
Golden Nugget Online Gaming (GNOG) is to go public after Landcadia 
II entered into a purchase agreement to acquire it. 

The online casino division of Golden Nugget, owned by Tilman Fertitta’s 
Landry’s Incorporated, will become just the second publicly traded online 
casino company in the US when it goes public on the Nasdaq exchange. 

Landcadia II, a blank check special purpose acquisition company, intends 
to change its name and Nasdaq trading symbol to GNOG when the  
acquisition goes through as expected in Q3 2020. 
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The transaction values GNOG at approximately $745m, or 6.1x  
GNOG’s estimated 2021 revenue of $122m. The amount payable  
to GNOG will consist of cash and rollover equity in Landcadia II. 

Landcadia II will assume $150m of GNOG debt, and upon  
payment of purchase price, debt repayment and transaction  
fees, the combined company will have at least $80m on its  
balance sheet, and an anticipated pro forma equity market  
capitalisation of nearly $700m. 

The combined company will also enter into a customary tax  
receivable arrangement. This will provide for the sharing of tax  
benefits relating to certain pre-combination tax attributes, as  
well as tax attributes generated by the transaction and any  
subsequent sales or exchanges by the company.  

Current GNOG owner Fertitta will remain CEO and chairman of the  
combined company, while Thomas Winter will continue to serve as  
the operator’s president. Landcadia II was already co-sponsored by  
Fertitta’s holding company, Fertitta Entertainment. 

The acquisition has already been unanimously approved by  
Landcadia’s Board of Directors but will require the approval of  
a majority of the outstanding shares in the company, excluding  
shares beneficially owned by Fertitta and Jefferies Financial Group.  

The deal is also subject to certain customary closing conditions  
and regulatory approvals.  

Rich Handler, Landcadia II co-chairman and Jefferies LLC, said:  
“GNOG is one of the best-positioned companies to capitalise on  
this massive online gaming opportunity in the US. 

“We at Jefferies couldn’t be more thrilled to partner with Tilman  
and bring this great opportunity to the public markets.” 

Year-on-year fall
in gross gaming
revenue for Philippine 
casinos for Q1 2020,
which fell to PHP45.40bn 
($910.8m)

14% 

Date the Netherlands gambling 
authority’s temporary leniency 
ended for online bingo during  

the COVID-19 lockdown
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GNOG generated net income of more than $11m in 2019 and started  
operations in New Jersey back in 2013.

The online casino was the first to offer live dealer and live casino  
floor services in the US market.  

In April this year, Golden Nugget and Landry’s owner Fertitta proposed  
a $250m loan at a 15% rate to potential lenders, according to Bloomberg.  

The loan rate is the highest ever recorded in the US leveraged loan  
market, not including bankruptcy.  

The loan came after Landry’s, a dining, hospitality, entertainment and  
gaming company, went through $300m in existing credit lines with  
Fertitta adding another $50m of his own stockpile.  

The company furloughed 40,000 employees in late March including  
workers at five Golden Nugget casinos across four states.  

Meanwhile, after a recent spike in COVID-19 cases, several US states         
have pushed back reopening plans for restaurants, bars and land-based  
gaming properties.  

This week, it was announced indoor restaurant dining in New Jersey will  
be postponed indefinitely, cancelling initial plans to reopen on Thursday.  

In Texas, bars and restaurants were ordered to reduce seating capacity  
after the state experienced three days of record-breaking case increases.  

GI Verdict: As much as this may be a financial necessity during the 
coronavirus pandemic, GNOG going public is also representative of the  
times in US gaming, and a changing of the guard.

More and more attention is being paid to the online side of things,  
while Fertitta could not have failed to see the effects of DraftKings  
going public earlier this year.

Since its IPO, DraftKings has attracted a wealth of high-profile investors  
and soared in value, chiefly due to its online success in the US.

Who is Fertitta to turn down the opportunity to do the same?

Year-on-year fall in 
Q1 profit for RGB 
International Bhd, to 
MYR3.6m ($841,119); 
revenue for the 
Malaysian-based gaming 
equipment supplier  
rose 48% to MYR77.4m

47% 

Bragg Gaming Group 
posted a 44% year-on-
year rise in revenue for 

Q1 ($9.9m), and expects 
full-year revenue to 

grow by 43%

€8.8m 

Percentage Macau’s gross  
gaming revenue fell year-on-year  

for June, down to MOP716m 
($89.7m),the third consecutive 

month revenue has dropped  
by more than 90%

97%  
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UK PARLIAMENTARY REPORT CALLS FOR “RADICAL 
OVERHAUL” OF GAMBLING COMMISSION 
A UK parliamentary report has criticised 
the Gambling Commission for having an 
“unacceptably weak understanding” on  
the impact of gambling harms and how  
to reduce problem gambling. 

The report by the House of Commons 
Public Accounts Committee also said both the 
Department for Digital Culture, Media & Sport 
(DCMS) and the Gambling Commission have 
failed to adequately protect customers as 
gambling becomes more digitalised. 

Among its recommendations, the report 
called for the Gambling Commission to 
provide updates on gambling patterns  
and industry behaviour during the  
COVID-19 pandemic. 

It also wants to see a new, published  
league table of gambling operators’  
behaviour towards their customers. 

The committee said the DCMS must begin 
its planned review of the Gambling Act and 
the Gambling Commission should develop 
a plan to be more proactive in influencing 
the industry to treat customers better, by 
improving its data collection. 

Committee chair Meg Hillier MP said the 

Gambling Commission needs a “radical 
overhaul,” adding: “What has emerged in 
evidence is a picture of a torpid, toothless 
regulator that doesn’t seem terribly interested 
in either the harms it exists to reduce or the 
means it might use to achieve that.” 

In its response, a Betting and Gaming 
Council spokesperson said: “We are 
committed to making more voluntary 
changes and driving up safer gambling 
standards. We will work with the Gambling 
Commission and the Government to  
achieve this, particularly on the forthcoming 
review of the Gambling Act.” 

GI Verdict: Another week, another scathing 
criticism of the Gambling Commission. The 
committee is not the only one calling for 
change, with the Gambling-Related Harm All 
Party Parliamentary Group (APPG), describing 
the Commission as “not fit for purpose”.

While it’s true the Gambling Commission 
can be reactive at times, there has also 
been a rise in standards across the industry 
recently. More can always be done to 
improve, although sensible solutions rather 
than scathing criticism are what’s needed.  

The guaranteed prize 
for GGPoker’s 2020 

World Series of Poker 
(WSOP) $5k Main 

Event represents the 
single largest in the 

history of online poker 
tournaments

$25m 

The deadline Imperial 
Pacific international (IPI) 
has to appoint a new 
CEO, as ordered by the 
Commonwealth Casino 
Commission (CCC)

10 July 

EBITDA fall casinos in 
Asia-Pacific (Apac) will 

likely face in 2020 due to 
the COVID-19 pandemic, 

according to Moody’s 
Investors Service

70% 
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2020 FORECAST HIGHER THAN EXPECTED FOR 888,  
AS REVENUE RISES 34%
888 Holdings anticipates its 2020 financial 
forecasts to be significantly higher than 
expected, after year-to-date revenue 
increased 34% year-on-year.

In a trading update, the operator 
announced an average daily revenue rise 
for the period 1 January to 23 June and 
now expects to achieve significantly higher 
adjusted EBITDA for 2020.

The group attributed its performance to 
the digitalisation that has accelerated across 
various markets in recent months, as well as  
an increased level of customer acquisition 
during the second half of 2019.

Despite the coronavirus pandemic having  
a negative impact on sports betting,  
with the suspension of live sport from  
mid-March, the operator was encouraged by 
its poker performance.

888 also said it has seen a better-than-
expected customer uptake to the return of 
live sport from mid-May; so far during June, its 
sport revenue run-rate is ahead of June 2019.

However, the operator is mindful of possible 
headwinds that could arise in the second 
half of 2020, including a prolonged period of 

economic uncertainty which could impact 
customer spending.

888 CEO Itai Pazner said: “We remain 
vigilant about our responsibilities to  
protect customers and prevent  
gambling-related harm.

“We continue to take a number of proactive 
measures to communicate with players about 
safe gambling and invest in our products and 
technology to ensure we always deliver a  
fun and, above all, safe place to play.”

GI Verdict: Despite 888’s warnings 
of possible headwinds in H2 2020, its 
impressive performance so far in the year  
is encouraging. 

For a number of operators, alternative 
verticals have provided a vital life raft to  
help them see out the crisis.

But 888 has benefitted from the necessity 
for online betting as it is a purely digital 
operator with no retail operations. 

Rather than weathering the storm, 888 
has used its momentum to carry itself 
forwards. With the added bonus of sports 
wagering revenue, it follows that the operator 
is increasing its expectations for the full year.

Sponsored by

THE WEEK IN QUOTES
“Esports can stand alone as an 
offering. Players have shown 

willingness to bet on things that 
are entertaining, easy to understand 

and fast paced. Esports has all of 
these qualities but it was just not 

utilised before”

EveryMatrix CEO Ebbe Groes tells 
Gambling Insider the rise of esports 

betting can be sustained and is 
confident new players will

stick with the vertical

“This issue will achieve greater 
prominence as the Government’s 
review of the Gambling Act 2005 

picks up pace, and it is vital we play 
a constructive role as policies evolve 

rather than waiting on the sidelines for 
measures to be imposed”

Responsible Affiliates in Gambling 
(RAiG) chairman Clive Hawkswood 

discusses the trade association’s 
support for a statutory licensing 
regime for affiliates active in the 

British market
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BETSSON MAKES FIRST ENTRY INTO US ONLINE SPORTS  
BETTING WITH COLORADO DEAL
Betsson will launch its online sportsbook 
in the state of Colorado after signing an 
agreement with Dostal Alley Casino.

The online sportsbook is expected to 
launch in the first half of 2021 and will  
be the operator’s first entry into online 
sports betting in the US.

The Dostal Alley Casino partnership has 
been agreed for an initial term of 10 years.

Pontus Lindwall, CEO and president of 
Betsson AB, said: “I am very excited to reach 
this milestone, further expanding Betsson’s 
global reach by entering a new continent 
through the fast-growing online market  
in the US.

“We have followed the development 
in the US closely since the possibility 
of a repeal of PASPA and have carefully 
considered ways to enter the market.

“We are now looking forward to  
exploring the potential with our  
proprietary sportsbook.”

Betsson’s full-year revenue for 2019 
was SEK 5.16bn ($556.1m), down 5%  
year-on-year. Operating income was  
SEK 865m, a decrease of 38%.

This was mainly attributed to the 
operator’s difficulties in Sweden after the 
market’s re-regulation in January 2019.

Recently, Gambling Insider spoke 
with Betsson CEO Pontus Lindwall about 
the operator’s Swedish struggles, including 
a recent SEK 20m ($2.1m) fine from the 
Swedish Gambling Authority (SGA). 

Lindwall argued that a lack of dialogue 
between operators and the SGA was  
one cause of Swedish market struggles.

GI Verdict: After experiencing 
a difficult year in Europe, it’s 
understandable Betsson is looking  
to broaden its horizons. This also   
follows the operator’s 75% acquisition 
of Brazilian online horse racing operator 
Suaposta in December.

Betsson has been offering its services 
to Swedish customers since 1963  
and describes itself as an “instrumental 
driver in the development of the 
Swedish market.” 

However, if the firm’s US ventures 
are particularly profitable, we could now 
see greater continental diversification.

2020 FORECAST HIGHER THAN EXPECTED FOR 888,  
AS REVENUE RISES 34%

“A lot of the information out
there is still all focused around 

the symptom rather than the core 
problem. Have someone who 

actually cares about people, and 
making a difference in the world, 
who also has an ability for that 
human-to-human connection”

Jason Shiers, psychotherapist 
and transformative coach at UK 

Addiction Treatment (UKAT), 
speaks to Gambling Insider about 

the misconception of addiction 
and how the industry can

help its players

Betting and Gaming CEO Michael 
Dugher urges the UK Government to 
include casinos on the list of venues

that can reopen in July

 “We were obviously disappointed by 
the Government’s decision not to let 
casinos reopen again on 4 July, but 
I would urge ministers to look at the 
anti-Covid measures casinos have 

introduced, reconsider the decision to 
keep them closed and let casinos open 

their doors safely later in July”
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SINGAPORE ENTERTAINMENT VENUES REOPEN ON 1 JULY
AFTER GOVERNMENT APPROVAL
Thirteen Singapore entertainment 
venues were allowed to reopen on  
1 July, including Marina Bay Sands  
and Resorts World Sentosa casinos.  

The resumption of operations  
was approved by the Ministry of  
Trade and Industry and Singapore 
Tourism Board, after considering  
the properties’ submitted  
reopening proposals.

The continued operations will be 
restricted, with casinos working at  
25% capacity. There will also be strict 
health and safety regulations.

This includes requirements for both 
staff and guests to wear protective 
masks, and the disinfection of 
equipment, such as gaming tables  
or slot machines. The casinos may  
be asked to offer fresh air circulation  
if possible as well. 

Marina Bay Sands stated it will be 
limiting access to the casino, focusing 
on club members who have gold  
or higher status and annual levy 
holders – in other words VIP players.

The casino promised “there will  
be limitations on the number of  
patrons at each gaming table,  
while seats at electronic gaming 
machines and slots will be at least  
one metre apart.”  

Additionally, the venue will have  
safe distancing ambassadors who  
will ensure there is no unnecessary 
crowding. Marina Bay Sands also seeks  
to re-open its ArtScience Museum  
and Sands SkyPark. 

GI Verdict: Singapore casinos  
will be grateful for the clarity  
shown regarding their reopening.

By comparison, UK casinos are  
still waiting to be allowed to resume, 
while New Jersey has recently 
rescinded its plans to reopen  
indoor dining venues.

For properties such as Marina  
Bay Sands, as it has already stated,  
the focus will inevitably be on  
inviting select, so-called “higher  
value” players at a time of limited 
revenue options.

TAKING STOCK

Newgioco 
2.65 USD

888 Holdings 
173.00 GBp

0%

15%

Sands China Ltd 
30.650 HKD 2%

Scientific Games 
16.16 USD          10%

Betsson AB 
64.80 SEK                   1%

SHARE PRICES COVER THURSDAY  
25 JUNE TO THURSDAY 2 JULY 

(9.30AM BST)
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VISITATION
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Nevada’s gaming revenue and visitation fell nearly 100%  
in May with everything shut down for the second straight 
month due to COVID-19. 

Casinos reopened 4 June but Laughlin data was insufficient  
to report occupancy, average hotel rate or RevPAR, the Las 
Vegas Convention and Visitors Authority said. Likewise, for 
occupancy and rates in Mesquite.

Passenger counts at McCarran International Airport  
dropped 91.5% to 391,712. 

However, that number was more than double April’s 
passenger count of 152,716.

The number of domestic passengers declined 90.7%  
to 386,284 while there were no international flights. 

Through May, passenger counts fell 48.9% to 10.627. 
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 *Win percentage was 8.8 million times 
higher in this category, because casinos 
collected uncashed vouchers during this 
period as there was no actual slot play

https://www.gamblinginsider.com/click/gif-click.php?id=1350


SUSAN O’LEARY 
CEO, ALDERNEY EGAMBLING 

Adapting to change in  
the post-COVID world

The entire gaming  
sector ecosystem has 

fundamentally changed  
post-COVID 19, forcing  

businesses to evaluate  
every aspect of their operations and, in some cases, 
radically adapt to survive.

Yet after adversity comes change, and throughout  
time when we’ve witnessed challenges to the status  
quo, we’ve also seen great innovation and creativity. 

Alderney eGambling has been involved with many 
businesses adapting to the changes that are occurring  
across the industry post-COVID. From land-based  
operators moving online; businesses assessing 
concentration risk for the domicile of staff and  
operations; the diversification of sports betting  
operators; and cost-saving measures leading to  
the potential for increased M&A activity, it has  
certainly been a time to embrace the potential  
the post-COVID landscape is offering up.

Arguably the biggest hit from this crisis has  
been felt by the retail sector, with casino and  
betting shop doors closed since March, and  
lost revenues in the billions. Land-based  
businesses who had previously ruled out an  
online offering have had little choice but to  
diversify, reaching their customers in the  
online space to survive. The Alderney  
Gambling Control Commission (AGCC) only  
regulates online gaming (save for local retail  
on Alderney) and Alderney eGambling is currently  
working with multiple land-based businesses  
to help them set up their online offering.  

Concentration risk is another factor that needs  
to be mitigated post-COVID. Global-facing businesses  
can ill afford to have their entire business operations  
based in one jurisdiction for business continuity  
and or/disaster recovery. Certain jurisdictions handled  
COVID in completely different ways, to varying effect,  
which had a knock-on effect to business operations. 

Take for example POGOs licensed in the Philippines  
by PAGCOR, where volatility in the jurisdiction has  
meant it has been virtually impossible for  
businesses to run as normal. Between regulatory 
inconsistency, government management of  
COVID and even lack of access to office premises,  

many businesses have found if it were not  
for their international cells, they wouldn’t have  
been able to operate at all. The COVID crisis has  
highlighted cracks in the current set-up and  
caused many businesses to take stock, and  
assess their options.

While there’s been a surge in the appetite for  
online gaming, for some online businesses, their  
offering has been directly affected by the  
circumstances – sports betting operators, for  
example, who have suffered with the halt to  
major sporting events. Many large bookmakers  
have weathered the storm well, as they were able  
to offer customers a wide suite of products,  
from casino options to introducing more virtual  
sports and esports. However, as always, it’s the  
bottom line that is paramount and management  
needs to be able to justify results to shareholders. 
Historically, revenue hits lead to cost-saving  
measures and usually an increase in M&A activity. 

The recent megamerger of Evolution Gaming and      
NetEnt would indicate M&A activity has not been  
directly impacted by the events of 2020. Although,  
industry experts have suggested that pricing and  
valuation is very different post-COVID, let alone  
additional caveats that will have to be added to  
each agreement. The full impact remains to be  
seen and we’ll watch with interest.

Times of uncertainty like what we’ve all experienced  
in the first half of 2020 are a great stress test on the 
foundations of an organisation. For a regulator such  
as the AGCC, with a reliable and proven regulatory 
framework, challenges to the norm can be absorbed  
by the flexible regime that actively encourages and 
supports innovation and growth. 

Alderney has long been considered a gaming-         
friendly jurisdiction, the governments of Guernsey  
and Alderney taking a proactive and supportive  
approach to welcome the multiple businesses  
currently looking to relocate here. Now more than  
ever, the jurisdiction’s steady assurance in such  
unsafe times continues to attract global  
businesses looking to thrive among the chaos  
of a changing world. 

We’re already witnessing the gaming sector’s  
innovative and rapid response to the challenges  
thrown at it by an unprecedented global crisis.  
While it will take some time to see what the full  
impact of the events of 2020 will be, I believe we  
will continue to see businesses breaking from  
convention, challenging the status quo and  
‘building back better’ post-COVID. 



ALEX HAMILTON-TOMLINSON
SENIOR MARKETING MANAGER, 
IGB EVENTS

With many industry events going virtual 
due to the coronavirus pandemic, there 
will be no online gaming delegates 

gracing Amsterdam for iGB Live! this July.
But Clarion Gaming is still doing things a 

little differently, actually retaining its physical 
event and rescheduling it to September.

In July, Clarion will instead run a digital version 
of iGB Live! to get the best of both worlds. iGB Live! Online takes place 
14-16 July, while iGB Live! and iGB Affiliate Amsterdam will occur 22-25 
September. We spoke to Alex Hamilton-Tomlinson, senior marketing 
manager at IGB Events, to find out more:

What are some of the benefits of having a virtual conference 
that can’t be experienced in person (and vice versa)?
We strongly believe in the power and value of doing business face to 
face; there’s genuinely no other marketing medium that allows 
you to do so many things at the same time. Bringing people together 
is fundamentally what we do, and our customers continue to want 
us to physically deliver these events when and where we can do so 
safely, as they deliver growth and data acquisition opportunities for 
them alongside many other tangible benefits.

One of the benefits of having a virtual event is comfort. If you attend 

from home, you don’t need to dress up. That’s a big win for some 
people, I think. You don’t need to take an entire day or more out of your 
schedule to travel to a live event – you can drop in to attend specific 
sessions, book one-to-one meetings with potential clients and scout 
the attendee list for who you really want to speak to.

An important benefit for virtual attendees right now is also cost. 
A virtual offering means no travel and accommodation costs, and 
iGB Live! Online will be free to attend, as we want to open up our 
community to a global audience.

What measures do you have in place so iGB Live! Online runs 
smoothly from a technological standpoint?
We’re working with the best technology providers to deliver a really 
smooth event, using Swapcard since it has had incredible feedback 
already, as it was used for the Traffic and Conversion Summit, and ICE 
North America.

From an AV perspective, we have some great partners already in this 
field and they’re working hard to get the best footage for our sessions 
to deliver clear content, which people really enjoy watching. 

What has been the industry response in terms of registration 
numbers so far?
We’ve had a fantastic response to the online event so far, which is great 
to see. We’re currently asking people to let us know which part of iGB 
Live! they’ll attend this year, and it’s good news to us to see people 
intend to attend both the online event and the physical event later  
in September.
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RICHARD HOGG 
CCO AT BETGAMES.TV 

Summer 2020: Welcome 
to the new normal

The last few months have 
been an unprecedented 

time for our industry – and 
one of the most unpredictable 

periods we have ever known 
for online gaming. 

With the cancellation of sporting fixtures, the  
closure of retail, and what is effectively now a  
global recession – we’re likely to see the betting 
landscape changed permanently for the foreseeable  
future. This is going to force a serious rethink in  
operators’ strategies; both in the content they  
offer and how they deliver it. 

For a start, virtuals and slots have to be taken 
down a notch. Pre-crisis, many touted both of  
these products as the key to keeping sports betting  
fans engaged; but as we’ve seen from player  
adoption (or lack of it), they just don’t offer the  
right cross-over. 

Admittedly, we should have known these  
were going to be a tough sell for your average 
sports punter. 

In their essence, slots and virtuals are based 
on RNG – the luck of the draw. This of course  
doesn’t sit well with visiting sports fans, who 
typically prefer the skill-based elements of  
calculated risk that comes with live action. 

This has certainly rung true when it comes  
to the numbers. From what we’ve seen with  
our partners, as many as 70% of players  
stopped betting at all during the cancellation 
of live sport. 

From the ones who did, it’s been the live dealer 
games that have really captured the attention of  
sports betting fans, and it’s not hard to see why. 

With live dealers, you not only have a superb 
substitution for in-play action, but gamblers also 
have the chance to enjoy that personalised human  
element that slots and virtuals just can’t deliver.

Players right now want content that offers extended 
entertainment. Suppliers need to be providing  
gaming content that offers a lower spend with far  
more regular play – without emptying wallets in a 
matter of hours.

While sports betting may be back, much of the 
world is still under lockdown and I expect plenty 

of punters to continue engaging with the  
alternatives they have come to enjoy – but 
with a more limited budget.  

This tightening of purse strings will also leave 
us in an interesting position as suppliers.  
Live dealer propositions may be performing  
very strongly right now, in our case with a  
retention rate as high as 35% during the  
cancellation of live fixtures (as well as bet  
counts tripling across LatAm), but we need  
to ensure we’re not diverting too much  
attention from sports. 

As we know, margins on sports bets are different 
to any third-party products, so operators will be  
looking at strategies to ensure their revamped  
online offering doesn’t cannibalise the  
sports wallet. 

From the supplier side, our vertical needs to start  
looking at bringing in complimentary games that 
can sit alongside sportsbook – especially during  
the long winter ahead for the markets in the  
southern hemisphere. 

The key now is low spend, high engagement and  
extended playing sessions that can sit alongside  
a regular stream of sport. Games that offer operators 
that all-valuable retention factor in between matches  
without draining balances are going to be a winning  
strategy this year. 

Products need to be optimised – and I mean  
everything from draw times to lower spend.  
Gameplay also needs to be simple. Live betting 
games work because the player immediately  
knows what they’re doing. 

Operators don’t need to have free spins, bonuses 
or complex game types when it comes to live  
dealer. If we want to get the best out of the rest 
of 2020, it’s going to be key that the supply side  
works closely with its partners to adapt to  
the new normal.  

Where we’ll be this time next year is  
arguably anybody’s guess. But what we’ve 
learned plenty over the last few months  
should prove invaluable for those who  
have paid attention to what their players  
have responded to. 

Look after your players, give them the  
entertainment they’re looking for – and make sure 
you don’t distract them too much from sportsbook.  
Get that right and you’ll keep your partners  
happy, and engagement levels high, even with  
sports betting back on the cards.  
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MELISSA SUMMERFIELD
CCO, PRAGMATIC PLAY

How did COVID-19 affect 
Pragmatic Play?
The entire industry suffered a 
seismic shift, with land-based 

casinos being forced to shut 
overnight and sporting events 

cancelled worldwide, leaving online 
casino to make up for the shortfall. 

While there was increased traffic for 
online slot play, live casino and bingo, 

verticals such as esports and virtual sports also saw a rise 
in popularity. 

The circumstances of the past few months have given us 
the opportunity to assess our offering. Our multi-product 
approach provides a number of avenues for cross-sell and 
through this we were able to reach new audiences, such as 
sports bettors who may have tried their hand at alternative 
gaming products in the absence of live sports events. 

What changes, if any, did the business have to make  
during the pandemic?
With much of the world going into lockdown, widescale 
working at home was definitely an interesting time for 
some. However, it’s testament to the strength of the team 
here that we continued to create engaging content with 
an aggressively paced roadmap without any hitches. 

The togetherness shown by the entire Pragmatic Play 
family during this time has allowed us to continue our 
period of growth.

We also used this time as an opportunity to analyse 
what both existing slot players and newer converts want, 
and how interests shifted. This allowed us to explore new 
verticals and look for ways to expand our multi-product 
approach, which has been incredibly successful for us. If 
other verticals continue to gain popularity, who knows 
what the future holds.

What is Pragmatic Play prioritising for the rest of 2020?
We will continue to launch up to four new slot titles a 
month, increasing the diversity and variety of our slots. 
Our new Megaways titles continue to perform well, while 
our Gold and John Hunter series remain staples of slot 
offerings across the globe.

We are also prioritising commercial growth across all 
our verticals, with a focus on regulated markets. The launch 
of our new Latin American hub is an exciting step for us 
as we look to further penetrate some of the largest, most 
exciting online gaming territories in the world. 

Our live casino offering is expanding swiftly, with new 
products added with regularity to meet the considerable 
demand. Mega Sic Bo is the latest to be added to our growing 
portfolio as we continue to make strides in this vertical.

Bingo is also a priority for us, with Bingo Blast bringing 
true innovation to the sector. By prioritising mobile bingo 
play, we pushed both the product and the entire vertical 
into a new era for modern, mobile-first players, as opposed 
to offering the staple bingo-hall experience. 

Finally, we will also launch a new vertical this year, tying 
into our growing multi-product approach, all of which are 
available via a single API.

Have the company’s long-term goals changed after 
the pandemic?
Our goals haven’t necessarily changed; we still want 
to become a market leader in all the verticals we serve. 
What has come into focus, though, is the shifting demands  
of customers of all interests and demographics, providing 
new insight into how we can best continue to diversify 
our multi-product offering.

The priority remains on expanding our existing verticals, 
both in terms of commercial presence and breadth of 
offering, while being at the forefront of innovation. 

However, we have always enjoyed the challenge  
of launching new verticals. If we find a product line 
where we feel we can make a difference, then we 
can look to expand into new sectors too.
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