crossover 
opportunity with BAC 2016. 

In short, with a packed conference 
schedule, a great many exhibitors 
and a collection of industry’s biggest 
authorities in the affiliate space set  
to speak at this year’s event, attendees 
can be sure they will leave Berlin with 
new found knowledge and motivation 
come Sunday 23 October.

Networking opportunities?
Morning coffee breaks will punctuate 
the Friday and Saturday conference 
sessions, while delegates will have the 
opportunity to meet and greet at an 
open bar from 3pm to 6pm on both 
days. Official networking parties will 
take place on at night, ensuring that 
the fun carries on from nine o’clock 
and into the small hours. 
The aforementioned Sunday session 
sponsored by Intertops will also give 
friends old and new the chance to 
reflect on what are sure to be the 

many successes of BAC 2016, business 
boosted and plenty of highlights to 
look back on.

With thousands set to attend this 
year’s conference and exhibition, 
attendees should make sure to come 
armed with a few business cards.

Out of office
Berlin’s nightlife is among the  
most vibrant in Europe, with  
German beer and brewing popular 
across the continent. The Messe Berlin 
is located within easy walking distance 
of a number of pubs and restaurants 
where delegates can take in a selection 
of the country’s famous pilsners  
and weissbiers. 

The city is also rich in history sure 
to enthral BAC 2016’s cultural guests 
– visits to the Pergamon Museum, 
Brandenburg Gate and Reichstag 
Building should sit at the top of any 
cultural delegates list of places to 
visit before departing. The Holocaust 
Memorial and memorial to the Berlin 
Wall are major landmarks in the history 

of Europe, and should be visited 
by anyone with an interest in the 
continent’s past. 

 BAC PREVIEW - INTERVIEW
“WE WILL HAVE SOME LEGENDS  
IN ATTENDANCE”

Shona ODonnell, Head of Operations, 
iGaming Business, gives her insight  
on this year’s BAC

What can attendees expect  
from this year’s BAC? 
Attendees can expect to see an even 
bigger event returning to Berlin than 
we held in 2015. Year on year delegate 
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numbers are up by 11% so we are 
very excited. We have also taken some 
additional space behind the hall to allow 
for more growth. So there will be lots to 
see and do in the venue. 

With over 3,000 delegates expected 
to attend, what can exhibitors do to 
stand out at this year’s conference? 
I think one of the best ways exhibitors 
can stand out is to plan a campaign 
around the event and not just think 
about the event days. Make sure that 
your affiliates know you are attending, 
invite them to come and meet with you 
in advance. The shows are very busy and 
with so many operators competing for 
time in affiliates calendars exhibitors 
should be letting delegates know ahead 
of time what they’ll be up to so that they 
can book space in their diary. We always 
have lots of prize draws so it’s a good 
idea if you are doing this to think about 
something different as a prize, maybe 
a holiday or a luxury watch, something 
different from an iPad. Stands that have 
games on them where people compete 
to win always attract a lot of attention 

because it fun and people are generally 
competitive. If you have a celebrity or 
sporting affiliation then get them along 
to meet people on your stand and 
promote your brand in person. 

The conference is returning to the 
Messe Berlin. What makes Berlin the 
optimal city for the conference? 
Berlin is a really exciting city, especially 
because there is so much to explore and  
its still only a year old for our delegates.  
It has a real variety of places to go out and 
have fun. From very traditional beir halls to 
trendy bars, local restaurants to high end 
dining. In terms of clubbing it really offers 
something for everyone and we have tried 
to offer that with our party venues. 

How will this year’s BAC benefit from 
running alongside the Financial 
Partners Expo, and just after EiG? 
As you know the Financial Partners Expo 
has now been running alongside the 
affiliate events for three years, having 
them run side by side is ideal as it allows 
affiliate working in both spaces to do 
business in both markets at one event, 

helping them to maximise their time.  
In the same way having BAC either before 
or after EIG as we have done most years 
makes the most of peoples time and lets 
them fit all of their business meetings in 
to one week in Berlin.

What are this year’s networking 
highlights? And how important  
will your networking app be?
The networking app is great in 
allowing you to plan your schedule 
ahead of time, making sure you 
contact your key partners and 
potential business partners in advance. 
It means you can be sure never to 
miss that all important conference 
session and of course to find all the 
party information. We have three great 
venues for networking parties this 
year, that we hope offer something for 
everyone, as ever to be guaranteed a 
drink on us at the bar and free entry we 
do encourage everyone to come along 
nice and early. We finish the event with 
the infamous Sunday Session with our 
friends and Intertops, the perfect end 
to a week in Berlin. 
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 BAC PREVIEW – SPEAKERS
SPEAKERS TO LOOK OUT FOR
The standout addresses from  
BAC that you won’t want to miss 

Dr. Andreas Blaue
Director Entertainment for Sport1Media 
GmbH, Dr. Blaue will be speaking 
alongside Christain A. Mayer, a lawyer 
at Noerr LLP, in the initial talk on the 
conference’s second day, which will cover 
the goings on in the German market over 
the last 12 months, bringing attendees 
up to speed on the key developments 
and essential legal and business practices. 
Having studied law, European legal 
practice and journalism, before a varied 
career that sees him now serve as Chief 
Legal Officer of Constantin Media Group, 
Dr. Blaue can undeniably claim to be an 
expert in both marketing and law, and will 
bring that expertise to bear in first talk of 
BAC 2016. 

Bastian Grimm
Peak Ace is an internationally active full-
service performance marketing agency 
headquartered a stone’s throw from the 

Messegelände in Berlin, for which Bastian 
Grimm works as Managing Director. Grim 
will be lending his knowledge on all things 
search related to two talks at the BAC in 
2016, both of which are to take place on 
the conference’s second day. First up is 
a talk title How to make your website really 
fast: A hands on approach to site speed 
optimisation, while he will be joined for 
second, a German SEO panel, by Fili Wiese 
of SearchBrothers.com.

Martin Cagalinec
CEO and C0-Founder of 1SpinMillionaire, 
Martin Cagalinec has more than eight 
years of experience in i-gaming, having 
previously co-founded and served as Chief 
Creative Officer of Danubesoft. Cagalinec 
specialises in gaming systems, innovations 
and strategy, and is one of the speakers 
that will be making up the panel at the 
i-gaming innovations showcase on day 3, 
which will be chaired by Aideen Shortt, a 
Partner Consultant at Random Consulting. 

Wassim Khateeb
Khateeb will be offering an outside 
perspective for i-gaming companies  

at this year’s BAC, speaking on  
day 3 of the conference about how  
the internet and affiliation systems  
have revolutionised the diamond 
industry. He is the Managing Director  
of Hello Markets, a company that 
provides white label financial solutions 
for the binary options industry, having 
joined the company in 2012 after a 
number of years in the financial and 
insurance industries. 

Adi Beker
Adi Beker can lay claim to over 15 
years of experience in international 
business development and marketing 
sectors, with her areas of expertise 
including online advertising and affiliate 
marketing, strategic operational growth 
and marketing strategy. She will be 
providing that expertise to day 3’s 101 in 
performance marketing, giving attendees 
the lowdown on how best to get started 
with their marketing strategy. Key learning 
points will include how to differentiate 
yourself from your competition, common 
pitfalls to avoid and how to maximise  
your existing know-how.
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 BAC PREVIEW - ACTIVEWINS
“THERE IS NOTHING BETTER THAN 
SITTING DOWN AND DISCUSSING 
A PARTNERSHIP AWAY FROM A 
COMPUTER SCREEN”
Warren Jacobs   
Managing Director, ActiveWins 

What are you most looking  
forward to about BAC?
BAC gives us valuable face-to-face 
interaction with our affiliates. Taking 
time to understand their needs helps 
ActiveWins create a superior program and 
fosters healthy relationships with affiliates 
of all sizes. There is nothing better than 

sitting down and discussing a partnership 
away from a computer screen. Our 
Director of Affiliates, Natalie Merrison, and 
her team have built our business from the 
ground up following this ethos.

What is your primary  
business objective at BAC? 
Our motto is ‘good business with a 
personal touch’ and conferences like 
BAC are the perfect opportunity for the 
ActiveWins account managers to meet 
with affiliates to discuss the changes in 
the gaming industry and update them 
on our new offerings. It gives us the 
chance to sign up new affiliate partners, 
and they get to meet their dedicated 
account managers in person. So, BAC 
allows us to develop new business while 
simultaneously building on our strong 
existing relationships.

What topics do you think will be 
discussed most frequently at BAC? 
Over the past 12-months in particular, 
there has been a real surge in affiliates 
who invest in PPC for acquisition, causing 
concern for webmasters who rely on SEO 

for site traffic. Developing mobile-specific 
marketing strategies is another topic we 
expect to address with affiliates.

What can we expect to see  
at the ActiveWin stand at BAC? 
We are proud sponsors of Team 
Bonneville Bantam, who have smashed 
several land speed records on their 
restored vintage motorbikes. The racing 
theme has been very popular with 
affiliates in London and Amsterdam, and 
we are continuing with it for our booth at 
the Berlin conference.

Have you got any special events  
or announcements planned  
during the show? 
ActiveWins are delighted to announce 
that Fred Done, the founder of our 
flagship partner Betfred, will be attending 
his first-ever affiliate conference in Berlin! 
Fred will be stopping by our booth 
throughout the conference to meet with 
affiliates, who help to grow the Betfred 
brand through their activity. We are very 
excited to host Fred, and BAC will be a 
show to remember.
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 BAC PREVIEW
“WE WANT TO HEAR WHAT  
OUR PARTNERS HAVE TO SAY”
Christian Ferreri   
Affiliate Manager, Casumo 

Casumo has been a brand on many 
people’s lips lately, tell us more about  
the brand.
Casumo was founded almost exactly  
four years ago with the mission to 
destroy boredom from people´s 
everyday lives. The aim was to build 
the world´s first casino adventure that 
would take the entire industry to a new 
level and start a big trend. Four years 
after launch, we are still one of the 
fastest growing casinos in Europe and 
are continuing to drive innovation in  
the industry. 

 
What is Casumo´s target markets  
and what´s coming next?
We started targeting the Nordics from 
the launch, and today we are one of the 
biggest casino operators in the area. We 
have a huge media presence on all media 
channels, including being visible on TV 

every week of the year, doing massive 
outdoor and online campaigns, and big 
sponsorships being icing on the cake. 

In late 2015 we opened UK for real, a 
market that we took by storm. People 
have always said that we would not be 
able to make it without a sportsbook, 
something that only triggered us to 
deliver a gaming experince never 
experienced before in the UK. The 
market is growing extremely fast and 
are not showing signs of slowing down. 
Later this year we will start doing 
TV commercials in the UK as well to 
increase our brand recognition even 
more in the region.

Our latest addition to the offering is in 
Germany, that has been live for a couple 
of months and already we are seeing that 
the Germans are embracing the new way 
of playing casino. Germany has delivered 
above expectations and we are thrilled  
to see further growth there as well.

What can all your affiliates  
expect from Casumo?
We deliver a product that really works 
and is stable, it might sound simple but I 

am shocked about how many  
operators have broken links, deposit  
and sign-up issues for example.  
All affiliates are able to get in contact 
with a dedicated affiliate manager 
that will be interested in helping every 
single affiliate no matter how big the 
affilate may be. We are also paying out 
commissions extremely quickly, usually 
around the 3rd-4th in the month, 
in addition to offering world class 
convertion rates and creatives.

 
Why is BAC important for you?
All major shows are important for us.  
It allows us to get out from the Casumo 
castle and get closer to our partners to 
hear what they have to say and discuss 
with them face to face what´s working, 
what we can improve, and to reward all 
the extraordinary partners out there that 
have done an extremely good job over 
the past year.

We are really looking forward to  
this year´s conference in Berlin and  
to getting in touch with even more 
premium affiliates that we can  
build strong partnerships with.
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 GUEST COLUMN
WHY BOOKIES SHOULD  
ACCEPT WINNERS

By Darren 
Moore   
Founder, 
Betting Gods

It’s long been known that most 
modern bookmakers take part in 
the practice of limiting successful 
punters and sometimes even banning 
accounts. The more winning bets you 
place with the same bookie, the more 
likely you are to see your possible 
stakes reduced to pennies when the 
bookie realises that they aren’t going 
to make much of a profit from letting 
you bet high. Likewise, you won’t 
see your stakes limited if you’re on 
a losing streak or you’ve got a poor 
track record in a particular sport.

This practice is one of the driving 
reasons why most regular or 
professional gamblers spread their 
bets around with different bookies. By 
spreading your wins and losses around 
different bookies and in different 
sports or categories, bookies will find 
it harder to “profile” you as a punter 
and hopefully won’t be so hasty to 
limit your bets. However, even this isn’t 
always enough to keep your accounts 
from being limited, particularly if you’re 
placing a high volume of bets every day.

It’s not all about the money
It’s easy to see why bookies choose to 
limit winning accounts. Bookmakers are 
businesses, and at the end of the day 
businesses exist to make a profit; by 
limiting winning accounts bookmakers 
are obviously going to increase their 
profits by reducing payouts to winning 
customers. Obvious, isn’t it? But that’s 
a very simplistic way of looking at any 
business. The importance of customer 
satisfaction and, by extension, customer 
loyalty, also cannot be understated.

By limiting winners, bookies are 
making their position on customers 
pretty clear. It’s them against us, and 
they don’t care whether we’re satisfied 
customers or not, as long as we keep 
spending money (and losing it) in 
their establishments. This is hardly a 
great way to entice new customers 
or keep old ones, and bookies like 
BlackType, who have promised to lay 
all bets of up to £500, are a breath of 
fresh air in a marketplace currently 
concerned only with money, and 
regardless of the fact they have 
no affiliate program in place we’re 
happy to be recommending them to 
all of our customers – in a nutshell 
their product supports our products 
by actually making it easy for our 
customers to win without the threat 
of account closures. For punters and 
us they’re a God-send!

A clearer view of the odds
You wouldn’t think it considering how 
wide the practice of limiting accounts 
has become, but there are actually 
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benefits to bookies who choose not 
to limit punters, too. One such bookie 
is Pinnacle, a great online bookie 
who simultaneously manage to 
offer fantastic odds and also proudly 
proclaim their policy of welcoming 
winners, which means that they do 
not limit, discriminate or close the 
accounts of successful players.

Pinnacle’s reasons for this are clear 
and simple: they focus on maximising 
player volume, whether those players 
are profitable or not. In other words, 
they value customer loyalty and 
understand that keeping players 
betting is key to any successful 
bookie. Pinnacle also state that by 
not limiting winners, they can tighten 
their odds and keep a sharper focus 
on the field. They also trust their 
traders to manage odds successfully 
– or, to do what they’re paid to do, in 
other words – which is something that 
bigger bookies obviously don’t do, or 
are at least incredibly reluctant to do.

Pinnacle also boast the highest 
online bet limits; at the 2014 World 

Cup, they committed to accepting 
all bets – from every customer, no 
matter how successful their track 
record – of up to $1 million. They 
also allow players to re-bet the same 
figure many times over, essentially 
promising unlimited stakes. By 
allowing high bets to be placed 
by everyone, Pinnacle retain more 
customers and enjoy greater market 
liquidity – which is to the advantage 
of both high and low stakes players.

A fairer game
Bookmakers who limit stakes for 
successful players are essentially 
stacking the odds in their own favour. 
Not only does this show an implicit lack 
of confidence in the abilities of their 
own traders, but it sends a clear signal 
to punters that their custom is only 
wanted when they’re losing. That’s not 
exactly a great tagline for any business. 
Considering how much bookies are 
usually bragging about how much 
money they make, surely a few more 
winners won’t break the bank?

It’s time for bookies to play a fairer 
game, and it’s these bookies that 
we, the regular gamblers, should 
turn to and reward with our custom. 
Accepting higher stakes from winning 
punters might result in slightly lower 
profit margins, but it’ll earn you your 
customers’ respect, loyalty and from 
companies such as Betting Gods, it’ll 
earn a lot of free, positive publicity - a 
much more valuable thing.

Darren Moore is the founder and 
director of Betting Gods Ltd, one of 
Europe’s largest tipster management 
and sports betting content platforms. 
Having been a professional gambler 
himself Darren founded Betting Gods 
after being tired of the major lack of 
resources available to amateur bettors 
in need of professional, investment 
like advice. With six years experience 
in the sports betting industry Darren is 
a rising star and is constantly pushing 
for industry change and pioneering 
development in the interest of those 
who bet professionally
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 GUEST COLUMN
BEATING THE ODDS: HOW  
TO BECOME STICKIER IN 
CONSUMERS’ MINDS 

By Nick Ward   
Head of 
Creative 
Strategy, Cubo

There is no such thing as a safe bet when 
it comes to online betting, and no single 
brand that all of us turn to when we fancy 
a flutter, as deciding who to bet with is 
heavily influenced by odds and offers. 
In this unpredictable market, brands are 
investing significant budgets into capturing 
consumer attention. However, as the sector 
remains cluttered, dynamic and fiercely 
competitive, it is difficult to pinpoint the 
best method and marketing tactics to make 
you first choice.

Fame isn’t the only route to fortune…
The IPA has shown that brands should 
aim for fame in their marketing, through 
a combination of stand-out creativity, 
emotional resonance and salient branding. 
However, recent thinking from Professor 
Byron Sharp has shown that there are more 
deep-rooted, underlying ways that brands 
can get stuck in consumers’ heads.

To fully understand what brings certain 
brands to mind for people when they 
are looking to place a bet, we recently 
pioneered a cutting-edge new research 
tool; Headspace. Surveying 500 football 
bettors (who had all bet online in the 
previous month), we not only discovered 
which brands are stealing the bulk of 
consumers’ headspace, but also the cues 
that brands can tap into to become ‘stickier’ 
in the mind, which is key in the battle to 
become the first choice betting destination.

The cues that most prominently bring 
online football betting to mind are largely 
needs-based and relatively simple. For 
example, the main reason people bet is, 
unsurprisingly, to enhance the excitement 
of the match day experience. 

Interestingly though, the size of a brand’s 
high-street presence doesn’t have the big 
impact you might expect on their mental 
availability for online betting. External 
store messaging can easily be harnessed to 
build associations with key betting cues in 
people’s minds as they pass by. However, 
the Headspace data showed that all of 
the brands with physical networks are 
currently failing to use this free space to any 
discernible advantage, perhaps because 
many store frontages still evoke such a 
dated, uninviting feel. 

Much like pubs before them, betting 
brands can change their image and 
relevance in people’s lives. They just need to 
invest time in learning from the evolution 
of marketing in the drinks trade and keep 
on top of evolving theories to attract a 
more diverse demographic and answer 
their needs. This would also distance them 
from the negative image that sometimes 
overshadows the joy of betting.

 …But most brands are failing  
to make the right mark
Consumers typically love the thrill  
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of betting, but this thrill doesn’t extend to 
the brands. Indeed, the research showed 
that all the brands – even the likes of Paddy 
Power, Coral and Ladbrokes – have little 
sway with consumers and aren’t connected 
to the majority of situations and needs that 
make consumers think of placing a bet. 

The problem is that marketers are too 
focused on attributes their brand evokes for 
consumers rather than the situations that 
could bring their brand to mind. 

By building links to the right cues through 
consistent communications, betting brands 
can reinforce their position in peoples’ 
minds. From our Headspace dataset, it 
seems that the best approach is to focus 
on saliency-orientated creative campaign 
ideas that fit in with bettors’ culture. For 
example, Bet365’s Cash Out campaign 
with Ray Winstone may not be the most 
innovative creative concept, but its clear, 
consistent style has helped the brand 
punch noticeably above its weight.

 
Be emotive to drive long-term gains…
Online betting in general has a big problem 
with being too sales-orientated, with a 

plethora of ever-changing offers that can 
often stretch the truth. From a marketing 
perspective, this results in many brands 
being overly focused on the short term 
gains of rational persuasion. However, 
this focus doesn’t help brands to pilot the 
autopilot. To stand out from the crowd, 
there needs to be a dedicated effort 
towards building an emotional connection 
with consumers at every touchpoint. 

…and push the boundaries
For those brands looking to steal the 
march on their rivals, there is a lot to be 
said for looking to evolve ahead of people’s 
expectations. From Headspace, we found 
that 58% of online bettors were keen to 
see the introduction of a purely football-
led betting brand. Whilst this might mean 
a change in marketing strategy, or even 
the launch of a new brand, it is just one 
example of the constant demand for 
innovation in the sector. 

To become and remain star players in 
the space, betting brands should start 
adapting themselves to the realities of 
how betting comes to mind. Some of the 

most important attributes that brands 
should actively demonstrate were the ease 
of withdrawing winnings, their reliability, 
and ‘getting’ people’s sports. People enjoy 
betting for an intellectual challenge, to 
enjoy a big upcoming events more, and to 
distract from everyday life. But, over and 
above everything else, they bet to increase 
the excitement of watching matches on 
TV or enhance the match-day experience. 
Brands must associate themselves more 
clearly with these points if they want to be 
at the front of consumers’ minds when they 
are deciding who to bet with.  

Headspace shows that there is a sizable 
opportunity for all online betting brands, 
including the leaders, to use their marketing 
to better influence brand engagement and 
get stickier in peoples’ minds. 

Nick Ward joined Cubo in 2007, working his 
way through the creative department to 
become head of creative strategy. He was the 
brains behind Cubo’s proprietary planning 
tool, Headspace, and his work has been 
integral in helping to make Cubo’s clients’ 
brands stickier

GAMBLINGINSIDER.COM
The FREE gaming industry resource

FINANCE
Company results and live 

tracking of key traded stocks

MAGAZINE ARCHIVE
& GI FRIDAY

Digital access to our print publication  
and weekly news bulletin

CONNECTIONS
A comprehensive fully indexed resource, 

complete with company profiles and 
contact details

IN-DEPTH ANALYSIS
Feature articles addressing 
the major topics and trends

EVENTS 
Our selection of the best 

conference and exhibitions

BREAKING NEWS
The biggest industry stories from our team  

of leading in-house journalists



GAMBLINGINSIDER.COM/FRIDAY  NEWS & ANALYSIS

https://www.gamblinginsider.com/click/gif-click.php?id=287

