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Despite being over two hours late, and with the news having already 
been reported in Friday’s newspapers, UK Prime Minister Boris Johnson 
finally confirmed that the UK will go into a second national lockdown 
on Saturday evening.
    From a business sense, it was the news many in the betting and gaming 
sectors had dreaded.
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But with it being a very different lockdown to the UK’s first in terms                  
of how it will impact the industry, the biggest loser is once again the             
retail sector.

Online operators will this time have a full complement of products to 
offer players as they seek entertainment options while sat homebound.

That’s because, added to the booming online casino, poker, virtual 
and esports verticals, professional sport goes ahead as normal without 
cancellations during this second lockdown.
    So, at the unfortunate expense of its land-based counterpart, we must              
not kid ourselves by thinking the circumstances – though caused by an            
awful pandemic – are anything other than beneficial for digital companies.

Naturally, however, retail betting outlets can be afforded justified 
sympathy here.
    Although the evidence presented by the Prime Minister and chief              
scientists on Saturday night made sense in terms of keeping hospital             
numbers down and avoiding high COVID-19 peaks, especially in the                                     
most-affected areas, there must be an element of bewilderment from                                                                                                            
betting shops and casinos.

The reason? They spent huge amounts COVID-proofing their properties, 
ensuring those properties were scientifically proven to safeguard against 
spreading coronavirus. Now, they are suddenly told they are not.

Of course, with all non-essential shops and entertainment properties 
also shut for this month-long lockdown, beginning Thursday 5 November, 
you would have gotten odds longer than Leicester winning the Premier 
League that casinos would have been allowed to stay open.

But it is understandable that the Betting & Gaming Council (BGC) has 
once again called on the Government to take a “science-led approach” 
and allow casinos and betting shops to safely reopen once this 
lockdown ends.

The BGC has often repeated the same message over and over again 
in 2020 – and you have to question whether banging the same drum 
repeatedly is really an effective strategy if it continues to fall upon deaf 
ears. Yet, here, the body is absolutely justified in its latest comments.

BGC CEO Michael Dugher said: “Nothing matters more to our industry 
than the safety of our staff and customers, which is why we want to 
contribute to the national effort to defeat this virus.

“We also welcome the support for businesses forced to close under 
the second lockdown. But when we exit this, the Government must 
have a science-led approach and avoid the arbitrary and unnecessary 
decisions that led to random closures of casinos and betting shops, 
which damage employment and revenues to the Exchequer.

“It’s also important that when the latest lockdown is over, betting 
shops are allowed to open safely along with other non-essential retail, 
as they were in June.
    “Casinos, which have the best anti-COVID measures operating anywhere             
in hospitality and entertainment, should also reopen at the same time.

“At a time when there is widespread despair among sporting bodies, 
the Government needs to recognise that a healthy betting industry is 
vital to the funding of sport; and that betting shops in particular are 
critical to the financing of horseracing.”

GI Verdict: There is nothing unfair about the above comments from 
Dugher. And the best the retail betting sector can now hope for is that 
it’s allowed a fair restart once the second lockdown ends. Not the muddle 
it had to suffer the first time around.

THIS WEEK IN 
NUMBERS

The year-on-
year percentage 
increase in 
Golden Nugget 
online revenue 
for Q3 2020, to a 
total of $25.9m

92% 

3%
A new study                              

from the National 
Gambling Treatment 

Service showed 
that just 3% of UK 

problem gamblers 
are receiving                      

proper treatment

The amount Kindred 
Group has agreed 
to pay for 100% of 
shares in Blankberge 
Casino-Kursaal
NV ($32.5m)

£25m   

The year-on-year 
decline in Twin 

River Worldwide 
Holdings revenue 

for Q3 2020, 
totalling $116.6m

10% 



CROWN RESORTS ‘NOT SUITABLE’ TO HOLD SYDNEY CASINO 
LICENSE, INQUIRY HEARS
An inquiry into Crown Resorts has 
been told that the operator, and major 
shareholder James Packer, are not suitable 
to hold a license to operate Sydney’s 
new multi-billion dollar casino. 

The New South Wales Independent 
Liquor and Gaming Authority (ILGA) has 
been analysing the conduct of Crown and 
its casinos in Perth and Melbourne, as well 
as its international VIP gaming operations. 

The new $2.2bn casino in Barangaroo, 
central Sydney, is expected to open in 
December, but the ILGA inquiry has raised 
serious questions as to Crown’s suitability 
to oversee its operations. 

The inquiry pointed to the company’s 
failure to report signs of money laundering 
within its casinos, as well as its reported 
business operations with junket operators 
who had strong links to organised crime. 

“The evidence presented to this inquiry 
demonstrates that the licensee is not a 
suitable person to continue to give 
effect to the license,” Counsel Assisting 
Adam Bell said in his final submissions 
on Wednesday. 

Bell also told the inquiry that the 
influence of Packer and his private 

company Consolidated Press Holdings 
(CPH) contributed to the arrest of 
Crown staff in China four years ago 
for promoting gambling. 

“It’s submitted that the impact of that 
influence put Crown Resorts in breach 
of its regulatory agreements with the 
authority,” he added. 

“In those instances the adverse impact 
of CPH and Mr Packer, we submit, was 
ultimately harmful to the public interest, 
which is a primary object of the Casino 
Control Act to protect.” 

The inquiry is being chaired by former 
supreme court judge Patricia Bergin SC, 
but her recommendations to the ILGA will 
not be announced until February 2021. 

The authority will then rule on   
whether Crown can keep its license.

GI Verdict: Despite resigning as director 
of Crown Resorts in 2018, James Packer still 
had extraordinary access to executives and 
financial briefings, the inquiry heard.

Both the company and the billionaire 
businessman have been advised to make 
radical changes, with the latter expected to 
divest his shares if he is to have any hope 
of holding on to the Sydney license. 

theScore saw 
revenue for the 2020 
fiscal year drop 33% 
year-on-year, to a 
total of CA$20.7m 
(US$15.5m)

33% 

Total net income 
for Penn National 
Gaming for the 
third quarter 
of 2020, almost 
twice the amount 
recorded for the 
same period
last year

$141m 
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MGM GROWTH LOOKING TO ACQUIRE THE VENETIAN
MGM Growth Properties is looking to 
acquire the Venetian Resort Las Vegas, 
if it can find a partner to operate it, 
according to Bloomberg. 

The casino was recently put on sale by 
Las Vegas Sands (LVS), which aimed to 
earn at least $6bn for all of its Las Vegas 
properties, including the Venetian and 
the Palazzo. 

Among the potential buyers is MGM 
Growth, a real estate investment trust 
that owns various casino properties 
yet doesn’t typically operate them. 

James Stewart, CEO of MGM 
Growth, expressed his interest in 
the possible acquisition and said: “If 
we can go to bed at night without 
having anything keep us up over 
worrying about – like is the rent   
going to get paid? – it’s absolutely 
a deal we would do.” 

Stewart thinks LVS selling its 
properties doesn’t reflect badly on 
the city, simply that the company is 
looking at other markets, and the 
overall expected cost of the sale is 
proof of Las Vegas’ potential. 

Another potential bidder is Vici 
Properties. Vici President John Payne    
said: “We continue to be excited 
about this market in the long term. 

“Clearly, Las Vegas has to get over 
not having meetings and some 
international business right now, 
but we believe that will come back.” 

One more real estate investment 
trust, Gaming & Leisure Properties, 
stated it will not be participating in 
the bidding for LVS’ venues.

GI Verdict: In addition to the Venetian 
and the Palazzo, the Sands Expo 
Convention Center has also been listed 
by Las Vegas Sands chairman Sheldon 
Adelson, with the billionaire keen to 
have the company’s gaming portfolio 
solely in Asia.

Sands reported an 82% year-on-year 
revenue decline for Q3 2020, as well as 
an outstanding debt of almost $14bn. 
The decision to sell is understandable 
given those figures, while the huge 
interest being generated in the Venetian 
is also no surprise given its reputation   
on the famous Las Vegas Strip.

1
Evolution became 

the first supplier to 
launch its live casino 

portfolio in the newly 
regulated Colombian 

online gaming market 

The year-on-year 
percentage decline 
in UK betting and 
gaming tax duty 
for the financial 
year, with income 
affected by the 
pandemic

8% 
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GVC WARNS OF £43M HIT DUE TO LOCKDOWNS
GVC Holdings has suggested coronavirus 
lockdowns across Europe could cost the 
operator £43m ($55.3m). 

The FTSE-100 gaming firm owns several 
brands across the continent, including 
Coral, Ladbrokes, Foxy Bingo and Bwin. 

The company expects the latest 
closures of its hundreds of betting shops 
to hit profits by £37m, with losses of 
£27m in the UK and £10m in Europe. 

GVC added that UK retail losses could 
grow to £34m and the European retail 
figure could reach £9m if the current 
round of closures lasts for a month. 

The UK Government recently 
announced a four-week lockdown in 
a bid to reduce the spread of COVID-19, 
with the new measures having come   
into force on 5 November. 

Pubs, gyms and non-essential 
businesses – including betting 
shops – will close until 2 December. 

Like many other gaming firms, GVC 
expects the latest restrictions to have 
a devastating impact on the sector, 
though customer and staff safety 
remains a priority for the company. 

A statement from GVC read: “The 
well-being, safety and security of 
our colleagues and customers is of 
paramount importance to us. We 
are following Government advice in 
each area of our operations and are                          
enacting contingency plans to 
minimise the impact on the business.” 

GI Verdict: There’s a touch of Déjà vu 
with these new estimated losses from 
operators. It only feels like yesterday 
firms across Europe were estimating huge 
losses when the UK retail sector first 
closed in mid-March; it seems very little                           
has changed in the eight months since. 

Closures of betting shops will 
undoubtedly lead to more tough times 
for an already struggling retail industry, 
highlighted by William Hill suggesting    
back in August that 119 of its High Street 
betting shops won’t re-open. 

Live sport around Europe will continue 
this time around, meaning online sports 
betting firms should not incur losses, 
amplifying the benefits for digital operators.

The retail sector, however, has not 
been so fortunate.
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THE WEEK IN QUOTES

“Professional golf has been a 
key growth sport in both daily 
fantasy and sports betting, and 
our collaboration with Bryson 

DeChambeau is a notable new layer 
of mainstream brand exposure 

and fan experience. DraftKings is 
strategically aligning with winning 
athletes like Bryson, who embody 
and embolden the competitive fire 

of our customers.” 

Jason Robins, DraftKings CEO, 
comments on the appointment 

of professional golfer Bryson 
DeChambeau as the face of 

DraftKings golf
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CANADA LAWMAKERS LOOK TO REPEAL BAN ON SINGLE-GAME 
SPORTS BETTING
Canadian lawmakers are expected 
to debate a bill this week that aims 
to repeal the country’s ban on 
single-game sports betting.

For Canadians to legally bet on 
sports they must wager on a minimum 
of three games or events.

Bill C-218 originally reached the 
House of Commons in February, but 
the coronavirus pandemic and the 
proroguing of Parliament delayed a 
second reading. Proponents of the 
bill argue legalised sports betting in 
Canada is way overdue.

The Canadian Gaming Association 
reports that $14bn is wagered annually 
through illegal offshore websites.

John Levy, founder and CEO of 
Toronto-based theScore, said: “We 
strongly support this bill to amend 
Canada’s outdated federal laws and 
give sports fans the choice to 
wager on single events. Canadians 
deserve a modernised, regulated                           
and competitive sports betting market, 
and the reintroduction of this bill is 

another important step in that direction.”
Earlier this year, leaders of Canada’s 

professional sports leagues lobbied 
Prime Minister Justin Trudeau and other 
politicians to legalise sports wagering.

GI Verdict: The news moves Canada 
a step closer to becoming the 
latest country to open up its sports            
betting market.

It’s no secret that the lifting of a 
ban of single-game sports betting will 
allow the Canadian Government to 
recoup some of the losses suffered at 
the hands of the pandemic through 
tax revenues.
    It also makes the sports betting   
vertical much more appealing to 
customers in the country by allowing 
them to wager on single events. Levy, 
CEO of theScore, is spot on in his 
assessment that the limited nature of 
the Canadian market in its current form 
is completely outdated and behind the 
times. Arguably, everyone outside the 
offshore market becomes a winner 
if the ban is overturned.

Sponsored by

“While some operators have continued 
to improve their customer interaction 

processes, our evidence shows that many 
online operators are not setting thresholds 

for action at appropriate levels. We are clear 
on the need for gambling companies to 

take further action and that the Commission 
must set firm requirements to set 

consistent standards.”

Gambling Commission executive 
director Tim Miller explains why the 

regulatory body is calling for stronger 
problem gambling measures from      

UK online operators

“The growth in financial performance 
is complemented with strong success 

in the platform sales funnel which 
resulted in six additional long term 

contracts signed in the quarter, securing 
future recurring revenue growth from 

regulated markets.” 

Richard Brown, GiG CEO, reflects 
on the supplier’s Q3 results, which 

saw the company post 78% revenue                
growth year-on-year

Unleash the power 
of Pay N Play®

Discover more at paynplay.com

Players can deposit and register in one go
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EVERI REPORTS 17% REVENUE DECLINE IN Q3 REPORT
Casino supplier Everi Holdings has 
reported Q3 revenue of $112.m, a    
decline of 17% year-on-year.
    The figure does, however, represent 
a steep increase from the $38.7m 
reported for Q2 2020. 

The latest report saw revenue in 
games and fintech of $57.2m and 
$54.9m, respectively. 

Net loss, meanwhile, was $0.9m, a 
$67.6m improvement from the $68.5m 
figure reported in Q2. 

Everi CEO Michael Rumbolz     
expressed his pride at his staff during 
these uncertain times, affirming that 
the company’s resilience can see it 
through the COVID-19 pandemic. 

“The significant quarterly sequential 
improvement in revenue, net income, 
adjusted EBITDA and free cash flow 
in the third quarter demonstrates 
a quicker-than-previously-expected 
recovery in our results,” said Rumbolz. 

“Our operations strengthened 
throughout the third quarter, with better 
performance at the end of the quarter 
compared to earlier in the quarter.  

“While the future impact of the   
COVID-19 pandemic remains uncertain,     
our improved results highlight the    
resilience and strength of our 
recurring-revenue streams.” 

GI Verdict: Although Everi has 
clearly seen a significant impact from 
the current COVID-19 pandemic, it 
is important to note its considerable 
recovery between quarters. 

Q3 revenue was up 190% from the 
second quarter, showing that the 
supplier is definitely on the path 
towards a return to growth. 

While the majority of casinos are 
still experiencing limitations in the US, 
the market has evidently been able to 
return to some semblance of normality.

As casinos in Europe are forced to 
close again during second lockdowns, 
Everi and the rest of the casino industry 
will be hoping the same does not occur 
in the US.
     If it does, the re-closure of casinos     
would create a serious challenge to 
Everi’s recovery hopes. For now,    
though, there is very real optimism.
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“Our online gaming business remains 
robust, but the land-based casino 
industry in the second and third 

quarters of this year varied widely by 
geography. New restrictions have just 
been announced in the UK as well as 
other domestic markets. These Main 
Street funds increase our ability to 
ride out any short-term downturns 

that might result from regional 
efforts to fight the pandemic.”

Todd Cravens, Galaxy Gaming 
president and CEO, comments on 
the supplier’s decision to take out 

a $4m loan, from the Nevada State 
Bank and the Main Street Priority 

Loan Program
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KINDRED-OWNED 32RED TO LEAVE ITALIAN MARKET
Kindred Group has decided to  
remove its 32Red brand from the       
Italian market after around eight                                                                                                             
years of operations in the market.

32Red.it will shut down on 30 
November. A statement on the 
website confirmed the news. It 
read: “We are sorry to inform you 
that starting from 30 November 
32Red will no longer be operational.

“It was a difficult choice to make. 
We hope, however, that these years 
spent together have been fantastic 
for you, as they have been for us.”

The operator advised customers 
to withdraw funds by 29 November 
as they would be unable to access 
the site after this point.

Kindred will be focusing on     
promoting its other brand, Unibet.it, 
in the Italian market.
    The operator said Unibet would 
“guarantee 32Red.it players the           
warm welcome they deserve.”

Although Kindred purchased 
32Red in 2017 for a sum of £175m 
($226m), the brand has been active 

in the Italian market since 2012.
The operator is yet to publish 

its Q3 revenue, but it posted an 
8% rise for H1 revenue despite the 
impact of COVID-19. Gross gaming 
revenue was £484.8m for the period, 
showing that Kindred’s online    
operations only benefited from players 
being homebound during lockdowns.

GI verdict: Kindred has been able 
to continue its growth throughout the 
pandemic, mainly due to its online 
presence. Although the operator’s 
active customers actually fell an 
estimated 11% for Q2, Kindred still 
saw an increase in revenue.

While the removal of 32Red from 
the Italian market might indicate to 
some that the brand is struggling, it 
seems this is a tactical decision rather 
than the result of revenue decline in     
the region. 

Indeed, the operator is instead    
shifting its focus towards its Unibet 
brand in Italy. Clearly, with its efforts 
concentrated on one brand, Kindred 
believes it can see greater growth. 
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TAKING STOCK

Scientific Games
35.26 USD

LeoVegas 
31.86 SEK

 12%

7%

Gaming Innovation Group 
7.48 SEK 2%

Galaxy Gaming 
0.95 USD

Rank Group 
88.00 GBp 0%

SHARE PRICES COVER THURSDAY
29 OCTOBER TO THURSDAY 
5 NOVEMBER (9:30AM GMT)

11%
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New Jersey gaming revenue rose 6.51% to 
$323.290m for September. 

Online gaming didn’t break last month’s 
record but still more than doubled year-on-year 
by 113.02% to $87.634m. 

Golden Nugget continued to be the online 
gaming revenue leader with $26.005m, followed 
by MGM’s Borgata with $20.280m and Resorts 
Digital with $20.011m. 

Ocean continued to be the only land-based 
casino with revenue growth, rising 26.77% to 
$26.194m. 

Penn National and Greenwood Gaming 
began operating sports betting at Freehold 
Raceway in September, recording negative 
revenue for the month. 

However, that didn’t stop sports betting 
revenue from rising by double digits to 
$45.083m. 

Sports betting handle came in at a record 
$748.588m.

SEPTEMBER: NEW JERSEY RISES

$29.599 +21.87 Ocean

$27.322 +17.45 Caesars (CZR)   

SEPTEMBER CASINOS ANNUAL 

$37.597 +16.32 Golden Nugget

$38.713 +11.56 Resorts

$35.849 +12.47 Hard Rock

$64.015 -2.68Borgata (MGM)

$26.119 -9.89Tropicana (CZR)

$19.546 -26.56Harrah's (CZR)

$12.908 -15.64Bally's AC (CZR)

$28.183 +66.44 Meadowlands

$3.484 +3.64 Monmouth Park 

SEPTEMBER RACETRACKS ANNUAL 

$31.667 +56.04 Total Racetrack

$323.290 +6.51 State Total

$291.623 +2.96 Total Casino
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SIMON HAMMON
CPO, RELAX GAMING

Hammon on why smart 
technology is the key to 
complex integrations and 
regulatory restrictions

The qualities defining a ‘good’ 
integration are changing. Offering 

a quick and streamlined process is no 
longer enough; today suppliers have 

to be able to single-handedly address 
simultaneous regulatory requirements across 

several jurisdictions. As new markets open and legal 
frameworks evolve, product and behaviour expectations are 
becoming more and more fragmented, and so too are the 
requirements of operators. To keep pace and support the 
heightened complexity, technology needs to be smarter. 

With stricter regulation comes even less room for error. 
Germany is a prime example: the online gaming regulation 
entering into force in July next year is requiring sweeping 
changes to how both operators and suppliers service the 
market. Restrictions around minimum stakes, jackpots and 
spin lengths are set to heavily impact game development; 
the challenge is to address the changes required without 
triggering large-scale modifications. For many suppliers, 
this level of adjustment is unchartered waters, but without 
foresight into the aggressiveness of authorities for 
non-compliance, it is better to be on the safe side. 

One way to tackle these requirements is through API-
based solutions that can be adapted to shifting requirements 
without any drastic changes; but this is just a starting point. 
For jurisdictions like Germany, where suppliers are having to 
restructure their content and handle many of these changes 
to meet restrictions, we need a deeper level of granularity to 
ensure an adjustment in one jurisdiction doesn’t bring about 
a wholesale shift in another. Doing so demands a significant 
increase in technical capacity and flexibility, which can only 
be achieved if underpinned by solid technical foundations. 

For aggregators, this necessity is compounded by our role 
as a facilitator. We have to ensure that not only our in-house 
content, but also that of our third-party studio partners, is 
in line with the local requirements. Achieving this requires 

regulatory expertise and support, as well as technical agility 
to seamlessly allow for configurations across a vast library 
of content. To some extent, the current regulatory trends 
play to our advantage. By screening a multitude of new 
suppliers, we effectively reduce the compliance burden 
on our operator partners. For online casinos dealing with 
50+ suppliers that each have their own implementation, 
technology constraints and understanding of requirements,
it is a huge benefit to deal with a single integration that 
covers content from multiple studios. 

Another element of the increased complexity is that it 
is encouraging creativity both on a platform and product 
level. Tougher restrictions mean suppliers and aggregators 
alike are having to develop new ways to maintain the 
entertainment factor of online gaming content without the 
usual engagement tools, while also advancing their platform 
technology to maintain integration speeds and quality 
service. As with most challenges, the process of finding 
solutions should also serve to drive industry progression.

The acute fragmentation and importance of tailoring 
the casino offering to local markets is a trend that can only 
develop further. Just as Germany has moved towards a strict 
regulatory regime, there are voices in the UK calling for 
similarly stringent restrictions affecting game development, 
making a global domino effect ever more likely. Now more 
than ever, we need creative problem solvers, as well as smart 
technology that can simultaneously adhere to the exact 
requirements of specific markets and individual operators.

“In Germany, restrictions around 
minimum stakes, jackpots and 
spin lengths are set to heavily 
impact game development; the 

challenge is to address the 
changes required without triggering 

large-scale modifications”
– Simon Hammon
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