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UKGC REPORTS GAMBLER NUMBERS DROP
Regulator partly attributes stats to decline in Lottery players, falls seen across the board

Sponsored by• Mor Weizer on Playtech’s 2015 results
• PoC takes its toll on Ladbrokes’ profits
• Amaya takeover rumours analysis 
• Columnist: Jorn Starck, Exec. Dir. AGCC
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UK participation in gambling being 
down overall and 45-64 year-olds 
being the most likely to gamble were 
two of the key findings of a report on 
participation in gambling and rates of 
problem gambling for 2015, published 
by the UK Gambling Commission (UKGC).

The findings were based on 
participation, online and problem 
gambling surveys, conducted as 
1,000 telephone surveys conducted 
per quarter, 2,000 online surveys 
conducted per quarter and screen 
scoring for problem gambling.

The overall participation figure 
for any gambling activity was 45%, 
down from 53% a year earlier. A total 
of 49% of males participated in any 
gambling activity over the period, 
down from 57%, and the percentage 
of women gambling fell to 41% from 
50%. The gender split of the surveyed 
respondents was virtually 50/50.

UKGC partially attributed the decline 
to falling numbers of UK National 
Lottery players. Adjusted figures 
totalled 27% participation for overall 
gambling activity (-6%), 30% for males 
(-6%) and 25% for females (-6%) when 
excluding the National Lottery.
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FROM FRONT PAGE   
Despite the fact that the 45-54 year-
old age bracket scored highest 
in participation rates with 54%, it 
was the third consecutive year that 
the total had dropped for that age 
bracket, falling from 55% in 2014.

The 18-24 age bracket recorded 
the lowest participation rates 
at 33%, down from 51%.

Overall online gambling participation 
came in at 15%, down 1% from last 
year, while the 45-54 and 35-44 age 
brackets tied for highest participation 
rates at 21%, both minor increases. 

A total of 33% of online gamblers were 
found to use a mobile/tablet to gamble, 
and players in the 25-34 age bracket 
were the most likely to do so (50%).

With problem gambling, a total of 
0.5% of respondents were problem 
gamblers, flat-lining with the previous 
two years, with 18-24 year-olds 
being the most likely to be problem 
gamblers, measuring 1.1%. 

Horse racing was found to be the event 
with the highest betting-participation 
rate with 4%, down from 6%.

KEY POINTS
• The percentage of UK residents 
participating in gambling activity 
dropped from 53% to 45% in 2015 
• People between the ages of 45 and  
54 are still the most likely to gamble 
• Problem gambler numbers flat-lined  
at 0.5%, 18-24 year-olds are most at risk 

 M&A UPDATE
PLAYTECH BUYING AMAYA OR 
OPENBET WOULD BE A SURPRISE 
ACCORDING TO ANALYST 
Warwick Bartlett doesn’t see the 
rumoured interest in both companies 
leading to an acquisition
An industry expert has told Gambling 
Insider that Playtech is unlikely to 
seriously pursue its rumoured acquisition 
attempts of Amaya and OpenBet.

The Sunday Times claimed Playtech 
could make a bid to acquire PokerStars 
owner Amaya as part of its strategy 
to use £800m in available funds.

Playtech declined to comment when 
contacted about The Sunday Times’ 
report, which followed The Telegraph’s 
claim that Playtech is interested in 

acquiring fellow provider OpenBet and is 
in competition with a William-Hill backed 
bid from NYX Gaming Group. Amaya did 
not respond to a request for comment.

Warwick Bartlett, CEO of Global 
Betting and Gaming Consultants, 
thinks that while Amaya could be 
a lucrative proposition, it would be 
unfamiliar territory for Playtech.

Bartlett said: “I would be surprised 
if Playtech acquired either OpenBet 
or Amaya. Playtech has its own 
sports-betting software and has an 
integrated common-wallet strategy 
across all its products so there is a 
good chance they will pick up business 
over time when contracts elapse.

“I had thought that Playtech wanted 
to diversify out of i-gaming into financial 
services, which seemed logical given 
the consolidation in i-gaming.

“Amaya has halved in value since 
being acquired from the founders. 
Poker is in decline, but Amaya has 
a huge database of gamblers that 
could be useful to Playtech. However, 
the switch from software provider 
to operator is no easy task.”
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Playtech was at the centre of a number 
of M&A stories last year, including failed 
attempts to acquire trading platform 
Plus500 and FX broker Ava Trade. 

 US LAND-BASED
NEW JERSEY ISSUES ATLANTIC CITY 
CASINO SKILL GAME RULES 
AC casinos handed new regulations, 
skill games could be on the horizon
New Jersey gambling regulators have 
issued regulations concerning the 
implementation of skill-based games in 
the state’s eight Atlantic City casinos.

The rules, posted by the state’s Division 
of Gaming Enforcement (DGE), include 
a mandate to prominently inform 
players that the outcome of their wager 
would be influenced by physical and 
mental skill as opposed to the random 
chance outcomes of traditional games.

Other rules include a minimum  
payout at a certain percentage of all bets 
collected, and the prohibition of casinos 
from increasing or decreasing the level 
of skill required to win the game based 
on the skill of any particular player.

DGE director David Rebuck said: 
“Although the division has had the 
authority to authorise these games for 
some time and announced in October 
2014 an initiative for manufacturers to 
bring their skill-based games to New 
Jersey, the industry requested specific 
regulations to guide their efforts to 
create innovative skill-based products.”

 FINANCIAL
LADBROKES POINTS TO POC TO 
EXPLAIN DIGITAL PROFIT DROP 
Operating loss and a loss before  
tax reported in preliminary results 
Ladbrokes said the new point-of-
consumption (POC) tax regime played 
a significant part in a headline digital 
operating loss of £23.8m in its preliminary 

full year 2015 financial results. The loss 
was in comparison to a £14m headline 
operating profit for 2014.

In a statement Ladbrokes said: “In digital, 
the POC tax, the increased H2 marketing 
investment required to implement our 
strategy and the loss we recorded from 
HVCs in Q1 contributed to a significant 
decline in profitability.

In other figures, headline group 
operating profit fell 36% to £80.6m, while 
a statutory operating loss of £15.4m was 
reported, in comparison with previous  
statutory operating profit of £66.2m.

Profit before tax dropped 47% to £52.5m 
in the headline band, and a loss before 
tax in the statutory band of £43.2m was 
reported, compared to a positive £37.7m.

Growth was reported, in terms of 
headline net revenue, for UK retail and 
overall digital, with the former increasing 
2% to £827.4m and the latter ascending 
13% to £242.8m.

Ladbrokes also said the Gala Coral 
merger, which is currently under review  
by the Competition and Markets 
Authority, is “on track”.
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 MOR WEIZER EXCLUSIVE 
PLAYTECH CEO REACTS TO FIRM’S 
2015 FULL-YEAR RESULTS

Following the 
announcement 
of provider 
Playtech’s full-
year results, 
company 
CEO Mor 
Weizer spoke 
exclusively 

to Gambling Insider to offer 
reaction to the figures.
 
What is your reaction to today’s results?
It was very important that following 
our acquisition of Markets Limited we 
showcased the strength of Playtech and 
sent a very clear and strong message that 
our gaming division, which is the vast 
majority of our business, continues to 
grow, and that our entry into the financial 
vertical was not to compensate for a lack 
of growth. I think this morning’s numbers 
are evidence that our gaming division is 
doing very well, outperforming most if not 
all of our peers in the market. Revenues 
grew by 38% – significant growth driven 
by a combination of the growth of 
existing licensees and extensions into new 
markets, products and customers, with 
a strong focus on regulated markets. 

Casino was the best performer 
in your gaming division – why 
do you think it did so well?
I think because this is where most 
operators put their efforts these days. 
Most sports-betting operators will 
focus on sports and quality of product 
in order to attract customers, but will 
then cross-sell to other gaming formats 
where the margins are higher. 

We deployed our omni-channel 
solution that connects retail and online 
around VLTs and FOBTs to start with. It’s 
now extended beyond that to SSBTs 
and over-the-counter, but we started 
with FOBTs connecting the wallet in 
the retail environment to online, which 
obviously supported the growth of some 
of our licensees and allowed Playtech to 
accelerate its growth. So I think when you 
combine the omni-channel approach with 

the focus of operators on the  
casino channel, and the fact that we  
have casino games within bingo and  
poker that are accounted for under 
casino, this is how we managed 
to grow casino so much. 

The figures also show the effect of 
point-of-consumption in the UK – 
was that impact as you expected?
Yes, the PoC tax was as expected, but 
more than compensated by the fact that 
our customers continue to grow in the UK 
and are some of the most well-established 
in the country. In other words, they had 
enough firepower to take market share 
from small and mid-sized operators.

How do you feel about the performance 
of your financials division?
We feel very comfortable and confident 
about the growth prospects for this 
vertical. It was as expected. We have made 
a lot of changes, which were necessary 
in order to ensure that we improve the 
quality of the business, and in order 
to ensure that we accommodate the 
changing dynamics in the market and 
changing regulation. We believe Playtech 
is well positioned. We have more capacity 
and more resources to accommodate the 
changing regulations, which will put us 
in a better position compared to other 
online CFD brokers. Medium- to long-
term we definitely expect to be one of 
the largest online CFDs in the market. 

You’ve increased your revenue from 
regulated markets to 41%. Why 
is that important to Playtech?
It is important for both the industry 
and Playtech as it represents quality of 
earnings. The 41% is only for the gaming 
division, if you include Markets.com it’s 
approaching 50%. Given the transition 
the whole industry is going through, I 
think that for shareholders and in terms 
of value it’s very important that we send 
a very clear message that quality of 
earnings are important for us, and that 
we believe the future lies with regulated 
markets and regulated income and 
profit streams. It grew nicely from 2014 
to 2015, and in the longer term given 
our level of effort and investment, we 
definitely believe this trend will continue. 

You have large cash balances, and 
potential acquisition discussions are 
mentioned in your results report. 
How likely is it that Playtech will 
make a major acquisition this year?
Our policy is not to comment on 
specific opportunities, but there 
are many opportunities for further 
growth in the gaming and financial 
verticals. Our outlook is very strong 
and we expect more M&A activity. 

What sort of firms might you 
be interested in acquiring?
We always look at diversifying our 
gaming portfolio and strengthening 
existing product lines within the 
business. I can’t say more than that.

The report also mentions 
organic growth – what sort of 
opportunities do you see there?
We definitely see a lot of growth in places 
like the UK, Italy, Finland, and Mexico. 
We’re well established with the most 
recognised names in each and every 
market and therefore believe that they 
will be the ones which will grow faster 
than any other operator in the market. 
Industry growth will accelerate off the 
back of certain changes in regulation 
across Europe and elsewhere, which will 
lead to organic growth from existing 
customers. If you add to that the potential 
of omni-channel for Ladbrokes, Caliente, 
Coral and others, we definitely believe 
that this will support growth and create 
organic growth opportunities for Playtech.

How do you expect the merger 
of Ladbrokes and Coral to affect 
Playtech’s results moving forward?
If the merger is approved, given the fact 
that Playtech is a key supplier to both 
I believe that we will play a key role in 
the future success of the combined 
group. I definitely understand the 
rationale of various companies talking 
about scale and increased firepower 
in terms of marketing. I definitely see 
Playtech playing a key role, assisting 
these operators, whether it is Betfair and 
Paddy Power or potentially Ladbrokes 
and Gala Coral coming together. We see 
a lot of opportunities for us and growth 
opportunities for them and for Playtech. 



GAMBLINGINSIDER.COM/FRIDAY  NEWS & ANALYSIS

 GUEST COLUMNIST
“WILL MATCH-FIXING  
MEET ITS MATCH?”

by Jorn Starck
Executive 
Director, Alderney 
Gambling Control 
Commission 

Who can ignore the investigation  
into the awarding of the 2018 and  
2022 FIFA World Cups, the non-
compliance of Kenyan and Russian 
athletes with the World’s Anti-
Doping Agency and alleged 
match-fixing in world tennis?

Reputation is everything in sport.  
If there is the slightest hint of foul  
play then consumer confidence 
disappears overnight. The fans that 
turn out dutifully on rain-soaked 
terraces in February, or regularly  
enjoy an honest flutter, will keep 
hold of their hard-earned wages 
for fear of a lack of trust. After all, 
who wants to watch a match or 
bet on a competition when the 
result is a foregone conclusion?

In early 2014, the IOC and FIFA  
both entered into a Memoranda  
of Understanding with the Alderney 
Gambling Control Commission. Our 
hugely respected organisation’s 
main objective is to provide 
a regulatory environment for 
the e-gambling industry that 
meets world-class standards.

Why would such powerful global 
sports authorities be interested in 
co-operating with an internet-focused 
regulator? The international media has 

expressed a growing concern  
about online betting’s reputational 
impact on sport. And surprisingly, 
although it’s only a small island 
between England and France,  
Alderney transmits more internet 
e-gambling traffic than any other 
location on the globe. Through 
Alderney the IOC and FIFA gain 
access to a large proportion of the 
millions of betting transactions 
that take place over the internet 
every day. By applying sophisticated 
analytical software tools, early 
trends can be detected that can 
pinpoint suspicious activity, such 
as event-rigging or match-fixing.

It is early days but the indications  
are that prompt and visible action  
by the relevant authorities can  
serve as an effective deterrent 
for future fraud attempts by 
criminals from across the globe. 

The IOC and FIFA have realised  
that multi-jurisdictional co-operation 
is the key to effective prevention 
of corruption, and the AGCC has 
agreements with a large number of 
regulators all over the world, and has 
acted as an advisor to law-making 
entities in other jurisdictions, hence 
the Memoranda of Understanding.

We have worked with Great 
Britain’s Gambling Commission as 
well as gaming regulatory bodies 
around the world in connection with 
probity, due diligence investigations 
and international best practice. 
The Commission also works closely 
with non-gaming regulators. 

Match-fixing can occur as a 
match is played to a completely 
or partially pre-determined result, 
violating the rules of the game and 
often the law. The most common 

reason for this action is in exchange 
for a payoff from gamblers.

Before the Sochi Winter Olympics 
and the World Cup in Brazil the IOC 
and FIFA realised that they needed 
to co-ordinate their fight against 
cheats by getting closer to the actual 
sports-betting action. The AGCC, 
with its contacts and reputation, 
was the perfect doorway into the 
gamblers’ world. The agreement 
between AGCC and FIFA includes 
the exchange of relevant betting 
information about odds movements 
and suspicious football incidents. 

The British government and 
Parliament have also recognised the 
importance of robust action against 
match-fixing. Lord Faulkner  
of Worcester, Chairman of the 
AGCC, has conducted an exhaustive 
investigation into match-fixing and  
the improper use of inside information, 
with a view to protecting the integrity 
of sports and sports betting.  

For the moment, the close 
coordination of existing mechanisms 
seems to be the preferred way to  
move forward, together with a 
potential effort to harmonise criminal 
law relating to sports. Time will tell if 
these measures are sufficient to tackle 
the challenges of match-fixing and 
corruption in sport, but the AGCC is 
determined to be playing its part.

Jorn Starck has a long-standing 
senior management background in 
the gambling industry, specifically 
in the areas of sports betting and 
customer services. He is Executive 
Director of the Alderney Gambling 
Control Commission, prior to taking 
up the role he held the position of 
Director of Regulatory Operation.

OUT NOW: Look out for the January/February issue of 
Gambling Insider’s print magazine, featuring a CEO Special 
as we interview four executives shaping our industry: Mark 
Frissora of Caesars, GVC’s Kenny Alexander, David Rebuck of 
the New Jersey DGE and Gamblit’s Eric Meyerhofer.
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