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DraftKings brings its sportsbook to Foxwoods in Connecticut and Boot Hill in Kansas,  
as online and retail sports betting sweep the US

DraftKings has launched a sportsbook at Foxwoods 
Resort Casino, which will replace the temporary location 

it previously opened in September.
The new two-storey location is 12,000 square feet and 

offers betting, dining and gaming experiences. Gamblers 
can place bets via windows and kiosks. The location features 
wall-to-wall televisions anchored by one large LED screen at 
50 feet by 30 feet, multiple VIP rooms, two full bars and a full 
restaurant that offers game-day favourites.

Thanks to the official launch of DraftKings Sportsbook at 
Foxwoods, players can bet and play both on the property, at 
betting kiosks or via the mobile sports betting and 
iGaming app.

Jason Guyot, Foxwoods Resort Casino President and 
CEO, commented: “Since launching retail sports betting 
at Foxwoods in September, the demand has been strong 
and continues to grow. The new DraftKings Sportsbook at 
Foxwoods redefines what it means to bet, gather and play, 
and delivers on our commitment to offering the best sports 
betting experience in the Northeast.”

Foxwoods is owned and operated by the Mashantucket 
Pequot Tribal Nation on its reservation in Ledyard, 
Connecticut. As a result, the resort is not subject to the same 
rules that constrain commercial operators, and can offer both 
retail and mobile sports betting after reaching an agreement 
with the state’s government earlier this year.

Jason Robins, DraftKings Co-Founder, CEO and Chairman 
of the Board, added: “Our latest collaborative effort with 
Foxwoods, complementing the recent launch of mobile 
sports betting and iGaming, now marks the 12th permanent 
retail sportsbook for DraftKings.

“The meticulously designed space will provide customers 
with a premier skin-in-the-game viewership experience 
accessible to Connecticut residents and beyond. As legalised 
sports betting continues to gain steam both in Connecticut 
and across the country, DraftKings is proud to be a brand 
consumers know and trust; and we remain excited about the 
possibilities that lie ahead as we team up with Foxwoods, 
a powerhouse in entertainment and hospitality.”

This reveal was quickly followed by another, similar 
announcement. DraftKings unveiled its collaboration with 
BHCMC, LLC, a subsidiary of Butler National Corporation and 
the manager of Boot Hill Casino & Resort.

The aim is to enter a new market access deal that could 
bring the sportsbook to fans across the state of Kansas. 
This can only be achieved if sports betting legislation and 
regulations are adhered to, and all applicable licences and 
approvals are authorised.

While Kansas has no confirmed plans to legalise sports 
betting, it was a likely candidate before Covid brought 
everything to a screeching halt. Despite key regulatory issues 
which still must be resolved, the state is a likely candidate 
for legalisation as early as 2022. 

Jeremy Elbaum, DraftKings SVP Business Development, 
said: “As we continue our quest to expand our mobile 
sportsbook footprint to every state in the US, we are eager 
to begin working with Boot Hill Casino & Resort. We look 
forward to the opportunities that lay ahead and remain 
optimistic that Kansas lawmakers will enact common-sense 
legislation that will benefit the state and its constituents.”

The federal ban on sports betting was only overturned 
three years ago, but in that time, DraftKings has done 
everything it can to lay the groundwork for its expansion. 
The company boasts a range of both sports wagering and 
online casino options covering 18 states, offering customers 
new loyalty rewards programs. 

Alongside millions of daily fantasy sports contests that 
are offered yearly, in August, DraftKings Marketplace was 
launched, which offers entertainment and sports fans the 
chance to collect NFTs from the most profound athletes and 
Hollywood stars.

Clark Stewart, Boot Hill Casino & Resort CEO, said: “As 
manager for Boot Hill Casino & Resort for the Kansas Lottery, 
we are pleased to work with DraftKings to bring its mobile 
sportsbook to Kansas.

“DraftKings is a leader in this fast-growing industry  
and will bring a trusted, experienced mobile sports  
betting application to sports fans in Kansas, when the  
law allows.”

By entering into relationships with tribal operators, as well 
as commercial ones in jurisdictions that appear likely to soon 
flip –  such as Kansas –  DraftKings is thinking ahead.

GI Verdict: The tide of online ports betting has swept 
across state after state, with in-person wagers now following  
in its wake.

DraftKings is looking to take advantage of this and corner the 
market while its competitors are still putting their boots on. 
We at Gambling Insider expect to see more news like this as 
the company ramps up its efforts towards the close of 2021 
and into the new year. FanDuel and BetMGM must keep on 
their toes.

“As manager for Boot Hill Casino & Resort 
for the Kansas Lottery, we are pleased to 
work with DraftKings to bring its mobile 

sportsbook to Kansas. DraftKings is a 
leader in this fast-growing industry and 
will bring a trusted, experienced mobile 
sports betting application to sports fans 

in Kansas, when the law allows”
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NUMBERS ROLLERCOASTER RIDE FOR 

EVOLUTION AMID ILLEGAL    
GAMING ALLEGATIONS

Evolution AB is facing allegations 
from a US law firm that it operated 

in markets where gambling is illegal and 
countries currently under US sanctions, 
such as Iran.

As reported by Bloomberg, Ralph 
Marra, Senior Counsel at New Jersey-
based legal practice Calcagni & Kanefsky, 
levelled the accusation in a letter to the 
state’s Division of Gaming Enforcement. 
Evolution is licensed in New Jersey and 
must comply with the state’s rules, which 
require licence holders to demonstrate 
“good character, honesty and integrity”
 –  which includes operating in so-called 
black markets.

In a comment to Gambling Insider, the 
supplier asserted that it had done so, 
saying: “Evolution strictly complies with 
all applicable laws and regulations.”

But Marra seems to suggest otherwise. 
In his letter, he purports to represent 
private investigators, retained by a 
competitor of the Swedish gambling 
giant, who claim to have recorded 
themselves participating in live dealer 
games in Singapore and Hong Kong 
(where online gambling is outlawed).

In its comment to Gambling Insider, 
Evolution denied any responsibility, 
stating: “As a B2B supplier, Evolution 
has customer relationships with 
gaming operators, who in turn own 
the relationships with the end users.

“Evolution does not own or control 
any of the operators or aggregators 
it works with. We have no direct 
relationship with the underlying player 
and no involvement in handling of 
players’ money. We sell licenced and 
certified games to licensed operators 
and aggregators.”

Specialising in live gambling, the 
company offers video feeds of games 
such as blackjack and roulette, which 
players can participate in remotely.  
It has deals with many key players in  
the industry and has, over the past few 
years, carved out a name for itself as  

a reliable supplier. 
According to Evolution, it falls on 

third-party operators who license its 
content to prevent access from players 
in banned jurisdictions.

“It is the operator that decides which 
markets to market themselves, that 
handle the KYC process and finally  
decide what players to accept,”  
continued Evolution.

“Generally, online gaming operators 
are licensed in a limited number of 
jurisdictions, while some operate in 
a global market and allow play from 
various geographic areas over 
the internet. “

Stockholm-based Evolution has grown 
considerably during Covid, climbing 
to a market cap of more than $36bn 
at the beginning of November, but 
this news saw it shed approximately 
$3bn in market value. Overnight, the 
company saw its stock price plummet 
from SEK 1,482.8 ($167.33) at 17:00 pm 
CET on Tuesday 16 November to SEK 
1344.4 at 12:00 pm CET on Wednesday 
17 November.

The company reiterated its 
commitment to blocking players from 
countries where gambling is illegal, 
explaining in its email to Gambling 
Insider: “We use all tools at our disposal 
to block play from certain countries, 
including all countries on sanction lists 
mentioned in the article.

“In countries where a local licence 
is available to operators we require 
operators that market themselves 
directly to that country to have a           
local licence.

“Evolution holds B2B supplier licences  
in over 40 jurisdictions, and we have 
long history of working with regulators 
 all over the world.”

However, as our Taking Stock section 
shows later in GI Friday, Evolution’s 
shares have since bounced back. 
Amazingly, for the week, the share     
price has actually gone up...

Acquisition of 
Tombola by Flutter 
Entertainment 
($542.5m)

£402m 

3
Year partnership 

between Spotlight 
Sports Group and 

Bet365

Year-on-year 
revenue increase for 
Sportradar for Q3 
2021, to €136.8m 
($158.7m)

30% 

In October 2021 
wagers for New 

Jersey’s online and 
retail sportsbooks

$1.3bn

Year-on-year 
revenue increase 
for Esports 
Entertainment 
Group for the first 
quarter of the 
2022 fiscal year

7,000%
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AUDIT: 28 MPS ACCEPT GIFTS AND WAGES FROM THE 
GAMBLING INDUSTRY 
An audit since 2020 shows that 28 MPs 
(nine Labour MPs and 19 Conservatives) 
have accepted wages or have been 
offered hospitality by the gambling 
industry, equating to the total value  
of £224,281 ($301,409).

At the top of the list, there’s Philip  
Davies, Shipley Conservative MP, who  
has accepted almost £50,000 over the  
past year, to advise Entain on safer 
gambling and customer service.

Blackpool South Conservative  
MP, Scott Benton, has also taken 
advantage of a freebie worth £3,457, 
which consisted of a seat at Wembley  
to watch England versus Denmark in  
the semi-final of Euro 2020.

Other beneficiaries are the 
Conservative MP Caroline Dinenage, 
Minister within the Department for 
Digital Culture, Media and Sports and 
Aaron Bell, former Bet365 employee.

Matt Zarb-Cousin, Director Clean  
Up Gambling and former aide to  
Jeremy Corbyn, said: “Far too many  
MPs have had their snouts in the 

gambling trough. This is a sector that 
derives most of its profits from the 
harm it causes its constituents. The 
government has an opportunity in  
its gambling review to demonstrate  
our democracy is not for sale.”

An Entain spokesperson explained:   
“Any political engagement we conduct 
is always in line with the registers  
of members’ interest. As a sports  
betting and interactive entertainment  
company, we are proud of the role  
we play in supporting grassroots  
and elite sports, both in the UK  
and internationally.”

GI Verdict: Although there is no 
suggestion that any of the MPs broke 
parliamentary rules, their actions have 
raised several concerns about the 
gambling industry’s apparent attempts 
to court favours with politicians. In this 
situation, what is the greatest issue: the 
actions of the industry, the fact that the 
politicians accept said favours or the 
fact that the system allows such things 
to happen?

In monthly 
wagering for 
Tennessee for 
October 2021, 
a state record

$375.3m 

Year-on-year 
increase in revenue 
for Better Collective 

for Q3 2021, to 
€45.4m ($51.3m)

148%

Raised by BetDEX, 
founded by former 

FanDuel execs 
Nigel Eccles, Varun 

Sudhakar and Stuart 
Tonner ($28.3m)

£21m 
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THE WEEK IN QUOTES
“We are delighted that the NBA has chosen 
Sportradar as the Official Partner who can 
support the global popularity and explosive 

growth of the game. Basketball is the 
largest US sport in the world by popularity 
and, as a market leader, we are best 

positioned with the technological expertise 
and industry relationships to help the NBA 

entertain fans globally.”

“The Scottish Education Hub has 
engaged with young people, parents, 

the community and youth workers in an 
impactful and creative way to deliver 

unique projects over the years. We are 
delighted to support them further in their 
prevention and education work and look 
forward to publishing the independent 
evaluation of the project for their work  

in 2022.”

Carsten Koerl, Global CEO, Sportradar, 
after the company signed a multi-year 

global partnership with NBA

Dr Jane Rigbye, Prevention Director 
at GambleAware, after the charity 

recommissioned the Scottish Gambling 
Education Hub for a further three years 

BGC: SAFER GAMBLING WEEK SOCIAL MEDIA IMPRESSIONS 
GROW 19% YEAR-ON-YEAR
Safer Gambling Week 2021 generated
almost 25 million social media im
pressions, a 19% increase from 2020, 
according to new figures released by 
the Betting and Gaming Council (BGC).

The event, which ran from 1-7 
November, generated the impressions 
across the likes of Twitter, Facebook and 
Instagram. The number of impressions 
on Safer Gambling Week’s own social 
media accounts, meanwhile, increased 
by 75% year-on-year to 1.4 million.

Several MPs and peers gave their 
backing to the campaign, including 
Gambling Minister Chris Philp. And many 
sporting figures also showed their support, 
such as former footballer Michael Owen, 
boxer Anthony Joshua, jockey Rachael 
Blackmore and former jockey AP McCoy.

“It’s great news that this year’s Safer 
Gambling Week was such a huge success,” 
said BGC Chief Executive Michael Dugher. 
“It is now an established annual event, 
creating a national conversation on  
the importance of safer gambling,  
the tools that are available and the  

help that’s out there.
“Once again, this shows the  

regulated betting and gaming  
industry’s commitment to continuing  
to raise standards. But our commitment  
to safer gambling is not just for one 
week of the year. Safer gambling is  
our mission for every week of the year.

“Millions of people enjoy a bet safely 
and responsibly, and the fall in problem 
gambling rates suggests the work 
we have done at the BGC to promote 
safer gambling is starting to have an 
impact. But we are not complacent 
and will continue our efforts to raise 
standards even higher.”

GI Verdict: Twenty five million 
impressions on social media is a very 
impressive number, and one that reflects 
the hard work those within the industry 
have carried out to properly promote 
Safer Gambling Week.

That said, social media impressions 
are just one side of the coin. Truly 
reducing problem gambling will  
take more; but this is certainly a start.
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THE KSA CHECKS 25 GAMBLING SITES TO ENSURE DUTCH 
PLAYERS ARE INDEED BLOCKED
The Dutch Gaming Authority, 
Kansspelautoriteit (KSA), has selected 25 
gambling websites to monitor, as part of its 
new enforcement approach that requires 
all unlicensed operators to block Dutch 
customers.  This means the regulator will 
check whether the selected sites can be 
accessed by Dutch players and, if they 
can, “sanctions will follow.”

The operators of the websites and all 
third parties, such as payment service 
providers and advertisers who promote 
the sites, are at risk of being sanctioned.

Prior to the launch of the Dutch 
regulated online market, operators only 
had to avoid specifically targeting the 
Netherlands; now they must also ensure all 
customers from the country are blocked.

The regulator explained that since a 
legal offering exists, its responsibility is to 
channel players towards operators with 
licences. After the launch of the regulated 
market, the KSA had expected to receive 
up to 40 applications for licences and 
had planned to grant 35. However, the 
regulator had announced in April that it 

had only received 28 and several online 
brands were unable to receive licences 
due to the cooling-off period.

The KSA commented: “At legal 
providers, participants in games of chance 
can play in a safe environment, in which 
there is a reliable game and sufficient 
attention for gambling addiction. An 
objective of the law is to ‘channel’ players 
from illegal to legal providers. If the KSA 
finds that the 25 selected websites can 
be played from the Netherlands, the KSA 
will take enforcement action.”

 GI Verdict: Operators have 
complained the move would cost 
them; Entain stated it would cost it £5m 
($6.7m) per month in EBITDA, while 
Kindred said its EBITDA hit would be 
£12m. However, the two operators, 
along with LeoVegas, Betsson and 
888 were among those to block Dutch 
customers; yet the KSA said many 
other operators still accept players 
from the Netherlands. Once they are 
discovered, one is left wondering what 
consequences they’d face.

“With Oryx we found a company with high 
standards and a strong reputation for 

compliance, player protection and commercial 
support. The Oryx platform was one of the 

first to be fully certified in the Netherlands and 
fulfilled all of our technical requirements. The 
organisation has the right experience, values 
and strengths to support our new venture. 
With this partnership, we have been able to 

go live with a comprehensive and competitive 
offering, and we look forward to making 
a positive contribution to the Dutch online 

gaming market together.”

“Discussions with JKO are at an early stage 
and ongoing. As such, there can be no 

certainty that JKO’s approach will result in 
an offer for the Company, nor as to the terms 

on which any offer might be made.”

BetCity CEO Melvin Bostelaar after  
Oryx Gaming expanded its reach into  
the Dutch regulated market with the 

launch of BetCity.nl

Playtech addressing media speculation 
regarding another possible offer for 

the company, noting that it received a 
preliminary approach from JKO Play 

Limited on 5 November 2021
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TAKING STOCK

Evolution

Sportradar

3%

2%

Aristocrat 3%

Flutter

DraftKings 7%

SHARE PRICES COVER THURSDAY 
11 NOVEMBER TO THURSDAY 18 

NOVEMBER (09:30AM)

3%11,785.00 GBp

1,431.40 SEK

21.83 USD

37.87 USD

45.64 AUD

888 LAUNCHES SHELEADS INITIATIVE TO “NURTURE AND 
DEVELOP OUTSTANDING TALENT”
888 has launched its new SheLEADS 
initiative to try and get more women 
into the industry and in higher positions.

The programme will see 31 female 
employees attend weekly meetings led 
by external experts, with a focus on 
developing their storytelling, personal 
branding and communicative abilities.

It is hoped these skills will then 
be applied on a day-to-day basis to 
help inspire the next generation of 
female leaders at 888.

Itai Pazner, CEO, welcomed the initiative, 
commenting: “The launch of SheLEADS 
perfectly aligns with our commitment 
to nurture and develop outstanding 
talent, who I believe will help inspire 
the next generation of rising leaders 
both at 888 and across the industry.”

The programme will culminate at the 
end of January with ‘SheLEADS On Stage’, 
where each participant will discuss their 
personal and professional journey.

The SheLEADS initiative also aligns 
with the company’s focus on cultivating 
a “GR8” workplace which “encourages 

fairness, embraces diversity and invests 
in talent.” As a result, 888 has committed 
itself to a minimum 10% rise in the 
number of women holding senior 
positions by 2023.

“We believe 888 is made stronger 
through the diverse experiences, 
perspectives and abilities that each 
employee brings to the group,” 
added Pazner.

This development comes off the back 
of a solid year for the company. In the 
second to last quarter of 2021, 888 
reported healthy 7% revenue growth, 
with its B2C sports betting revenue 
growing by 21%.

GI Verdict: This is a commendable 
initiative from 888, which deserves  
credit for firstly coming up with this idea 
and secondly launching it to the industry. 

SheLEADS will hopefully not only 
inspire women currently working in the 
industry and those who aspire to work in 
the industry, but also other companies to 
follow with similar initiatives. Hopefully, 
this will not be seen as condescending.

Sponsored by
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BETSSON CRITIQUED BY THE SWEDISH GAMING INSPECTORATE
The Swedish Gaming Inspectorate, or 
Spelinspektionen, has critiqued Betsson 
for having broken its match betting rules. 
According to the Inspectorate, on 20 May 
2021, the operator had accepted wagers 
on penalties for fouls during a top-tier 
football game between Malmö FF and 
IF Elfsborg, which is not permitted. The 
Swedish law states that operators are 
not allowed to offer wagering on rule 
violations, which include penalties or 
red and yellow cards.

The purpose of these laws is to counter 
manipulation and match-fixing. Betsson, 
however, denies any such incident     
had happened and argued it had not 
violated the Inspectorate’s rules; but its 
argument got rejected.

As the regulator insisted on pressing its 
verdict, the game was declared void and 
Betsson received a reprimand, as well as 
being ordered to return SEK 3,000 ($343) 
in turnover from the match to players.

The regulator commented on the 
incident: “Betsson Nordic Ltd has offered 
to bet on penalties for violating the 

rules of a football match, which is not 
permitted in connection with a match, 
competition or tournament. The Swedish 
Gaming Inspectorate does not consider 
that the betting has only been offered 
as part of a combination game makes 
any difference.”

After the incident, Betsson has cut 
all connections with the third-party 
provider which offered the wagers, to 
ensure this would not happen again 
and did not consider any further action 
to be necessary.

It remarked: “Based on the degree 
of seriousness that the Swedish Gaming 
Inspectorate has assessed with 
regard to the violation, a remark  
is a sufficient intervention.”

 GI Verdict: The operator has broken 
Swedish law and was only admonished 
without even being fined. Has Betsson got 
off too easily or should there have been 
harsher measures taken? On the other 
hand, it is rather strict not to even allow 
betting on bookings in Sweden; in the 
UK, these markets are common practice.
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• INDIANA gaming revenue rose 28.37% to 
$224.032m vs. October 2019 and 31.38% 
year-over-year. 
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FLTR
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Betway

$32.237 Boyd (BYD)

$93.168 Caesars (CZR)

MULTIPLE PROPERTIES SEPTEMBER
REVENUE (M)

$43.387Penn National (PENN)

+58.09 

+7.86 

+22.18 +9.22 

+33.73 

+20.44 

PENN/PBH

RSI

CZR

CZR

CHDN/WYNN

CZR/Kindred

CZR

CZR

2019
PERCENT CHANGE

VS  2020

• Sports betting continued significant  
growth. Revenue was up 31.21% to $27.683m 
as handle jumped 99.68% to $461.131m.
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LATEST ISSUE OUT NOW

BORO BRUMEN, 
HEAD OF GAMES 
PRODUCT AT 
GREENTUBE

Brumen examines the 
age-old case of European 

companies entering 
the US market

As a European game supplier entering 
the US market, we are spending a lot of time and resources 
on finding out the secret sauce to making hits that local 
players love and want to come back to. Every country is 
different with unique player preferences and the sheer size 
of the US market; and the huge potential it offers makes  
it even more important that we do our research and  
tailor our portfolio to this new audience.  

As online gambling had not been allowed in the  
US, there is no data from this vertical that we can base  
our research on. What we can do is look at the trends in 
land-based casinos, as well as social gaming products that  
are performing extremely strongly in the US, to provide  
an indication of what the younger generations prefer.  

One major difference we can see from our experience 
in Europe is that for a lot of players in the US, gambling 
is more about the journey than the destination. By that I 
mean players want to enjoy every aspect of the game                 
and focus more on the whole experience, with the actual  
win being less significant. The entertainment factor is 
hugely important. Additional features that are triggered  
more often are essential to this audience and when 
something exciting happens in the game, it should be 
accompanied by large-scale animations that fill the screen.  
This contrasts with many markets in Europe that are more 
about winning big and landing the life-changing jackpot. 
Producing feature-rich content means the development  
costs for US games are slightly higher than in Europe,  

but the revenue is also more stable because the mechanics  
and mathematics are flatter; and you have fewer big wins.

When entering a new country, history should not be 
forgotten as looking to the past can teach us a lot about 
the future. In the US, gambling has been prevalent for 
decades and simple stepper slots have always been 
extremely popular in the country’s casinos. The first games 
had limited mechanics and reel systems but have since 
evolved. To this day, steppers are still a big thing in the US 
while being almost non-existing in Europe. Online stepper 
games will therefore be expected by US players now trying 
their luck online.  

Another trend that has not yet reached the same capacity 
in Europe as in the US is the Lucky Wheel. Available in lots 
of shapes and forms, the wheel features in a big proportion 
of the most popular US titles and is often offered as a bonus 
round. US players like the thrill of spinning the wheel and 
waiting for the result. As a tried-and-tested feature, the 
wheel is an easy component to also add to online slot 
games, to increase the entertainment factor.  

A peculiarity that might be new to many European 
suppliers is that the US grants patents for casino games, 
which creates several barriers for the industry. Our sector 
is built on taking inspiration from other products, and 
then evolving and enhancing elements to improve the 
offering. Patents will potentially hinder the industry’s 
ability to innovate in the US and suppliers need to be 
aware of their existence.  

From a content point of view, there are now thousands 
of games available on the market; and there is a shift 
happening towards focusing more on the player type 
and preferences rather than quantity. However, while 
localisation is becoming increasingly more important and 
we can see differences between American and European 
players, there will always be different personalities within 
an audience that like different things. So, while trying  
to cater to the local expectations, there could also be  
large groups that prefer other types of content. There  
is, therefore, also a market for European-style content  
in the US and vice versa.
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