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In a multi-billion-dollar bid, Flutter Entertainment will acquire Italy’s  
Sisal, thereby entering the race for the UK’s National Lottery licence 

Flutter Entertainment will pay €1.91bn ($2.17bn) for 
Italian operator Sisal as the Paddy Power owner takes another 
step towards its global growth goals.

In line with Flutter’s plan to forge strategic positions 
in key international markets, Sisal’s operations will  
be brought under the betting giant’s umbrella, sitting    
alongside the company’s other big-name brands 
such as SkyBet and FanDuel.

Sisal is currently owned by British investment firm CVC 
Capital Partners, which acquired the Italian operator in 2016.

The transaction is likely to finalise during the second 
quarter of 2022 and is expected to be accretive to adjusted 
earnings in the first year post-completion.

“We are very proud of the success achieved by Sisal and 
its transformation since our acquisition in 2016. Through 
heavy investment in its digital competencies, Sisal has 
become Italy’s leader in online gaming while also growing 
its international operations,” remarked Giampiero Mazza, 
Managing Partner at CVC Italy.

“Furthermore, the company is leading the Italian industry 
in ensuring responsible and safe gaming. 

“We want to thank Francesco and the whole management 
team for their incredible dedication, focus and ambition, 
and for leading this successful journey in spite of regulatory 
challenges and the pandemic. 

“Flutter is a fantastic new partner for Sisal and we wish 
them the very best.”

While the UK takes first place, Italy isn’t far behind when 
it comes to Europe’s largest regulated iGaming markets. 
Online gambling has grown in the country since it began a 
process of liberalisation in 2006 and opened up to foreign 
operators in 2010.

Flutter’s march on Italy has been in the works for some 
time, and Sisal’s acquisition has been viewed by many as 
the coup de grâce in a years-long strategy that has seen it 
slowly increase its market share.

With its PokerStars and Betfair brands already operating 
in the country, Flutter and Sisal’s combined operations 
will result in a total online market share of 20%.

The company will additionally benefit from a bump in its 
monthly player base with the addition of 300,000 average 
online players and more than 9.5 million retail customers.

Flutter CEO Peter Jackson commented: “I am 
delighted to add Sisal, Italy’s leading gaming brand, to 
the group, as we look to attain a gold-medal position in 
the Italian market. 

“Sisal has grown its online presence significantly 
in recent years, aided by its proprietary platform and 
commitment to innovation.

“I’m excited to see how Flutter can complement these 
capabilities through our scale, differentiated products 
and operational capabilities.”

While 90% of Sisal’s revenue comes from its Italian 
operations, its acquisition will also see Flutter gain 
a foothold in Turkey and Morocco, and increases the 
proportion of its revenue from regulated markets, which 
for Q3 2021 was over 91%. 

Francesco Durante, Sisal CEO, added: “Over the last 
five years, thanks to CVC’s support, we have successfully 
transformed Sisal into a leading digital and international 
gaming company.

“We are delighted to join Flutter, and are convinced 
that through its scale and operational capabilities, we 
will be able to further strengthen our leadership in the 
markets we operate in. 

“I look forward to working with Peter and the team on 
the next chapter of Sisal history.”

Sisal, headquartered in Milan, is one of four firms in  
the running to take over the UK’s National Lottery licence, 
and its acquisition will see Flutter enter that race.

The company’s bid is in competition with the incumbent 
Camelot, which has run the National Lottery since its 
inception in 1994. 

Also in the race are media tycoon Richard Desmond 
and Sazka Group, recently rebranded to Allwyn, a Czech 
conglomerate with operations all over Europe.

All hopefuls have submitted their final proposals to the 
Gambling Commission and await its decision. However, 
Flutter has yet to address its late entry into the National  
Lottery race, while Sisal is not considered favourite. 

GI Verdict: In the years since Flutter was formed,  
it has rapidly emerged as a potent force in Europe’s  
gambling industry. The industry behemoth was already  
a big player in Italy’s online market and by combining its  
operations with Sisal’s, it is primed to assume a leading 
role in the country’s iGaming space.

Whether the Italian operator’s National Lottery 
bid proves successful or not, Sisal will surely be a  
welcome feather in Flutter’s cap. That’s especially  
when you consider sports betting and iGaming  
arefar more important verticals to the Flutter 
corporation overall.
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ELSEWHERE IN US GAMING
Bill Miller, President and CEO of 
the American Gaming Association 

(AGA), this week issued a statement 
on the passing of Senator Harry Reid. 
On behalf of the AGA, Miller sent 
condolences to Reid’s wife, family 
and friends. He said: “From his days 
as Chairman of the Nevada Gaming 
Commission to tenure as Majority 
Leader, Senator Reid’s impact on Nevada 
and the gaming industry is unparalleled. 
He was the ultimate gaming champion.” 
The former US Senate Majority Leader 
died at 82, after being diagnosed with 
pancreatic cancer in early 2018.

The Strip’s oldest resort has  
celebrated its 75th birthday. The 
Flamingo is a Las Vegas institution 
whose storied past includes everything 
from the mafia to Kirk Kerkorian, to 
the decade-long run of Donny and 
Marie Osmond, and it reflects the Strip’s 
tumultuous history of murder and mob 
connections. Crime families had ties 
to other properties in town, but the 
Flamingo was the first mob-built  
casino in Las Vegas. It was the first 
real luxury resort on the Strip, setting 
a precedent for comfort, amenities and 
entertainment options that remains a 
part of the location’s identity today.

Casinos in Atlantic City have had to 
come up with creative ways to draw in 
business during the ongoing Covid-19 
pandemic. Last year’s 107-day closure 
forced many casinos to turn to internet 
gaming. The trend continued in 2021 as 
gamblers took to their mobile phones, 
laptops and tablets to play. Seven of 
the nine casinos showed declines in 
the amount of in-person money won 
from gamblers throughout November, 
compared to 2019.

Playtech has launched live casino 
facilities in two US states, as it looks to 
grow its North American footprint. The 
supplier has opened two live casino 
studios, one in Michigan with its new 
partner Parx Interactive, under the Play 
Gun Lake brand, and another in New 
Jersey with Bet365. In a statement, 

Playtech said they “represent the initial 
launch of Playtech’s entertainment-led 
live casino offering in the US and the next 
step in Playtech’s strategic expansion”. 
Both facilities are now up and running 
after receiving regulatory approvals from 
the Michigan Gaming Control Board 
(MGCB) and New Jersey Division of 
Gaming Enforcement (DGE).

Hollywood Casino in Perryville 
has received approval from Maryland’s 
regulator to open the state’s fifth 
sportsbook. The opening ceremony took 
place after the successful completion of 
a two-day trial supervised by Maryland 
Lottery officials. The facility features 
a casino floor with approximately 
800 reel and video slot machines, 
and table games for poker, craps, 
roulette, blackjack and more, as well 
as dining and free live entertainment. 
Hollywood Casino is the state’s fifth 
facility to launch sports betting after 
MGM National Harbor, Live! Casino, 
Horseshoe and Ocean Downs.

WynnBET, the online sports betting 
and casino app from Wynn Resorts, 
has unveiled its “Big Game Promotion” 
as the National Football League’s regular 
season nears its end. Super Bowl LVI 
is currently scheduled for 13 February 
at SoFi Stadium in Los Angeles. The 
sportsbook operator said any patron 
who places a minimum $20 wager 
through its Build Your Own Bet feature 
will become eligible for the offer, with 
no limit to the number of entries a 
player can receive.

Rush Street Interactive (RSI)  
has entered into a sports betting 
partnership with the Hall of Fame Resort  
& Entertainment Company, following 
the legalisation of sports gambling in 
Ohio. Subject to regulatory approvals, 
the10-year agreement will see RSI  
operate a premier retail sportsbook at  
the Hall of Fame Village (HOFV) powered  
by Johnson Controls. The complex  
is a multi-sport, entertainment and  
media destination surrounding the  
Pro Football Hall of Fame in Canton.  

Winnings 
reported by 
Nevada casinos 
for November

$1.32bn

2
Cases of Omicron 

detected in Macau

People arrested 
by Thai police for 
running an illegal 
gambling den

18

Increase in 
SoftSwiss’ average 

monthly gross 
gaming revenue 

(GGR) for 2021

127%

Paid by Gaming 
and Leisure 
Properties to 
acquire Live! 
Casino Maryland

$1.14bn
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HONG KONG SHARES FALL AS MACAU FACES OMICRON
Hong Kong stocks have fallen after 
Macau detected its first case of 
Omicron on 27 December 2021.

The Hang Seng Tech Index decreased 
by 1% and China’s Shanghai Composite 
Index showed a 0.2% drop. Sands 
China and Galaxy Entertainment had 
setbacks of over 2%. All the decreases 
were caused by concerns in regard to 
Macau facing tighter border control, 
after having reported its first case of 
the Covid-19 variant.

In addition to those losses, Tencent 
Holdings, Meituan and Alibaba Health 
Information Technology also depreciated 
by over 2%.

China’s market regulator has recently 
presented a draft that wants to bar 
companies in sensitive industries from 
selling shares in foreign markets.

China Evergrande saw a 6% surge 
after its Chairman Hui Ka-yan promised 
to take steps in speeding up the 
pace of home construction, as well as 
boosting deliveries to buyers, despite 

the group facing more debt maturities.
China Cinda Asset Management saw 

a surge of 14% after its agreement 
to buy a 20% stake in the consumer 
credit unit of Ant Group for 6bn 
yuan ($930m).

Four companies began trading on 
the mainland’s exchanges, with two 
of them rising by over 22%. The other 
two saw decreases; Shanghai Model 
Organisms Centre sank 15% and 
Shenzen Aoni Electronic saw an 
11% decrease.

GI Verdict: Macau was seemingly 
getting back on track after it released 
the public hearing results on the 
renewal of its casino licences. After 
those results were made public prior to 
Christmas Day, Wynn Resorts, Las Vegas 
Sands and MGM Resorts International 
had seen a 5%, 6% and a 3% share 
increase, respectively.

However, the pandemic has been 
ruthless in Asia and we are seeing 
that trend continue.

In proceeds 
from Inspired 
Entertainment’s 
exercise of 
warrants

$30.5m   

Raised by Hard 
Rock during its 

22nd annual 
Pinktober 
campaign

$700,000

Up for grabs 
in the Venom 
Tournament 
at Americas 

Cardroom

$10m 

https://www.gamblinginsider.com/click/gif-click.php?id=1958


THE WEEK IN QUOTES

“This is an exciting time for Affinity 
Interactive and the sports betting industry, 

and partnering with Kambi will allow us 
to capitalise on a number of compelling 

opportunities and position our businesses 
for shared success. This is the first step in 
our strategy of rolling out the DRF Sports 

brand to online customers for sports 
betting and iGaming.”

“Having one fully integrated organisation 
working on both anti-doping and anti-

corruption creates a major opportunity for 
the sport. Shared intelligence and shared 

resources will make us more efficient, and 
most importantly, more effective.”

Affinity Interactive Chairman James 
Zenni on the company’s multi-year 

partnership with sports betting 
supplier Kambi 

Jennie Price, Chair of the Tennis Integrity 
Supervisory Board, on the International 

Tennis Integrity Agency (ITIA) taking 
responsibility for the sport’s 

anti-doping programme

BGC INSISTS ON IMPORTANCE OF SAFER SPONSORSHIPS
As the UK is enjoying a sporting boom, 
with horseracing, football, darts and 
cricket over the festive period, the Betting 
and Gaming Council (BGC) has said sports 
betting sponsorships ought to go “hand 
in hand” with promoting safer gambling.

Members of the BGC offer racing £350m 
($468.9m) in sponsorship, media rights 
and levy payments, while the English 
Football League (EFL) and its clubs receive 
£40m every year from the regulated 
betting and gaming industry.

Snooker and darts get around £10m 
from betting operators and the rugby 
league receives a further £2.5m.

This financial support has been very 
important during the Covid pandemic, 
the BGC is keen to emphasise, but the 
body has also reiterated the work its 
members have been doing to promote 
safer gambling; including a £1m five-year 
safer gambling education programme.

Critics suggest that safer gambling 
messaging can be a smokescreen, with 
slogans such as Take Time To Think 
not guaranteed to have any effect on 
problem gambling.

But other examples highlighted by the 
BGC include a training scheme being 
rolled out by Betway in partnership 
with West Ham United, to deliver safer 
gambling and responsible marketing 
sessions to all employees, players 
and coaches.

Kindred Group has produced and 
four-part ‘Know Your Limits’ series that 
equally promotes responsible gambling; 
the series features Wayne Rooney, Carl 
Frampton and Paddy Brennan.

Additionally, the £10m Young People’s 
Gambling Harm Prevention Programme 
(funded by the BGC and delivered by 
GamCare and YGAM) has sport-related 
programmes across the country.

This year, the BGC introduced a code 
of conduct on the use of social media by 
football clubs. On top of that, there was 
the pledge by BGC members that 20% 
of all television and radio adverts will 
be safer gambling messages.

Data released by the Gambling 
Commission shows a fall from 0.6% to 
0.3% in the rate of problem gambling  
in the year to September.

Sponsored by
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GENTING SINGAPORE DISSOLVES JAPANESE SUBSIDIARIES
Genting Singapore will shut down 
several of its wholly owned subsidiaries 
incorporated in Japan. The operator 
said eight companies “were placed  
under members’ voluntary dissolution  
and liquidation.”

Among those being shut down was 
Genting International Japan and seven 
indirect wholly owned subsidiriares: 
BayCity, Genting Osaka, Genting 
Yokohama, MoonLake, Resorts World 
Osaka, Spark Yokohama and StarLight.

The owner of Singapore’s Resorts 
World Sentosa said their dissolution  
is not anticipated to have any “material 
impact” on the consolidated net 
tangible assets and earnings per  
share of the group, for the financial  
year ending 31 December 2021.

Genting Singapore is itself a subsidiary 
of Genting Group, and led a bid to win 
an integrated resort (IR) contract in the 
Japanese port city of Yokohama.

Most gambling remains illegal in the 
East Asian country, but a bill was passed 
in 2018 permitting the construction of 
integrated resorts (IR) in three cities. 

Osaka and Yokohama were in the 
running to host two of these resorts, and 
Genting Singapore was hoping to form 
partnerships for their operation. But 
it dropped out of the Osaka IR race in 
February 2020, which was eventually 
won by MGM Resorts in September 2021.

In the same month, an anti-IR candidate 
won Yokohama’s mayoral election and the 
city withdrew its bid. At the time, analysts 
noted this decision could have a negative 
impact on Genting Singapore, and the 
company said it was “surprised and 
disappointed by the turn of events”.

GI Verdict: What sparked Genting 
Singapore’s decision to dissolve its 
Japanese units is currently unknown. 
A 2019 agreement with Singapore’s 
Government to invest SGD4.5bn ($3.3bn) 
in Resorts World Sentosa may have played 
a role. This, coupled with Yokohama’s 
withdrawal from Japan’s IR race, may 
have led Genting to view the East Asian 
country as a lost cause and instead 
offload its Japanese assets, to recoup  
its investment. This is just speculation  
at this point, however.

Sponsored by

“It’s essential to partner with the leading 
operators in any jurisdiction we move into 
and BPlay fits that bill. Our slots and table 
games will enhance its already strong 
proposition and we’re looking forward  

to seeing how their players react to  
our titles.”

“With another sharp increase in  
cases of Covid-19 occurring in  

Nevada, the Nevada Gaming Control 
Board (NGCB) expects each of its 

licensees to ensure compliance with 
Governor [Steve] Sisolak’s Emergency 

Directive 045, which adopts all 
recommendations promulgated by 

the Centers for Disease Control and 
Prevention (CDC) related to masks.”

Pragmatic Play’s VP of Latin America, 
Victor Arias, on the supplier’s 

partnership with BPlay 

The NGCB ramping up its mask  
mandate enforcement as Covid  

cases rise in Nevada

https://www.gamblinginsider.com/click/gif-click.php?id=1959


TAKING STOCK

Elys Game Technology

Genting Singapore

12%

8%

Rush Street Interactive 3%

DraftKings

Kambi 7%

SHARE PRICES COVER THURSDAY
23 DECEMBER TO THURSDAY 30

DECEMBER (09.30AM GMT)

10%16.59 USD

3.00 USD

5.66 USD

251.60 SEK

16.50 USD

ZITRO GAMES TAKES TWO SLOT TITLES LIVE IN FRANCE
Two of Zitro Games’ slots, Link King  
and Link Me, have been introduced in 
eight Barrière Group casinos in France.

Link King, which was previously 
available at the casinos of Enghien, 
Deauville, Cap d’Agde, Toulouse and 
Blotzheim, has been added at the casinos 
of Lille, Biarritz and Ribeauvillé. Link Me, 
meanwhile, has been introduced to the 
casinos of Toulouse and Blotzheim.

Both games are said by Zitro to be 
popular among players because of their 
features that include progressive jackpots, 
bonus levels and the bonus link 
game feature.

Fabrice Gerzé, Director of Operations  
at Barrière Group, said: “We are thrilled  
to keep adding Zitro’s products to 
our game portfolio, as we know how 
successful they have been with our 
valued casino clientele in the past.

“Our partnership with Zitro has grown 
meaningfully in recent years, as a result  
of the commitment and shared vision  
of becoming a gaming reference  
for casino operators and, overall,  
the gaming industry.” 

Nadège Teyssedre, Sales Director 
of Zitro for EMEA, expressed a similar 
sentiment, adding: “We are tremendously 
proud of our recent installations 
throughout the different casinos of 
Barrière Group. For us, this is a further step 
in our mission to expand across Europe.

“Link King and Link Me are both games 
that have an outstanding performance 
in many venues across the globe, and we 
are confident the casinos of this leading 
group are no exception.”

GI Verdict: From its “Ideas Factory” 
in Barcelona, Zitro has dedicated itself 
to developing a cutting-edge offering. 
Since its establishment in 2007, the 
organisation has carved out a niche  
as many operators’ go-to video slots  
and bingo supplier.

In recent weeks, Zitro has landed  
deals in France and Argentina, but the  
provider has many irons in many fires.

While Covid-19 has once again flared 
up, land-based gambling remains in 
recovery mode in Europe and Zitro  
is capitalising on casinos’ desires to  
enhance their offerings.

Sponsored by
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Nevada casinos got more money from  
fewer players in November and beat  
not just last year’s gaming revenues  
but walloped 2019 by 40.97%.

The Las Vegas Strip sizzled, growing 

NEVADA REVENUE SOARS IN NOVEMBER
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115.86% on last year and 46% from 2019. 
Downtown and the locals markets also soared, 
up 59.09% and 44.7% respectively from 2019.

Las Vegas’ results benefited from higher 
blackjack and baccarat hold, but also from 

higher volumes as blackjack drop jumped 
25.37% against 2019 and baccarat 32.49%.

Sports betting revenue came in at 
a record $71.972m on a near-record 
$1.086bn in handle. 
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LATEST ISSUE OUT NOW

SIOBHAN NELIGAN,
MD, MINTY CREATIVE

Neligan discusses what 
gambling has in common 

with social media

In a curious way, gambling 
and social media have many 

commonalities. Both provide 
valuable sources of entertainment  

and connection to billions of users  
across the globe, and yet both have vocal critics.

Figures indicate that there were 3.6 billion users of social 
media worldwide in 2020, with steady increases each year 
and further growth forecast. Similarly, online betting has seen 
tremendous growth in recent years, and it’s set to keep on 
climbing, particularly in light of the reforms to gambling 
legislation taking place across the Americas.

While criticism over issues such as affordability and addiction 
continues among gambling lobbyists, social media has an 
arguably even more insidious challenge to tackle. The scourge of 
trolls and online abuse is still present, while a new phenomenon 
of misinformation has now emerged. The way social media 
algorithms work is by essentially curating an artificial reality for 
users, based on their unique preferences and behaviours online, 
intended to keep users scrolling for longer. Users who consume 
negative or factually inaccurate content can find themselves 
down a rabbit hole of associated content, thereby fuelling 
concerns over ‘fake news.’ 

But for all its perceived faults and shortcomings, social media 
remains a veritable treasure trove of valuable user data and 
marketing potential. When used effectively and responsibly, 
companies can leverage the myriad benefits to communicate  
to new and existing customers.

Many entrepreneurs (myself included) have built successful 
businesses using the technology. For organic functionality, the 
software is free to use and is a great way to build awareness 
online. It can help boost SEO rankings and offers insightful  
data points when combined with advertising. 

Appetite for online connection and community has increased 
in the wake of persisting Covid variants and social restrictions. 
Companies are having to find new and innovative ways to reach 
their customers, as behaviours and trends shift. Recently, we have 
had requests for social media management on platforms beyond 
the mainstream channels, such as Discord and Reddit. Businesses 
now are much more in tune with where their customers like 
to frequent online, and are adapting their strategies to reach 
them accordingly. 

As operators and studios diversify into newer verticals such  
as esports or interactive gaming, they will be seeking to acquire  
a new generation of players – ones that grew up using social 
media. This generation is notoriously value-led and many have 
shunned more established social media platforms such as Meta’s 
Facebook or WhatsApp, in favour of newer and more ‘authentic’ 
channels such as TikTok, Telegram and Snapchat. This is apparent 
from the user demographics. Innovation, authenticity and early 
adoption are key here.

As social media is now ubiquitous, correspondingly, the 
volume of content in the metaverse is also unprecedented. 
Algorithms carefully curate content based on engagement 
levels; and competition for space in users’ feeds is fiercer 
than ever. This has also had an impact on human attention 
spans, which are now estimated at just three seconds online. 
Moreover, the way we communicate and market to users 
has changed – it’s essential to engage users quickly and get 
your key message across succinctly. I always advise clients 
to ensure their content is front-loaded, get your hook and 
message across early on, to avoid it getting lost in the noise. 
Understanding how algorithms work and leveraging key 
features, such as hashtags, are critical to achieving success. 
Standing out, being transparent and authentic is essential  
to differentiate from your competitors. 

Working with a specialist partner who is familiar with  
the industry and its nuances will help you to navigate  
these challenges and build your brand online. Moreover, 
the goal is not just to be seen by your customers but  
actually remembered. Social media provides the opportunity  
for those valuable touchpoints to engage with your audience  
and forge a relationship with would-be buyers or bettors,  
on behalf of your brand. 
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