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College basketball tournament sees US sportsbooks regain 
traction after February slump 

March Madness gave sportsbooks some much-needed 
momentum after a slowdown in February.  

Aided by the NFL playoffs in January, sportsbooks kicked 
off 2022 in style, but despite February’s Super Bowl betting 
action, the second month of the year saw wagering activity 
generally decline. 

However, operators’ fortunes soon turned around. The 
following month brought March Madness and a concurrent 
uptick in betting. 

The National Collegiate Athletic Association (NCAA) holds its 
premier men’s and women’s college basketball tournaments 
every March, which help tide sports fans and operators over 
during an otherwise quiet period. 

As states begin to publish their sports betting figures 
for March, the NCAA Tournament seems to have helped 
sportsbooks sail clear of the post-Super Bowl doldrums. 

Pennsylvania’s online and retail sportsbooks reported 
over $700m in wagering for March 2022, according 
to PlayPennsylvania. 

The state’s sportsbooks attracted $715m in wagers for the 
month, a 28% increase from March 2021. Betting for the month 
was also up 20% from February 2022. 

The bets produced $48.5m in gross revenue for sportsbooks, 
increases of 18% and 119% from March 2021 and February 
2022 respectively.  

And Pennsylvania’s sportsbooks produced $30.4m in taxable 
revenue, yielding $10.9m in state and local taxes. 

Since sportsbooks first began taking bets in late 2018, 
Pennsylvania’s sportsbooks have now generated $1bn in revenue 
on $13.7bn in wagers. The state joins New Jersey and Nevada in 
surpassing $1bn in total sports betting revenue. 

“Of all the states that have legalised and regulated sports 
betting over the last four years, few can claim the level of maturity 
that Pennsylvania has reached,” said Dustin Gouker, Lead Analyst 
at PlayUSA.com, which includes PlayPennsylvania.com.  

“This is a stable market that is still showing healthy growth, 
even if some newer markets garner more attention now.” 

Online sportsbooks accounted for 93% of Pennsylvania’s handle 
for the month, led by FanDuel which reported $267.1m in wagers.  

DraftKings came in second place with $164.8m, while BetMGM 
came in third with $78.4m and Penn National’s Barstool-branded 
apps in fourth with $55.3m. 

“March couldn’t have gone any better for Pennsylvania’s gaming 
industry,” said Katie Kohler, Lead Analyst for PlayPennsylvania.com.  

“Sportsbooks got a significant NCAA Tournament sweetener 
with Villanova’s run to the Final Four and a small boost from New 
Jersey, where betting on in-state St. Peter’s is banned.” 

Meanwhile, Pennsylvania’s eastern neighbour experienced 
similarly high betting activity. New Jersey’s online and retail 
sportsbooks achieved $1.1bn in bets for March.  

This is a 30.7% increase from March 2021 when the Garden 

State’s sportsbooks reported nearly $860bn in handle. 
Last month’s figure also represents a 13.7% improvement from 

February’s $985.6bn.  As an accumulated total, since launching 
sports betting in 2018, New Jersey has taken $25.6bn in wagers. 

Each year has seen a significant increase in wagering, despite 
New Jersey now facing more competition.  

Revenue for sportsbooks reached $66.4m for March, a 9.5% 
improvement year-on-year and up 115.1% from $30.9m in 
February. In total, March’s performance yielded $9.1m in taxes. 

The NCAA Tournament was the main betting attraction in 
March. Basketball betting, which includes the NBA as well 
as men’s and women’s college basketball, attracted $667.3m in 
straight wagers.  

This was up 51.1% from $441.7 million in March 2021 and up 
32.6% from $503.1 million in February. 

Topping the online market was FanDuel, PointsBet and 
SuperBook with $33.7m in gross revenue, an increase from 
$14m in February. 

And heading West, the month was also good for Michigan. 
March Madness encouraged over $475m in online and retail 
wagers, the largest state-wide handle ever seen for a month 
without NFL games.  

Within March, Michigan’s online sportsbooks accepted $451.6m 
in online bets, a 13.4% increase from February’s $398.4m.  

As a combined total, Michigan’s online and retail sportsbooks 
reached $478m in wagers for the month. Again, this is a 12.8% 
increase from the $423.8m in February. 

Individually, online sportsbooks earned $30.5m in gross 
revenue from March’s betting activity. This is a 35.4% 
improvement from $22.5m in February, but down 5.6% from 
$32.3m in March 2021.  

Paul Costanzo, PlayMichigan Lead Analyst, commented: “The 
popularity of the NCAA Tournament makes March the most 
important non-football month of the year for sportsbooks. 

“March Madness didn’t produce nearly enough momentum to 
push sportsbooks to a fresh record, but it is more evidence that 
bettors remain highly engaged during major events.” 

Including $2m in retail revenue, Michigan’s sportsbooks earned 
$32.4m for the month. And after promotional credits, retail and 
online sportsbooks generated $16.6m in taxable revenue, 
yielding $967,314 for the state’s coffers. 

Leading the way for the online market was FanDuel with 
$140.1m, BetMGM gained the second highest total with 
$108.1m while DraftKings came in third with $102.9m. 

GI Verdict: March Madness helped sportsbooks recover 
from their slump in February, which in many states saw them 
experience double-digit handle declines month-over-month. But 
while sportsbooks gained a much-needed boost, by and large 
handle remains below January. However, the US sports calendar 
has several big events to look forward to, including the NFL Draft 
and NBA Finals.
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THIS WEEK IN 
NUMBERS US ROUND-UP: DAZN, NOVOMATIC 

AND FANDUEL 
Sports media and streaming giant 
DAZN is entering the world of sports 

betting via a partnership with Pragmatic 
Group. Utilising the gaming supplier’s 
technology stack, DAZN BET will be 
headquartered in Gibraltar and aim 
to leverage DAZN customer base and 
brand recognition in order to expand 
the sports media company’s influence 
in the gaming industry. This news follows 
an investment of $4.3bn in the sports 
media brand earlier this year. These 
funds have gone, in part, to create this 
new offering. Speaking on the matter, 
Shay Segev, CEO of DAZN Group, 
noted: “The convergence of sports 
media and betting is the future. This 
historic partnership brings together 
the leading sports media company and 
a technology partner who is committed 
to developing innovative experiences for 
fans. It underscores DAZN’s commitment 
to revitalise the sports viewing experience 
by offering a broader spectrum of digital 
entertainment for fans.”

Novomatic’s full suite of games is set to 
become available throughout Canada. 

Novomatic Americas, the subsidiary of 
the gaming technology brand Novomatic 
AG, has agreed a multi-year partnership 
with R2 Gaming. This new partnership 
will see Novomatic’s full suite of games 
launched throughout Canada.  

Seeing products such as Money Party, 
Novo Unity II and Novomatic ActionBook 
enter into this newly regulated market 
is seen as a major coup for the gaming 
brand, as it looks to capitalize on the huge 
potential of Canada.   

“We are pleased to add one of Canada’s 
top distributors as our partner. This 
collaboration offers us tremendous 
potential in all of their markets. Our 
ambitions are aligned in growing the 
business and expanding our retail 
presence in Canada. R2 Gaming Inc. 
and Novomatic Americas together are a 
powerful combination,” said Rick Meitzler, 
President and CEO of Novomatic Americas.  

Tricia Alcamo will be responsible for the 
acceleration of FanDuel’s People strategy 

Alcamo will lead FanDuel’s human 
resources organization with a focus on 
culture development, talent acquisition, 

diversity, equity and inclusion (DEI), 
and organizational effectiveness, 
among others. 

She’ll also be responsible for 
employment branding, learning and 
development, compensation and 
employee benefits in service to the 
company’s sportsbook, casino, racing, daily 
fantasy, retail and corporate functions. 

Amy Howe, President & Chief Executive 
Officer for FanDuel, said: “I am incredibly 
excited to welcome Tricia to my leadership 
team as our new Chief People Officer.” 

She continued: “Tricia has had a 
distinguished career building and running 
award winning human resources teams 
at media companies like our own and at 
globally trusted brands. Her arrival reflects 
our investment in our people and our 
commitment to a culture that recognizes 
and attracts the most talented team while 
providing them the most empathetic and 
inclusive environment to succeed.” 

“This historic partnership 
brings together the leading 
sports media company and 
a technology partner who 

is committed to developing 
innovative experiences for fans”

OPTX has added Swinomish Casino 
& Lodge to the list of casinos that offers 
its full suite of artificial intelligence (AI), 
slots and player development products. 
The company’s portfolio is available 
to players through its mobile apps and 
through desktop.

Swinomish Casino and Lodge Director 
of Marketing Jumada Schwinden said the 
software update meets the company’s 
current needs, along with those of its 
growing customer base.

“We are fortunate to have a growing 
team and expanding player base, but 
we needed software that can keep up,” 
Schwinden said. “OPTX is able to improve 
the ability of our team to cultivate 
customers and provide an unparalleled 
customer experience, while also providing 
our executive team with insights that help 
the entire property. OPTX is exactly what 
we have been searching for.”

Hole golf competition 
between NFL 
quarterbacks Tom Brady, 
Aaron Rodgers, Patrick 
Mahomes and Josh Allen, 
as part of Turner Sports’ 
upcoming installment of 
Capital One’s The Match

12

$130m
March 2022 revenue 
for Michigan’s online 
casinos, according to 

PlayMichigan 

April Opening for Las 
Vegas’ Palms Casino 
Resort, which has 
signed an agreement 
for VizExplorer’s 
player development 
solution “hostVizOps” 

27th

New launches for 
Zitro in Madrid; 
Casino de Colón 

and the Cocamatic 
Groups Arcadia 

salons

2

NFL Draft to be 
held by Caesars 
Entertainment and 
The Strip in Las Vegas 
on 28-30 April

2022



Year-on-year 
growth for 
Tennessee 
sportsbooks for 
March 2022, fuelled 
by March Madness

80% 

Year tenure for Stewart 
Groumoutis at the 

British Columbia Lottery 
Corporation brought to an 

end, as he joins OpenBet 
as its new Vice President of 

Commercial for Canada 

10

Full-year GAAP 
revenue reported 

by Elys Game 
Technology, up 22% 

year over year 

$45.5m NEWS CORP PROGRESSES WITH TRIPP 
PARTNERSHIP FOR SPORTS BETTING 
BOOKMAKER LAUNCH 
News Corp Australia is currently finalising 
a consortium plan to launch the company 
into the sports betting market. It will 
partner with gambling entrepreneur 
Matthew Tripp, the former boss of BetEasy 
who is believed to have been selected as 
Chief Executive of the new firm. However, 
sources suggest that discussions are still 
ongoing and a fully completed deal is 
not necessarily a certainty.  

Working for over a year on this 
project, Rupert Murdoch’s news 
and media company, News Corp, 
has engaged in negotiations with 
several possible wagering industry joint 
venture partnerships. Following talks, 
the company has settled on an equity 
partnership with a group of investors who 
are associated with Matthew Tripp, as well 
as the Las Vegas-based online gambling 
investors and capital advisors, Tekkorp. 

Tripp is considered one of Australia’s 
most successful bookmakers, having 

established Sportsbet (followed by 
BetEasy) in 2014 before selling it to 
a Canadian gambling company, The 
Stars Group.  

This venture is believed to be News 
Corp’s new major revenue stream in a bid 
to offset the decline in traditional print 
media. It is felt that the potential reach 
of the media company, which includes 
the Herald Sun and Daily Telegraph, plus 
60% ownership of Foxtel, could prove 
hugely beneficial. 

GI Verdict: This is an interesting move 
from News Corp, and, although appearing 
slightly left-field, it is a move that actually 
makes sense. News Corp has a lot of sway 
in traditional print media, and it’s safe to 
say— aside from regulatory restrictions— 
the company will have little difficulty 
in marketing its bookmaker brand. 
Partnering with Tripp will give the yet-
to-be-named sports betting bookmaker 
the necessary experience to be a success.

https://www.gamblinginsider.com/click/gif-click.php?id=2095


THE WEEK IN QUOTES

“South Africa, while being well-established, 
still holds much opportunity for suppliers and 
partnering with its top operator simply refi nes 
that scope. Hollywoodbets is exactly the type 

of tier-one client we look to in assisting us 
with our regional growth ambitions, and 
we’re delighted to partner with them.”

“Here at NetBet Italy, we’re committed to 
offering a portfolio that caters to players at 
all levels. We pride ourselves on bringing 
both big-name providers and new talent 

together, giving our players a huge selection 
of games to choose from. We’re delighted 
to have formed this new partnership with 

Spribe. Their energy and unique approach to 
game design aligns perfectly with our values 
at NetBet Italy, and we’re certain our players 

will enjoy everything they have to offer.”

Pragmatic Play Chief Business 
Development Officer Yossi Barzely on 

the group’s partnership with sports 
betting operator Hollywoodbets

NetBet Italy PR Manager Claudia 
Georgevici after the group joined forces 

with casino games supplier Spribe
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888 REPORTS 18% DECLINE IN Q1 2022 REVENUE 
888 has reported group revenue of 
$224m for Q1 2022, an 18% decline from 
the prior-year period. 

B2C revenue for the period amounted to 
$215m, down 18% year-on-year, with B2B 
revenue declining 6% to $9m. B2C Gaming 
declined 14% year-on-year to $191m, with 
B2C Betting declining 42% to $24m. 

The group reported several highlights for 
the period, including the launch of WSOP in 
Michigan, and its licence for 888 in Ontario. 
There was also further progress towards 
the acquisition of William Hill, as well as 
the launch of the new Made to Play master 
brand campaign in the UK, uniting all 888 
brands under one proposition. 

888 also noted that key regulated 
markets - the US, Romania and Portugal - 
delivered a strong performance, helping to 
offset a larger year-over-year decline in the 
UK, which was impacted by market-wide 
trends, such as increased player restrictions. 

“The start of 2022 has been another 
busy period of progress for 888,” said 
888 CEO Itai Pazner. “We have launched 
in Michigan and Ontario, with Virginia 
planned to follow in May.  

“Having revised the transaction terms 
for William Hill and completed an equity 
placing to part-fund the deal, we are on 
track to complete in June and continue to 
execute our plan to build a global online 
betting and gaming leader.” 

Pazner added: “Alongside these 
important strategic milestones, Q1 2022 
revenue was slightly ahead of Q4 2021 as 
we previously announced. I am pleased 
with the group’s progress, and we are 
looking forward to returning to year-over-
year revenue growth in the second half 
of the year, as we benefit from further 
launches in additional US states, together 
with our expectation of relaunching in the 
Netherlands and ramping up our recent 
launch in Ontario.” 

GI Verdict: 888 will perhaps be 
disappointed with its Q1 2022 results, 
particularly with other companies in the 
industry generating year-on-year increases 
in revenue after a tricky spell throughout 
the worst days of the pandemic. 

But Ontario looks set to be a huge 
market for all involved, and 888 will 
be eager for it to truly kick-off.

https://www.gamblinginsider.com/click/gif-click.php?id=2096
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“We are thrilled to welcome PFL and 
their passionate fanbase to the Rival 

platform. With the launch of their new 
gaming community, PFL continues the 
trend of creativity and innovation when 
it comes to engaging fans and creating 
opportunities for corporate partners.”

“Blueberry Payment Solutions is a perfect 
fi t for AXES. Blueberry Payment Solutions 

truly understands that a casino eWallet is a 
personal player to casino relationship based 

on loyalty, engagement and rewards. We 
are grateful to Blueberry Payment Solutions 
for having customised their product offering 

to align with our strategy to support our 
European AXES clientele to ensure they have 

the most powerful engagement strategy in the 
global land-based casino gaming market.”

Rival Chief Marketing O�  cer Dan Parise 
on the group’s partnership with the 

Professional Fighters League (PFL), an 
American mixed martial arts (MMA) series

AXES President and CEO Earle G. Hall 
after the group formed a strategic 
alliance with Cyprus-based � ntech 
� rm Blueberry Payment Solutions

HOWARD MITTMAN APPOINTED PRESIDENT OF 
888’S US OPERATIONS 
888 Holdings has appointed Howard 
Mittman as President of its US 
operations, placing him in charge of 
strategic operations and the company’s 
plans for growth.  
Mittman, who has over 20 years of 
experience within the media and 
digital industries, has formerly served 
as CEO of Bleacher Report and Chief 
Business Officer at Conde Nast.  

In his new role, Mittman will manage 
the relationship with Authentic 
Brands Group. One of its subsidiaries, 
Sports Illustrated Sportsbook, has 
a long-standing partnership with 
888 Holdings.  

Mittman will also be responsible 
for the network of B2B partnerships 
across North America, including with 
the World Series of Poker as it looks 
to expand into new territories such 
as Michigan.  

888 CEO Izai Pazner commented: 
“We are delighted to announce 
the appointment of Howard as our 

new President 888 US. This key 
appointment comes at a hugely 
exciting point in our long-term 
growth strategy in the US online 
betting market, as we look forward to 
launching SI Sportsbook in multiple 
states in the coming months and years. 

“Howard has an exceptional track 
record at some of the world’s best-
known media brands, brings a huge 
amount of knowledge of the US 
digital landscape.” 

GI Verdict: 888’s appointment of 
a President for US operations comes 
as no real surprise. The sportsbook 
has recently moved into a number of 
regulated US markets, including New 
Jersey and Colorado, where it teamed 
up with Sports Illustrated to become 
Sports Illustrated sportsbook. The 
appointment of Mittman also points 
to the company’s wider expansion. 
It has recently announced its aim 
to launch in Africa, and is currently 
pursuing the takeover of William Hill. 

https://www.gamblinginsider.com/click/gif-click.php?id=2097


TAKING STOCK

Kambi Group

Entain

11%

2%

Flutter Entertainment 0%

Penn National Gaming

DraftKings 6%

SHARE PRICES COVER THURSDAY 
14TH APRIL TO THURSDAY 21TH APRIL 

(10:00AM GMT)

3%
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38.43 USD

176.90 SEK

1577.50 GBp

15.56 USD

8604.00 GBp

BETTER COLLECTIVE ACQUIRES ESPORTS BRAND 
FUTBIN AND RELATED DOMAINS FOR UP TO €105M 
Digital sports media group Better 
Collective has acquired Futbin and all 
related domains for a total price of up to 
€105m ($114m). 

With this latest addition, Better 
Collective’s esports portfolio will reach 
100 million monthly visits with a further 
diversifying of revenue due to Futbin’s 
main income coming from adverts and 
subscription sales. 

As a result, Better Collective has 
subsequently updated its financial targets 
for 2022. These new targets reflect the 
addition of around eight months of 
operational income from the acquired 
assets and follow the inclusion of expected 
additional business development costs. 

Reaching 50 million monthly visits on 
its website and three million daily active 
users on its proprietary app, Futbin is 
an esports brand that relates to the 
FIFA esoccer game. The main business 
model of the platforms is advert sales and, 
more recently, the launch of the Futbin 
app has driven revenue growth with 

subscription services.  
Across the last 12 months, the platform 

has generated €13m in revenue. But 
despite this acquisition, the team behind 
Futbin will continue to provide assistance 
to the business in ensuring development 
of the platform.  

Jesper Søgaard, Better Collective CEO 
and Co-Founder said:  “Acquiring Futbin 
and related assets is a clear testament 
to Better Collective’s ambition of 
creating a platform that reaches 
esports audiences across the world.” 

GI Verdict: The €105m purchase price, 
which sees €70m paid up front in cash, 
is certainly not to be taken lightly, and 
demonstrates just how serious Better 
Collective is in terms of its ambitions 
within this sector. 

Esports has grown rapidly over the years, 
particularly throughout the pandemic, 
but whether or not it will keep pace with 
traditional sports betting remains to be 
seen. Better Collective will certainly hope 
it continues its rise.

https://www.gamblinginsider.com/click/gif-click.php?id=2098
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VBET JOINS IBIA 
VBet has become the latest operator to 
join the International Betting Integrity 
Association (IBIA), contributing to the 
organisation’s global efforts to combat 
corruption and match fixing. 

The brand, which is part of Vivaro 
Limited, is looking to strengthen both 
its own and the IBIA’s bet monitoring 
activities, feeding into the Association’s 
“integrity monitoring and alert platform.” 

VBet offers markets on more than 
120 sports and is licensed to operate 
in Great Britain, Malta, France and Sweden, 
with applications pending elsewhere. 

As a result, the brand called betting 
integrity “vital” and expressed its 
enthusiasm for this “mutual collaboration.” 

Tigran Harutyunyan, Head of Trading 
and Sports Unit at VBet, remarked: “We are 
delighted to be joining the membership 
of the International Betting Integrity 
Association and we look forward to our 
mutual collaboration. 

“We offer markets on over 120 sports 
globally, so helping to maintain the 
integrity of the sporting events we 

offer to our customers is vital. 
“The IBIA’s global reputation for 

dealing with sport integrity issues 
is unparalleled and this partnership 
underlines our commitment to 
providing our customers with the 
fairest offering possible.” 

Multiple sports betting operators 
have already joined the IBIA this year, 
including Jack’s Casino & Sports, a 
JVH Gaming & Entertainment Group 
subsidiary.

In fact, 2022 has thus far proven 
eventful for the organisation. The IBIA 
launched its integrity monitoring service 
across the US and Canada in February, 
just in time for the Super Bowl.

And in March, the Canadian 
Gaming Association (CGA) inked a 
memorandum of understanding with 
the IBIA, ahead of Ontario’s iGaming 
market launch on 4 April.

GI Verdict: VBet has joined the likes 
of Jack’s Casino & Sports in joining 
the IBIA this year. Operating in heavily 
regulated markets (Britain, France, 

etc.), VBet’s move highlights its show of 
support for anti-corruption and anti-
match fixing in the gambling industry.
 It’s great timing too, with the IBIA 
having launched its integrity monitoring 
services in the US and Canada in 
February. The IBIA has positioned 
itself as a beacon of legitimacy. 

https://www.gamblinginsider.com/click/gif-click.php?id=2099
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DESIGNS UNVEILED FOR DRAFTKINGS SPORTSBOOK AT TPC SCOTTSDALE 
Plans to launch a retail sportsbook at TPC 
Scottsdale, the home of the PGA Tour in 
Arizona, took another step forward as 
designs were unveiled for the upcoming 
DraftKings venue.  

Known as the “19th hole,” the new 
DraftKings Sportsbook is set to launch in 
2023 and will be open to customers year-
round, with special events scheduled to 
be held during tournament weeks.   

With planning permission now fully 
approved, computer-rendered designs 
have been made available to the public, 
including the specifications for the interior.  

DraftKings Senior Director of Retail 
Sportsbook Michael Kibort, who labelled 
the project “one-of-a-kind,” commented: 
“What we have put together is a very 
unique viewing and entertainment 
experience with over 3,000 square feet 
of video screens throughout the venue 
and it also has a unique indoor and 
outdoor feel with a little bit of something 
for everyone.”  

In total, the retail sportsbook will 
include more than 3,400 square feet 

of video walls and screens, outdoor 
seating areas and VIP sections. In terms 
of sports wagering itself, there will be 
approximately 40 betting kiosks and 
seven ticket windows, plus a selection 
of wagering options comparable to 
those on offer through the DraftKings 
online sportsbook. 

Approximately 390 seats are scheduled 
to be installed at the venue. There are 
also plans to create several restaurant 
and bar options at the facility.  

Guests will not need to place wagers 
to enter the facility, though the venue will 
be closed to the general public during the 

WM Phoenix Open, the largest tournament 
of the PGA Tour. The venue will then be 
open to VIP guests only. 

Construction is expected to commence 
in May 2022.

GI Verdict: DraftKings’ ambitions to 
launch a brick-and-mortar sports book 
represents its next competitive move 
to get ahead in the highly aggressive US 
market. Building its sports book at the 
home of the PGA Tour not only acts as 
a great marketing tool, but it may also 
increase the appeal of sports betting to 
typically underrepresented sports on 
the betting market (golf ). 

https://www.gamblinginsider.com
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DraftKings and PointsBet led Illinois’ sports 
betting market share for the men’s and 
women’s March Madness tournaments. 

DKNG, PBH LEAD MARCH MADNESS 
ILLINOIS

$2.025 14.15Rivers des Plaines
(CHDN/Rush St)

REVENUE OPERATOR MARCH
HANDLE (M)

MARKET
SHARE %

$5.693 39.79Hawthorne PBH 

FLTR

DKNG

CZR

PENN

PENN

PENN

ENT/MGM 

RSI

$3.127 21.85Fairmount

$1.779DraftKings at 
Casino Queen

$0.724 5.06

4.90

12.43

Par-A-Dice

$0.701Elgin (CZR)

$0.181 1.26Alton (PENN)

$0.086 0.60

- 0.05

Joliet Hollywood (PENN)

-$0.007Aurora Hollywood (PENN)

Total $14.309

$28.831 10.07Rivers des Plaines
(CHDN/Rush St) 

HANDLE OPERATOR MARCH
HANDLE (M)

MARKET
SHARE %

$105.220DraftKings at Casino Queen DKNG

FLTR

PBH

ENT/MGM 

PENN

CZR

PENN

 RSI

$73.849 25.80

36.77

Fairmount

$27.812Hawthorne

$23.368 8.17

4.69

9.72

Aurora Hollywood (PENN)

$13.424Par-A-Dice

$12.027 4.20Elgin (CZR)

Alton (PENN) $1.157 0.40

PENN$0.505 0.18Joliet Hollywood (PENN)

Total $286.193

$2.025 14.15Rivers des Plaines
(CHDN/Rush St)

REVENUE OPERATOR MARCH
HANDLE (M)

MARKET
SHARE %

$5.693 39.79Hawthorne PBH 

FLTR

DKNG

CZR

PENN

PENN

PENN

ENT/MGM 

RSI

$3.127 21.85Fairmount

$1.779DraftKings at 
Casino Queen

$0.724 5.06

4.90

12.43

Par-A-Dice

$0.701Elgin (CZR)

$0.181 1.26Alton (PENN)

$0.086 0.60

- 0.05

Joliet Hollywood (PENN)

-$0.007Aurora Hollywood (PENN)

Total $14.309

$28.831 10.07Rivers des Plaines
(CHDN/Rush St) 

HANDLE OPERATOR MARCH
HANDLE (M)

MARKET
SHARE %

$105.220DraftKings at Casino Queen DKNG

FLTR

PBH

ENT/MGM 

PENN

CZR

PENN

 RSI

$73.849 25.80

36.77

Fairmount

$27.812Hawthorne

$23.368 8.17

4.69

9.72

Aurora Hollywood (PENN)

$13.424Par-A-Dice

$12.027 4.20Elgin (CZR)

Alton (PENN) $1.157 0.40

PENN$0.505 0.18Joliet Hollywood (PENN)

Total $286.193

DKNG led handle share at 37% while PBH 
took nearly 40% share for revenue. 

Overall, handle rose 62% to $286.2m as 

last year had six sportsbooks compared to 
nine this year. 

Revenue fell 2% to $14.3m. 

https://www.globalgamingawards.com/london
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KPMG’s Micky Swindale and 
Adam Rivers speak to 

Gambling Insider from 
ICE London 2022, 

and reflect on their 
success as auditors 
at the Global 
Gaming Awards 
London 2022.  
They discuss the 

possible outcomes 
from the Gambling 

Act Review, and ESG 
& diversity drives 

happening across  
the industry

It’s great to have you guys on. How have you both found 
being back at ICE this year? 
Micky Swindale: It has been lovely. It’s so nice to have 
everyone back in person. Not just for ICE, but we were all  
able to get together for the Global Gaming Awards London 
2022 on Monday, the first time since 2020.  

How do you reflect on the awards this year, and what are 
your thoughts coming out of Monday’s ceremony? 
Micky Swindale: When I first went to G2E back in 2014, 
there were no London awards then. So, if someone had 
said to me that in eight years’ time, I’d be in the Hippodrome 
covering the London awards with an Asia awards ceremony 
coming up, I wouldn’t have believed it. The series is going 
from strength to strength.  

We’re towards the end of ICE 2022, and obviously the 
awards were Monday. What else have you been up to 
during this week at ICE? 
Adam Rivers: I was at the Wigan breakfast briefing on 
Tuesday morning. This was all about the key trends we’re 
seeing in the sector, particularly from an M&A perspective, 
where everyone continues to be surprised by the sheer 
volume of deal activity in the market. I think this volume 
is being driven from a range of areas, whether that’s 
regulatory and cost pressures, meeting the needs to 

consolidate and grow, through to just a widening range of 
great tech that is now available on the market. Most of the 
larger operator and supplier businesses are incorporating 
this tech into their business. 

I was speaking on the regulatory panel, which was 
primarily focused on the Gambling Act Review. I think 
it’s pretty hard to go anywhere at ICE without having a 
conversation about the Gambling Act Review. The industry 
is waiting with bated breath at the opportunities that can 
come out of that in mid-May. It isn’t yet clear how this will 
shape the sector for this time next year, but I suppose this 
uncertainty is what drives interest and discussion.  

The one reflection I have in terms of the conversations I’m 
having here at ICE, is that there is a renewed sense of how 
missed these types of events are. The level of meaningful 
conversations, in which genuine business is being driven, 
is unlike anything that we’ve seen before.  

Picking up on the Gambling Act Review, can you give us 
your two cents on what this could mean for the industry 
and what you expect from it? 
Adam Rivers: I think what we do know is that there is clear 
public, political and media-based scrutiny on the gambling 
sector; this is at levels we haven’t seen before. There’s a 
clear feeling that there needs to be a re-dressing of the 
balance between the potential for harm in the sector and 
people’s right to freedom and enjoyment in gambling. 
How the Government addresses this balance is what I find 
most interesting. Will measures be broad-stroked and 
somewhat rushed? Or will measures delve into details and 
offer a nuanced set of measures? The latter is what I’m 
sure the industry will be hoping for. There is a concern that 
something overly restrictive, or overly blunt, could have 
some unintended consequences.  

In terms of how I see things playing out, I think we’re likely 
to see some limits on slots, as well as new measures, or 
advice, issued on affordability; we don’t quite know what yet. 
Furthermore, what will be interesting to see is whether the 
Government publish levels of prescriptive detail, or whether 
they hand it back over the Gambling Commission to deal 
with further consultations with business. Who knows?  

Do you think the Gambling Act Review has more 
significance given that the UK is a mature market? Do 
you think the Government’s actions may set the tone 
for other markets to follow in the future? 
Adam Rivers: There is potential for this to happen. However, 
I think the perception of the UK has shifted in the past five 
years. Previously the UK was seen as the Gold Standard, 
and lots of western European jurisdictions followed the UK’s 
lead. If you look at newer regulations in The Netherlands or 
in Sweden, I think those have already come from a slightly 
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more restrictive place than we’ve ever seen in the UK. And, 
when you look at the emerging regulations in the US and 
Canada, these are far more liberal in terms of how they’re 
set up. But I think these are just cultural differences. There 
are points around freedom in the US that mean there is 
no way certain European regulations would fly out there. 
So, I don’t quite think the UK is going to draw a line in the 
sand and everyone will follow, but rather, only a few other 
nations may do so. 

You mentioned consolidation and mergers earlier. Why do 
you think activity is continuing at the rapid pace that it is? 
Do you see this continuing for the next few years? 
Adam Rivers: Based on my inbox, I’d say definitely! It’s 
something that will be driven by key shifts in the market. 
A lot of these businesses operate on relatively low margins 
when you dive into the detail. Big shifts in the cost base, 
whether that’s staffing costs in retail, or ever evolving 
regulatory restrictions; this constant fluctuation to business 
norms means mergers and acquisitions will definitely 
continue. Who will buy who? Who knows? Whether we’ll see 
market exit as opposed to consolidation, again, we’ll see.  

In terms of industry trends, I know KPMG is keen on ESG 
and diversity; you had a panel on it earlier in the week 
here at ICE. Can you tell us more about this? 
Micky Swindale: Having the panel at ICE was quite 
fortuitous actually. We had initially planned to organise 
an ESG and diversity inclusion event at our offices, but 
as things transpired, we were able hold the panel here at 
ICE. The original auspices for such a panel came from our 
We All Want To Play initiative back in 2016. This initiative 
came during the aftermath of a roundtable held at one 
of our summits in the Isle of Man. The roundtable, which 
consisted of many prominent women in the industry, was 
initially designed for discussion around industry trends. It 
turned into a deeply passionate discussion about the lack 
of female representation in the industry; it was a call to 

arms to change the status quo.  
This is what started the We All Want To Play initiative; 

the purpose of which was to level up the playing field and 
boost female representation in the industry. We’ve had 
female colleagues in high positions at KPMG that have 
been horrified when they first came to ICE back in the 
early days, regarding female presentation in the industry. 
Obviously, things have improved a lot since then, but even 
still, one of the unnamed stools I’ve walked past today 
were marketing using belly-dancing women in semi-
bikinis. So, there’s still a long way to go, and not everything 
has fully changed yet.  

But of course, ESG and diversity has taken on a wider 
resonance now in our industry. Businesses are looking 
to see how ESG can be applied to them, particularly in 
regard to gender diversity in staff members. So, we are 
seeing progress. 

How much diversity progress has there been since ICE fi rst 
started? And how much progress still needs to be made?
Micky Swindale: Well, if you look at numbers from the All-In 
Diversity Project, which gathers data from forty of the largest 
operators, the disappointing figure was that during the course 
of the pandemic the ratio of women in the industry overall had 
gone down globally. However, the number of women in senior 
ranks in these top organisations has gone up. The numbers are 
still too low, but they are on the rise. So, despite the negatives, 
this is an enormously encouraging figure.
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