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Both companies have � led legal complaints 
concerning Scienti� c Games’ $630m acquisition

The acquisition deal between online gaming specialist NYX Gaming Group and 
Scientific Games Corp has come under fire after William Hill and NYX Gaming 
have both entered a legal battle in the US courts. 

NYX Gaming has announced this week it has lodged a legal complaint with 
the Superior Court of New Jersey against its shareholder William Hill, claiming 
the British bookmaker has “repeatedly threatened to block the acquisition by 
purchasing additional shares of NYX stock” as well as “exercising a conversion 
right” on its existing holding.

The Las Vegas-based firm alleged: “William Hill has engaged in wrongful conduct 
in violation of the New Jersey Antitrust Act in attempting to block the acquisition, 
which will bring great benefits to the nascent regulated sports betting industry.” 

The lawsuit came in response William’s Hill attempts to block the takeover. Last 
week, the British bookmaker and minority shareholder in NYX Gaming filed a legal 
complaint, requesting that its convertible preference shares be converted into  
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ordinary shares of NYX no later than 4 
December, 2017, to enable William Hill 
to vote in connection with the proposed 
acquisition. Any conversion would give 
William Hill 32% voting stock in NYX 
Gaming, allowing it to do so. 

William Hill accused NYX Gaming of 
attempting to “frustrate the contractual 
rights William Hill obtained when it 
enabled NYX to purchase OpenBet”. 
The US$354.5m purchase of OpenBet was 
financed in 2016 through credit facilities 
and convertible preference shares issued 
to William Hill and Sky Betting and Gaming. 

Under this deal, the British company 
agreed for some of its stake in NYX to be in 
preference shares, which don’t have voting 
rights, because OpenBet works with many 
of its rivals.

Numerous reports have suggested 
that William Hill is seeking to block the 
acquisition over concerns about the future 
potential revenue opportunities afforded 
by legalisation of sports betting in the US. 

NYX subsidiary OpenBet would 
be ideally placed to take advantage of any 
relaxation in US sports betting legislation if 
the Supreme Court review, coincidentally 
due to take place on 4 December, were it 
to call for the repeal of the Professional and 
Amateur Sports Participation Act (PASPA). 

This move has angered NYX, which 
responded with legal actions and a 
statement highlighting that the NYX-
Scientific Games deal cannot be terminated 
by any influence from William Hill, as one 
of its termination clauses says that the deal 
can only be terminated if it is not approved 
by 51% of NYX shareholders, explicitly 
excluding William Hill and its affiliates.

Additionally, the firm stated Scientific 
Games will invest $30m to fund the 
development of a new sports betting 
platform, becoming the exclusive 
third-party distributor for ten years. 

 No court date has yet been set but 
the NYX shareholder meeting to decide 
on the deal is scheduled to be held in Las 
Vegas on 20 December, with the date for 
voting set as 18 December.

KEY POINTS
• William Hill filed a lawsuit to 
  prevent Scientific Games/NYX deal 
• NYX responded with a second legal    
  complaint over disputed claims
• Scientific Games will invest $30m 
  in a new sports betting platform

NEW YORK TO CONSIDER 
SPORTS BETTING 
LEGALISATION
State legislators studying legal 
possibilities if PASPA appeal is approved
Legislators in New York have been mulling 
proposals that would allow sports betting 
in casinos, off track betting facilities and 
race tracks if the Supreme Court approves 
the New Jersey appeal against the 
constitutional validity of PASPA. 

In an interview with the Times Union
website, the Chair of the Westchester 
Assembly’s Racing and Wagering 
committee Gary Pretlow said that: “The 
lawyers are looking at that right now.” 

 Further reports go on to suggest 
that lawmakers in the state could 
potentially look to legally speed the 
process up by bypassing the traditional 
review and amendment process, which 
could take up to two years to complete. 

If the legislation moves forward New 
York would join California, Connecticut, 
Kentucky, Michigan, Mississippi, 
Oklahoma, Pennsylvania, South Carolina, 
West Virginia and New Jersey in allowing 
sports betting within its state borders. 

If successful, New Jersey could be 
among the first to allow sports betting 
in its casinos, potentially placing gaming 
revenues at risk for New York’s three new 
non-tribal casinos: Rivers in Schenectady, 
del Lago in Tyre, and Tioga Downs 
in Nichols. 

A previous bill to legalise sports 
betting and daily fantasy sports in the 
state passed through the state legislature 
successfully in 2016, but was referred to 
the Attorney General’s office where it has 
become the subject of a lawsuit between 
anti-gambling groups and the state over 
its constitutional validity. 

THE UKGC UNVEILS 
ITS FUTURE STRATEGY
It aims to prevent the hike 
in problem gamblers
The UK Gambling Commission has 
released its proposal for a new three-
year five-point plan that will help 
to further strengthen the country’s 
regulated gambling market. 

The Commission has said it 
appreciated that gambling is a leisure 
activity, with 63% of people having 
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The number of people OddsMonkey 
has alleged to help earn money, getting 

itself in hot water with the ASA after a 
number of complaints

The amount 
PokerStars’ owner, 
Stars Group, could 
raise in an IPO to 
fund acquisitions

if needed

30,000

$2.5BN

€
Codere’s record Q3 
group operating 
pro� ts, primarily 
driven by growth 
in its Spanish and 
Mexcian divisions

€104m

The percentage increase in JackpotJoy 
Group’s gaming revenues for the third 

quarter of 2017

1 4 %



engaging with consumers and by 
working closely with all our regulatory 
partners and the industry. 

“In the same way that this strategy 
challenges the industry, we also 
challenge ourselves, as the regulator, 
to deliver effective, targeted and 
innovative regulation.“

ILLINOIS ONLINE GAMING AND 
DFS BILL MISSES THE CUT
Any further proposal will 
not be debated until 2018
Representatives in the Illinois state 
legislature have failed to approve or 
reject a bill which would see online 
poker, casino games and daily fantasy 
sports contests legalised in the state, 
meaning that any bill will now have 
to be debated during the 2018 session. 

House Bill 479 would allow licensed 
daily fantasy sports contests and online 
gaming, creating new departments within 
the Illinois Gaming Control board to deal 
with the licensing, regulation and taxation 
of both. It also provides that each internet 
gaming licensee shall be limited to using 
not more than two brands in the state. 

gambled last year. However, it stated: 
“The Commission needs to balance 
consumer choice and enjoyment 
against the risks and impact 
gambling can have for individuals 
and wider society.” 

The strategy contains five priority 
areas. The first looks at protecting 
the interests of consumers, including 
tougher and broader sanctions 
on operators who fail to treat 
customers fairly in creating a 
safe betting environment. 

Next, the strategy looks at preventing 
harm to consumers and the public, 
by providing more information about 
gaming and its risks, highlighting the 
importance of responsible gambling. 

The third focusses on raising the 
standards in the gambling market. 
And the final two points look at 
optimising returns to good cause 
from lotteries and improving the 
way the Commission regulates. 

Gambling Commission Chair, Bill 
Moyes, said: “This is an ambitious 
strategy to deliver fairer and safer 
gambling over the next three years. 
We can only be successful in this by 

The year-on-year increase in contactless 
transactions, with this � gure set to 

increase four-fold over the next decade

150%

The date Tobias 
Regnestam starts 
his position as 
chief operating 
o�  cer at online 
casino operator 
Cashmio

20/11
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The bill would have seen the 
creation of a Responsible Internet 
Gaming Advisory Board to make 
recommendations to the Executive 
Director of the Illinois Gaming Control 
Board, regarding the "development 
of rules and procedures to reduce 
and prevent problem or compulsive 
gambling and youth gambling and 
to ensure the conduct of safe, fair, 
and responsible internet gaming". 

Legislation had already passed 
through both the Senate and House 
of Representatives and was being 
considered by the House Rules 
committee before the current 
legislative session ended. As the 
bill was active, the legislation will 
now carry over into the 2018 session, 
which commences in both houses 
in January. 

IGT THIRD QUARTER 
REVENUES DIVE 6%
Global gaming company IGT has 
announced a 6% constant currency drop 
in its year-on-year revenue for the third 
quarter of 2017. 

The company announced consolidated 
revenues of $1,221m in constant currency 
down from the $1,266m reported during 
the same quarter of 2016. IGT attributed 
this decline in revenue to the effects of 
the sale of Double Down Interactive and 
new lottery concession amortisation. 

Operating income fell substantively 
during the period from a positive figure 
of $164m to a loss figure of $556m, while 
net debts decreased from $7,937m to 
$7,335m during the same period. 

Adjusted earnings before interest 
taxation depreciation and amortisation 
remained largely unchanged, but adjusted 
operating income fell by 10% from $286m 
to $258m during the three month period. 

Revenue for North America Gaming 
& Interactive was $262m compared to 
$317m in the third quarter of 2016, while 
North America lottery revenue during Q3 
remained in line with the $307m reported 
during the same period of 2016. 

However it wasn’t all losses for the 
global gaming brand, with international 
revenues increasing by 9% to $234m, 
gaming service revenues jumping 36% 
to $59m and international product sales 
rising by 5% to $87m.
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The total sum of � nes 
handed out by the 
Pennsylvania Gaming 
Control Board to two 
racetrack operators

$79,500 

The fraction of annual revenue 
Ladbrokes could lose if the maximum 

FOBT stake reduction comes to fruition

The total amount of online 
poker stakes laid in the third 
quarter period W to French 
gaming regulator, ARJEL
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AC INCHES UP
Land-based revenues in Atlantic City inched up 0.16% when 
factoring out the now-closed Trump Taj Mahal in October, despite 
one less weekend date compared to last year.

Same-store revenues have now been up for 13 straight months.
The Taj closed on 10 October last year.
Land-based revenues would have been even better if the Borgata 

Provided by fantiniresearch.com

US STOCK UPDATE

COMPANY

Churchill Downs

52-Week high as of Wednesday

TransAct

Red Rock Resorts

$215.50

$13.75

$27.05

Below is a list of US gaming stocks that high 52-week highs this week:

Canterbury Park

Full House 

$13.45

$3.42

Golden Entertainment

Century Casinos

Penn National

Wynn

$31.16

$9.10

$27.16

$155.24

Monarch Casino $45.50
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THIRD QUARTER HIGHLIGHTS:

Diluted earnings per share

Net revenue

36 cents vs. 6 cents 

$108.322m vs. $104.226m

Revenue

Golden Nugget (Landry's)

$25.722m

$18.077

Change

+9.55%

+9.37

Resorts

Harrah's (CZR)

Bally's AC (CZR)

Tropicana (TPCA)

Borgata (MGM)

AC Total

AC Same-Store

$14.966

$30.368

$16.821

$24.639

$55.225

$185.818m

$185.818

+4.69 

+3.54 

+1.67 

-0.80

-8.72

-0.30%

+0.16 

Property

Adjusted EBITDA $15.073m vs. $12.555m

Table hold

Caesars (CZR)

14.9 

10.7 

19.4 

21.5 

14.3 

20.9 

20.9 16.0 

15.8 

18.1 

17.9 

17.1 

15.3 

17.9 

2017 2016

hadn’t played unlucky, resulting in a revenue decline of 8.72% there.
Factor out Borgata and land-based revenues would have grown 

4.46%.
On the interactive side, online poker declined for the eighth 

straight month in October. However, casino revenues continue to 
rise, up more than 30% year-over-year.
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With 7,000 delegates, 200 sponsors 
and exhibitors and ten dedicated 
conferences, the Summit of iGaming 
Malta brings the online gaming 
industry together under one roof. 
The show attracts B2B suppliers, 
regulators, operators, affiliates, start-

by a team of experienced industry 
veterans. There is even a place for those 
looking for their next role in the industry, 
with a careers convention taking place 
on the afternoon of the third day of the 
four-day event.Building on the success 
of the 2016 show, the event organisers 
have moved to a bigger venue with an 
exciting set up branded as the ‘iGaming 
Village’. This boasts six themed bars, 
three themed restaurants and two 
themed lounges, all free of charge to 
delegates. SIGMA event organisers have 
worked in partnership with the Maltese 
government, the MGA, Gaming Malta 
as well as GamCrowd, KPMG eSummit, 
the BiG Foundation and the Malta 
Community Chest Fund to create a 
networking environment where people 
enjoy discussing business and build 
long-term working relationships.

SIGMA EVENT PREVIEW
22-25 NOVEMBER
MALTA FAIRS & CONVENTIONS CENTRE, MALTA

ups and investors to one of the gaming 
industry's major hubs, Malta. 
SIGMA’s Startup Pitch offers young 
and newly-established online gaming 
firms the chance to pitch their products 
to some of the biggest names in the 
online gaming industry, and with 
the show offering 1,000 free flights 
to affiliates, the event promises to 
attract a broad spectrum of industry 
attendees. In a Dragon’s Den-like 
environment, ten start-ups will have 
three minutes to present their projects. 
The top three start-up pitchers will be 
given office space in the new Maltese 
Gaming Hub, Msida Skatepark, for a 
full year. This is a great opportunity for 
those who wish to use Malta as a base 
for business development, or even a full 
relocation, and the winners will benefit 
from consultancy services provided 
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The diverse mix of topics covered 
at this year’s event includes: Daily 
Fantasy Sports, Affiliates, Payments, 
Poker, Blockchain, eSports and Human 
Resources.

SIGMA '17: SESSIONS
TO LOOK OUT FOR

Day 1
12:50 – 13:10 Room A
Dealing With Fraudsters
Fraudsters are always changing their 
tactics, networking with new criminals, 
spreading across the globe and 
developing new tools to steal from 
online merchants. This session looks at 
what fraudsters are up to and how you 
can detect, deter and prevent fraud 
from hurting your business.

14:40 – 15:10 Main RoomM&A, 
Consolidation and Organisational 
Efficiency
The industry is dominated by mergers 
and acquisitions, so if you're one of the 
affiliates or operators looking at exiting 
or merging options, be prepared, leave 

no stone unturned. Learn how to make 
the best presentation of your affiliate 
business to a prospective buyer for 
the most successful exit. This session 
shows what the investor is looking for 
when buying an affiliate business.

16:25 – 16:55 Main Room
Protecting Yourself From 
Malicious Attacks
Valuable insights are provided to 
protect your website at all times from 
hackers and DDoS attacks. The panel 
is made up of security professionals as 
well as black hat SEO professionals who 
are expected to debate this pertinent 
topic in a heated discussion.

Day 2
11:15 – 11:45 Room A
Foresight 2030: eSport, 
Sportsbetting and AI
ESports and sportsbook are miles 
apart today, but what will happen 
in five or twenty years from now? 
The limited barriers for eSports to 
grow in popularity as well as the cost 
of producing eSport champions vs 

traditional sports champions will 
be discussed.

12:30 – 13:30 Room A
Speed Dating!
In this one-hour, animated session, 
professional animator Chris Dingli will 
coordinate a fast-paced speed pitch. 
Attendees will have the opportunity 
to make a thirty-second pitch from 
their own seat, followed by a show 
of hands of delegates interested in 
their business card. One hour of solid 
match-making, coordinated by the 
brutally honest Chris Dingli.

16:45 – 17:30 Room B
Reinventing the Lotto Wheel
The aspirations and preferences of lotto 
players can be quite different to the 
average casino player. They may not 
be comfortable with making a deposit, 
they respond to different messaging and 
marketing approaches, and are seeking 
entertainment closer to casual gaming 
than slot machines and other casino 
games. How, then, do operators serve 
this audience? How is lotto evolving?
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DMITRY 
STAROSTENKOV
CEO, 
EVENBET 
GAMING

Why will you be attending and 
exhibiting at this year’s SiGMA show?
EvenBet is naturally looking forward 
to SiGMA, where we’ll be showcasing 
our full-stack portfolio of sportsbook, 
casino, poker and daily fantasy 
sports. SiGMA grows in stature with 
each passing year, and not only 
offers suppliers a chance to show 
off their products to operators, 
but also provides a think-tank at 
which to discuss some of the unique 
opportunities and challenges that lie 
ahead for the industry. We can’t wait 
to shine a light on our technology, 
catch up with some old friends, and 
meet some new faces too.

How has the show developed in the 
years that you have been attending?
SiGMA has long been a must-attend 
on the conference circuit, growing 
in size and influence over the years 
since EvenBet started coming here, 
with attendances which reflect that 
status. The leading delegates from all 
sectors of the business are here and it 
is an ideal opportunity to discuss the 
challenges we collectively face. So, 
with EvenBet continuing to expand 
its footprint, it’s the perfect chance 
to draw from that pool of informed 
opinion and industry expertise. 

Have you got any special events 
or announcements planned during 
the show?
We are really excited about our 
recently-launched DFS product. 
EvenBet Daily Fantasy Sports is a
new feature-packed, turnkey solution 
that allows operators to seamlessly 
integrate a world-class DFS product. 
Its design and delivery guarantees 

deep user engagement, featuring 
the ability to manage fantasy teams 
during events, communicate with
 friends and other players via a social 
layer, and even create customised 
matches based on real events. 

We’ve also got an exciting new 
developmental update for our HTML5 
poker solution which allows us to 
integrate slots and casino games directly 
into the client. It is game-changer from 
a cross-selling perspective.

What can we expect to see at the 
EvenBet stand at Sigma?
Our team of senior delegates will 
be on hand at stand S14 to answer 
all your questions and explain the 
integration processes behind our 
wide range of products. I’ll be there
too, so be sure to pull me over, even
if it’s not at the stand, to have a quick 
chat or arrange a formal meeting 
time. We look forward to pulling 
back the curtain on our advances 
and latest offerings. 

SIGMA Q&A: EVENBET
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AFFILIATE FOCUS BY GAMBLING INSIDER

MARIA BOELIUS
MANAGING 
DIRECTOR AND 
CEO, CASHMIO

Why have you chosen SiGMA as 
your � rst online gaming show?
Sigma has grown larger and larger, 
and this year it truly is the event of 
the year. We want all of our employees 
to see what online gaming shows are 
about, and as we are a Malta-based 
company it is very convenient to 
attend. We feel like now that we 
have re-designed and re-launched 
our mobile site, as well as improved 
the desktop site, it is the perfect 
time to exhibit the new and improved 
Cashmio to a�  liates and other partners. 

What sort of business will you be 
looking to do at the show?

We are a strongly affiliate-focused 
company (having been affiliates 
ourselves in the past) so our biggest 
focus is on finding new partners and 
connecting with our existing ones. 
Now that we have established our 
brand and have been live for just 
over a year now, we also want 
others in the gambling industry 
to know how great we are!

What are you looking to learn from 
the event?
There are a lot of great speakers and 
we encourage all our employees to 
take part in the sessions. I hope to 
have time to listen to some myself 
between all the meetings! It is always 
nice to meet colleagues and have 
interesting discussions about the 
future of online gaming, both at the 
show and at the networking events. 

We will be expanding to some 
new existing markets very soon, 
so hopefully we can get some more 
information about those markets 

at the show too. Regulations are 
changing all the time, that is one 
thing we have to be following 
carefully. In addition, it is always 
fun to track what is happening 
on the SEO front and how we 
as an operator can stay on top 
of that game. 

Why do you think other � rms 
should want to meet with you 
at the show?
We are still fairly new and definitely 
one of the most innovative casino 
in the online gaming industry. 
Our competitive edge comes 
from reacting quickly to the 
opportunities in the market. 
We have a flat organisation and 
we encourage all our employees 
to be involved and bring in new 
ideas and when they do, we make 
them happen and fast! As a partner 
to do business with, we are open to 
new innovations and are flexible to 
work with. 

SIGMA Q&A: CASHMIO
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On Monday, we find out we have won a bid to 
get onto the roster of a state lottery. We’re all 
thrilled – even though we’re well aware that this 

is just the first step and that the process of selling in 
games, getting regulated for their particular local needs 
and doing the integration are all major milestones.

We’re told to wait for someone to get in contact with 
us, and I have to resist checking my email every few 
minutes like a teenager hoping for a date. Finally, an 
invite arrives for a meeting set at midnight. I accept 
quickly – we can try and find a way of co-ordinating 
time zones better once that first meeting is over. 

As communication technology seems to shrink the 
world, it can be hard to remember that there are still 
barriers between us that Skype or Google Hangout 
can’t remove. With our Spanish team, we barely notice 
the one hour time difference, but our CTO often 
has to stay up until 1am to communicate with our 
testing house manager who’s based in Australia. 
Now it looks as if a potential major customer will 
mean some late-night meetings for me. 

The next day, we receive a crushing disappointment 
with its own time zone trouble. A bid for a product 
on a second state lottery has been rejected. Not 
because they didn’t like the work, but because 
the bid submission arrived half an hour late.

I want to stomp around shouting, ‘but it’s not 
fair!’. I’d received the message that the attachments 
had been too big to get through – so I’d responded 
with another email with links to the files. I was 
just within the deadline – or so I’d thought.

But the customer’s procurement team regretfully 
point out that my second email had got through
 after the deadline, which was set to their time zone 
– and not ours. I feel unbelievably stupid, furiously 
angry with myself and incredibly guilty. Our designer 
had done huge amounts of work for this bid and I’ve 
let him down, the team down, and the partners who’d 
given up their own bid spot to let us have the opportunity. 

The team are generous and kind about it. They know 
I feel awful enough as it is, but I still have to fight back 

tears. I hate making mistakes, and this one is really 
painful. I don’t think we’ll have another chance with
 this particular lottery for over a year. To know that if 
I’d just sent it that bit faster… or thought to check � le 
size…  I spend the day unable to settle because I’m so 
busy going over all the ways I could have not messed up.

Finally, Paul tires of my gloom. He shrugs fatalistically: 
“This way we can take the piss out of you for the next 
three years, at least. I’m calling it a win.” He looks at 
my face: “Too soon?” he enquires with mock concern. 
“If only you’d sent the damn thing too soon!”

While he chortles happily to himself, I set up a 
checklist for new bids, one which starts with the 
deadline and the time-zone it’s in and has a tick-box for 
every document required and each document’s format.

I add a space to check each � le’s size so I can be sure 
that I use links or a transfer service and not attachments 
on an email if they’re over a certain size. It’s the kind of 
really simple thing that I should have done in advance 
– and the kind of process document that I hate – until 
experience reminds me I hate messing up even more.

I know I need to let it go. There are always projects
you don’t win; products you love that � op and deals you 
think are in the bag which just seem to wither  away. 
Instead I need to focus on the future – and on delivering 
the amazing opportunity we do have! Perhaps I’ll succeed 
in restoring a state of zen-like calm and resignation over 
the weekend. Or perhaps it’s just time for a Friday pint.

TRIALS OF A 
GAMING START-UP
HELEN WALTON I CCO, GAMEVY

WEEK FOUR: TIME ZONE TROUBLES
Helen Walton is the CCO of Gamevy, a new online gaming provider. 
Having come from outside of the industry, she shares her triumphs and 
tribulations in navigating this unique market and building a business

“AS COMMUNICATION TECHNOLOGY “AS COMMUNICATION TECHNOLOGY “
SEEMS TO SHRINK THE WORLD, 
IT CAN BE HARD TO REMEMBER 
THAT THERE ARE STILL BARRIERS 
BETWEEN US THAT SKYPE OR 
GOOGLE HANGOUT CAN’T REMOVE”
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SERGE MUKHANOV
CEO, CONNECTIVE 
GAMES

STABILISING 
POKER’S DECLINE
Mukhanov reckons the 
decline in global online 
poker play has now 

stabilised, with plenty of 
growth on the horizon

The global online 
poker market has been on a 

downward trend for several years 
now, with many considering Black 

Friday (15 April 2011) as the catalyst for this decline and 
current levels of play. Other factors have played their part 
too, such as the escalating use of rakeback, seating scripts, 
usage of data to gain an advantage, operator network drain 
and the limitation of liquidity when markets initially regulate. 

Just how far the market has tumbled can be seen in 
monthly average cash game traffic, which has fallen 
nearly 40% between January 2012 and January 2017. 
But there is light at the end of the tunnel; decline has 
stabilised in recent months and some operators in some 
markets are even seeing an uptick in play. While only 
slight, it indicates the vertical is onthe cusp of major growth. 

That said, there are certain things to consider when 
looking at the online poker at present and in the 
future. Many analysts compare today’s market to the 
golden era. But that is not a sensible, or accurate, 
comparison to make, and doesn’t take into account 
the inevitable decline that would have happened 
regardless of whether Black Friday happened or not.

Sure, prior to Black Friday, online poker was booming 
– particularly in the USA. But following any boom 
is a correction, and a downturn in play was almost 
certain. This correction has been long and tough, but 
is now starting to stabilise and some countries and 
markets are seeing the early signs of returning to 
growth. To make this happen, however, operators and 
suppliers have had to dig deep to turn the tables. 

Key to this has been understanding the need to � ood 
ecosystems with new players, making the numbers add 
up in the skilled player v non-skilled player equation. 
This has been achieved by focussing on casual players, 

and developing new game formats that appeal to 
their need for instant grati� cation and that have been 
optimised for play on smartphone and tablet devices. 

888, for example, recently launched Blast, a time-limit 
Sit&Go where players can win up to 10,000 times 
their buy-in. Its other variants include Flopomania, 
a fast-paced game with no pre-flop betting round, 
allowing players to see the flop every hand. These 
formats are streamlined and stripped back, making 
them appeal to new players who don’t want to invest 
significant time learning the intricacies of the game.  

By removing layers of complexity, and making game 
formats digestible, they work much better on mobile 
– the platform of choice for the younger generation of 
player. In addition, developers have � nally embraced 
HTML5, allowing them to signi� cantly improve the mobile 
experience with rich graphics, lightning-fast load times 
and the same tools and features as found on desktop. 

Connective Games was an early adopter of HTML5, and 
we now develop in WebGL. This has allowed us to move the 
needle when it comes to mobile poker; one of our biggest 
triumphs to date has been to roll-out multi-tabling on 
mobile. For this to work, the simplicity and functionality 
of the platform are hugely important factors, due to the 
limitations of small screens. WebGL has made this possible. 

Operators and developers have also cracked the 
code when it comes to engaging players. While the 
gamification of poker is still very much on-going, 
things are certainly moving in the right direction 
with the game of poker now appealing to younger 
generations. Take PokerStars’ Power Ups, for example. 
It combines poker with card games like Hearthstone. 

Players hold up to three “Special Power” cards that 
can be used to help defeat their opponents – things like 
manipulating your hole cards, altering the board, and 
providing intel about opponents’ hands or the upcoming 
cards. Each card uses energy, so players must deploy them 
sparingly. Power Ups takes place in a futuristic universe, 
with a range of characters set against a detailed backstory. 

It is just the sort of shot in the arm the online poker 
market needs, and will undoubtedly help in the initial goal 
of � ooding player ecosystems with new players. It has 
taken a while to stabilise decline, but there is a new wave 
of optimism about online poker and its popularity among 
a new generation of players. So long as operators continue 
to invest and innovate, it will go from strength to strength. 
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