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Congratulations, Paddy Power; not for the first time, you fooled us all.
It’s been an eventful couple of weeks for the Flutter Entertainment-owned 

brand, during which it both sponsored and unsponsored the shirt of English 
Championship football team Huddersfield Town, then enlisted League One’s 
Southend United, League Two’s Newport County and the Scottish Premiership’s 
Motherwell in its “Save Our Shirt” campaign.

Paddy Power’s initial announcement was a rare move from the operator. 
But now we know why.

At first, Huddersfield revealed a kit with a huge Paddy Power sash across 
its front, prompting a backlash of scathing criticism. The football club then 
unveiled the real kit – with no sponsor – and Paddy Power rallied against 
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gambling shirt sponsorship in football with “Save Our Shirt.”
Talk about a u-turn. This was another classic Paddy Power 

marketing ploy and it didn’t fail to draw attention.
For effectiveness, it’s a great little trick. It may have even earned 

Paddy Power more exposure than a traditional shirt sponsorship 
ever could, ultimately making the ‘unsponsorship’ a sponsorship 
in all but name.

Its deeper connotations however, are not as clear-cut. While Paddy 
Power likely won’t care, the rest of the industry has the right to roll 
its eyes at what is essentially a satirical reflection of the sector’s 
marketing methods.

Recently, Gambling Insider analysed how some gambling myths are 
being proved wrong. When the EFL surveyed more than 27,000 supporters,
71% said they felt gambling sponsorship was acceptable. 

Sadly for some, Paddy Power’s new campaign merely enforces the 
baseless falsity gambling sponsorship is some kind of plague on society 
(while at the same time earning Paddy Power brand exposure).

But that is because size ultimately matters in this industry. Paddy Power 
is not the first company this summer to call for an end to shirt sponsorship 
in UK football. GVC Holdings did the same, with one notable example 
being its donation of Sunderland’s shirt logo to charity.

When GVC made its call to arms though, industry insiders suggested 
it was a PR stunt. GVC owns some of the biggest brands in the sector 
and can’t make too many further gains from mainstream UK sponsorship. 
Enforcing this theory, GVC-owned Bwin recently extended its partnership 
with Spanish La Liga team Valencia to include shirt sponsorship. Playing 
by different rules in a jurisdiction where GVC owns less market share? 
Form your own conclusions.

With Paddy Power, that idea of a PR stunt has grown to a literal level 
with “Save Our Shirt.” The bookmaker does not need to be on a football 
shirt to increase brand awareness in the UK: its brand is synonymous 
with the market.

The bottom line is Paddy Power doesn’t need Premier League or 
Championship sponsorships and nor does GVC. That’s why, when 
Paddy Power Online MD Victor Corcoran claimed “shirt sponsorship in football 
has gone too far,” it was in the company’s interests to promote exactly 
this message, but for very different reasons. Removing UK sponsorship will 
simply reduce competition and give bookie bashers more to boast about.

For firms like 32Red, it is a very different story. Speaking to Gambling 
Insider in May, General Manager Neil Banbury urged the sector to focus 
on education and genuinely combating problem gambling, rather than 
simply papering over the cracks.

But whatever your take on gambling sponsorship, it’s clear there’s a 
divide within the industry on how to approach the issue. The well-known 
brands of GVC are gaining less and less from the practice and Flutter has 
never ventured too far into the field anyway. Both organisations face 
increasing competition from Asian-facing operators and others to secure 
key slots (Paddy Power couldn’t have ever dreamed of using these tactics
at Manchester United, for instance).

On the other side of the debate, up-and-coming or smaller brands 
know just how important football sponsorship is to them. That’s why you 
won’t be seeing any Paddy Power-esque stunts from them.

The fee GVC 
Holdings’ 50% stake 
in Sportium Apuestas 
Deportivas; sold to 
casino operator Cirsa 

$77.9m 

Colossus Bets has 
partnered with 
three charities 

as part of its 
new Conscious 

Colossus scheme

3

The length of 
Betgenius and 
Betfred’s new 
content partnership, 
incorporating all 
English and Scottish 
football league data

5 years 

The fee paid by 
Better Collective 

for the acquisition 
of US web portals 

VegasInsider.com and 
ScoresandOdds.com

$20m   
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NEW YORK SENATOR: RETAIL SPORTS BETTING WILL NOT 
STOP PLAYERS GOING TO NEW JERSEY
Joseph Addabbo Jr., New York Senator 
and Chair of the Senate Racing, Gaming 
and Wagering Committee, believes the 
state needs to implement mobile sports 
betting to stop millions of dollars being 
spent across state boundaries in New Jersey.

Addabbo attended the launch of 
New York’s first sports betting lounge 
on 16 June, and while he described the
day as a step in the right direction, he 
does not think it’s enough to stop his 
constituents travelling across state 
borders to wager.

He said: “My constituents are 150 miles 
away from these casinos. They would sooner 
go to New Jersey, just out of convenience.

“They have told me so; they said it’s 
nice to have sports betting at New York 
casinos, but they would rather go to 
New Jersey.”

In May, Kip Levin, COO of FanDuel,
and Lindsay Slader, VP of Regulatory 
Affairs at GeoComply, both spoke at a 
hearing of the Racing, Gaming and 
Wagering Committee.

They said approximately 25% of 
New Jersey’s sports wagers came from 
New York residents.

With New Jersey eclipsing Nevada’s 
sportsbook revenue for May, that meant 
roughly $79m of the Garden State’s 
sports wagers came from New York 
residents.

Addabbo is eager to stop this trend 
and believes online sports betting is 
the way to do so.

He said: “We’re watching tens of 
millions of dollars go across the border 
to New Jersey and I keep telling the 
Governor’s people we have illegal 
activity going on here we aren’t 
regulating – mobile sports betting.

“For our government to not regulate 
illegal activity is a missed opportunity.”

Addabbo was speaking exclusively 
to Gaming America for its September/
October edition.  

Click here to read the article 
in full when published

Twin River 
Holdings 
announced its 
estimated Q2 
revenue

$ 148.5m  

Esports betting 
platform Luckbox 

has added new 
games to its 

portfolio

8  

PlaySugarHouse.
com became the � rst 
legal sportsbook and 
casino website to go 
live in Pennsylvania

1st 
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H1/Q2 ROUND-UP: KINDRED, KAMBI, EVOLUTION AND BETSSON 
This week saw operators and suppliers 
release financial reports for the first 
half of the year. 

Kindred Group announced revenue 
of £450.6m ($561.5m) for H1 2019, a 
6% increase year-on-year.

Despite the revenue rise, EBITDA 
dropped 32% to £61.1m, as profit before 
tax also faced significant decline, down 
48% to £32.4m.

Kindred pointed to a tough comparative 
period as an explanation of its declining 
EBITDA, highlighting the 2018 Fifa World 
Cup and Swedish re-regulation.

The operator’s share price fell 20% 
to SEK 66.50 ($7.03) following the 
publication of its H1 report.

For the second quarter of the year, 
Kindred reported gross revenue of 
£226.2m, rising 3%.

Elsewhere, Kambi grew its revenue 
25% to €42.6m ($47.5m) for H1 2019.

The supplier’s H1 profit rose 19% 
to €5.1m, which was €3.6m after tax.

Kambi’s Q2 revenue grew 23% to 
€21.6m, with Q2 profit from operations 
up 4% to €2.5m.

After tax, Q2 profit was €1.6m, 
as the company drove 26% 

operator turnover growth.
Kambi CEO Kristian Nylén attributed 

a significant portion of the supplier’s 
financial results to US activity.

Kambi’s share price fell 5% after 
its Q2 announcement to SEK 132.70.

Meanwhile, Evolution Gaming 
increased its operating revenue 49% 
to €165m for H1 2019.

Rising to €78.6m, EBITDA grew 63% 
for the supplier, with profit for the 
period amounting to €63.1m.

Earnings per share were €0.35 for H1, 
while Q2 earnings per share were €0.29.

For the second quarter, Evolution saw 
operating revenue grow 45% to €85.7m.

Operator Betsson reported a 2% 
growth in H1 revenue, to SEK 2.6bn, 
while Q2 revenue fell 5% to SEK 1.27bn.

Operating income was down 12% 
to SEK 452.1m.

Betsson attributed a poor Q2 to 
geographical and regulatory issues. 

Casino revenue dropped 10% for 
the quarter, while operating income 
fell from SEK 300.7m to SEK 196.9m.

There was a positive for the operator 
in sportsbook revenue growth however, 
which went up 14% for Q2.

THE WEEK IN QUOTES

“We’re currently looking into 
potential partnerships in the US and 
we’re looking at spending more time 

and exploiting these opportunities 
now we are up and running. Our main 

aim is to get the concept nailed 
here in the UK before we venture 

anywhere else.” 

Betconnect’s Co-founder 
Daniel Schreiber speaks exclusively 

to Gambling Insider about the 
company’s future plans

CEO and Co-Founder of Better Collective 
Jesper Søgaard speaks to Gambling 
Insider about how a�  liates can help 

drive growth in Brazil

“Whenever a new market starts 
to regulate, educating sports bettors 
on the new legal approach becomes 

crucial, and this is where affi liates are 
key in providing value. Affi liates can 

help ensure the promotion of regulated 
bookmakers and good actors.” 

2
0
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9 EDUCATION OCTOBER 14-17

EXPO HALL OCTOBER 15-17

SANDS EXPO, LAS VEGAS

Set yourself up for success at Global Gaming Expo (G2E) – the largest gathering of global, commercial and 
tribal gaming professionals in North America. Take advantage of new educational content that is actionable 
and experience first-hand the new products and innovative technologies showcased in the Expo Hall. G2E has 
everything you need for your casino floor and across your entire operation – from traditional casino fare to sports 

betting, non-gaming amenities and digital products – G2E is where your business growth is accelerated.

REGISTER NOW: G2E2019.COM/GAMBLING-INSIDER
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“I’ve said in many speeches we as 
an industry need to keep pace with 
the next generation of individuals 

who want to enjoy gaming. Otherwise, 
we’re going to lose them.” 

 American Gaming Association CEO 
Bill Miller discusses US gaming with 

Gambling Insider

Kompli-Global CCO Martin 
Pashley warns Gambling Insider about 
the main issues gambling companies 

are facing when it 
comes to KYC

“I think there’s a level of ignorance 
from compliance managers, and I 

mean that in the proper sense of the 
word. They are ignorant of what they 
should be doing. Historically, it’s been 
about ‘are they over 18?’ They should 

be making sure there’s affordability and 
that they know the source of funds, that 

there are no allegations of criminality 
surrounding those players.” 

Sponsored by

NETENT GAMES LIVE IN PENNSYLVANIA
NetEnt has launched its games in 
Pennsylvania, after the state’s regulated 
online casino market went live in 
the last week. 

Through its subsidiary NetEnt 
Americas LLC, the supplier was granted 
an Interactive Gaming Manufacturer 
Conditional License by the Pennsylvania 
Gaming Control Board (PGCB) in March.

With a population of 12.8 million, 
Pennsylvania is the fifth-largest state 
in the US and the second-largest to 
regulate online gaming. The market 
represents considerable opportunity, 
which NetEnt says it is eager to engage.

Erik Nyman, MD of NetEnt Americas, 
said: “I am very pleased the market in 
Pennsylvania has now opened.

“We are one of the few online casino 
suppliers offering our games right from 
the start, and I am convinced our online 
casino games will be much appreciated 
by players in Pennsylvania.”

The supplier struggled in the first half 
of the year, as shown by its H1 report, 
and will welcome this opportunity to 
expand its reach.

With revenue declining 3% year-on-year 
to SEK 837m ($32.9m), NetEnt pointed 
to struggles in the Nordic markets.

Therese Hillman, NetEnt Group CEO, 
said: “The weak development in the 
Nordic countries continued in the 
second quarter, particularly in Sweden, 
where we have seen fewer players and 
lower ARPU since the new regulation was 
introduced at the beginning of the year.

“Looking ahead, we continue to invest 
in increased game production, a technical 
platform featuring more functionality, 
and live casino, to defend and, over the 
longer term, increase market share in all 
our markets.”

The launch of the online casino market 
in Pennsylvania provides NetEnt the 
chance to offset its negative results for 
the remainder of 2019.

NetEnt signed an online casino supplier 
agreement with DraftKings in April; 
another opportunity for the supplier 
to increase revenue.

When announcing the partnership, 
NetEnt said it was keen to utilise the 
operator’s daily fantasy sports database.
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THIS WEEK’S 
WINNERS AND LOSERS

Former American Gaming Association 
executive Sara Slane  – Will work 

as a consultant for the National 
Hockey League

John J. James – Is to take over as 
President and CEO of Foxwoods 

Resort Casino from 12 August

WINNERS

Yerry Mina–  The English Premier 
League footballer has been charged 

by the Football Association with a 
breach of betting regulations

LOSERS

UK insurance � rm Aviva  – Has launched 
a mental health option for its health 

insurance plans

GAMBLING COMMISSION TO HOLD 12-WEEK STUDY ON 
CREDIT CARD GAMBLING
The Gambling Commission has confirmed
it will commence a 12-week consultation
on credit card gambling in mid-August.

One possibility it will look into is 
banning the use of credit cards for 
online gambling altogether.

It will also investigate the effects of 
restricting their use while consulting 
both the public and stakeholders.

The Commission said its call for 
evidence in February highlighted 
several key interest points.

E-wallets could also pose a risk if 
credit cards are banned, according 
to the regulator.
     With e-wallets, operators have no way 
of knowing which method a payment 
originated from.

Any future proposals would require 
e-wallet brands to support regulatory 
measures and work with operators to 
ensure all transactions can be traced.

When forming its ruling, the Gambling 
Commission stressed it must take into 
account the impact of a ban or restriction 
on players who are not experiencing 
gambling harms.

Paul Hope, Executive Director of the 
Gambling Commission, said: “Gambling 
with borrowed money is known to be a 
risk factor for consumers, so we think 
there is a need for action.

“This consultation will help us decide 
what that action should be.”

Elsewhere, in the debate on gambling 
appearing in video games, the Commission 
believes publishers should be more 
proactive in preventing players from 
coming across it. 

While recent emphasis has been 
placed on football game Fifa and the 
practice of buying loot boxes, the 
regulator says it receives “the most 
inquiries” about Counter-Strike: Global 
Offensive (CS:GO).

CS:GO publisher Valve Corporation 
has previously co-operated with the 
Commission, closing specific games which 
have been brought to Valve’s attention.

However, Gambling Commission 
Programme Director Brad Enright 
believes this approach is not 
“sustainable” and wants game 
publishers to do more.
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LA FALLS

Louisiana gaming revenue fell 8.26% 
year-on-year for June; the seventh 
straight month of declines and the
worst year-on-year decline for the 
state since May 2016. 

June included flooding along 
the Mississippi River and more than 
100-degree heat for Louisiana.

Penn National’s Margaritaville 
in Bossier City was the only casino 
to grow revenue year-on-year. 

Baton Rouge casinos felt a little 
less sting from the smoking ban 
that came into effect in June last 
year. This year’s 10.54% decline 
was less than last year’s 12.24% 
year-on-year decline. 

NEW ORLEANS  

LAKE CHARLES/VINTON
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Horseshoe (CZR)

$53.616 -11.02 SP/BC Total

Boomtown (PENN)

Sam's Town (BYD)

REVENUE (M)MARKET/PROPERTY (%) CHANGE

$9.116 -7.93 Eldorado (ERI)

$7.919 -8.35

$15.434 -8.17

Isle of Capri (ERI)

Delta Downs (BYD)

$26.125 -5.55 Golden Nugget

$75.502 -9.71 LC/Vinton Total

REVENUE (M)MARKET/PROPERTY (%) CHANGE

$26.023 -14.72L'Auberge (PENN)

$22.414 -5.47 

$9.436 -3.36

Harrah's (CZR)

Treasure Chest (BYD)

$3.695 -0.60 Fair Grounds (CHDN)

$45.129 -4.85 NOLA Total

REVENUE (M)MARKET/PROPERTY (%) CHANGE

$9.583 -6.40Boomtown (PENN)

$4.536 -7.70

$12.344 -5.99

Hollywood (GLPI)

L'Auberge (PENN)

$7.066 -2.78 Evangeline Downs (BYD)

$26.227 -10.54 BR/C.LA Total

REVENUE (M)MARKET/PROPERTY (%) CHANGE

$2.280 -43.04Belle (ERI)

$251.059 -8.26 

$46.866 -4.76 

State total

Routes, Truck Stops, OTBs

$3.720 -2.78 Amelia Belle (BYD)

$41.612 -6.11 Boyd

REVENUE (M)MARKET/PROPERTY (%) CHANGE

REVENUE (M)MARKET/PROPERTY (%) CHANGE

$19.316 -14.32Eldorado

$40.304 -11.93Caesars

Penn National $65.688 -9.42

SHREVEPORT/BOSSIER CITY



GEORGE SHAMUGIA
CEO, SINGULAR

Shamugia discusses the mobile-only 
approach for the Nigerian sports 

betting market

Nigeria is Africa’s most populous 
nation and largest economy, with a GDP 

of more than $375.8bn. Approximately one 
third of the population bets $4.6m on sports daily. Although 
brick-and-mortar is still dominant over digital, the Nigerian 
market has huge untapped potential for online gaming. 
According to PwC, Nigeria’s gross gambling revenue is expected 
to increase 16% across the next few years. Additionally, Nigeria 
is a mobile-� rst country, with more than 113.9 million mobile 
users, out of which 78% access the internet every day, according 
to the Nigerian Communications Commission. 

MARKET CHALLENGES
However, the Nigerian smartphone market is dominated by cheap, 
low-powered Android devices with very limited storage. Nigeria 
also has the world’s most expensive prepaid mobile data plans 
compared to median incomes. For that reason, the Opera Mini 
mobile browser is highly popular, mostly used in Extreme mode 
which minimises data usage by almost 90%. Despite the availability 
of 4G and 3G networks, internet connection is still very slow and 
spotty with high latency. Finally, users experience frequently 
failed transactions and daily outages. 

The “copy-paste” strategy of a successful business model 
from Europe or any other market will not work. Drawing on my 
experience from the Nigerian market, I recommend operators
and suppliers address the unique characteristics of the market 
with a novel approach – and di� erent technology. 

LEVERAGE EXISTING ONLINE PLATFORMS AND BEHAVIOR
The � rst step is to optimise sports betting functionalities for the 
Opera Mini Browser’s Extreme mode. The downside? Nigerians 
bet on more than 25 positions on a single ticket, which takes 
forever with low-speed internet, even on Extreme mode. 

Second, partner with Chinese vendors who dominate the 
Nigerian smartphone market. Follow the example of WorldRemit, 
which processes 74% of all international transfers to mobile money 
accounts. Its app is preloaded on Huawei devices sold in Nigeria, 
which has resulted in a growing user base and reach. 

The increased usage of Google Chrome (43%) creates the 
opportunity for launching a native app-like experience via a 
fully-� edged Progressive Web App (PWA). A good example of 
this approach is Jumia, which since launching its PWA saw a 33% 
higher conversion rate, 50% lower bounce rate, � ve times less data 
used and 25 times less device storage required.

CHAT BOTS ARE YOUR FRIENDS
Leverage the market penetration of WhatsApp (73%) and 
Facebook Messenger (62%) by developing bots for these platforms. 
Chat bots deliver an o�  ine experience, work perfectly on 2G and 
spotty connections, use very little data tra�  c and give the ability 
to add a personal touch to users’ experience. 

Most mobile operators in Nigeria don’t charge for internet 
tra�  c utilised by WhatsApp and Facebook Messenger. This gives 
operators additional opportunity to enhance the experience with 
rich media messages. 

Delivering full sports betting via chat bots can be challenging 
but, with a whole UX redesign, it’s possible to deliver the 
essential features to customers with chat bot help. 

ADDRESSING PAYMENT ISSUES
Recently, NairaBet launched USSD menu services which are 
accessible without an internet connection, even on featured 
phones. The situation has further improved with new startups 
such as Paystack and Opay (owned by Opera), which o� er a fully 
mobile-optimised card payment solution. Additionally, Opera
o� ers website shortcut placement on an Opera browser’s start 
screen targeting Nigerian users, giving instant access to Opera’s 
huge audience. 

Interswitch, the market’s biggest player, has recently updated 
its payment services and further optimised it for mobile devices. 
Outside card payments, Interswitch o� ers bank transfers, cash 
deposit/withdrawals through agents and a huge network of ATMs. 

The best approach is to integrate all payment service providers 
who o� er mobile-optimised solutions and di� erent payment 
channels such as card payments, bank account transfers, cash 
deposit/withdrawal, mobile wallets and USSD payments. Having 
multiple options for deposit/withdrawal channels results in 
more business opportunities, higher customer trust and loyalty.

The bottom line in the Nigerian market is challenges exist, 
but so do the technologies and services to overcome them. It’s 
inevitable that sooner or later, mobile will overtake retail betting in 
Nigeria. The only thing that’s unclear is who will start the mobile 
betting revolution in Nigeria – and when.
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