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THIS WEEK

The Gambling Commission has introduced a series of new measures aimed at 
strengthening player protection and control for online slots games, amid the UK 
Gambling Act Review. 

Under the new rules, operators must make online casino games safer by design 
and less intensive.

The Commission highlighted online slots as a key area for change due to the 
intensity of play and the corresponding risks to players, adding that slot games 
have by far the highest average losses per player of online gambling products.

Sponsored by

FRIDAY 5 FEB 2021
WEEK 05
GAMBLING COMMISSION 
INTRODUCES NEW SLOT 
MEASURES; SPONSORSHIP 
BAN NEXT ON THE AGENDA?

https://www.gamblinginsider.com/click/gif-click.php?id=1625
https://www.gamblinginsider.com/click/gif-click.php?id=1625


Sponsored by

THIS WEEK IN 
NUMBERS The new measures include an outright ban on auto-play, slot spin speeds 

faster than 2.5 seconds, features that speed up play and sounds or imagery 
that give the illusion of a win when the return is equal to or below a stake.

Gambling Commission CEO Neil McArthur said: “This is another important 
step in making gambling safer and where the evidence shows there are 
other opportunities to do that, we are determined to take them.”

Further changes include a permanent ban on reversing withdrawals, while 
operators must clearly display total losses or wins and time played during 
any online slots session. The measures must be fully implemented by online 
operators by 31 October 2021.

In response, Betting and Gaming Council (BGC) CEO Michael Dugher said 
the gambling standards body welcomed the move to promote safer gambling 
and mentioned current commitments the industry is working on, including 
player education.

Dugher said: “We welcome the Gambling Commission’s announcement 
which builds on the BGC’s new code of conduct from last September for 
the design of online games in a bid to further improve player safety.

“BGC members have already introduced measures including the slowing 
down of spin speeds and banning several gaming features, which have 
caused concern.

“We are also progressing a game labelling project which will improve 
labelling of games to educate players on key game characteristics.

The measures come at a time the UK Digital, Culture, Media and Sports 
Committee (DCMS) head up a government review into the 2005 Gambling Act, 
which is assessing the state of current UK gambling regulation. 

Issues such as restrictions on advertising, limits on online stakes and the 
banning of betting firms from sponsoring sports kits are among the measures 
under consideration. 

With online slots being strengthened to protect the player, it’s heavily 
mooted that a ban on betting sponsorships in sport will be the next measure 
strongly considered.

However, Parimatch partner Maksym Liashko has told Gambling Insider 
he laments any potential ban and said sports betting is being “unreasonably               
blamed” for problem gambling.

With two ongoing partnerships with English Premier League clubs Leicester 
City and Everton, it is clear what Parimatch stands to lose from a 
potential ban.
    Yet, despite this potential for subjectivity, the operator raises valid 
points about the potential unfairness of any sports betting ban. Parimatch
 also raises the key argument that sports clubs will ultimately suffer most.

In quotes sent to Gambling Insider, Liashko said: “Sports betting is being       
unreasonably blamed for creating the environment for problem gambling,          
while in reality the vast majority of players are sports enthusiasts who play 
responsibly. Moreover, legal operators have robust procedures in place to 
prevent underage players and the small minority who may be at risk.

“Commentators underestimate how sports and sponsorship contracts are 
interdependent, and so banning sports betting advertising will not only 
damage sports – and the fans in particular who will feel the impact – but 
all the associated businesses such as media, entertainment and hospitality.”

GI Verdict: The measures to tighten online slots come as the first of many 
impending regulatory changes the industry can expect to see in the coming 
months, as part of the UK gambling review. 

However, a further ban on sponsorship would miss the mark of not just the 
gambling industry but fans and sporting organisations too. Unfortunately, the 
need to provide a political statement may override the need to genuinely                      
deal with problem gambling. And not for the first time, either.
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AGA RESEARCH ESTIMATES YEAR-ON-YEAR DROP IN SUPER 
BOWL LV BETTORS
Although approximately $4.3bn will be 
bet on Super Bowl LV this Sunday, fewer 
Americans will place a wager, according 
to research by the American Gaming 
Association (AGA).

The gaming trade body estimates 23.2 
million Americans will wager on the National 
Football League (NFL) championship game 
between the Tampa Bay Buccaneers and 
defending champions the Kansas City Chiefs 
on 7 February. The figure would be an 11% 
decrease from the 26 million who placed a 
bet on last year’s game.

The research also predicts a record                                                                 
7.6 million Americans will bet with online 
sportsbooks this year, representing a 63% 
year-on-year increase.

The growth of online bettors for the 
Super Bowl is helped by the fact 36 million 
more American adults are now able to 
bet in legal markets in their home states, 
considering seven markets have gone 
live in the past 12 months, including 
Colorado, Illinois, Montana, Tennessee, 
Washington DC, Michigan and Virginia.

The AGA cited an overall drop in 
Super Bowl betting due to the COVID-19 
pandemic, which has forced declines in 

retail and casual bets, with the survey 
conduced by Morning Consult showing 
an expected 61% drop in in-person 
sportsbook bets compared to 2020.

The survey also showed that 65% of 
expected Super Bowl bettors believe it’s 
important to use a regulated sportsbook   
when wagering.

Meanwhile, the National Council on 
Problem Gambling (NCPG) has warned 
the industry to maintain its safer gambling 
messages ahead of the biggest US betting 
event of the year, via its “Keep Your Super 
Bowl Safer” campaign.

The NCPG urges individuals, public 
health agencies, sports betting operators 
and media outlets to promote tips, 
including setting specific limits on the time 
and money spent gambling, to prevent 
gambling from becoming a problem.

GI Verdict: With the pandemic still 
ongoing, the AGA’s research mirrors 
US betting as a whole, with retail being 
heavily affected and the public having 
less disposable income. However, the 63% 
increase in online bets is also very much in                                             
keeping with the online spike the US has 
experienced within the past year.
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ANOTHER SPAC DEAL AS FERTITTA ENTERTAINMENT GOES PUBLIC
Fertitta Entertainment, the parent 
company of Golden Nugget/Landry’s 
and FAST Acquisition Corp, a special 
purpose acquisition company (SPAC), 
have entered into a definitive merger 
agreement that will see Fertitta 
Entertainment go public.

Billionaire owner Tilman Fertitta 
had already taken Golden Nugget 
Online Gaming (GNOG) public earlier 
this year.

Now, Fertitta will become the largest 
shareholder with an approximate 60% 
interest in Fertitta Entertainment, 
with stock valued upon closing of 
the transaction in excess of $2bn.

Fertitta will continue to lead the 
company, with the transaction 
also including voting control and 
ownership of approximately 31 
million shares in GNOG, nearly 
half of all its outstanding shares.

Fertitta said: “I look forward 
to returning my company to the 
public marketplace. After taking 
the company private in 2010, we 
accomplished a lot.

“However, in today’s opportunistic 
world, I determined that to maximise 
the opportunities in the gaming, 
entertainment and hospitality sectors, 
it was preferable to take my 
company public.

“We first began to explore going 
public in 2019, as we saw tremendous 
M&A deals hitting the market.

“However, the pandemic set these 
efforts back. FAST provided us with 
the perfect merger vehicle to allow us 
to take control of an already existing 
public company.”

GI Verdict: As Fertitta pointed out, 
the pandemic caused major delays 
to company plans, much as it has 
impacted other groups within 
the industry.

The billionaire owner, however, 
now looks set to try and take 
advantage of opportunities in the 
wake of the pandemic. The decision 
certainly stole the headlines in the 
US, with FAST Acquisition rising 
almost 7% in New York trading 
upon the announcement.
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THE WEEK IN QUOTES

“Goldbet, Sisal Group and Lottomatica 
are all tier-one Italian gaming operators 
and have been innovating the world of 
gaming internationally for many years. 

We are delighted to be making this 
fi rst step into the Italian market with 
them as our partners. The company 
has complied with all the necessary 

guidelines and regulations to enter this 
new, regulated market and we now look 
forward to bringing our Slingo content 

to a new audience and exploring further 
distribution opportunities in Italy, as 

we remain focused on increasing our 
international presence.”

Gaming Realms executive chairman 
Michael Buckley comments after 

the company’s entry to the Italian 
market, following certi� cation from 
the regulator and partnerships with 

multiple operators
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ENTAIN CONFIRMS TALKS TO ACQUIRE TABCORP ASSETS
Entain has confirmed a non-binding 
indicative offer to acquire the wagering and 
media business of Tabcorp Holdings Limited.

The operator released a statement 
addressing sales rumours and explained 
discussions are at an early stage with 
the Australian brand.

Entain also added that “any transaction 
would be in line with Entain’s current M&A 
strategy of expanding across regulated 
international markets.”

Tabcorp’s wagering & media division 
makes up close to 40% of Tabcorp’s 
overall revenue. The division is also an 
established presence in Australia’s horse 
racing and sports betting market, holding 
43% market share.

Gambling Insider previously reported 
Tabcorp’s confirmation that the company 
has been approached by interested parties, 
though it was stated any potential talks 
would remain confidential and any offers 
will likely change in accordance with 
proposal conditions.

Both Tabcorp and Entain maintain the 
talks are not final and that there is no 
certainty a transaction will take place.

After Entain confirmed its interest, 
Tabcorp shares jumped by 9%, 
increasing the company’s value 
to AUD9.9bn ($7.5bn).

Entain, meanwhile, recently confirmed 
Jette Nygaard-Andersen as its new CEO, 
making it the first listed UK gambling 
operator to employ a female CEO.

The operator has also been in talks over 
potential M&A opportunities with Enlabs, 
while it recently rejected a bid in the other 
direction, as MGM Resorts International 
attempted to acquire Entain.

GI Verdict: Entain is creating   
headlines on a weekly basis in 2020. 
Any ongoing discussions in this potential 
deal, however, look set to remain behind 
closed doors.

Tabcorp is also in the middle of a busy 
period, with CEO David Attenborough due                             
to leave later this year.

The Australian operator is playing    
things close to the chest, meaning Entain 
may not necessarily be in the driving   
seat due to interest from several other 
parties. Could there be more M&A 
frustration for Entain?
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“Stepping into this newly created role is 
beyond doubt one of the most exciting 
opportunities I have ever embarked on. 

Already I’ve seen a willingness and 
commitment to developing a strong 
strategy for inclusion and diversity 

at all levels within this organisation, 
especially from senior leaders, 

where it can make a real impact.”

Greg McCaw after being appointed 
group director of inclusion and 

diversity at Flutter Entertainment

“It’s possible slowing down gameplay 
will just lead to more time spent online, 
with problem gamblers spending more 
time actively gambling away the same 
amount of loss. Time will tell whether 

these restrictions improve the picture or 
whether more draconian measures are 
necessary, such as imposing mandatory 

loss and deposit limits for high-risk 
casino customers.”

Partner at Keystone Law, Richard 
Williams, talks to Gambling Insider

about what new Gambling Commission 
measures mean for slots companies in 

the Great British market
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MACAU’S JANUARY GGR SEES 64% YEAR-ON-YEAR DECLINE
The Gaming Inspection and 
Coordination Bureau (DICJ) in Macau 
has reported MOP8.02bn ($1bn) in 
gross gaming revenue for January, 
a 64% year-on-year decline.

However, the sum is an 
almost 3% increase on 
December’s revenue figures.

In December, Macau’s casinos 
earned MOP7.82bn, a near-66% 
drop, but this figure was the sector’s 
highest since January 2020. The 
sum was also up 16% sequentially.

Also in December, close to 659,407 
people visited Macau, the seventh 
month in a row to see increased 
visitation numbers.  

Meanwhile, financial services 
company Sanford C. Bernstein made 
the natural inference of January’s figures 
being impacted by rising cases of 
COVID-19 and travel restrictions 
placed on China.

The agency named the week between 
18 and 24 January as the affected 
period, adding that tourism during 
Chinese New Year, taking place on 

11-17 February, will likely see a similar 
dip due to pandemic measures and 
government advice to avoid travel 
for the holiday period.

For 2020, Macau’s total GGR was 
MOP60.44bn, a 79% decline. China 
International Capital Corp (CICC) 
predicts Macau casino EBITDA will 
reach 2019 levels by the fourth 
quarter of 2021. The possible 
recovery is linked with cost savings 
by gaming operators and capacity 
expansions of Cotai projects that 
will launch later in the year.

GI Verdict: The 64% year-on-year 
decline comes as no surprise given 
the current circumstances, with 
COVID-19 continuing to have a 
major impact on the casino industry 
in Macau and throughout the world. 

A glimmer of hope certainly arrives 
in the 3% month-on-month increase 
in revenue, but industry leaders in 
the region will know all too well 
that it will be quite some time 
before larger and more noteworthy 
increases in revenue will be seen.
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Illinois reported sports betting revenue of 
$41.3m in November, up slightly from the 
$41m reported for October.

In-person handle decreased 37.29% and 
online handle increased 5.84%.

Handle from college sports jumped 
74.04% to $27.17m.

Handle at Penn National’s properties fell 
27.4% to $4.14m.

Meanwhile, New Hampshire’s December 
sports betting revenue was down 3% on 
November for mobile and 14% on retail.

The total fall in sports betting revenue 
was 5% month-on-month to $4.53m.

REVENUE REPORTS: ILLINOIS, 
NEW HAMPSHIRE
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MATHIEU GORGE,
CEO, VIGITRUST

Gorge discusses the impact of Brexit
on gaming � rms and GDPR, 
something he describes as a topic 
containing many “unknowns”

VigiTrust is currently being kept 
busy with impending GDPR changes 

amid Brexit, with the UK’s decision to 
leave the EU set to have a major impact 

on data transfer.
The Integrated Risk Management SaaS 

solutions provider allows clients to maintain compliance 
with legal and industry regulations on data privacy and 
information governance.

As such, VigiTrust CEO Mathieu Gorge spoke exclusively to 
Gambling Insider about how gaming companies can remain 
compliant amid changes in GDPR.

“I would say there is a portion of companies that are 
compliant,” explained Gorge. “Then you have a section of 
the market where they’re not in compliance but they’re in 
the process of being compliant. They might be 60% or 70% 
compliant – because they do have good technology, they 
have encryption, they do training, they have policies, they 
regularly try and benchmark themselves – but they’re not 
fully compliant.

“Then there’s a portion of the market that’s just starting 
out. And of course there’s a portion of the market where – 
especially for smaller businesses – it’s not that they’re paying 
lip service to it, but they’re saying ‘until somebody knocks 
at the door, it’s not really my problem’.

“And that’s the wrong thing to do because you could 
be a small business and still have very sensitive data.”

VigiTrust has helped companies across various industries 
remain compliant with data regulations, and Gorge o� ers 
advice on how those within the UK gambling industry can   
remain on the right side of the law post-Brexit.

“The advice to companies will be to just assume they need     
to comply with – at the very least – the requirements 

of GDPR, and that they need to have people who 
are held accountable within their organisation,” 
added Gorge. 

“You � nd that concept of accountability at the very 
beginning of GDPR, where it basically says the 
company needs to be accountable for data protection. 

“If I was on the board of a UK company right now, 
and I was talking about cyber security, I would want 
my CCO, my chief legal o�  cer, to talk to me about that 
very question about data transfer. I would want this to 
be a broad matter because of the unknowns. It could be 
nothing, or it could be that it leads to a � ne, it leads to 
our company name in the media and so on, and we 
want to avoid that.

“There have been big fines like Marriott and British 
Airways, and some small � nes are currently being issued 
by the French regulator, CNIL. There were a few fines at 
the beginning of the year in the region of £7,000 ($9,500),    
£10,000 and £15,000 for smaller organisations.

“I think what they were trying to do was to make a point 
that if you’re a smaller organisation but you’re doing 
something drastically wrong, you’re still going to be � ned; 
it’s still going to be a pain, and your name is going to                
be published.”
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“The advice to companies will 
be to just assume they need

to comply with – at the 
very least – the requirements 
of GDPR, and that they need 
to have people who are held 

accountable within their 
organisation”
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