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• Gambling Commission 
announces credit card ban

•  888 CEO speaks 
exclusively with GI

• MGM, Eldorado agree 
property deals

• William Hill, 888 and GAN 
announce CFO changes

GUEST COLUMNIST:

 • Margarita Malysheva, 
Marketing Director, 

Mascot Gaming 

GUEST INTERVIEW:
• Justin Cosnett, Continent 

8 Technologies

THIS WEEK

The final Shortlist for the Global Gaming Awards London 2020 has been 
confirmed, after votes were cast by this year’s esteemed Judging Panel.

Now in their third year, the Global Gaming Awards London reward excellence 
displayed by industry companies across the previous 12 months, and this year’s 
ceremony is just weeks away.

This year’s winners will be announced at an afternoon tea at the 
Hippodrome Casino on Monday 3 February, which will host many of 
the industry’s leading figures.

The stellar judging line-up of voters included: Jordan Levin, CEO, SG Digital, 
Therese Hillman, CEO, NetEnt, Vigen Badalyan, CEO, BetConstruct, Walter 
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THIS WEEK IN 
NUMBERS

Bugno, CEO, IGT International, Nikos Nikolakopoulos, Group Deputy CEO, 
Intralot, Jesper Svensson, CEO, Betsson Group, Itai Pazner, CEO, 888 Holdings 
and many more.

The Judges chose between nominees in 16 separate categories, deciding on first 
and second place for each Award. Should there be a tie for the winning position in 
any category, the nominee with the most second-place votes will be victorious.

The 16 categories are: Betting Shop Operator of the Year, Online Sports 
Betting Operator of the Year, Retail Supplier of the Year, Online Sports Betting 
Supplier of the Year, Casino of the Year, Online Casino of the Year, Casino 
Supplier of the Year, Online Casino Supplier of the Year, Casino Product of the 
Year, Payment Solution of the Year, Corporate Services Provider of the Year, 
Online Bingo Operator of the Year, Online Poker Operator of the Year, Affiliate 
Programme of the Year, Corporate Responsibility Programme of the Year and 
Chief Executive of the Year.

The Shortlist was finalised following a period of self-nominations and 
analysis from the Gambling Insider editorial team, as well as our esteemed 
Nomination Panel.

The Global Gaming Awards London is one of the standout events on 
the calendar for any leading executive within the gaming industry, as the 
ceremony creates the biggest gathering of industry chief executives in one 
room at any time of the year.

This will be the ceremony’s third edition in London, following the launch of the 
Global Gaming Awards London in 2018. Being nominated for an Award is a clear 
sign of success for any gaming industry organisation, and the London Awards 
followed the success of the Global Gaming Awards Las Vegas, an annual event 
which first launched in 2014. The Awards have become the most trusted in 
the industry, due to the transparency of the voting process and the calibre 
of companies listed among the winners.

Last year’s event showcased the competitive nature of the industry, as 15 
separate companies were among the winners across the 16 categories.

The likes of Ladbrokes, Bet365, Novomatic, Evolution Gaming, Kambi 
and The Stars Group were among last year’s successful brands.

The Global Gaming Awards are powered by Gambling Insider and officially 
adjudicated by KPMG Isle of Man. 

Online and land-based gaming solutions provider BetConstruct is the 
Lead Partner of this year’s Awards, extending its partnership following 
the success of last year’s ceremony.

Further illustrious brands have also signed up as category sponsors this 
year, with Scentific Games sponsoring the Online Sports Betting Operator of 
the Year category; Pragmatic Play is sponsoring the Online Casino category; 
EveryMatrix is sponsoring the Online Casino Supplier category; 1xBet has 
signed up to sponsor the Chief Executive of the Year category.

Our Shortlist magazine will provide a fully-detailed breakdown of each 
nominee from each different category.

German state Hesse has received 
11 applications for sports betting 

licences, with seven more operators 
making binding commitments 

for submissions

11

Authorities in Cambodia 
have shut down online and 
arcade gambling operations 
in 91 casinos, since a ban of 
the industry came into eff ect 
on 1 January

91

$1bn 
The Poarch Creek 
off ered $1bn for 
expansions to its 
casinos in Alabama 
to include the 
introduction of a state 
lottery, according to a 
Fantini Research report

Sports betting operators 
in New Jersey generated 

revenue of $299.4m for 
2019, a 218% increase 

year-on-year

$299.4m 

Visit the Global Gaming Awards website 
for full details of this year’s Shortlist
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The Gambling Commission has 
confirmed it will ban the use of credit 
cards to gamble in Great Britain, 
effective from 14 April.

The measure comes following a 
public consultation which was carried 
out between August and November.

Estimates suggest that, while 
24 million adults in Great Britain 
gamble, 800,000 consumers use 
credit cards to gamble.

The Commission’s own research 
indicates 22% of online gamblers 
using credit cards to gamble are 
assessed as problem gamblers.

Neil McArthur, Gambling 
Commission CEO, said: “Credit card 
gambling can lead to significant 
financial harm. The ban we have 
announced should minimise the risks 
of harm to consumers from gambling 
with money they do not have.”

In an additional tightening of 
regulation, the Gambling Commission 
announced all online gambling 
operators in Great Britain must 

GAMBLING COMMISSION CONFIRMS CREDIT CARD 
GAMBLING BAN IN GREAT BRITAIN

participate in the multi-operator 
self-exclusion scheme, Gamstop, 
by 31 March.

McArthur, said: “Although the vast 
majority of operators are already 
participating in Gamstop, this will 
make the coverage comprehensive.

“We welcome the fact Gamstop 
has got to this stage in its 
development and encourage 
it to continue to improve its 
offer, particularly in relation to 
preventing those who have 
self-excluded being targeted 
by direct marketing.”

Analysts of the gambling 
industry have provided mixed 
reactions to the ban.

Gambling consultant Steve 
Donoughue, an ardent defender 
of the industry and critic of political 
interference within the sector, 
told Gambling Insider this policy 
is merely another step towards 
curtailing gambling in Great 
Britain completely.

Kindred has revised projections 
downward by 4% to £235m 

($305.9m) for Q4 2019, after a 
pre-trading update announced it 
could see sports betting margins 

fall 50% year-on-year

Combined 
turnover of 
regulated 
bookmakers in 
Poland generated 
PLN6.7bn 
($1.76bn) for 
2019, a 29% 
year-on-year 
increase

PLN6.7bn 

4%
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888 CEO EXCLUSIVE: IF ANYTHING, WE’RE MORE BULLISH 
ABOUT THE US 12 MONTHS ON
Itai Pazner, 888 Holdings CEO, speaks to 
Gambling Insider about the US market.

You were very confident and bullish about 
the US market when we last spoke a year 
ago. How have 888’s operations developed 
in North America recently?
If anything, we’re more bullish about the 
US in general as a marketplace. I think this 
is a general notion in the industry among 
contacts, discussions with peers, obviously, 
inside 888 as well.
   The US at the beginning of this year looked 
like it had big potential; that potential is more 
and more becoming a reality, with more sports 
betting markets launched and New Jersey 
showing to be a sizable market in itself. 
There are many markets in the US the size of 
New Jersey in terms of population, so I think 
everyone’s realising the US is moving from 
potential to reality and it’s happening quicker 
than everyone probably estimated.

Do you see FanDuel and DraftKings 
maintaining their high market share?
I thought they would have a prominent position, 
but I didn’t think anyone expected them to have 

such a prominent position; because you have 
all these very capable companies coming 
from across the sea, with a lot of experience 
in sports betting and a lot of knowledge. But, 
it is still very, very early days.

Are regulators and politicians warming 
more towards mobile in the US?
I think there are 20 states that have passed 
regulation for mobile sports betting. Mobile is 
happening and will start with sports. Probably 
at least half those states will evolve into 
other sorts of gaming.
   I think sports will be the opener but then 
states will open to casino, poker and other 
formats of gaming, like New Jersey. Nevada 
has poker and mobile sports betting. 
Pennsylvania has all three verticals.
    I think it’s going to be a mix and match of 
different opportunities for US. It does require 
a lot of investment, both from a technological 
and infrastructure perspective; but also 
marketing investment.

You can read the full interview with Pazner 
in the January/February edition of 
Gambling Insider magazine.

In an eff ort to deal 
with illegal activities, 
the Australian 
Communications 
and Media Authority 
announced a further 
nine online casino 
websites are to be 
blocked by internet 
service providers.

$12m 
Sportsbooks in Indiana recorded 
a combined total of $12m and a 

handle of $161.8m for December; 
both record monthly totals for 

the state
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THE WEEK IN QUOTES

MGM AGREES REAL ESTATE SALE AS ELDORADO 
PARTS WITH SHREVEPORT RESORT 
MGM Resorts International has entered 
into an agreement with Blackstone Real 
Estate Income Trust (BREIT) to sell the 
real estate assets of MGM Grand and 
Mandalay Bay for around $2.5bn.

The MGM transaction is part of a new 
joint venture between MGM Growth 
Properties (MGP) and BREIT. 

Through the deal, MGM is set to receive 
$2.4bn in net cash proceeds and another 
$85m in MGP operating partnership units. 

MGP has also agreed to pay MGM 
up to $1.4bn of MGM’s existing operating 
partnership units. 

These transactions will give MGM net 
cash proceeds of approximately $8.2bn 
when taking into account the sales of the 
Bellagio and Circus Circus late last year. 

MGM Resorts International CEO 
Jim Murren said: “These announcements 
represent a key milestone in executing 
the company’s previously communicated 
asset-light strategy, one that enables a 
best-in-class balance sheet and strong 

free cash flow generation to provide 
MGM Resorts with meaningful strategic 
flexibility to create continued value for 
our shareholders.”

Elsewhere, Eldorado Resorts has 
agreed to sell its resort and casino 
in Shreveport, Louisiana to Maverick 
Gaming for $230m in cash.

The transaction is expected to close 
in 2020, subject to regulatory approval 
and the closure of Eldorado’s merger 
with Caesars Entertainment.

Tom Reeg, CEO of Eldorado, said: 
“The agreement to divest the Eldorado 
Shreveport is consistent with our 
continued focus on reducing debt 
ahead of the expected closing for 
the Caesars transaction in the first 
half of 2020.”

Last year, it was agreed Eldorado 
would acquire Caesars in a deal 
worth $17.3bn.

The merger was approved by 
shareholders in November.

Betting and Gaming Council
Chairman Brigid Simmonds

discussing FA Cup streaming rights

“Our members did not seek exclusivity for 
the rights to screen FA Cup games. They are 
therefore happy for IMG to offer the rights 
to screen these games to the Football 

Association or another appropriate body so 
the games can be viewed for free by the 

public with immediate effect.”

 “We are delighted to be working with Parx and 
look forward very much to delivering its online 
live casino service. With table games subject 

to lower tax, our live casino is a very attractive 
proposition for operators, as well as its wide 

appeal to players.”
Evolution Gaming CCO Sebastian 

Johannisson, after Evolution signed 
an agreement with Parx Casino in New 

Jersey and Pennsylvania

“Before Maine joins the frenzy of states 
hungry to attract this market, I believe we 

need to examine the issue more clearly; better 
understand the evolving experiences of other 
states; and thoughtfully determine the best 

approach for Maine.”

Governor of Maine, Janet Mills, after she 
vetoed the bill that would have legalised 

sports betting in Maine
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WILLIAM HILL AND 888 CFOS STEP DOWN; GAN ANNOUNCES 
CFO APPOINTMENT

THIS WEEK’S 
WINNERS AND LOSERS

Two major UK operators have 
announced their CFOs will be 
stepping down.

William Hill CFO Ruth Prior has 
resigned to join Elemental Materials 
Technology in the same role.

Prior has a 12-month notice 
period to serve and her departure 
date will be determined “in due 
course.” She joined the company 
in October 2017.

Prior said: “I have enjoyed my 
time at William Hill and believe 
the company is in a strong position 
to take advantage of many 
opportunities ahead and 
deliver improved business and 
financial performance.

“I wish the business every 
success in the future.”

Meanwhile, 888 Holdings 
announced Aviad Kobrine will 
step down from his role as CFO 
this year, after more than 15 
years with the group.

Kobrine will remain in his position 
until a successor is in place and the 
888 board will now begin the search 
for the CFO’s successor.

He joined 888 in 2004 ahead of 
the group’s IPO and was appointed 
CFO in June 2005.

Kobrine said: “I would like to 
take this opportunity to thank the 
fantastic team at 888 with whom 
I have had the pleasure and honour 
of working with over the last 
15 years.

“I am incredibly proud of what we 
have achieved together throughout 
my time with the business.”

Elsewhere, supplier GameAccount 
Network (GAN) has announced 
the appointment of Karen Flores 
as CFO, effective immediately.

Flores will be in charge of 
finance, strategic planning, 
treasury, tax and accounting, and 
will be based in the supplier’s 
offices in Irvine, CA.

WINNERS
William Hill  – Expects to post an 

adjusted operating profi t for 2019 of 
£143m ($185m) - £148m, exceeding 

original estimates of £130m

Sweden – The country’s regulator 
Spelinspektionen has put forward an 

amendment that would stop operators 
off ering odds on yellow cards in football, 

to improve anti-match fi xing controls

LOSERS

Blackrock Media – Was fi ned €2.34m 
($2.59m) by the Malta Gaming Authority, 
for operating a  gaming service without 

authorisation from the regulator

New Hampshire – Players wagered more 
than $3.4m in the week following the 

introduction of mobile and online 
sports betting on 30 December
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New Jersey gaming revenue grew once 
again in December, benefiting in part from 
online gaming and sports betting. 

Atlantic City’s legacy casino revenue, 
which factors out sports betting and online 
gaming, fell 0.24% year-on-year, as Ocean’s 
strong results failed to offset declines at six 
of the city’s nine casinos. 

Ocean has been continually ramping 
up since undergoing management 
changes in July. 

Online gaming hit the fourth straight 
month of record revenue at $49.328m and 
fell just $5m short of Atlantic City’s biggest 
revenue-generating casino, Borgata. 

Golden Nugget’s online gaming revenue 
outperformed land-based revenue once 
again, leading market share with 35.1%. 

Sports betting had another strong 
month of year-on-year revenue growth, with 
handle eclipsing the $500m mark. 

Handle for the full year was $4.583bn, 
while revenue fell just shy of $30m. 

NJ RISES AGAIN

SPORTS BETTING 

REVENUE (M)MARKET/PROPERTY % CHANGE

$25.541 +7.25 

$27.754 +11.17  

Harrah's (CZR)

$27.713 -6.18Tropicana (ERI)

$13.048 -8.72Bally's AC (CZR)

$22.544 -12.74Caesars (CZR)

$270.234 +9.21 Casino Total

Hard Rock

$66.478Borgata (MGM)

RACETRACKS

$31.797 +18.56 Golden Nugget

$33.221 +27.31 Resorts

$22.137 +57.49 Ocean

$14.514 +59.32 Meadowlands

$2.557 +9.87 Monmouth Park

$17.072 +49.26  Racetrack Total

$257.536 +8.18 Same Store*

$287.306 +10.98 NJ Gaming Total

+6.09 

REVENUE (M)MARKET/PROPERTY % CHANGE
TABLEHOLD

2019 2018

$12.875 -9.12

$54.975 -4.29

Bally's AC (CZR)

$12.348 -13.14Resorts

$14.335 -13.43Golden Nugget

$18.077 -15.52Caesars (CZR)

$208.553 -0.24 Land-based Total

Borgata (MGM)

$23.543Tropicana (ERI)

MULTIPLE PROPERTY COMPANIES:

$25.649 +8.68  Harrah's (CZR)

$25.881 +9.47 Hard Rock

$20.872 +75.39 17.6 8.2  

19.9 15.0  

21.1 16.9 

16.2  18.6 

15.7 14.7 

16.7   18.4 

13.0 14.7  

16.2  20.0 

7.5 16.0  

Ocean

$61.068 -3.99 Caesars

-9.93

REVENUE (M)MARKET/PROPERTY % CHANGE PARTNER

$0.173 +34.52 

$9.331 +39.46 

Bally's

$1.163 -30.70Ocean

$0.105 -51.85Tropicana

-$0.108 -149.84Harrah's

-$0.406 -307.64 Resorts 

Resorts Digital

$2.557Monmouth Park

$14.514 +59.32 Meadowlands

$0.169 +104.56 Golden Nugget

$2.272 +1,258.64 GVC

SBTech/CHDN

FLTR/PBH
TSG/DraftKings

/Kambi

SGMS/888

WMH/Rush St   

WMH

WMH

SGMS

DraftKings

$208.553 -0.24 Land-based Total Gaming Innovation

Borgata

$29.425 +41.37 Sports Betting Total

+9.87 

REVENUE (M)MARKET/PROPERTY % CHANGE % SHARE PARTNER

$4.066 +27.78 

$2.218 +67.71 

Tropicana (ERI)

$0.103 -78.56Ocean

$49.328 +70.05 iGaming Total

$47.593 +74.69 Casino

Hard Rock

$4.468Caesars (CZR)

$17.293 +69.90  Golden Nugget

$9.232 +82.73  Borgata (MGM)

$11.948 +174.45 24.2 

18.7

35.1

4.5

8.2

9.1

0.2

SGMS, TSG

GVC, Pala

PPB, GAN, SGMS 

Gaming Innovation

GYS

888, SGMS

GAN

Resorts Digital

+0.62 

$1.735Poker -1.69 
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Tropicana (ERI)
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$49.328 +70.05 iGaming Total

$47.593 +74.69 Casino

Hard Rock

$4.468Caesars (CZR)
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Borgata
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REVENUE (M)MARKET/PROPERTY % CHANGE % SHARE PARTNER

$4.066 +27.78 

$2.218 +67.71 

Tropicana (ERI)

$0.103 -78.56Ocean

$49.328 +70.05 iGaming Total

$47.593 +74.69 Casino

Hard Rock

$4.468Caesars (CZR)

$17.293 +69.90  Golden Nugget

$9.232 +82.73  Borgata (MGM)

$11.948 +174.45 24.2 

18.7
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*Same store factors out Hard Rock sports betting, 
which launched online sports betting in January last 
year and retail sports betting in February.
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16.7   18.4 

13.0 14.7  

16.2  20.0 

7.5 16.0  
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$61.068 -3.99 Caesars

-9.93

REVENUE (M)MARKET/PROPERTY % CHANGE PARTNER

$0.173 +34.52 

$9.331 +39.46 

Bally's

$1.163 -30.70Ocean

$0.105 -51.85Tropicana

-$0.108 -149.84Harrah's

-$0.406 -307.64 Resorts 

Resorts Digital

$2.557Monmouth Park

$14.514 +59.32 Meadowlands

$0.169 +104.56 Golden Nugget

$2.272 +1,258.64 GVC

SBTech/CHDN

FLTR/PBH
TSG/DraftKings

/Kambi

SGMS/888

WMH/Rush St   

WMH

WMH

SGMS

DraftKings

$208.553 -0.24 Land-based Total Gaming Innovation

Borgata

$29.425 +41.37 Sports Betting Total

+9.87 

REVENUE (M)MARKET/PROPERTY % CHANGE % SHARE PARTNER

$4.066 +27.78 

$2.218 +67.71 

Tropicana (ERI)

$0.103 -78.56Ocean

$49.328 +70.05 iGaming Total

$47.593 +74.69 Casino

Hard Rock

$4.468Caesars (CZR)

$17.293 +69.90  Golden Nugget

$9.232 +82.73  Borgata (MGM)

$11.948 +174.45 24.2 

18.7

35.1

4.5

8.2

9.1

0.2

SGMS, TSG

GVC, Pala

PPB, GAN, SGMS 

Gaming Innovation

GYS

888, SGMS

GAN

Resorts Digital

+0.62 

$1.735Poker -1.69 
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MARGARITA MALYSHEVA
MARKETING DIRECTOR, 
MASCOT GAMING

Malysheva outlines the two 
key player categories – those 

that play for fun and those that 
play for big wins 

Online casino operators wish to 
engage and entertain the widest possible 

audience and to do this they go to great lengths to give 
their brand mass appeal.

There are several ways this is done, from offering 
different welcome bonuses aimed at different player 
types to marketing via a range of different channels. 

Of course, the most impactful way of ensuring an 
online casino brand appeals to a broad demographic 
is to offer a broad selection of games.

From slots to live dealer tables, instant win scratch 
cards, bingo and even sports betting, online casino 
portfolios are often packed with hundreds and 
thousands of titles. 

When it comes to online slot games, there are many 
ways games can be made to appeal to different player 
types including theme, RTP, volatility and built-in features. 
But while there are many different variables that change 
the look and feel of the game, ultimately they are built 
for just two different player types that exist across all 
demographics. 

The two types of player are those who play for fun 
and those who play to win (and in most cases, win big). 
Below, I look at how this impacts the slot designed for 
each type of player. 

THOSE THAT PLAY PURELY FOR ENTERTAINMENT
Players that play a slot game just for entertainment 
expect a thrilling and exciting experience.

This is a challenge for developers as the win potential
just does not matter to them, meaning developers must 
bring in new themes, designs, math models and features 
to deliver highly innovative, truly unique titles.

This provides studios with a great opportunity to be 
creative and to push the boundaries, whether creating 
a new math model or never-seen-before 
feature combination. 

It is also important for such games to provide a 
prolonged player experience as those playing for 
entertainment wish to do so over an extended 
period of time.

They do not place big bets – as they are not bothered 
about landing big wins – but will usually spend their 

predetermined budget for that playing session if the 
game is entertaining enough. 

THOSE THAT PLAY TO WIN – AND WIN BIG
Players that play to win want to win big. This player 
type is only really interested in winning and making 
that win as big as possible. 

For the developer, this means creating games where 
mega and epic wins can land and combine this with 
features that boost winnings as high as possible – wilds, 
multipliers, etc.

 Such players are happy to spend big as they hunt down 
the bonus and then continue to wager when they realise 
the bonus they have unlocked is just the first of many. 

To achieve this, developers increase the volatility of the 
game while also layering bonus features that trigger at 
various points during the player’s session. 

WHY OPERATORS MUST OFFER BOTH
At Mascot Gaming, we have named the two types of 
games we develop for players as traffic games (players 
that play for fun) and profit games (players they play 
for big wins). 

Traffic games are entirely new concepts that draw 
players to the casino because they offer something they 
have never experienced before. But they are risky, even if 
they are designed to appeal to players that play for fun, 
as there is no guarantee the title will be a hit. 

Profit games, on the other hand, are based around a 
proven formula but with the odd tweak or change to help 
improve the player experience. Ultimately, the idea is to 
drive the maximum profit from the player by providing 
an online slot they can really get into and become 
committed to unlocking the bonus features. 

By stocking both types of game in their portfolio, 
operators can engage these key player categories and 
ultimately grow their player base and revenue potential. 

“Traffi c games are entirely new 
concepts that draw players to the 

casino because they offer something 
they have never experienced before. 
But they are risky, even if they are 
designed to appeal to players that 

play for fun”

Sponsored by

Lead partner



JUSTIN COSNETT
HEAD OF SOLUTION 
ARCHITECTURE, CONTINENT 8 
TECHNOLOGIES

Cosnett discusses Continent 8’s  
plans for ICE London and the 

year ahead

What are the biggest issues Continent 8 
and other providers in your field face?

One of the biggest challenges currently is the number  
of distributed denial-of-service (DDoS) attacks, which  
are attempts to disrupt normal traffic of a targeted  
server or network. Some striking stats highlight this 
problem, such as the number of DDoS attacks over  
100 GB/s in volume increasing 967% for Q1 2019.  
In 2019, infrastructure layer attacks rose 16%,  
reflection-based attacks increased 4% and  
application-layer attacks grew 38%. The longest DDoS  
attack recorded occurred in Q4 2018 and lasted a 
staggering 329 hours, or nearly two weeks. Finally,  
in 2019, 55% of globally recorded DDoS attacks led  
to a serious disruption of services.

In your attempts to deal with such attacks, and  
with your other offerings, how is Continent 8’s  
North American expansion going, as well as your  
current European and Asian operations?

We now have locations in Canada, Indiana, New  
York, New Jersey, Pennsylvania, West Virginia and  
more, while we also have upcoming locations in  
Oregon, Nevada, Mississippi and other states. From  
a US perspective, we also got regulatory approval for  
a cloud offering out of New Jersey. This allows customers  
to run on a cloud platform effectively, rather than having  
to take their own infrastructure. The regulator approved  
that before Christmas, which is quite unique as they 
changed their rules to allow that to happen.

We’d already seen significant interest there and  
we will do that in coordination with other regulators  
when needed in future. In addition to that, we continue  
to open up sites in Europe, including Finland and  
Bulgaria, while we are conducting a large expansion  
in South America. That is likely to start off in Colombia  
and Uruguay. At the same time, we have a dedicated  
team based in Asia, so we’ve added people resources  
there, although no new sites are required there just  
at this point.
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Can you tell us more about the trend towards 
cloud-based software within the industry?
There’s been a signifi cant move across the industry in all 
regions, where regulation permits or isn’t inhibitive. It’s 
a service we provide but we also partner. We’re currently 
working with cloud providers to partner with them and 
provide some of their services as well as our own, in some 
cases off ering a hybrid. For the last year or two, we’ve 
been providing private connectivity between customers 
and their cloud instances.

The massive interest that exists to suit most is sports 
betting to help for big sporting events. In the US in particular, 
there’s a lot of focus on the NFL, March Madness and the 
ability to spin up a lot of infrastructure in a cloud. We’re 
working on a partnership right now and hopefully we can 
provide some more details on that by ICE. A lot of the 
products we do generally are cloud-based.

What are Continent 8’s expectations for ICE and 
how are you aiming to stand out at the event?

We have a number of things going on at the stand (N3-110) 
over the course of the show. On the fi rst day, we have a 
CEO panel with some of the industry leaders meeting on 
the stand to have some discussion. We’ll be pre-inviting 
our own customers to that. We also have some technical 
meet the expert workshops for our WAF (web application 
fi rewall) services, which we will be launching at ICE.
    As usual, we always have a nice coff ee bar with good 
facilities. We have staff  attending from each region. In 
total, there will be about 16 of us attending, which includes 
Asia, the Americas and Europe.
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“We have a number of things going on 
at the stand (N3-110), including some 
technical meet the expert workshops”
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