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GI Friday runs down the latest � nancial reports as Playtech, XLMedia, Bally’s Corporation, Kambi 
and Kindred all showcased their performance so far in 2021. Playtech and XLMedia gave a more 

rounded picture by highlighting H1 � gures, while the rest provided Q2 updates

Playtech – strong performance, although no � gures stated
Playtech’s recovering performance continued in its latest 

trading update, as the supplier said it had performed in line 
with expectations. Online business continued to perform 
strongly, as retail in Italy began to reopen from mid-June.

Highlights from the period include the multi-state, multi-
product deal with the Greenwood companies, which operate 
the Parx Casino, and subsequently launched in Michigan 
with further launches planned for the latter stages of 2021 
and into 2022. However, no figures were stated.

In Europe, meanwhile, the group entered into a strategic 
agreement with Holland Casino. Playtech also announced a 
global distribution agreement with Scientific Games, while its 
business in Asia was stable through H1, in line with the levels 
achieved in H2 2020.

XLMedia – a�  liate on the up
In XLMedia’s H1 update, the affiliate announced revenue  
of $32m for the first six months of 2021. The figure is a                                                                                                     
15% year-on-year increase from the first six months of 
2020, when businesses were facing setbacks from the 
pandemic. However, EBITDA decreased year-on-year 
to $2.9m from $3.5m. But adjusted EBITDA managed 
to grow from $5.1m to $7m.  

The affiliate says cash balances remained “strong” 
as, by the end of June 2021, they were around $38m.  

Overall, the company says it has made “good progress 
in the current financial year,” which was brought on by 
consistent performance in the personal finance vertical.

In addition, during the first half of the year, the group 
reported record organic growth in the European sport 
vertical and says the recently acquired US sports vertical 
has made a “positive impact.” 

According to XLMedia, the US sports vertical is “well-
placed to benefit from the US sports season in H2 2021.”

Bally’s – projected tallies
In Q2 updates, Ballys and Kambi reported strong numbers, 
while Kindred said its revenue from harmful gaming had 
actually increased. 

Bally’s estimated its total consolidated revenue to range 
between $258m and $268m, with adjusted EBITDA in the
range of $80m to $84m. The consolidated revenue is 
compared to last year’s figures of $28.9m, with an adjusted 
EBITDA of negative $10.7m for the second quarter of 2020.

Historically, Bally’s management has used adjusted 
EBITDA to evaluate its operating performance. The notion 
that inclusion or exclusion of certain recurring and non-

recurring items is vital in evaluating period-to-period 
company performance. 

With operating performance exceeding expectations 
in land-based casino and interactive business, Bally’s 
shows no plans to issue incremental common equity 
or draw on Gaming and Leisure Properties to fund its 
Gamesys acquisition.

Kambi – Q2 almost 200% up year-on-year
Meanwhile, supplier Kambi’s Q2 revenue of €42.8m ($50.4m) 
was an increase of 189% from the prior-year period.

EBIT for Q2 2021 was €16.6m, at a margin of 39%, while 
profit after tax amounted to €13.4m. Earnings per share for 
the period were €0.432, with cash flow from operating and 
investing activities amounting to €11.4m.

The group noted several highlights from the quarter, 
including an operator trading margin of 9.3% and a net cash 
position of €84.5m, as well as the further expansion of its US 
presence, supporting Churchill Downs Incorporated, Penn 
National Gaming and Kindred Group with sports betting 
launches in four states.

In addition, the supplier also reported its financial results for 
the first half of 2021, with operating revenues increasing by 
102% year-on-year to €86m. EBIT for the period was €35.3m, 
while profit after tax amounted to €28.4m.

Earnings per share for H1 were €0.919, with cash flow 
from operating and investing activities amounting to €28m.

Kindred - revenue from harmful gambling unfortunately up
Lastly, Kindred’s update was the most unique out of the five 
as the company was more focused on reducing revenue from 
harmful gambling. Kindred said its revenue from harmful 
gaming increased slightly to 4.3% in the second quarter.  

Kindred said its focus is to contribute to a more “sustainable 
gambling market through an open and fact-based discussion 
across industry stakeholders.” 

In February, the group started to promote its ‘Journey 
towards zero;’ a company goal where Kindred hopes to have 
0% of revenue from harmful gambling by 2023.  

Company data shows that towards the end of 2020, Kindred 
had gained a 4.3% share of gross winnings revenue from 
high-risk players. This total decreased to 3.9% in the first 
quarter of 2021 but has now climbed back to 4.3% for the 
second quarter of 2021.  

Kindred also outlined the improvement effect after 
interventions; this has seen a gradual increase from 75.7% 
during Q4 2020, to 76.6% and 76.9% during the first two 
quarters of this year.
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THIS WEEK IN 
NUMBERS 84% OF CHINESE FOOTBALL FANS 

IN FAVOUR OF ESPORTS
According to data presented by 
Safe Betting Sites, 52% of Chinese 

football fans find esports football just 
as exciting as live football, compared to 
29.5% for Europe’s ‘big five.’ The esports 
market developed after the 2000s, 
fuelled by a rapid growth in the video 
game industry. It now stands as one of 
the fastest-growing industries in the 
world, worth hundreds of billions of 
dollars and vastly growing worldwide. 
The sports genre has rocketed sky 
high in popularity within the esports 
realm, with esports betting also soaring 
– particularly during the Covid-19 
pandemic. FIFA and PRO Evolution 
Soccer both reign as two of the most 
esteemed games. While many fans enjoy 
esports, unanimously, the real thing is 
the bigger and better deal.

However, in China, one in two fans 
think esports football is just as exciting 
as physical live football matches. 
The number of nearly half of China’s 
fanbase is notably higher than the   
opinion of other fanbases across the 
world. France came a close second with 
its rate of fans ranking at 36% in favour 
of esports. Europe’s big five stood at 
29.2% of esports fans, whereas Germany 
ranked the lowest with only 23% partial 
to the on-screen matches. 

Football fans in China and the US 
have also shown an interest in esports, 
with Chinese fans at 84% and US at 
the second-highest rate of 66%. Out of 
Europe’s big five, Spain had the highest 
rate of football fans interested in esports 
at 58%, while Germany, again stuck in 
favour of live matches and shared the 
lowest rate of 47%. 

In regards to American football fans, 
one third of Americans surveyed have 
said they watch esports, making 
American football fans the biggest 
watchers. In total, 36% of Chinese 
football fans indicated that they 
watch and play esports.

Rex Pascual, esports Editor at Safe 
Betting Sites, commented: “The rise of 
esports is no longer a secret especially 

after 2020’s pandemic increased 
engagement across the whole of 
the gaming industry.

“The sports genre has become 
particularly strong, with tournaments of 
such games creating an atmosphere not 
too dissimilar to real-life sporting events.

“Expect the sporting segment within 
esports to not waver in its popularity, 
particularly with the growing 
popularity of other sports such 
as racing sim games.”

GI Verdict: The rising popularity of 
gaming has boomed since the global 
pandemic. Lockdown restrictions have 
since caused a surge in numbers of 
online gambling, gaming and poker 
players. It’s also inevitably aided in the 
increase of popularity and the interest 
in the esports industry. Should esports 
gaming inhibit the ever-expanding 
audience of 84% of Chinese football 
fans? It’s a tricky one. What happened 
to tradition or the enjoyment of human 
interaction, going outside and riding 
bikes for fun? The teenage popularity 
in the expanding tidal wave of online 
gaming is growing vastly. The days of 
meeting friends outside, feeling the 
fresh air and being one with nature have 
since been replaced by a dingy Saturday 
afternoon spent in mum’s old basement. 
All jokes aside, the revenue from online 
gaming has increased by 10% each year, 
with the esports industry benefiting 
from a year-on-year audience growth of 
+11.7%. Globally, its viewership stands 
at a mammoth 496 million people, with 
a 70% increase of viewers in 2020. As 
much as there are conflicts of interest 
with esports and esports betting, 
it does seem to reign in on a larger 
fan-base for those who follow or play 
traditional sports, with 91% of esports 
viewers also enjoying ‘real life’ sports 
activity. For example, FIFA now holds 
the FIFA eWorld Cup which is an esports 
tournament. So, it seems popular. It’s 
great for business, it’s evolving, but, 
call some of us old-fashioned, it’s 
just not everyone’s cup of tea.

20
New Orleans 
Saints and Caesars 
Entertainment 
announced a 
two-decade partnership, 
rebranded as the 
Caesars Superdome

$16bn
Expected in estimated 
gross gaming revenue 

in Macau for 2021

$12.6m
Generated for June 
gaming revenue 
in South Dakota

$5.8m
Online gaming revenue 

generated by Hard Rock 
for the month of June 

8,000
Attendees at NIGA, 
with 350 vendors 
this 2021



“CONSISTENCY AND DECISION MAKING” IS CRITICAL FOR 
OUTDATED FA BETTING SANCTIONS 
According to the report ‘Evening the 
Odds’, sanctions guidance for FA betting 
cases are out of date and unhelpful, 
with punishment for breaching the rules 
seeming uncertain. Alastair Campbell, 
Sports Partner at Level, spoke on the 
FA guidelines for sanctions in betting, 
divulging his research into participants 
accused of a betting offence. 

With research on over 100 cases and 
a vast knowledge across every case on 
the FA website, Campbell explained that 
it is “consistency and decision making” 
that are critical for the FA to form its 
disciplinary procedures. In total, 35% of 
the most common betting cases involved 
betting from a player or other participant 
on their own team to lose. This resulted in 
between a one month to over three year 
ban; however, 42% of betting cases failed 
to result in any ban whatsoever. 

Campbell said: “Rapid shifts in 
gambling habits to online and mobile 
since 2014 have undoubtedly contributed 
to the year-on-year increase in betting 

cases; yet the FA’s sanctions guidance has 
not adapted to deal with the changing 
nature of gambling, and participants 
facing betting charges are still faced with 
significant uncertainty.

In terms of mitigating effects, more 
than a quarter of betting decisions 
were cited as down to addiction, 
totalling this mitigating factor at 
26%. In further cases, addiction was 
mentioned but not immediately 
treated as a mitigating factor. 

GI Verdict: It seems obvious that 
footballers shouldn’t be allowed to bet 
on football, seeing as they are the ones 
in control of the game. It’s almost like a 
contestant on The Great British Bake Off 
betting that their cake will indeed rise. 
And when it does – being they know the 
correct ingredients and formula, one 
would say that was an unfair advantage. 
Pleading ignorance isn’t bliss in the cases 
where players have bet on sports, and 
if they encounter a fine from the FA,      
it’s probably only fair.

$80m
In predicted 
government 

revenue from 
regulated sports 
betting licensing 

fees, after a bill was 
approved to legalise sports 

betting in Massachusetts

281
Domain sites in 
France were blocked 
in 2020, with 125 being 
illegal gaming sites

$1,000
Welcome bonus 

for new members 
of Golden Nugget’s 

online casino site

https://www.gamblinginsider.com/click/gif-click.php?id=1798
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“We are honoured to have been 
awarded a licence by the Hellenic Gaming 
Commission, allowing us to offer our full 
suite of games from Iron Dog Studios 
and 1X2gaming to operators in the newly 

regulated Greek market.”

Kevin Reid, CCO, 1X2 Network, 
on being granted a supplier 

licence by the Hellenic Gaming 
Commission (HGC)

CASINOS ALLOWED TO REOPEN IN PORTUGAL
Casinos and similar establishments 
in high and very high risk counties 
in Portugal can now reopen, with 
customers requiring a Covid-19 digital 
certificate or negative test to enter.

The decision is contained in an 
order published in the Diário da 
República on 23 July, and took 
effect from 24 July.

Such establishments have 
generally been deemed to have 
operated in compliance with the 
current safety measures in place 
throughout the country.

Under the new rules, the casino 
workers and casino service providers 
are, however, exempt from the 
requirement to have a digital 
certificate or negative test.

“The operation of casinos or 
similar located in high risk and very 
high risk municipalities is allowed,” 
according to a diploma signed by 
the Minister of Economy, Pedro Siza 
Vieira. It continues by noting that the 

venues must observe “the guidelines 
and instructions defined for these 
activities by the General Directorate of 
Health (DGS),” and the “other general 
conditions provided for in Council of 
Ministers Resolution no. 74 -A/2021, 
of 9 June, in its current wording.”

It adds that the establishments 
“have demonstrated the ability to 
assume strict compliance with the 
rules and safety and health measures.”

GI Verdict: The decision that 
casinos can reopen in Portugal 
will be welcomed with open arms 
by operators throughout the country, 
with companies having had to 
wait a long time to receive this 
positive news.

It is encouraging to see that 
digital certificates or negative tests 
must be obtained before entering 
the venues, with such a decision 
undoubtedly a positive step towards 
improving attitudes towards the 
Covid-19 vaccine.

“We look forward to working closely 
with our new partners and will be 
supporting Fulham both on and off 

the pitch as the team aims to return 
to the Premier League.” 

Spreadex CFO, James Hallan, 
on Spreadex agreeing a two-year 

deal with Fulham Football Club

https://www.gamblinginsider.com/click/gif-click.php?id=1797
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XLMEDIA’S JASON ZIERNICKI: “IT’S A GAMBLE” WITH THIS 
YEAR’S OLYMPICS
With the Olympics underway, Jason 
Ziernicki, Head of Audience, US Sports 
at XLMedia, has spoken exclusively 
to Gambling Insider about his views 
on the low impact the Games has 
with sports bettors.

Traditionally, Olympic sports betting 
has failed to generate much interest 
in the past; Ziernicki suspects “it’s 
a gamble” to consider the Summer 
Tokyo Olympics will take sportsbooks 
by storm this year. 

“There’s a hope that it will,” he tells 
Gambling Insider.

“I believe this is the first Olympic 
Games that we have had in the 
States with regulated sports betting. 
There is no previous comparison 
or baseline to work off.
    “I think the storyline so far with the 
Tokyo Olympics brings a lot of concern, 
and when there is concern, most bettors 
will be hesitant.”

A recent report from the American 

Gaming Association stated that 20 
million Americans are set to bet on 
this year’s Olympic Games, and the 
interest in sports betting has in fact 
increased by 54%; however, Ziernicki 
believes it still won’t be that promising 
a means to wagering.

“The Olympics do bring a lot 
of attractive promos to gaming: if 
someone wins a gold medal, they 
can give away free bets, or arrange 
typical promos which work for sure. 
But in general, I would be surprised if 
the sportsbooks are truly expecting 
big handle from the Olympics. I think 
they are probably pretty low in terms 
of expectations,” he explained.

“I think storylines are what tends 
to drive volume. If I was looking for 
something that could drive volume, 
it would be along the lines of 
seeing value.”  You can read the 
full interview with Ziernicki in 
September’s issue of Trafficology.

“RGS Matrix has grown to become an 
important component of EveryMatrix’s 

product line-up. Since the launch, 
we have received positive industry 

feedback. And I am more than happy to 
welcome on our platform new gaming 

suppliers that share the same agile and 
determined mindset we have.” 

Mathias Larsson, Managing Director 
of RGS Matrix, on expanding into 

the online vertical through the 
new RGS partnership

“There is no doubt gambling is a 
complex social issue that not only impacts 

the gambler themself, but their family, 
workplace and the wider community.”

General Shannon Fentiman, Attorney, 
on Queensland’s policy shift to pursue 

safer gambling

https://www.gamblinginsider.com/click/gif-click.php?id=1799


TAKING STOCK

Kambi

Kindred

15%

3%

XLMedia 2%

Elys Game Technology

Playtech 2%

SHARE PRICES COVER WEDNESDAY
21 JULY TO WEDNESDAY 28 JULY

(11:30AM GMT)

3%
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3.97 USD

375 SEK

141.65 SEK

380.60 GBp

53.45 GBp

STAR ENTERTAINMENT WITHDRAWS CROWN RESORTS OFFER 
AFTER VICTORIA HEARINGS
The Star Entertainment Group has 
withdrawn its conditional proposal to 
merge with Crown Resorts.
    The proposal was initially announced 
on 10 May 2021 and was based on the 
benefits for shareholders of both 
companies, including estimated cost 
synergies of between $150m to 
$200m per year.

“To date, The Star has had limited 
engagement with Crown on its proposal,” 
the operator said in a statement. “Issues 
raised at Victoria’s Royal Commission 
into Crown Melbourne have the 
potential to materially impact the 
value of Crown, including whether 
it retains the licence to operate its 
Melbourne casino, or the conditions 
under which its licence is retained.”

The Star added that it still sees 
potential in a merger; however, due to 
the uncertainty of Crown’s fate regarding 
the verdict of the Royal Commission, 
the company cannot continue with the 
same proposal that was introduced in May.

The Star remains open to more 

opportunities with Crown, though will 
monitor ongoing inquiries and await 
results that should be released by the 
end of the year.

Instead, the Star aims to focus inwards, 
looking into “its growth initiatives, 
including its world-class multi-billion 
dollar Queen’s Wharf Brisbane integrated 
resort (due to open in late 2022) and its 
Gold Coast masterplan.”

The investigation into Crown 
was launched after allegations of 
money laundering in one of the 
company’s casinos. The Bergin Inquiry 
revealed cases of mismanagement and 
neglect when it came to supervising 
the casino’s financials, with subsequent 
inquiries launched into other properties 
such as Crown’s Perth casino.

GI Verdict: Things may have 
finally been looking up, with The Star’s 
offer certain to have boosted morale in the 
Crown boardroom. But that proposal is now 
off the table, putting Crown back to square 
one and leaving it with plenty of work to 
recover from a difficult period.

https://www.gamblinginsider.com/click/gif-click.php?id=1801
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Fantini Research reports on New York’s betting data for the month of June.

    *Same store excludes sports betting, 
which did not launch until August 2019

JUNE REVENUE REPORTS: NEW YORK
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Saratoga 
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Casino Same Store*                

+43.78

+23.78

+10.82

+9.25

+7.77

+3.36

+2.53

+1.67

+0.26

-8.23

-9.23

-10.20

-14.13

+0.97

+3.36

-6.64

-10.07

REVENUE (M)

$3.222

$21.811

$5.910

$19.973

$51.761

$9.525

$14.270

$7.120

$10.847

$4.881

$11.634

$50.152

$17.475

$228.582 

$178.083

$50.499

$48.640

American Racing & Ent

Delaware North

MULTIPLE PROPERTIES

Genting

% CHANGE VS 2019

+7.66 

+5.98

-10.83

REVENUE (M)

$34.379

$10.342 

$67.942

Tioga Downs (Am. Racing & Ent)

del Lago (Peninsula Paci�c)

SPORTS BETTING

Rivers Schenectady (Rush Street)

OPERATORS

Rush Street

DKNG

FLTR

REVENUE (M)

$626,478

$147,197

$770,122

Resorts World Catskills (Genting)

Total Sports Betting

Genius
Sports/IGT

N/A

$314,845

CENTRAL NEW YORK (Finger Lakes, Vernon Downs, del Lago)

Central New York Total

MARKETS

CAPITAL REGION (Saratoga, Rivers Schenectady)

+0.51

+1.53

$24.381

Capital Region Total $25.117

$1.859 

Nassau OTB at 
Resorts World (Genting)   
Vernon Downs
(Am. Racing & Ent)      

ALL-SOURCES 
REVENUE

Batavia 

Jake's 58 (Del North)

Finger Lakes (Del North)

Empire City Yonkers (MGM) 

Rivers Schenectady (Rush Street)

Tioga Downs (Am. Racing & Ent) 

Saratoga 
Hamburg Fairgrounds 
Bu�alo (Del North)   

% CHANGE VS 2019

del Lago (Peninsula Paci�c)

Resorts World (Genting)              

Resorts World Catskills (Genting)

State Total                        

Racino Total                        

Casino Total                        

Casino Same Store*                

+43.78

+23.78

+10.82

+9.25

+7.77

+3.36

+2.53

+1.67

+0.26

-8.23

-9.23

-10.20

-14.13

+0.97

+3.36

-6.64

-10.07

REVENUE (M)

$3.222

$21.811

$5.910

$19.973

$51.761

$9.525

$14.270

$7.120

$10.847

$4.881

$11.634

$50.152

$17.475

$228.582 

$178.083

$50.499

$48.640

American Racing & Ent

Delaware North

MULTIPLE PROPERTIES

Genting

% CHANGE VS 2019

+7.66 

+5.98

-10.83

REVENUE (M)

$34.379

$10.342 

$67.942

Tioga Downs (Am. Racing & Ent)

del Lago (Peninsula Paci�c)

SPORTS BETTING

Rivers Schenectady (Rush Street)

OPERATORS

Rush Street

DKNG

FLTR

REVENUE (M)

$626,478

$147,197

$770,122

Resorts World Catskills (Genting)

Total Sports Betting

Genius
Sports/IGT

N/A

$314,845

CENTRAL NEW YORK (Finger Lakes, Vernon Downs, del Lago)

Central New York Total

MARKETS

CAPITAL REGION (Saratoga, Rivers Schenectady)

+0.51

+1.53

$24.381

Capital Region Total $25.117

$1.859 

Nassau OTB at 
Resorts World (Genting)   
Vernon Downs
(Am. Racing & Ent)      

ALL-SOURCES 
REVENUE

Batavia 

Jake's 58 (Del North)

Finger Lakes (Del North)

Empire City Yonkers (MGM) 

Rivers Schenectady (Rush Street)

Tioga Downs (Am. Racing & Ent) 

Saratoga 
Hamburg Fairgrounds 
Bu�alo (Del North)   

% CHANGE VS 2019

del Lago (Peninsula Paci�c)

Resorts World (Genting)              

Resorts World Catskills (Genting)

State Total                        

Racino Total                        

Casino Total                        

Casino Same Store*                

+43.78

+23.78

+10.82

+9.25

+7.77

+3.36

+2.53

+1.67

+0.26

-8.23

-9.23

-10.20

-14.13

+0.97

+3.36

-6.64

-10.07

REVENUE (M)

$3.222

$21.811

$5.910

$19.973

$51.761

$9.525

$14.270

$7.120

$10.847

$4.881

$11.634

$50.152

$17.475

$228.582 

$178.083

$50.499

$48.640

American Racing & Ent

Delaware North

MULTIPLE PROPERTIES

Genting

% CHANGE VS 2019

+7.66 

+5.98

-10.83

REVENUE (M)

$34.379

$10.342 

$67.942

Tioga Downs (Am. Racing & Ent)

del Lago (Peninsula Paci�c)

SPORTS BETTING

Rivers Schenectady (Rush Street)

OPERATORS

Rush Street

DKNG

FLTR

REVENUE (M)

$626,478

$147,197

$770,122

Resorts World Catskills (Genting)

Total Sports Betting

Genius
Sports/IGT

N/A

$314,845

CENTRAL NEW YORK (Finger Lakes, Vernon Downs, del Lago)

Central New York Total

MARKETS

CAPITAL REGION (Saratoga, Rivers Schenectady)

+0.51

+1.53

$24.381

Capital Region Total $25.117

$1.859 

Nassau OTB at 
Resorts World (Genting)   
Vernon Downs
(Am. Racing & Ent)      

ALL-SOURCES 
REVENUE

Batavia 

Jake's 58 (Del North)

Finger Lakes (Del North)

Empire City Yonkers (MGM) 

Rivers Schenectady (Rush Street)

Tioga Downs (Am. Racing & Ent) 

Saratoga 
Hamburg Fairgrounds 
Bu�alo (Del North)   

% CHANGE VS 2019

del Lago (Peninsula Paci�c)

Resorts World (Genting)              

Resorts World Catskills (Genting)

State Total                        

Racino Total                        

Casino Total                        

Casino Same Store*                

+43.78

+23.78

+10.82

+9.25

+7.77

+3.36

+2.53

+1.67

+0.26

-8.23

-9.23

-10.20

-14.13

+0.97

+3.36

-6.64

-10.07

REVENUE (M)

$3.222

$21.811

$5.910

$19.973

$51.761

$9.525

$14.270

$7.120

$10.847

$4.881

$11.634

$50.152

$17.475

$228.582 

$178.083

$50.499

$48.640

American Racing & Ent

Delaware North

MULTIPLE PROPERTIES

Genting

% CHANGE VS 2019

+7.66 

+5.98

-10.83

REVENUE (M)

$34.379

$10.342 

$67.942

Tioga Downs (Am. Racing & Ent)

del Lago (Peninsula Paci�c)

SPORTS BETTING

Rivers Schenectady (Rush Street)

OPERATORS

Rush Street

DKNG

FLTR

REVENUE (M)

$626,478

$147,197

$770,122

Resorts World Catskills (Genting)

Total Sports Betting

Genius
Sports/IGT

N/A

$314,845

CENTRAL NEW YORK (Finger Lakes, Vernon Downs, del Lago)

Central New York Total

MARKETS

CAPITAL REGION (Saratoga, Rivers Schenectady)

+0.51

+1.53

$24.381

Capital Region Total $25.117

$1.859 
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LATEST ISSUE OUT NOW

HAYK SARGSYAN, 
GAMES PRODUCT 
MANAGER, DIGITAIN

Sargsyan speaks exclusively 
to Gambling Insider about 

Digitain’s Fast Games 
and Skill Games, as well as                                                

providing insight into the    
planning, development and  

marketing of key products

What would you say makes Fast Games and Skill Games 
stand out at Digitain?
Both our Fast Games and our Skill Games are designed 
and developed by our in-house studio, to boost customer 
engagement and entertainment; and also to deliver 
incremental value for the operator, particularly key at a time 
when there is a need for operators to diversify their 
income sources. Our Fast Games occupy a sweet spot 
between casino and sports betting, being RNG-driven 
products but with a strong betting odds element, perfect 
for cross promotion and providing a boost to revenues.

As well as the great customer experience, we offer flexible 
configuration so that the operator can ensure games 
work for their target market. 

Currently we have eight of our own developed RNG-driven 
Fast Games live on our partner network, Rocketon, Crash, Sic Bo, 
Keno, HiLo, Penalty and our recent launches, Keno Express     
and Blackjack. We’re also on schedule to deliver four more Fast 
Games later this year.

In terms of standing out, I’d say the supporting features we 
offer really help operators to differentiate their offering. Our 
Fast Game engine offers a full armoury of tools, from player 
registration to user management, payment solutions and 
content management.

Offering a multi-lingual, multi-currency and customisable 
interface, all our Fast Games are easily delivered, ensuring 
our clients can access a complete one-stop solution –    
whether via turnkey or API.

Our Fast Games platform is highly configurable to meet 
our partners’ needs, no matter where they are located – and 
we offer flexibility in areas such as staking, risk, content 
management and bonusing; this ensures their offering is fit       
for purpose for their market.

How much work and planning goes into the design process, 
as well as the  marketing strategy here?
We took a decision to listen to our partners’ feedback and 
design and develop the type of games their customers     
were demanding. So Fast Games was born, and we’ve had            
a full development roadmap ever since. In terms of work and 
planning, we carry out research and focus groups to get a view 
from our partners and their customers as to what they would 
like to see on our network.

We focus on B2B marketing, creating an appetite for the 
games on our partners’ sites through product marketing 
initiatives and then supporting them with marketing resources, 
to help them promote the games to their customers. For 
potential new partners we promote the excitement, flexibility 
and quick integration of the games through a number of 
digital marketing channels. We look forward to upcoming trade 
shows when we can really get behind these exciting products.

Can you tell us about your new marketing campaign
 “Magic of 21”?
“The Magic of 21” campaign has been developed to celebrate 
the launch of our latest Fast Game, Blackjack. It’s an exciting 
new version of the classic card game, a favourite with players 
everywhere. The campaign promotes 21 reasons for operators 
to integrate this great new product and we have come up with 
a fantastic offer for new partners to support the launch.  
If operators sign up for our new Blackjack game, we will 
integrate our entire portfolio of Fast Games for free, including 
the players’ favourites, Rocketon and Crash.

What are Digitain’s future plans in this area?
As mentioned earlier, our roadmap for new Fast Games and 
Skill Games is full for the foreseeable future. At this point in 
2021 ,we’re on schedule to deliver four more Fast Games this 
year – exciting times.
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