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Q1 � nancial results, new CFO and a proposed 
name change on the cards for Amaya this week

It has been a week of changes and updates for Canada-based Amaya, following 
a period of sustained commercial success. 

The company’s positive � nancial results showed an 18.5% increase in quarterly 
pro� t due to a surge in new customers, increasing by three million to 111 million 
during the quarter. Moreover, the number of Amaya’s active customers rose 5% 
to approximately 2.7 million in the � rst quarter. 

The company’s net income rose to $65.8m in the � rst quarter, up from $55.5m 
the year-prior. The owner of online gambling sites PokerStars and Full Tilt reported 
a revenue increase of 10% to $317.3m, marginally higher than the analysts’ 
expectation of $316.7m.

Amaya Chief Executive O�  cer, Ra�  Ashkenazi comments: “We continued our 
momentum in the � rst quarter as we execute on our strategy and reinforce the  
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foundation for sustainable and diversi� ed 
revenue growth, including through the 
strengthening of our core management 
team and operations.” 

Back in March, Amaya reported “material 
weaknesses” in its internal controls over 
� nancial reporting as of 31 December. 
However, the company said it was 
addressing these de� ciencies and that the 
adequate corrections would be complete 
by the end of the current quarter. 

Amaya also announced the appointment 
of Brian Kyle as Chief Financial O�  cer 
this week. Kyle joins the gaming business 
from Pivot Technology Solutions and will 
succeed Daniel Sebag, who has served 
Amaya’s CFO since 2007. 

Kyle comments: “It is a tremendous 
opportunity to join Amaya at such an 
exciting time in its evolution. I’m looking 
forward to getting to work and helping the 
Amaya team navigate the future.” 

Furthermore, Amaya has stated that 
the company has proposed changing its 
corporate name to “The Stars Group Inc.”. 
The company posted little information on 
the proposed name change other than the 
fact that it will stage a vote on the measure 
at its upcoming Annual General Meeting.

KEY POINTS
• Reported an 18.5% increase 
in quarterly pro� t in Q1 2017
• Appointed Brian Kyle as Chief 
Financial O�  cer
• Proposed changing its corporate 
name to “The Stars Group Inc.”

LIGHT AT THE END OF THE 
TUNNEL FOR ATLANTIC CITY
First month of decline for Atlantic City 
in 2017 to blame on Trump Taj Mahal
Atlantic City’s streak of good luck has 
come to an end with its � rst monthly 
revenue decline of 2017 in April. 

According to state gaming � gures, the 
resort’s casino industry saw revenues drop 
by more than 3.6% during April compared 
with results published during the same 
time last year. However, revenues rose by 
5.8% over April 2017 if you only account for 
the seven casinos still standing. When the 
now shuttered Trump Taj Mahal is included, 
industry revenues fell 1.6%. 

Online gambling was up 22.6% to 
$20.8m, compared to the $16.9m April 
raked in the previous year. Nonetheless, the 
overall industry gaming total win for the 
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month was $212m compared with $215m 
the year before, totalling a 1.6% decrease. 

Casino Control Commissioner, Matthew 
Levinson comments: “Every one of the 
operating casinos won more at their slot 
machines last month than in April 2016, 
and every property that o� ers internet 
gambling reported healthy increases 
as well. 

“One thing that is particularly heartening 
is that for the � rst four months of the year, 
revenue from slots, tables and internet 
each increased.” 

JAPANESE GOVERNOR 
PUSHES FOR AN IR
Wakayama Governor urges investors 
to develop foreigner-only IR in his city
Wakayama Governor Yoshinobu Nisaka 
has urged investors to look at developing 
an integrated resort in his city. Despite 
intense competition from other Japanese 
prefectures, the region is determined to 
pursue a casino resort development as a 
means of attracting wealthy leisure tourists. 

Whilst any casino resort built in 
Wakayama would be on a smaller scale 

than one built in Osaka, Nisaka still 
envisages a high-end luxury 
style development. 

Nonetheless, Nisaka states that in order 
for it to be politically palatable, it would 
need to be restricted to foreigners only, 
due to the stigma surrounding problem 
gambling in the region. 

Speaking at the Japan Gaming Congress, 
Nisaka said: “In Japan, if someone is 
seen as a gambling addict, everyone 
will turn against the project. It’s a very 
absolutist view.  

“Personally, I’m not that worried, but 
considering the position of Wakayama 
Prefecture, in order to gather everyone’s 
support for the project to build an IR, it 
should be a gaming centre for foreigners 
only. Then all the political opposition 
would melt away.” 

ADELSON BETS ON BRAZIL
Sheldon Adelson pitches $8bn casino 
development to Brazilian President
Sheldon Adelson visited Brazil this week 
in order to pitch his $8bn casino plans to a 
group of government o�  cials. Although 
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he has expressed some reservations 
regarding the state of Brazil’s economy 
and called for infrastructure upgrades, 
the Las Vegas casino mogul has long 
spoken of the country as a “potentially 
very good opportunity.” 

According to reports, the billionaire 
met with Brazilian President Michel Temer, 
and several other government o�  cials to 
pitch the multi-billion dollar idea. 

The Sands Group CEO emphasised 
his interest in investing in projects for 
destinations such as Rio de Janeiro, Sao 
Paulo and in another undisclosed city 
that was at an “embryonic stage”. 

Gambling in Brazil has been outlawed 
for the past 70 years with Adelson stating: 
“We rely on a very clear legislation and, 
of course, seriousness to invest in Brazil. 
We do not compromise with bribes or 
other actions that could compromise 
our ethical stance.” 

CHERRY AB BUYS 
COMEON GAMING
The purchase makes Cherry AB 
the third largest operator in 
the Scandinavian region

Fall in Q1 revenue recorded 
by AGTech in 2017

Increase in Maryland state’s gaming 
revenue, largely due to new MGM 

National Harbor casino

This week, Cherry AB con� rmed 
the outright purchase of a 100% 
share in Maltese-based online 
gaming operator ComeOn. 

Stockholm-listed Cherry paid an initial 
purchase amount of €80m to ComeOn in 
July 2016 and will pay a further €200m to 
complete the acquisition. The remaining 
sum will be paid through a combination 
of 60% cash (€125m) with the remaining 
40% being made up of new shares to be 
issued by ComeOn. 

Cherry’s governance is � nancing the 
cash portion of the purchase using a 
Nasdaq Stockholm issued bond valued 
at €200m, which is set to mature on 11 
July 2020. 

In an update to investors in December 
2016, Cherry governance detailed its 
decision to purchase ComeOn’s remaining 
shares outright, in turn boosting the 
� rm’s assets and footprint with the 
Scandinavian online gaming market. 

It is widely expected that Cherry will 
now move all of its iGaming businesses 
under the umbrella of ComeOn. 
The completed deal will see Cherry 
AB become the third largest gaming 
operator in the Scandinavian region. 
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US GAMING REVENUES UP

Commercial casino revenues were up 7.3% to $3.745bn 
in March according to the most recent analyses from 
Spectrumetrix-Fantini.

Maryland again led the way in slot and table revenues 
due to the addition of MGM Resorts’ National Harbor in 
December. According to Maryland state figures, casinos 
in the region collected a total of $135.7m in revenue last 
month – a 30% increase compared to the same period last 
year.  

The total marks the second highest monthly revenue 
recorded by Maryland’s six casinos, falling just short of the 
$141.2m brought in during March.

Maryland Live brought in $45.3m in revenue, suffering 
a 21.6% decrease from the same period last year, whilst 
Horseshoe Casino Baltimore saw a monthly decrease 
of 18.7%, bringing in $24.6m; and Hollywood Casino 
Perryville saw a decrease of 8% in revenue with $4.6m.

Average daily slot and table win per unit grew the most 
in New Jersey, with slot win up 21.5% to $325 and table 
win up 33.3% to $2,370.

US STOCKS

COMPANY

Several gaming companies saw stocks 
hit 52-week closing highs this week

Penn National

CLOSING HIGH AS OF WEDNESDAY

$19.55

Tropicana $38.50

Melco Resorts $22.68

Wynn $127.91

Boyd $25.38

Scienti�c Games $23.75

MGM Resorts $32.20

Monarch Casino $30.58
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NATURAL BORN GAMBLERS
Karagianni-Goel explores the 

reputation of gambling and shows 
how operators can take control

Gambling is one of mankind’s most ancient pursuits. 
Zeus, Poseidon and Hades shared the sky, underworld and seas 
with a roll of the dice. From our prehistoric caves and great ancient 
civilisations to modern-day gambling meccas, we never ceased to 
roll that dice. But equally, for as long as gambling has been around, 
its reputation has � uctuated. A quick journey through the history 
of gambling in the New World illustrates the ups and downs. 
Native Americans saw gambling as an important social function, 
often playing to predict harvests or cure tribal members. The new 
nation that was established in their territories mostly saw it as a 
scourge. After the Civil War, evangelical reform wiped out most of 
the lotteries. Massachusetts was the � rst state to ban gambling and 
many states followed, until in 1931, Nevada turned the tide*. Today, 
Fantasy Sports are booming as ‘games of skill’ while US lawmakers 
are failing to reach a federal consensus on ‘real money’ gambling. 
Versions of this scenario are played out on the global scene and 
the end result is a world divided into regulated, unregulated and 
outright illegal territories. In the meantime, industry participants 
scramble to keep up with ever shifting regulatory lines. 

As a newcomer to the industry a couple of years ago, I became 
intrigued by the persistent controversy. Why has it not been 
settled after millennia of gambling activity? Why are various 
interest groups still seeking to suppress gambling? The answer 
is of course complex. There are several forces at work, ranging 
from the commercial that seek to maintain a convenient status 
quo to the political that seek to capitalise on public opinion 
and the religious that brand gambling as harmful and immoral. 
Starting with the latter, it seems to me that given how intertwined 
gambling is with our history, delivering a harsh judgment on 
it and applying generalising, damning labels equals a harsh 
judgment on human nature itself. And ultimately, as an industry, 
we would rather focus on objective arguments and real issues. 
Moving then on to the commercial forces, advocating against 
them equals advocating for competition, propelling innovation 
and ensuring fair pricing. As for the political forces, those are 
destined to be swayed by all others, more e� ect than cause. 

There is one � nal set of voices that is worth addressing: consumer 
interest groups. To the extent that the public debate focuses on 

the protection of consumers and the prevention of issues such as 
gambling addiction and product misrepresentation, we cannot 
a� ord to ignore it or the rogue practices of the few will continue 
to hurt the reputation of our industry as a whole. Instead, our 
response should be both assertive and proactive. Assertive because 
we know that suppressing gambling activity is not the solution 
for these issues. History has taught us that when a product for 
which there is strong demand is ‘pushed’ underground, the most 
ruthless of suppliers step in to � ll the market void and the most 
vulnerable of consumers are hurt the most (think Prohibition-
era US). We need to be proactive because we need to lead the 
way by acknowledging the issues, self-regulating, leveraging 
technology to detect problem gambling and collaborating 
with regulators to implement appropriate safety nets. 

Addressing the issues ‘head-on’ is an essential step but not 
enough to establish a modern, mainstream industry with a 
positive reputation. We also need to recast our products and the 
operator-player relationship in the context of what fundamentally 
motivates us to gamble. We have now established that gambling 
has always been present in our societies. But what makes it so 
inherent to our nature? Many studies have been written on this 
topic and a range of reasons has been suggested - entertainment, 
escapism, endorphin rush to name a few. There can be no single 
answer that applies to all verticals and segments. Re� ecting on 
the product closest to my heart, sports pools, as well as the global 
popularity of the broader sports gaming vertical, I have come to 
regard it as a medium - a medium for participating, socialising and 
taking a shot at changing your life. As human beings, we want to 
be more than mere spectators. Sports betting allows us to have 
a real stake into exciting sports events that would otherwise be 
less meaningful and more distant. We are also naturally inclined 
to share experiences with others. The rise of social gaming is 
testament to how big of a motivation this is. Finally, we always 
strive to attain a higher living standard. The allure of a chance to 
‘win big’ for a disproportionately low stake, which is especially true 
of verticals like lotteries and sports pools, is easy to understand. 

Embracing the ethos of transparency and engaging players on 
these terms - as sports fans that seek to participate, socialise and 
change their lives - means we can not only establish a positive 
reputation but also rede� ne ourselves from ‘sports betting 
operators’ to ‘service providers’. We can create brands and design 
products that create lasting customer relationships based on 
these needs. At last, we can be proud to be natural born gamblers. 

* Gambling legalisation - past to present by Dina 
Niron, LinkedIn Pulse, March 2015
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