
Sponsored by

FRIDAY 23 APR 2021
ANALYSIS: COULD 
ENTAIN REACH KENNY 
ALEXANDER’S AMBITIOUS 
THREE-YEAR TARGET?

https://www.gamblinginsider.com/click/gif-click.php?id=1694
https://www.gamblinginsider.com/click/gif-click.php?id=1694


• Flutter considering 
Oddschecker sale 

• Resorts World Las Vegas
sets opening date

• Crown Resorts announces
new takeover offer 

GUEST INTERVIEWS:

• Amy Casson-Hughes
Eyas Gaming

• Mark Schmidt
Pronet Gaming

THIS WEEK

ANALYSIS: COULD 
ENTAIN REACH KENNY 
ALEXANDER’S AMBITIOUS 
THREE-YEAR TARGET?

FRIDAY 23 APR 2021

Sponsored by

See Also Page 3
BGC sticks boot into 
Gambling Commission 
over Football Index saga

THREE-YEAR TARGET?

https://www.gamblinginsider.com/click/gif-click.php?id=1694
https://www.gamblinginsider.com/click/gif-click.php?id=1694


US THE KEY
But according to Harry Barnick, senior analyst at Third Bridge, 
Entain’s future still hinges on growing its US market share.

Barnick said: “While Entain’s online results were promising, 
with GGR growing 33%, total group NGR was dragged down 
by a near 100% decline in retail due to betting shop closures.

“Investor sentiment will remain cautious while the Gambling 
Act review is underway in the UK. This could lead to major 
revenue declines in the online channel as strict restrictions are 
placed on stake limits.

“The US market has grown faster than punters might have 
expected. Entain’s future growth now hinges on its ability to 
gain market share.”

Barnick added: “Enlab’s shareholders recently approved the 
takeover offer from Entain. With a clear focus on the online 
channel, this acquisition solidifies Entain’s position as a UK 
leader in this segment.”

GI Verdict: Will Entain shares continue to soar?
Predicting the stock market is no easy feat. So we can’t 

necessarily say for certain Entain will hit £20. If it did, though, 
it would be some tip of the hat to Alexander’s early work, as well 
as those who have carried the torch since his departure.

Current CEO Jette Nygaard-Andersen has made a quiet yet 
solid start to her reign as Entain’s new leader. The firm could 
easily be accused of having become bloated following its series 
of acquisitions, with its declining share price from late 2018 
through April 2020 seemingly representative of that (as well 
as Covid-19 retail struggles).

But progress in the US has really given Entain’s share value a 
kickstart in recent months. The fact its online progress has also 
allayed those pandemic retail struggles also shows the value of 
past online M&A.

It’s interesting to note how central Entain’s partnership with 
MGM Resorts is to its current success, especially as the operator 
rejected MGM Resorts’ takeover offer earlier in 2021. As analyst 
Barnick has also noted, investors continue to speculate as to 
whether that merger could still come off.

For now, though, there appears to be no signs of the sharp 
share price decline that hit even before Covid-19, which it has 
to be said would have played a part in Alexander’s eventual 
departure. Entain now looks to be on the up, in far better 
shape to compete with Flutter and the industry’s other giants.

“Entain’s future growth now hinges on 
its ability to gain US market share” 

- Harry Barnick

Entain recently reported its 2020 financial results and announced a new 
share plan for employees. All the while, its share price has reached an 

all-time high. Can the operator maintain this sharp growth in value?

In December 2018, GVC Holdings CEO Kenny Alexander 
gave an exclusive interview with Gambling Insider for 

the CEO Special of the magazine. Alexander – and in fact his 
successor Shay Segev – have both since left the operator, 
which now goes by the name of Entain. But the Scot’s legacy 
lives on, with one ambitious target he set during that interview 
still having around six months to come to life.

Indeed, among many issues discussed in his interview, the 
then CEO set a target share price of £20 ($27.85) within three 
years. After a tumultuous couple of years with regards to share 
value – including real lows during Covid-19 – that target is 
suddenly within reach. Right now, Entain’s share price currently 
sits at £16.56 following the publication of its FY2020 results 
and pending acquisition of Enlabs.

In its 2020 report, Entain reported profit of £113.8m, 
compared with a loss of £131.2m in 2019, while revenue was 
flat at £3.6bn. The operator posted gross profit of £2.3bn, 
a 3% decline from the prior year period, with earnings rising 
10% to £862.1m.

Highlighting BetMGM’s joint venture with MGM Resorts 
International as a major point of growth for 2020, its market 
share grew 18% across the 12 US states where it’s now active. 
The venture was the number-one operator in online 
gaming across the US in January 2021, posting full year 
revenue of $178m.

BetMGM has since, in a business update, said it is on 
track to reach $1bn in net revenue in 2022, with CEO Adam 
Greenblatt also projecting the addressable sports betting and 
online gaming market in the US and Canada will be worth 
approximately $32bn.

SHARE PLAN
Entain has subsequently launched a share ownership plan 
for over 22,500 employees. The group-wide plan will allow 
employees in the UK and abroad to profit from the growth 
of Entain’s global business.

Around 22,500 workers at all levels of the business can now 
apply to join Entain’s ShareSave plan; Entain hopes the plan 
will be obtainable for everyone, including those involved in its 
international operations.

In the UK, Entain has 2,885 Ladbrokes and Coral shops, 
which means almost 14,000 retail workers in the UK can apply 
for the plan.

The ShareSave plan will initially be offered to colleagues 
working in countries that represent 99% of its workforce, 
such as the Philippines, India and Bulgaria.

Monthly contributions will start at just £5 or more and  
Entain has capped the total to £100, to reflect its global 
business and the currency differences across the workforce.
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THIS WEEK IN 
NUMBERS

Reinvestment in 
Ocean Casino 
Resort in Atlantic 
City, including casino floor 
upgrades and staff pay rises

$15m

$32.3m
Michigan sports 
betting revenue 
for March 2021, 

bolstered by
March Madness

Applications 
received so far 
for the Dutch 
gambling regulator 
Kansspelautoriteit (Ksa) 
from operators seeking to 
o� er online games in the 
country’s regulated market

28 

Year-on-year decline 
in gross income for 

Holland Casino in 
2020, with the � rm’s 

14 branches closed for 
the majority of the year

54%

Of shares in Strive 
Platform acquired 
by a Betsson AB 
subsidiary, for a 
total of $6.5m

35%

BGC STICKS BOOT INTO 
GAMBLING COMMISSION 
OVER FOOTBALL INDEX SAGA

The Betting and Gaming Council 
(BGC) has distanced itself from the 

Gambling Commission’s involvement in 
the Football Index saga.

Following a recent call for an 
independent inquiry into Football Index 
from UK Government Ministers, the BGC 
has responded with a statement.

Football Index appeared to be on the 
rise in recent years, spending on huge 
advertising campaigns, but this year 
went into administration before losing 
its Gambling Commission licence.

The operator abruptly announced an 
80% reduction in dividends and many 
have accused of it being a pyramid 
or Ponzi scheme, with player losses 
estimated to be in the tens of millions 
of pounds if not more.

The BGC, however, has distanced 
itself from the Gambling Commission, 
of which CEO Neil McArthur recently 
resigned, claiming it was not made 
aware of the regulator’s prior investigation 
into the firm.

Once it found out about the suspension 
of its licence (with Football Index by then 
already having gone into administration) 
the BGC says it immediately suspended 
the company’s membership.

A spokesperson for the Council said: 
“We strongly welcome this independent 
review of the regulation of Football Index, 
up to the point where its operator’s licence 
was suspended in March.

“Following the suspension of BetIndex 
Ltd’s operating licence by the Gambling 

Commission last month, we immediately 
suspended their membership of the BGC.

“We have been concerned about 
reports that the Gambling Commission 
was made aware of issues surrounding 
Football Index’s business model as early 
as the start of 2020, something the BGC 
was not made aware of at the time.

“The top priority remains consumer 
welfare and we hope that the inquiry 
leads to vital lessons being learned for 
the future.”

GI Verdict: As PR battles go, this was 
an open goal for the BGC. Using the 
Football Index chaos to take the moral 
high ground and throw the Gambling 
Commission under the bus was an easy 
way to score cheap points.

Anyone looking into the BGC’s 
genuine intentions may still question 
why, like the Commission, it waited 
until after Football Index had gone into 
administration before removing its 
membership. By that point, consumer 
welfare was already out the window.

For the Commission, though, the BGC’s 
stance suggests a wider trend. It 
appears the regulator may end up the 
ultimate fall guy once the UK Gambling 
Act Review takes places – it’s an easy 
target having not covered itself in glory 
in an increasing number of cases.

Clearly, the Football Index mess is 
not just the cherry on the cake but the 
worst example of both business and 
regulatory failings in recent years. 
With the Government now looking into 
the issue – again, as discussed in last 
week’s GI Friday this may also be just to 
score political points rather than make 
any true difference – the story isn’t going 
away any time soon.

Football Index started out wanting to 
make waves within the sports betting 
sector. It has most definitely achieved 
that target. But by this point, it’s been 
achieved for all the wrong reasons.



Potential annual 
revenue for Arizona’s 
newly legalised 
sports betting 
market, according 
to PlayAZ of the 
PlayUSA Network

$200m

Year the long-term 
contract between 

IGT and the 
Maryland Lottery and 
Gaming Commission

is scheduled to run until

2028

Visitors to Macau on 
16 April, 2021, the 

highest daily visitor 
tally since the start of 

the Covid-19 pandemic

34,252 FLUTTER CONSIDERING ODDSCHECKER SALE
Operator Flutter Entertainment 
is exploring the sale of affiliate 
Oddschecker, according to Sky News.

The plan is the reported result of 
Entain’s previous decision to remove its 
brands, such as Ladbrokes, Betdaq and 
Coral, from the Oddschecker platform.

Flutter is said to be working with 
investment banking firm Moelis, with a 
sale price of $150m ($208.8m) mooted.

According to Sky News, insiders have 
said Entain’s decision is a factor in the 
thinking of CEO Peter Jackson.

In July 2020, Entain’s brands 
(then GVC Holdings) confirmed they 
wouldn’t renew their affiliate deal with 
Oddschecker, simply stating the decision 
was taken for “commercial reasons”.

In its statement, the operator said 
commercial terms could not be agreed 
to renew the relationship.

A GVC (now Entain) statement said: 
“We would like to wish Oddschecker 
the best of luck and thank them for the 
positive relationship we’ve enjoyed 
over the years we’ve worked together.

“Sadly, we couldn’t agree commercial 

terms to renew the relationship, so as of 
the 9th July, our UK Digital Brands will 
no longer feature on the service.”

GI Verdict: Following Entain’s exit from 
the Oddschecker portfolio, it seemed 
as though some fallout would follow 
and this could well be it. Although 
Oddschecker is a highly successful 
affiliate, it no longer makes as much 
sense for an operator of the size of 
Flutter to benefit from running it.

Perhaps existing affiliate giants such 
as Catena Media, Better Collective or 
XL Media might have an interest in 
acquiring the site, although a pricetag of 
£150m could interest other sources more.

Formed in 1999, Oddschecker boasts a 
strong history and comes with industry 
clout. Perhaps it’s not on the same level 
as “Googling” something, but if you’re 
looking to compare odds, chances are 
your first port of call in the UK would be 
Oddschecker. On that basis, the affiliate 
should find a buyer and thereby generate 
healthy funds for Flutter, to reinvest in 
what it considers its “core business”.
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THE WEEK IN QUOTES RESORTS WORLD LAS VEGAS SETS 24 JUNE
OPENING DATE
Resorts World Las Vegas has announced 
plans to open on 24 June. The Malaysia-
based Genting Group-backed property 
is set to become the first ground-up 
Las Vegas Strip resort to open since The 
Cosmopolitan in 2010.

The construction and planning cost for 
Resorts World is estimated at $4.3bn. 
The 3,500 room resort will be the largest 
Conrad Hotels & Resorts property in the 
world and a marquee Hilton Hotels & 
Resorts hotel.

“After years of planning and constructing 
this monumental property with some 
of the most innovative partners in the 
industry, Resorts World Las Vegas will 
redefine the hospitality standard in 
Las Vegas with unmatched dining and 
entertainment, more variety of hotel 
accommodations than anywhere else on 
the Strip, and the city’s most progressive 
technology,” said Scott Sibella, president 
of Resorts World Las Vegas.

“We are filled with gratitude and 
excitement as we approach our opening 
this June and hope to play a role in 

Las Vegas’s rebound after what has 
been an incredibly challenging year 
for the destination and greater 
hospitality industry.”

Resorts World hopes the late June 
opening will coincide with a strong 
summer demand for Las Vegas visitation.

Earlier this month Nevada Governor 
Steve Sisolak said casinos and other 
businesses will move to 100% capacity by 
1 June, three weeks ahead of Resorts 
World’s opening.

GI Verdict: It’s positive news in a difficult 
year for the industry, coming at a time 
when Las Vegas is soon to re-open at 
100% capacity. At the same time, it 
is undoubtedly a risk from the group 
to open such a huge facility in the 
current climate. People will still be 
wary of Covid-19 and the harm it can 
cause, making it a tricky time to test 
the water for such a grand opening.

Still, when Sibella joined the GI 
Huddle earlier this year, he was bullish. 
Let the gates open.

“I’m extremely proud of our success across 
Europe and I’m hopeful of continuing this 

journey by supporting the creation of Allwyn 
for the UK market. Since 2013, our track 
record has spoken for itself: huge sales 
growth, more people playing, billions back 

to governments for good causes, and a robust 
approach to player protection. Allwyn can 
bring the same sort of innovative thinking 

and success to the UK”.

SAZKA Group CEO Robert Chvátal after 
the � rm created a new British corporate 

identity, to bring together the group’s UK 
operations under a single brand

“Obviously it’s a sport that’s in slow 
decline; there’s no question about that. 
As demographics change, horseracing 

hasn’t done enough to appeal to younger 
generations – I don’t think that’s a secret to 
anybody. From a sports betting venue, it’s 

a very big part of our business. One reason 
is horseracing pricing among bookmakers 

is so bad.” 
Smarkets CEO and founder Jason Trost 
pulls no punches with Gambling Insider     

on the state of horseracing
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“We’ve said all along that we would 
fully support any decision made by the 
Government to raise the minimum age 

to play. We’ll be doing everything we can 
to implement all the changes necessary 
as quickly as possible, while ensuring 
we maintain the very high standards 
demanded of The National Lottery.”

A spokesperson from Camelot after The 
National Lottery announced this week 

it will raise the minimum age to play the 
lottery in the UK from 16 to 18

“The company has a remarkable content 
suite and great coverage in both casino 
and sports, all delivered via a stellar 

platform built on amazing technology. 
But more importantly, EveryMatrix has a 
fantastic team and great organisational 
culture, which I’m looking forward to 

being a part of.”

Sta� an Cnattingius upon being 
announced as the new director of 

business development for Latin 
America markets at EveryMatrix

CROWN ANNOUNCES US$2.32BN OFFER FROM OAKTREE 
FOR CPH SHARES
Crown Resorts has received a proposal 
from representatives of Oaktree Capital 
Management, LP, to provide a funding 
commitment of up to AU$3bn 
(US$2.32bn) for the purchase of Crown 
shares currently held by Consolidated 
Press Holdings Pty Limited (CPH).

The shares are currently owned by 
James Packer, with CPH holding a 36.8% 
share in Crown, the company’s single 
largest shareholder.

The Australian operator has confirmed 
that a company on behalf of funds 
managed by Oaktree, a US global 
asset management firm, has made an 
unsolicited, preliminary, non-binding 
and indicative proposal.

The proposal involves buying back 
some or all of the Crown shares, which 
are currently held by CPH on a 
selective basis.

“Any selective buy-back of Crown 
shares held by CPH would be subject 
to Crown shareholder approval (with 
no votes being cast in favour of the 

resolution by CPH or its associates),” 
a statement from Crown read.

“The Crown board has not yet formed 
a view on the merits of the Oaktree 
proposal. It will now commence a 
process to assess the Oaktree proposal. 
Crown shareholders do not need to take 
any action in relation to the Oaktree 
proposal at this stage. There is no 
certainty that the Oaktree proposal will 
result in a transaction.”

GI Verdict: Good news or bad news, 
Crown can’t stay out of the headlines. 
Fortunately, it looks like the former 
this time, with the operator given an 
apparent way out from its troubled 
past. It won’t be the end of the saga, 
but it could kick-start a brighter 
future for Crown should it accept 
the offer.

Previously, Crown’s alternative 
was a proposal from The Blackstone                  
Group Inc to acquire all of its shares 
for AU$8bn ($6.18bn).
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Indiana gaming revenue skyrocketed 
141.28% to $225.181m year-on-year in 
March and grew 8.47% compared to the 
same month in 2019. 

However, without sports betting, 
revenue fell 4.23% vs. March 2019. 
Sports betting did not launch until 
September 2019. 

Penn National was the only operator 
that saw multiple property revenue 
grow vs. 2019. 

Below is the average daily revenue for 
the 31 days casinos operated in March 
this year vs. the 15 days casinos operated 
last year.
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Casson-Hughes speaks to 
Gambling Insider about the industry’s 

race to keep up with the app marketplace

What has been the gaming industry’s approach to mobile 
apps over the past decade?
When smartphone usage boomed, operators clearly wanted 
a chunk of the app market, which has proven a challenging 
space with lots of change. Initially Google didn’t permit 
real-money gambling apps in the Play Store, resulting in 
Android apps usually taking a backseat to mobile web and 
iOS apps. Operators struggled to advertise to relevant 
demographics and could only offer app downloads and updates 
via their website with clunky journeys requiring players to change 
their phone security settings. 2017 delivered some long-awaited 
good news as Google’s Play Store began to allow real money 
gambling apps in the UK, Ireland, France and Brazil, following 
up with a further 15 countries in March this year. 

Where it’s a positive news story for Android, 2019 saw Apple 
disrupt the industry by announcing a tightening of rules in 
their app store review guidelines. Apple previously allowed 
real-money gambling apps with little restrictions beyond 
standard app and licensing requirements. Operators had 
the freedom to opt for container apps (the mobile website 
wrapped in an app), native apps (apps built specifically for the 
operating system and taking advantage of native technology 
such as push notifications and biometric login), or a hybrid of 
the two. Container apps are cheap to build and maintain but 
don’t usually make the most of best in-app UX functionality. 

Whereas native apps are significantly more costly to create, and 
maintain, but can offer an enriched customer experience and 
performance benefits. In both cases, most casino game code 
was loaded via an external browser, rather than embedded in 
the app. Apple’s new restrictions presented a huge challenge 
as they insisted game code was embedded directly in the app, 
plus certain new design standards were required, aiming to 
improve the user experience. 

Currently, Google hasn’t introduced similar restrictions, 
giving operators more freedom and the ability to create 
low-cost apps. Google and Apple have pushed other 
contending operating systems out of the game, giving us 
just two key platforms to support. 

As a founding director of industry start-up Eyas Gaming, 
what will be your approach to creating apps? 
We’re building an international business and are focused on 
creating an all-encompassing multi-brand, multi-market, 
multi-channel offering. Apps are without doubt a key part of 
that vision as we aim to meet customer demand and provide 
entertaining and rewarding experiences.

Having a store presence across different operating systems 
allows us to target a wider demographic and opens an 
additional channel of acquisition. If done well, apps can offer 
players a superior and more rewarding brand experience; 
a challenge we’re certainly set to take up. 

How might your approach di� er to existing operators? 
Many operators still offer their old iOS apps, offering a full 
portfolio of gaming content, but not compliant with Apple’s 
new guidelines. Although Apple hasn’t removed these apps 
from the store, operators are unable to submit app updates 
without risk of rejection or even removal, and most of these 
apps are sitting stagnant in the app store. 

Being a start-up and looking to launch in our first market 
later this year, we have the opportunity to be proactive and 
build a future-proofed product. 

Does this put you at an advantage or a disadvantage to 
other operators?
You’re always coming from behind when launching a new 
brand, attempting to claw a share of the market. But we’re in 
the fortunate position of being able to create an app strategy 
with this knowledge in hand as we build apps from scratch. 
Unlike other operators, we don’t have to rebuild or retrofit 
existing iOS apps, which is no easy feat. We’ve no existing 
customer base and revenue to protect, that may put other 
operators at risk when introducing big experience changes. 
There’s a potential disadvantage as we’re unlikely to ever be 
able to offer our full portfolio of gaming content in iOS apps. 
However, the top 20 games make 

“When smartphone usage 
boomed, operators clearly 
wanted a chunk of the app 
market, which has proven
a challenging space with

lots of change”
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up about 50% of gaming activity 
for most operators, and a more 
curated experience with specialised 
content and in-app USPs could be 
what’s needed to take gaming apps 
to the next level.

What changes do you expect to see in 
the future? 
Apple may get tough and kick container 
apps out of the store. Operators could 
concede and voluntarily replace their 
outdated apps with fewer games and 
more immersive experiences. But I 
expect this stalemate to continue for 
some time. The Epic Games v Apple 
lawsuit could be the first of many and 
the outcome of cases like this may 
determine the stance they take with 
our industry.

Google will further monetise 
real-money gambling in the Play Store. 

The big question is, will they follow Apple’s 
suit and introduce similar restrictions 
around HTML5 content and UX. Only 
time will tell, as we await the next move 
from the tech giants.

There’s opportunity for operators to                                                        
put more focus on app store optimisation 
and make use of newer tech like app clips. 
The emergence of 5G is expected 
to revolutionise the mobile industry 
and how we use mobile apps. 
Use of progressive technologies 
like augmented and virtual reality, 
coupled with high speed, low latency 
connections, will enable operators to 
deliver more immersive, personalised                                
and next-level experiences. 

How well positioned do you believe Eyas 
Gaming is to succeed in this domain?
Our websites and apps will be powered by 
the well-proven Bede platform, plus we’re 
working with several great partners. 
We have a highly skilled, experienced and 
collaborative team and a fantastic office 
location in Gibraltar’s World Trade Center. 
I believe this puts us in a very strong 
position to lead us to success. 

“The emergence of 5G is 
expected to revolutionise 
the mobile industry and 
how we use mobile apps”
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How should gaming � rms di� erentiate their products in 
Africa, compared to the rest of the world?
Payment is the main issue to keep in mind when considering 
an African expansion. Cash continues to be king and the forced 
closure of retail establishments has had a major adverse impact 
on Africa’s betting and gaming industry. With the rapid growth 
in mobile use, though, operators have increasingly seen mobile 
as forming a potential pathway not only through lockdown 
difficulties but also far beyond.

In Nigeria, for instance, the cheapest prepaid mobile 
data plan is around $0.30 for 50MB, a definite barrier for a 
population where, according to figures from the World Bank, 

68% of the population subsist on $1.25 a day. 
Similarly, while smartphone ownership across the world 

runs at four out of every 10 people, the rate in Africa varies 
hugely from country to country. Remove South Africa from the 
equation and the picture becomes slightly more uniform. 

With expensive data and so many devices not capable of 
supporting rich content, operators must consider both ends 
of the spectrum, with flexible solutions that also incorporate USSD 
betting. This allows for mobile wagering without the need for WiFi, 
GPRS or 3G and has taken off in countries including Tanzania, 
Kenya and Nigeria, where smartphones are not as prevalent.

How important is product di� erentiation and localisation 
relative to di� erent markets or regions within Africa?
This is a lot more important than many European 
providers seem to appreciate. I often read and hear people 

“Payment is the main issue to keep
in mind when considering an African 

expansion. Cash continues to be king and 
the forced closure of retail establishments 

has had a major adverse impact on Africa’s 
betting and gaming industry”
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communicating about Africa as though it is one big country. 
If you tried to sell to Europe or the Americas as though it 
was one country you would not succeed, not least from a 
regulatory point of view. In addition, as with any customer, 
it’s important to listen and identify what the customer needs, 
rather than just thinking “what can I sell them?” This is 
especially important with a growing market. 

That said, the patchwork format of regulations across the 
different regions is not ideal, but it is not entirely different to 
Europe in that regard. Virtual products are all the rage in 
Nigeria, while it became clear that free-to-play games were 
going to be necessary to enter the Kenyan market. 

In fact, Kenya holds huge opportunities. Retail betting is very 
strong and mobile is catching up fast. Ghana, like plenty of 
countries, is football-focused, making it an obvious target for 
sports betting. South Africa has been regulated almost from 
day one, but there is no real need to look to it for regulatory 
cues. Many northern countries are now moving at pace and 
finding their own regulatory way.

What balance must be given between retail and mobile 
products in Africa?
One impact of the pandemic that cannot be overlooked is that 
it has forced many land-based operators to at least consider 
moving online. With so many customers having to entertain 
themselves from home, the mobile infrastructure in many parts 
of Africa are more developed than they were at the beginning 
of 2020. I believe it is in operators’ best interest to harness this 
migration and change to improve the appeal of their offering 
– provided they use an appropriate omni-channel solution 
to keep players active after they have cashed in their chips. 
In a way, it’s similar to the book publishing world. Many 

forecasts declared the physical book dead once the e-reader 
device came onto the market. Instead, there has been 
a resurgence in the appeal of books as objects. We live 
in a digital world, but our human need for physical assets is 
undeniable and I believe this trend will be the same in the 
world of casino. 

Of course, the halting of sport left many African operators 
with holes in their sportsbook offering that had to be very 
quickly filled. This is where virtuals and esports really came to 
the fore. Having been through the events of 2020, operators 
now have the product sets they need to cope with widespread 
disruption. There should be no danger of anyone being caught 
on their heels a second time around.

How quickly are the demands of di� erent African 
markets changing?
With the increasing connectivity I mentioned, there is rising 
demand for faster mobile internet speeds in every corner 
across Africa. Though the continent undoubtedly faces 
significant challenges in terms of infrastructure, statistics from 
the Global Mobile Suppliers Association (GSA) have shown 
that 24 operators in 18 countries are evaluating, trialling and 
deploying 5G networks. 

The report hints at operators in South Africa being at the 
forefront of the intended deployment of 5G into commercial 
networks. Operators acting in Nigeria and Kenya are also 
believed to be exploring options. 

Once in widespread use, 5G networks promise to 
revolutionise the mobile experience. Existing network 
capacity will be boosted and new possibilities in product 
development start to open up, particularly around the live 
streaming of sport to mobile devices.

While talk of super-fast mobile 5G networks and 
uninterrupted coverage is premature as things stand 
across Africa, there is certainly an increasing focus on the 
advancement of mobile technology. In terms of gaming, 
Africa has historically been dominated by retail, but as we 
have seen, this is starting to change.

Mobile money has long become a staple for bettors in 
Africa. Operators successfully integrating with local wallet 
providers to provide simple deposit and withdrawal 
processes have helped build a groundswell of confidence      
in mobile betting.

“Many forecasts declared the physical 
book dead once the e-reader device came 

onto the market. Instead, there has 
been a resurgence in the appeal of 

books as objects. We live in a digital 
world, but our human need for physical

assets is undeniable”
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