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To say it’s been a challenging period for casinos in the UK would be an understatement. 
Just like the rest of the land-based industry worldwide, venues were closed in mid-March 
because of the coronavirus pandemic, with casino operators making significant losses 
as a result. But with many retail outlets including betting shops reopening on 15 June, 
casinos felt they were being left behind, until the decision was made to allow for the 
resumption of operations from 1 August.
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However, the UK government U-turn that stopped casinos in England from 
reopening will come as another damaging blow, especially as it was announced  
just before the scheduled resumption. The new reopening date is 15 August, but  
it’s still unclear whether or not casinos will actually open on that date given the  
current climate.

Understandably the casino sector has been in uproar about the decision to  
delay the reopening at such short notice.

The Betting and Gaming Council (BGC) warned that the casino industry  
“may never recover” from the further delay, with CEO Michael Dugher calling  
the decision “highly illogical”.

The industry body said the cost of preparing for the reopening was around  
£6m ($7.9m), and that 6,000 jobs the casino sector supports in the UK could  
be permanently lost.

The BGC went further and claimed the delay will cost the industry more than  
£5m for every week venues remain closed.

Dugher added: “The Government is swinging a wrecking ball right through  
the middle of our industry and large-scale job losses, which ought to be 
unnecessary and avoidable, now look inevitable unless ministers act fast.”

John O’Reilly, CEO of casino operator Rank Group, concurred with Dugher’s 
sentiments, exclusively telling Gambling Insider the sector could be in a  
“heap of trouble” if the reopening is delayed further than 15 August.

The Rank Group CEO does make some valid points in questioning the 
decision. He mentions that Public Health England (PHE) had given the sector 
a clean bill of health, and references the health and safety measures put  
in place, including Perspex screens between table game seating positions,  
ID scans, hand sanitising and social distancing.

The cost to the operator is obviously its biggest concern. O’Reilly said the group  
is losing £1.5m every week it remains closed, but it’s also costing the Treasury  
nearly £2m a week in furlough funds and a similar amount in lost gaming taxes.

When you apply that to the entire casino sector, that’s a loss to the public  
purse of around £10m per week.

Hippodrome Casino CEO Simon Thomas was more scathing, calling the  
last- minute decision “appalling, harmful, expensive, wasteful and illogical”.

He added: “Reopening a business of our size is a complex process that  
takes weeks’ preparation; you don’t just switch on the lights. And putting  
it on hold also costs significant amounts.

“The party line is that the Government will follow evidence and heed medical  
advice, yet casinos are lower risk than many sectors that have already reopened.  
DCMS and PHE confirmed they are happy with casino’s COVID-safe preparations  
and policies, and gave casinos their approval to reopen.

“All in all I gutted and am feeling very let down by the Government.”
It’s not just the costs, of course, it’s the time spent retraining staff, and  

significantly impacting the emotional well-being of employees, who  
were set to return after months off.

There’s no denying it’s an extremely challenging and unprecedented time,  
with the Government having to be responsive to the ever-changing landscape. 

However, it’s hard not to question the continued delay of reopening casinos,  
when they have been opened up around the world.

It seems casinos in the UK are being treated as an afterthought by  
the Government, leaving the sector’s future dangerously uncertain.

Operating profit 
($126,444) generated 
by Global Gaming for 
Q2, up year-on-year 
from a loss of  
SEK 11.1m

SEK 1.1m  

Year-on-year drop 
in Bet-at-home’s 

revenue for H1 2020, 
which fell to €62.3m 

($73.8m), with the 
operator attributing 
the decline to “legal 

restrictions in 
individual markets”

12%  

 The net loss reported 
by casino operator Red 
Rock Resorts for Q2, as 
net revenue fell 78% 
year-on-year, down to 
$108.5m

$118m 

Exceeded amount of 
signatures by Local Choice 
Colorado Initiative 257 
needed to consider raising 
the current $100 maximum  
bet in state casinos

200,000 

The year-on-year 
decline in H1 

revenue for French 
operator Française 
des Jeux, down to 

€849m ($997m)

15% 



Q2 ROUND-UP: WYNN, MGM, IGT, PLAYTECH AND 
WILLIAM HILL
Wynn Resorts has reported a 69%  
year-on-year fall in revenue for H1  
2020 as a result of casino closures  
due to the COVID-19 pandemic.

Operating revenue for the six months  
to 30 June fell to $1.04bn, while the 
casino operator’s net loss before tax was 
$1.03bn, in contrast to profit of $302m 
over the same period last year.

In terms of Q2, operating revenue fell  
95% to $85.7m. Net loss attributable to 
Wynn Resorts stood at $637.6m, compared 
to the net income of $94.6m in Q2 2019.

Elsewhere, MGM Resorts International’s 
Q2 revenue was $289.8m, a significant 
91% drop from $3.2bn in 2019. 

Casino contributed the most to 
revenue and brought in $163.6m, a stark  
fall from $1.5bn the previous year. 

IGT has reported a 48% year-on-year 
revenue fall to $637m for Q2, with adjusted 
EBITDA also dropping 63% to $168m.

The supplier reported net loss of 
$280m for Q2, with adjusted net loss 
standing at $121m.

Despite the pandemic severely 
impacting part of the group’s businesses, 

decisive action taken by the supplier to 
preserve cash flow resulted in adjusted 
EBITDA of more than €160m ($189m)  
for the first half of 2020.

Meanwhile, Playtech’s July adjusted 
EBITDA approached normal levels, 
although the company did not  
divulge much information in  
its trading update.

Finally, William Hill saw revenue of 
£554.4m ($726.2m) for the first half of  
2020, a drop of 32% year-on-year. 

The operator’s adjusted operating  
profit was £11.8m, down 85%.

William Hill’s online business saw growth, 
however. Online net revenue increased 
by 1%, while international online revenue 
saw a 17% rise. 

GI Verdict: As H1 trading updates  
roll in, the downward trends are clear  
to see. Businesses across the industry 
have been impacted by lockdowns  
and the lack of live sports. 

As we move through H2, a return to 
normality in a number of markets will  
give the industry some hope. Now  
will be the time for steady recovery. 

The UK Horserace 
Betting Levy Board 

has agreed to 
increase its prize 

money allocation 
to £26.6m ($34.9m) 

from the original fee 
of £17.7m, lasting 

from September to 
the end of 2020

50% 

The amount Q2  
revenue fell  
year-on-year for 
Australian casino 
operator Donaco 
International, down to 
AU$0.9m ($642,000)

96%  

Operator Interwetten has signed  
a multi-year partnership with the 
Greek Super League, to become  

the football league’s title sponsor  
from next season

2020/2021  
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MACAU GGR FOR JULY DROPS BY 95%
The Gaming Inspection and Coordination 
Bureau (DICJ) announced Macau’s gross 
gaming revenue (GGR) for July fell 95%        
year-on-year, down to MOP1.34bn ($168m). 

 Macau’s revenue has been steadily 
dropping for a few months. The region has 
reported a year-on-year decrease above 
90% each month since the coronavirus 
pandemic lockdown began. 

 Compared to June, however, Macau’s 
GGR rose 88%. Such month-on-month 
fluctuations have occurred before, when  
May GGR went up 134% compared to April, 
even though May’s revenue dropped 93% 
when compared to 2019. 

 For the first seven months of 2020, GGR  
was MOP35bn, an 80% decline compared  
to the previous year. 

 The falls in revenue are the result of 
restricted travel to the region. Foreign 
nationals cannot enter Macau, while the 
restrictions are slowly easing for Chinese, 
Taiwan and Hong Kong citizens.

 The Individual Visit Scheme makes up 
close to 48% of Chinese visitors to Macau and 
may be reinstated soon. At the same time, 
analysts caution: that Hong Kong is predicted 

to contribute up to 15% of Macau’s GGR, and  
the deteriorating situation in Hong Kong is  
a detriment to Macau in the near term. 

 The casinos that aim to reopen in the 
region must pass nucleic acid test (NAT) 
certification, as well as a variety of  
health regulations. 

GI Verdict: Macau’s casino market still 
has a long way to go in its journey towards 
recovery, but there have been some 
promising developments over the  
past month. 

 The introduction of a ‘travel bubble’ 
between Macau and Guangdong on  
15 July has allowed Chinese citizens to  
pass into Macau without the need for  
a 14-day quarantine.

The suspension of tourist visa issuance  
is a continued problem for the region; 
however, local Chinese media has  
reported that non-tourist visas will resume 
from 12 August, which could allow  
high-end players to return to casinos  
with business permits. 

 Given the region’s heavy reliance on VIP 
revenue, this development will be significant 
in the progress of Macau’s recovery.

THE WEEK IN QUOTES

 “BetMGM’s advanced betting technology, 
combined with the PGA Tour’s world-
class competitions and iconic players, 

will not only advance the Tour’s position 
at the forefront of professional sports, but 

the entire betting industry as well.”

“We are delighted to welcome W88 
as a new principal partner and shirt 
sponsor for the 2020/21 season. We 
share a common ambition to further 

extend our international footprint 
and we look forward to working in 

partnership with W88.”

BetMGM CMO Matt Prevost, speaking 
after the operator signed a multi-year 

partnership with golf’s PGA Tour

Crystal Palace FC chairman Steve 
Parish on the Premier League club’s 

new partnership with W88, which 
will see the Asian online operator 

become the club’s shirt sponsor for 
the 2020/21 season
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TABCORP PREDICTS AU$1BN RETAIL HIT FROM COVID SHUTDOWN
Tabcorp Holdings has provided a trading 
update amid the COVID-19 pandemic. The 
operator has predicted that the pandemic 
will reduce the value of its business 
by between AU$1bn (US$710m) and 
AU$1.1bn by the end of the year.

Tabcorp said the losses relate to its 
Wagering and Media, and Gaming Services 
businesses, which has been impacted 
by a number of COVID-19 related 
factors. Among this list of factors are the 
contraction of retail business as a result of 
the pandemic and the potential decline 
in consumer confidence and increased 
economic uncertainty.

As the impairments are non-cash, the 
operator has said they will not impact 
the company’s financial covenants with  
its lenders.

Tabcorp has also forecasted EBITDA and 
net profit declines. The operator expects 
EBITDA to be in the range of AU$990m to 
AU$1bn, a maximum decline of 12%  
year-on-year. Tabcorp predicts its net profit 
after tax will be in the range of AU$267m  
to AU$273m, a maximum drop of 33%.

David Attenborough, Tabcorp’s 
managing director and CEO, said: 

“COVID-19 has materially impacted  
our Wagering & Media and Gaming 
Services businesses.

“We are facing a challenging and 
uncertain environment, and the current 
operating conditions and those expected 
into the future are relevant factors in 
assessing the value of the goodwill in 
those businesses at this time.

“We remain confident in the strength 
and resilience of Tabcorp’s diversified 
portfolio of assets, and are pleased that 
integration is now substantially complete.”

GI Verdict: Tabcorp seems to have 
experienced a more difficult pandemic 
than most as Australian lockdowns saw  
the shutdown of its retail operations. 

The operator has instigated a number 
of measures to mitigate its losses, 
including furloughing 700 members  
of staff in June, a salary reduction  
for executives and a debt waiver  
agreement with its bank lenders. 

Sadly, it seems the situation in Australia 
is getting worse, with the nation currently 
experiencing its deadliest period for 
COVID-19. Tabcorp may therefore see 
tougher times yet.

MACAU GGR FOR JULY DROPS BY 95%

 “I think a lot of people may have 
expected us to simply put some 

slot machines and tables into our 
existing facility, but we’re going to 
substantially raise the bar on the 
Chicagoland casino experience.”

Hawthorne Race Course gaming 
CEO Kevin Kline speaks after the 
operator was given preliminary 
approval by the Illinois Gaming 

Board to proceed with its $400m 
casino development plans

 “Although it is hard to predict exactly 
how the pandemic will continue 
to impact the macro operating 

environment, given all of the measures 
we’ve taken, we believe we are 

positioned with sufficient liquidity 
and flexibility to emerge from this a 
more competitive and more nimble 

organisation.” 

AGS CFO Kimo Akiona comments 
after the supplier reported a Q2 

revenue drop of 78% year-on-year,
to $16.8m
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CLARION CANCELS IGB LIVE AND IGB AFFILIATE  
AMSTERDAM 2020
Clarion Gaming has taken the decision 
to postpone iGB Live and iGB Affiliate 
Amsterdam until 2021 as a result of  
the COVID-19 pandemic.

The industry events were originally 
rescheduled for September 2020 at the  
RAI in Amsterdam, but the new dates  
will be 13-16 July 2021.

In a statement on the event’s website, 
Clarion said it had opted to push back 
the event because of the “constantly 
evolving situation and safety concerns 
regarding coronavirus.”

According to the event organiser,  
there was still strong support for the  
show despite the circumstances but  
the decision to delay will ensure a  
high-quality 2021 offering.

“As disappointing as this news is, we  
feel it is the most responsible decision  
to take,” commented Naomi Barton,  
group event director.

“We really wanted to deliver 
this event for our partners and 
stakeholders.  However, with measures 
that are beyond our control, we feel 

a postponement is the right thing 
to do, as we cannot guarantee that 
delegates, exhibitors and sponsors will  
be able to get to the event safely.”

Earlier this month, it was announced ICE 
London 2021 would also be rescheduled  
to April due to the pandemic.

GI Verdict: The industry will miss the 
2020 edition of iGB Live, with the RAI  
one of the best arenas on the circuit  
and Amsterdam always a beautiful  
city to visit.

Even if attendees would have been 
forced to avoid all social pleasantries, 
business is always better conducted 
in person. That said, with the risk of 
a second wave across the world, the 
decision to cancel was the correct one.

The emphasis once again falls on 
virtual and digital content – but 
companies must not meet demand with 
too much supply. An over-saturated 
virtual events calendar will just result 
in an audience that loses interest, 
watching the same topics being 
discussed over and over again.

TAKING STOCK

IGT 
9.80 USD

Newgioco 
2.63 USD

3%

2%

Everi Holdings 
6.70 USD 14%

William Hill 
125.30 GBp             19%

Wynn Resorts 
71.28 USD 7%

SHARE PRICES COVER
THURSDAY 30 JULY TO THURSDAY

6 JULY (11AM BST)
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MD REVENUE IMPROVES 
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Maryland casino revenue fell just 6.3% to $139.920m  
in its first full month of operations in July, though  
that came as casinos were limited to 50% capacity. 

The state was split 3-3 in terms of casinos that  
grew revenue.

Gaming and Leisure Properties’ Hollywood  
Perryville grew both slots and tables, the only  
casino in the Old-Line State to do so. 



Produced and published by Players Publishing Ltd. Curated by Tim Poole (Tim.Poole@gamblinginsider.com) with contributions from the Gambling 
Insider team. All material is strictly copyrighted and all rights reserved. Reproduction without permission is forbidden. Every care is taken to 
compile GI Friday but we assume no responsibility for the effects arising therefrom. The views expressed are not necessarily those of the publisher. 
To advertise call +44 (0) 207 729 6279 or email sales@gamblinginsider.com

LATEST ISSUE OUT NOW

ERIK KÖHLER
MARKETING DIRECTOR, 
BETSOFT GAMING 

Köhler  discusses the 
importance of responsible 
gambling – especially  
during COVID-19

2020 has not been the year 
that anyone expected; the 

world has been under shock  
and we are all working together  

to go back to something that we  
have called “normal”. But will it ever go  

back to normal? Or is this the start of a new era? 
When looking at the online gaming industry, businesses  
are running as usual. Except that most of us are working  
remotely. Something that really needs to be highlighted  
when more people around the world are working  
remotely is responsible gambling. What metrics  
have been taken to force operators to be more  
responsible? Does those metric actually work or  
is it something that will just force players elsewhere?

For us in the online gaming industry, business is as  
usual and it’s even performing better for most of us.  
We are all saving a lot of time and money by not  
needing to fly to another country or city, just for a few 
meetings. I believe the new normal will not be flying to  
another country in the morning and then back again  
in the afternoon. We are all losing so much valuable  
time with family and at the same time hurting  
the environment.  

The online gaming industry is an easily remote industry  
where one can grab their laptop and work as much as  
they can in the office, but from home. That’s not the  
case for all business and industries. During these difficult  
times we need to make sure we keep an extra eye on our  
players. Online gaming is an easy way to enjoy yourself  
a bit, and have a good time, but it can easily get out  
of hand.

Most of us in the gaming industry still have our  
jobs, and our day-to-day life, but that’s not the case  
for everyone. We can’t be certain which one of our  
players still has a job, or is working 100% as they  

did before. We are not sure our loyal customers that  
have been with us for a longer period still have their  
ordinary jobs to afford their normal deposits.

Some countries like Sweden have taken extra  
measures during COVID-19 to account for this,  
where they’ve placed a limit of €500 ($591.96) a  
week. But this is not the ideal way to work with  
this, as it will most likely open up a lot of black-market  
casinos for players where we can’t help them in  
the way they might need. 

The COVID-19 pandemic is a difficult time for all of  
us; it is restricting people from meeting their families,  
friends, etc. Hence we need to make sure we provide  
the players with a fun escape that is still responsible  
and within everyone’s personal limit. 

So what measure shall we all take during these times?  
It’s not the easiest task: we need to be strict with limits  
and time, but not too strict as that will force people  
towards unregulated operators. Maybe a cap for  
deposits isn’t the answer in this scenario. Maybe we  
should start looking at other metrics to make people  
play more responsibly. 

Italy took a different route, banning all marketing. If  
you ask me, that’s simply too harsh. But I think they  
have something there. If I as a Swede am watching  
local Swedish TV in the night, six out of 10 commercials  
are from different operators. If we could set a cap on  
that, to only have two or three out of 10, I believe  
that would make a huge difference. 

So what can we in this industry do? We can all take 
responsibility to provide players with all the tools the  
need to play responsible. And we can be more precise,  
and focus more on marketing that does not affect the  
average Joe, such as using affiliates, streamers and  
SEM (search engine marketing).

“Something that really needs to  
be highlighted when more people 
around the world are working  

remotely is responsible gambling.”
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