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Evolution has acquired Nolimit City, paying €200m ($210.4m) 
upfront for the online slot games producer, with an 

additional €140m to be paid in earn-outs. This culminates in a 
total payable cash amount of €340m for all shares in the business. 

Evolution says the acquisition aligns with its strategy to supply 
customers with “the best” gaming content. Games Evolution will 
obtain from Nolimit include Mental, San Quentin and East Coast/
West Coast. 

Nolimit joins a range of other game developers in Evolution’s 
portfolio, including NetEnt, Red Tiger and Big Time Gaming. 
Nolimit hopes the merger will help it reach its expected 
revenue of €30m and an EBITDA of €23m for the calendar
year 2022.  

The transaction is also expected to contribute positively to 
2022 earnings per share (EPS) for the Evolution Group.  

This is not entirely unexpected news, either. In November last 
year, Gambling Insider anticipated a new acquisition for Evolution 
in 2022, following its purchase of NetEnt in 2020 for a sizeable 
$2.1bn, and its $450m Big Time Gaming purchase in 2021. 

Evolution Chairman Jens von Bahr said: “With the addition of 
Nolimit City to the Evolution family, we extend our portfolio of 
truly innovative and cutting-edge games from the top brands 
and gamemakers in the industry. 

“We have followed Jonas, Emil and their team for a few 
years and have been impressed, as they have established 
a completely new style of slot games. I am proud that yet 
another of the very best minds in our industry has chosen to 
join the Evolution network.” 

Jonas Tegman, Nolimit City Co-Founder, added: “I cannot 
think of a better match between two companies than between 
Nolimit City and Evolution; we are fully aligned in terms of people, 
product, technology and how to get the job done. 

“The slot vertical is under massive change, and we can’t wait 
to take on the challenge of global expansion together with 
Evolution, helping out with navigating towards the best slot 
product offering in the market.” 

EVOLUTION ACQUISITION TIMELINE
Q1 2019 – Ezugi 
Q4 2020 – NetEnt  
Q4 2020 – Red Tiger Gaming (Part of NetEnt)
Q2 2021 – Big Time Gaming 
Q4 2021 – DigiWheel 
Q2 2022 – Nolimit City

It seems Evolution remains intent on hoovering up smaller 
(but not necessarily small) game providers for its ever-
expanding portfolio.

In February, the online casino provider posted full-year 

revenue for 2021 of $1.14bn, a 69% increase from 2020.
Even though 2020 was a year marked by Covid-19 lockdowns, 

online casinos remained popular, given the number of people 
playing online within the four walls of their own homes. 

The fourth quarter of 2021 alone was particularly impressive; 
Evolution’s live casino segment grew 49% thanks to a surge 
in revenue. Things have continued the same way so far in 2022; 
operating revenues increased 39% year-on-year for 2022’s
first quarter. 

The first quarter of 2022 also saw Evolution continue 
its upward trajectory by acquiring 747,000 shares, which 
completed its repurchase programme.  

Several new games, such as Lightning Roulette, have 
loaded the supplier’s portfolio as it takes up localised projects 
across the USA. 

June 2022 has seen Evolution sign a partnership with 
Michigan-based operator Soaring Eagle Casino, while in 
May 2022, Evolution struck a deal with a challenger brand, 
PlayStar. Although share prices have largely suffered since 
January, Evolution has recovered in recent weeks.

Evolution’s acquisition of Nolimit City represents the supplier’s 
continued march to market domination, and it would be no 
surprise if the company continued its acquisition streak in the 
coming years.

GI Verdict: Evolution has been known for its acquisition of 
smaller suppliers for some time now. So the natural question 
this time around is why Nolimit City? There are likely other 
brands that would give an arm and a leg to be taken over by
one of the industry’s biggest giants.

For one, the supplier draws on 10 years of experience 
delivering games to operators and gambling software providers. 
Evolution is paying for experience as much as it is Nolimit City’s 
reach of clientele. 

What’s more, Nolimit has comprehensive expertise, 
providing solutions across mobile, tablet and desktop devices. 
Diversification is always a premium and is surely what drew 
Evolution to Nolimit above others. 

Ever since Evolution acquired NetEnt in a multi-billion-dollar 
deal, all eyes in the supplier vertical have been on the 
organisation. Although 2022 had so far seemed quiet by 
Evolution’s standards, this latest acquisition could easily signal 
another flurry of share-buying activity.  

Gambling Insider would be surprised if Evolution does not 
make another acquisition of a similar nature next year. And, 
given its live casino expertise, it’s clear Evolution is keen on 
acquiring other firms in the online slots department. 
It doesn’t need any help in the live casino department – and
it has the financial clout to buy the best-performing slots
in other sub-categories.

As the industry is seeing over and over, that creates a
powerful combination.

As Gambling Insider predicted in its 2022 outlook back in December, Evolution has continued its trend of 
buying one major new studio every year. We bring you details of its new nine-� gure deal
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THIS WEEK IN 
NUMBERS US ROUND-UP: CHURCHILL DOWNS, 

DRAFTKINGS AND BETMGM
Churchill Downs Incorporated
(CDI) has closed the $291m sale 

of “excess land” near the operator’s 
wholly owned Calder Casino in Florida. 
Ownership of the 115.7-acre parcel 
of land has now transferred to Link 
Logistics, the industrial real estate arm 
of investment giant Blackstone, for 
approximately $2.5m per acre. Churchill 
now plans to use the proceeds from 
this sale to purchase property as part 
of the company’s multi-billion-dollar 
acquisition of Peninsula Pacific Gaming. 
Proceeds from the land sale will also be 
invested in other replacement properties 
that qualify as Internal Revenue Code 
1031 transactions.

California’s Commerce Casino & 
Hotel has named industry veteran Jeff 
Harris its new CEO and President. The 
Golden State property has found a new 
leader after former Chief Executive Haig 
Papaian retired last year. Harris brings 
roughly three decades of casino gaming 
and operations experience into his new 
role. The appointee is a native of Los 
Angeles, where the casino is located, 
and worked at Commerce for 30 years, 
starting as a chip runner. Regarding 
his new role, Harris commented: “It’s 
an honour to be joining this incredibly 
talented team as CEO and President.”

Gaming Realms is clear to enter 
Connecticut after securing approval 
from the state’s Department of 
Consumer Protection (DCP). The DCP has 
awarded the company an online gaming 
service provider licence, approving 
Gaming Realms’ content for customers 
in the Constitution State. By entering 

Connecticut, Gaming Realms will 
expand its footprint to cover the 
majority of North American territories 
that permit commercial iGaming. The 
north-eastern state is one of only a 
handful where online gambling is legal, 
and the fourth, plus Ontario, where 
Gaming Realms is licensed.

DraftKings has opened a temporary 
retail sportsbook at Bay Mills Resorts 
& Casino in Brimley, Michigan. The 
temporary operation opened on 22 June, 
with DraftKings claiming its sportsbook 
will “give fans a taste” of an in-person 
sports betting experience. It features 
an over-the-counter sports betting 
ticket cage and six self-service kiosks, 
designed to mimic the tone of the 
DraftKings mobile sportsbook app. A 
permanent operation is scheduled to 
open this autumn, which DraftKings 
claims will provide customers with 
expanded amenities.  

BetMGM is taking to the high seas in a 
new partnership with cruise ship operator 
Carnival Corporation. The MGM resorts 
and Entain joint venture will deliver retail 
and mobile gaming to passengers on 
board any of the more than 50 ships in 
Carnival’s fleet ported in the US. Over 
the coming months, BetMGM’s platform 
will roll out across the cruise company’s 
various subsidiaries, including the 
corporation’s namesake, Carnival Cruise 
Line, Holland America Line and Princess 
Cruises. BetMGM-branded digital and 
cash-based sports betting, as well as real-
money gaming products, will be available 
on board Carnival’s US-branded ships in 
international waters.

Executives 
promoted to vice 
president positions 
at BMM Testlabs; 
Thiru Nadesapillai 
and Kethish 
Namasivayam

2

£168m 
($205.8m)

Gross turnover 
for World Pool 

bets at Royal 
Ascot 2022

Square foot Caesars 
Sportsbook o�  cially 
opened at Chase 
Field, the largest 
freestanding 
sportsbook 
in Arizona

22,300 

Year after construction 
began, the Philippine 

Amusement and Gaming 
Corporation (PAGCOR) 

has opened a new 
evacuation facility

1

Online and mobile 
slot games launched 
by Inspired 
Entertainment 
to “kick start the 
summer season”

5
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BYE-BYE BETBULL: OPERATOR TO END 
GAMBLING ACTIVITY
BetBull will cease all gambling operations 
as of 3 July 2022. In a short statement 
on its website, which was then shared 
across its social media channels, BetBull 
confirmed a “difficult decision” had been 
made, before directing customers to an 
FAQ section that included key dates.

On its social media post announcing 
the news, the company used a setting to 
ensure only people BetBull had mentioned 
in the post could reply (meaning no one, 
as it had not tagged a single person).

Its post said: “BetBull will soon cease all 
gambling activity; however, customers 
will be able to log into their accounts 
until 03/07/2022 to withdraw their funds 
as normal.”

The decision comes rather suddenly, 
given the fact BetBull had embarked on a 
new advertising campaign in the UK 
within the past 12 months – featuring 
none other than football icon Eric Cantona.

The operator placed great emphasis on 
the social aspects of its betting experience 
but, without speculating too much, 
it appears these features have not caught 
on. The hashtag #NeverBetAlone frequents 

the brand’s Twitter biography.
In October 2018, US operator Wynn 

Resorts purchased a 22.5% stake in the 
company, although Wynn Resorts itself 
has openly discussed the challenges 
of competing in the online market in 
recent months.

Rumours abounded that Wynn 
Resorts will sell off its sports betting 
and digital arm, especially as Wynn 
Interactive sees such a small share 
within major US markets. As for BetBull, 
however, which had a UK licence, 3 July 
will mark an official end to its activity.

GI Verdict: The light that burns twice 
as bright, burns half as long – and 
BetBull burned so very brightly. The 
operator made waves launching in 
2015, emphasising a social betting 
experience. But whether this didn’t 
take off, or other, more established 
operators presented tough competition 
is up for speculation. BetBull has as of yet 
provided no reason for its decision, but 
marketing may have hit the brand’s 
bottom line. Eric Cantona doesn’t
come cheap.

Received by UK charities 
from sportsbook pro� ts 
from this year’s Britannia 
Stakes at Royal Ascot

£1.2m 
($1.5m)  

Bet365 named the 
O�  cial Betting 

Operator of the PGA 
Tour in a content and 
marketing deal set to 

last through 2024

2024

In � nancing reached 
by Sports Gambling 

Guides (SGG) after 
completing second 

round funding

$3.25m 
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THE WEEK IN QUOTES

“At a time when we are focused on driving 
revenue and profi tability, an industry veteran 
like Dave will have an immediate impact on 
our business. His network and experience in 

the precise space we are in is second-to
-none. Dave is an excellent addition to the 
team who I’m excited to continue building 

the future of our company with.”

“From EM Group we are very pleased to be 
part of the NOGA family. Think, for example, 
of the objectives and core values with regard 
to the integrity and social responsibility of the 
sector. NOGA also endorses this and that is 

why we enter into the collaboration with great 
conviction and confi dence. Our goal is to make 

a joint contribution to the online gambling 
market in the Netherlands and beyond.”

GameOn Entertainment CEO Matt Bailey 
on the appointment of David Meltzer to 

the company’s board of directors

EM Group MD Kees-Jan Avis after the 
group became a member of the Dutch 
Online Gambling Association (NOGA)

Sponsored by

AUF WIEDERSEHEN: KINDRED GROUP BIDS 
FAREWELL TO GERMANY… FOR NOW
Kindred Group has decided to pull its 
flagship Unibet brand from Germany, 
citing unsustainable market conditions.

Gambling Insider has received 
confirmation of the group’s intent to 
cancel ongoing licence applications and 
cease all operations in Germany effective 
1 July. In explaining the decision, 
Kindred blamed a cumbersome licensing 
process and overly restrictive regulatory 
environment, though it acknowledged 
this may change.

Kindred has for more than two years 
been mired in the licensing process for 
Unibet but said, in that time, it has shifted 
its strategic priorities elsewhere.

This includes Kindred’s recent Dutch 
market entry. Earlier this month, the group 
secured approval from the Netherlands’ 
Gaming Authority (KSA) to offer 
commercial online gambling and betting.

Already, Kindred has begun to deepen 
its presence in the market. Most notably, 
Unibet has scored a partnership deal 
with Dutch football club AFC Ajax.

“We are delighted to have Unibet 
as our newest partner. Kindred Group 
and its brands are well known for 
their dedication within the field of 
responsible gambling,” said Menno 
Geelen, Commercial Director at AFC Ajax.

“This will receive explicit attention in 
our partnership. Unibet distinguishes 
itself through their high-quality product 
offering that is enjoyed by fans.”

GI Verdict: Germany was a non-starter 
for the group, and with other 
opportunities elsewhere, why wait for 
a market that may never bear fruit? The 
timing of Kindred’s German withdrawal 
lined up nicely with the group’s entry 
into the Netherlands, fulfilling one of 
its key strategic ambitions. And already, 
Kindred is making headway in the Dutch 
market, hence Unibet’s partnership with 
Ajax to try and build on this. Whether the 
group’s exit will tempt other operators to 
do likewise is hard to say, but Kindred’s 
departure doesn’t exactly bode too well 
for the German market.
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THE RANK GROUP DOWNGRADES PROFIT 
GUIDANCE FOR FY22 TO £40M
The Rank Group has published a warning 
to investors regarding its upcoming 
results for fiscal year 2022.

Citing a “considerably weaker-than
-expected” performance from its Grosvenor 
casinos, alongside “continued inflationary 
pressures,” Rank has downgraded its 
full-year expectations.

For FY22, the group now expects to 
earn approximately £40m ($49m), down 
from the previously guided range of 
£47m-£55m. 

As noted in a trading update published 
on 21 April, Rank had witnessed a “softer 
performance” in the UK during Q3 and 
entered Q4 of fiscal year 2022 with visitor 
numbers to the group’s Grosvenor 
casinos down.

Nevertheless, the group expected a 
post-April surge, but this has apparently 
failed to materialise, hence Rank’s 
latest update.

While Grosvenor’s performance 
has improved, it has fallen short of the 
group’s expectations, due in large part 

to the slower-than-anticipated return of 
higher spending overseas customers to 
the group’s London casinos, as well as a 
lower-than-average casino win margin.

Based on this, Rank adjusted its full-year 
guidance for underlying operating profit 
to £40m, subject to normal casino win 
margins between now and the year end.

This also represents Rank’s second 
downgrade since April, when the group 
reduced its previously guided EBIT range 
of £55m-£65m to £47m-£55m.

GI Verdict: This move wasn’t entirely 
unexpected. Rank has struggled to 
recover from Covid-19, as evidenced by 
its Q3 trading update, and a prophesied 
post-April boom never occurred. Naturally, 
downgrading its full-year guidance was 
the only option left. A property like the 
Hippodrome Casino, with its rich history 
and high-end clientele, is faring much 
better by comparison, as Rank’s business 
model relies more on volume - and 
perhaps your “mass market” customers 
as opposed to your VIPs.

“Netwin Game is the ideal partner for 
our SlotBar brand products. We are 

confident this collaboration will allow 
us to make the most of the marketing 

potential of our products.”

“There is fantastic treatment out there for 
people who are trying to stop gambling 

– but little support after they have stopped. 
People in recovery can suffer from low 
confi dence, a sense of isolation, and 

damaged relationships with family and 
friends – they may also have large debts 

or have lost their job. They often don’t know 
where to turn. We focus on putting the 

pieces back together again so they 
can move on from their addiction.”

WorldMatch CEO Andrea Boratto 
after the online supplier penned an 

agreement with Netwin Game

EPIC Restart Foundation CEO Sharon 
Parr on the charity’s partnership with 

Leeds Beckett University to support 
people on their journey of recovery 

following gambling harm
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TAKING STOCK

Universal Entertainment 
Group

Crown Resorts

44%

0%

Las Vegas Sands 2%

SJM Holdings

The Star Entertainment 
Group 2%

SHARE PRICES COVER THURSDAY 
16 JUNE TO THURSDAY 23 JUNE 

(9:30AM GMT) 

4%
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3.03 HKD

9.85 USD

26.64 AUD

2.60 AUD

31.60 USD

GAMING REVENUE IN NEW JERSEY UP 15% 
FOR MAY
Through May of 2022, New Jersey’s 
casinos, horse tracks that offer sports 
betting and the online partners 
of both types of gambling outlets 
generated $430.6m in gross 
gaming revenue. 

Revenue won from in-person 
gamblers fell just short of its total 
from May 2019. This is an important 
note for Atlantic City’s brick-and
-mortar casino industry, which has 
had a hard time recovering. The 
revenue included in the report doesn’t 
include money the tracks won on 
horse races, which is reported to a 
different agency.

Director of the Lloyd Levenson 
Institute at Stockton University, Jane 
Bokunewicz, said: “Brick-and-mortar 
gross gaming revenue totals for the 
month, expected to improve over last 
month’s $235.3m, were effectively flat 
at $233m, down less than 1%.”

James Plousis is the Chairman of the 
New Jersey Casino Control Commission. 

Plousis commented on the fact that 
total revenue from internet and sports 
betting was the highest for the
month of May in over 10 years.

Plousis added: “The volume of 
activity in Atlantic City’s casino hotels 
has been robust and, coupled with a 
maturing online gaming business, can 
be a powerful combination.”

Borgata led the market in terms of 
money won from in-person gamblers 
at $63.3m, which is up 30% from the
prior year.

Hard Rock came in behind Borgata 
at $41.5m, up almost 19%, and Ocean 
was third at $25.3m. The Tropicana 
came in fourth at $21.6m, up 8.5% over 
2021.

The rest of the group ended with: 
Harrah’s $21.2m; Caesars $20.2m; 
Resorts $14.1m; Golden Nugget $12.7m; 
Bally’s $12.6m. All of the casinos listed 
went down a significant percentage 
in 2022, aside from Bally’s which was 
up 2.6%.
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PENNSYLVANIA REPORTS GAMING REVENUE OF $448M FOR MAY
The Pennsylvania Gaming Control Board 
has reported combined gross gaming 
revenue (GGR) of $447.8m for May 2022.  

The figure includes all forms of gaming 
and marked an 8% GGR increase from 
May 2021. 

Slot machines generated the highest 
revenue, taking $205.7m this May, a 2% 
increase year-on-year. 

This yearly increase runs parallel to an 
increased number of operational slot 
machines in Pennsylvania, rising from 
22,496 in May 2021 to 26,004 in May 2022. 

Parx Casino made the most of any 
Pennsylvania casino from slots, taking 
$34.3m for May. However, its GGR was 
down 9% on Parx Casino’s revenue from 
slots last year. 

Other casinos saw vast year-on-year 
increases, helping the state reach its 8% 
GGR rise. Yearly increases include 9% at 
Wind Creek Bethlehem, 17% at Valley 
Forge Casino Resort and 13% at Live! 
Casino Pittsburgh. 

Hollywood Casino at Penn National 
made the highest GGR of any Pennsylvania 

casino, taking $62.8m in total for May 2022. 
Although only taking $13.1m from 

slots and $13.2m from casino games, 
Hollywood Casino dominated revenue 
from iGaming by generating $45.5m for 
the month.  

Its closest competitor for the vertical 
was Rivers Casino Philadelphia, which 
was down significantly on Hollywood 
Casino’s total at $26.9m.  

Furthermore, table games made 

$88.6m for May, with Wind Creek 
Bethlehem leading the pack by taking 
$22.5m for the month.  

Wind Creek Bethlehem’s total marked 
a significant yearly GGR increase of 66%, 
only making $13.6m in May 2021.  

Elsewhere, Pennsylvania’s total sports 
wagering handle stood at $493.4m, 10% 
above what it did in May 2021. As a result, 
May 2022’s taxable revenue amount from 
sports betting increased by 26% to $35m.

GI Verdict: As long as GGR continues 
to rise year-on-year, the Pennsylvania 
Gaming Control Board can’t have too 
many complaints. Times are tough, 
given the recent US stock market dip 
(which has also affected the gaming 
industry) and any increase should not be 
taken for granted.

Pennsylvania is, of course, a much larger 
state than New Jersey, but the presence of 
Atlantic City in the latter more than makes 
up for its size when it comes to GGR. The 
Keystone State will be buoyed by the fact 
that it has outdone the Garden State in 
May, as it is often the other way around.
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POINTSBET SECURES INVESTMENT FROM SIG SPORTS
PointsBet has secured an AU$94.2m 
(US$65.6m) investment from SIG Sports 
Investment Corp. (SIG Sports), a member 
of the Susquehanna International Group 
of Companies.

In accordance with the terms of a 
subscription agreement, the operator 
will issue 38,750,000 shares to SIG 
Sports at a price of AU$2.43 per share, 
representing a 15% premium compared 
to the 5-day volume weighted average 
price to 17 June 2022.

The new shares, which will be issued 
under PointsBet’s existing placement 
capacity, are expected to be quoted on 
or around 23 June 2022. Upon issuance, 
the investment will represent 12.8% of 
the operator’s issue capital, with SIG 
Sports becoming its largest shareholder.

“After several years of thoroughly 
evaluating the North American sports 
betting market for the right partner, SIG 
Sports is pleased to have made what we 
consider to be a long-term investment 
in PointsBet,” said SIG Co-founder and 
Managing Director Jeff Yass.

“We have been following their journey 
for some time and have developed a 
very positive view of the overall business 
operations and the capability of the 
PointsBet leadership team. We believe 
PointsBet has great potential for future 
growth and success in the North American 
sports betting market and SIG has both 
the analytics and capital to help realise 
that potential.”

There will be no change to the operator’s 
board as a result of the equity placement, 
while notifications will be provided to 
PointsBet’s gaming regulators as required.

PointsBet Chairman Brett Paton 
commented: “We are delighted to pair 
up with a visionary investor which has 
committed ongoing support and is 
eminently qualified in analytical trading 
in financial markets, and now in sports.”

GI Verdict: As noted by SIG’s Yass, 
this investment has been long in the 
making, and it’s clear that the current 
North American boom in sports betting 
was a key indicator for the group to 
make its move now.

With partnerships, ambassadors and 
launches, PointsBet has been making 
plenty of headlines in 2022, and SIG will 
be hoping the progression continues as 
the years go on. In last week’s GI Friday, 
we analysed PointsBet’s decision to 
reject Rupert Murdoch’s takeover offer 
for its Australian business.

Clearly, it is welcoming investment 
right now but with the aim of retaining 
control of its business.

https://www.gamblinginsider.com/click/gif-click.php?id=2162
https://www.gamblinginsider.com/click/gif-click.php?id=2158


Fantini Research partners with Gambling 
Insider to provide regular gaming industry 
data. This week, we look at figures 
from Arkansas.

ARKANSAS MAY REVENUE
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RICHARD METCALF, 
DIRECTOR  OF BUSINESS 

DEVELOPMENT
EMEA, TRAFFICGUARD

Metcalf discusses the risks being taken by online sportsbooks
to create better results and higher site traffic

In a highly competitive market with limited targeting, if 
you’re a betting company, you’re likely running a digital 
marketing campaign. Google Ads, one of the largest ad 
networks available, is a valuable tool for sports betting 
marketers because of its accessibility, reach and value for 
companies in the industry. 

However, even when using premium ad networks like 
Google Ads, betting companies are impacted by what’s 
known as invalid traffic. This is an issue across a range of 
industries – retail, technology, hospitality – but the risk is 
even higher in sports betting because of the vast amount 
of money involved. The global online betting market is 
anticipated to be valued at over $92.9bn by 2023, which
is reflected in the invalid traffic rates we see – while the 
invalid click rate across all industries is 17%, it is 28%
for gambling companies.

Sports betting companies running multiple high-investment 
marketing campaigns, including free bet bonuses and 
boosted odds, could inadvertently be investing millions 
into a channel that is filled with sources that will never 
convert into a paying customer. With a clearer understanding 
of where invalid traffic is coming from, and why betting 

companies can drive return on ad spend with greater 
conversions, they just need to know where to start.

The key issues in the industry
To understand how to protect your campaigns from 
such a high-stakes threat, it’s important to first establish 
what invalid traffic really is, and why the stakes are so 
much higher in this industry. Invalid traffic refers to any 
advertising engagement that is outside the target of an 
advertising campaign. Under the umbrella of invalid 
traffic is ad fraud, which is traffic generated intentionally 
with malicious intent, as well as accidental, internal or 
duplicate clicks. 

My experience has highlighted three distinct issues 
particular to online gambling that lead to a higher rate 
of invalid traffic:

High Acquisition Costs – Betting companies incur very 
high customer acquisition costs as they are bidding in a 
very competitive market with restricted targeting. Most 
betting companies invest large sums of money to secure 
the best advertising spots over competitors, meaning 
there is big money at stake. 

Bonus Abuse – Free bonuses are a huge driver of 
new customer acquisition. However, they are also very 
attractive to fraudsters with automated bots, developed 
to create fake accounts and steal bonuses. Sophisticated 
networks of bad actors can leverage millions of IPs to 
commit bonus fraud almost entirely undetected by betting 
companies, and they will keep coming back until they
 are stopped.

Paid Media Cannibalising Organic – When searching 
for the company, existing customers are using the brand 
search campaigns as a front door to its website – over and 
over again. These are customers that would have accessed 
your website regardless of the presence of an ad, resulting 
in a huge inefficiency in the advertising.

The end result for all causes is always inaccurate 
advertising results and wasted budget. In fact, over just 
one week, one global online gambling business found 
that 38% of all its clicks were invalid traffic, which equated 
to approximately £18,934.57 ($22,444.13) wasted.
This was almost half of its total spend during this same
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time period, which ended up being totally redundant
from the beginning.

Overall, when comparing invalid traffic to valid traffic 
during the course of the week, 2,498 of its 6,563 clicks
were invalid and if prevented and replaced by valid traffic, 
would have increased the conversion rate by 38%. 

Gambling companies running Google Ads campaigns are 
being targeted specifically, and are likely losing enormous 
amounts of money on wasted spend.

It’s crucial marketers operating in this industry
proactively put themselves ahead of the fraudsters
with increased visibility, accurate analytics and
real-time protection. 

Creating real savings 
The key to tackling invalid traffic is gaining full visibility 
into the exact sources your budget is going to. Even if 
you’re aware that invalid traffic exists within your results, 
unless you have a breakdown in causes and IPs, it’s difficult 
to know how to target the invalid traffic to eradicate it. 
With confidence in the data and analytics you’re leveraging 
to scale, gambling companies can save around 10% of their 
budget compared to the 3% average potential savings 
across other verticals.

Gambling companies must also implement a strategy 
that is fit for the demands of their industry, as opposed to 

a one-size-fits-all approach many legacy partners offer. 
It is the only way to mitigate large-scale bot attacks. 
Pre-bid strategies, where invalid traffic is eradicated before 
it even hits your budget, ensure businesses get ahead of the 
sources, avoid playing catchup and chase lost revenue
that is already in the hands of fraudsters. 

“To understand how to protect your 
campaigns from such a high-stakes 

threat, it’s important to � rst establish 
what invalid tra�  c really is”

With a combination of proactivity and visibility, the savings 
betting companies can make when they address invalid 
traffic are hugely significant.

With support from the right partner, you can tap into 
automation and cutting-edge intelligence; to not just 
understand the causes of your advertising losses, but
also to outright prevent them and focus on business
growth with bigger budgets and better results.
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THE

DEBRIEF

It was a typically busy news week for the gaming industry 
and, in our inaugural debrief, GI Friday talks you through the 
stories that didn’t quite make it to our newsletter... but are still 
extremely relevant for decision makers across the world.

Asia
There were two significant developments in Macau this week, 
as the gaming hub finally passed a long-anticipated new 
gaming law. There was a considerable margin in favour of the 
proposed regulations, 32 votes for and just one against, with 
Macau officials being given new powers and the duration of 
new licences being reduced from 20 years to 10 years. 

Africa
There was a “positive step forward” in the African region this 

week for Pragmatic Play, which signed a distribution deal with 
operator ChampionBet. Pragmatic Play CBDO Yossi Barzely 
added: “ChampionBet’s expansion across Central Africa 
positions Pragmatic Play perfectly and its brand is the ideal 
vehicle for our growth ambitions in the region.”

Europe
Further to its German exit, operator Kindred Group also
had an appeal rejected by the Oslo District Court, following
a 2019 ban for its Trannel brand. Kindred remains defiant 
but it may be forced to pay a fine or end its services in 
Norway altogether.

Elsewhere, Hard Rock International announced it will
build a new hotel and casino in Athens, which is expected 
to open in 2026. Hard Rock Chairman Jim Allen said: “We are 
thrilled to announce the partnership with Gek Terna Group and 
further expand Hard Rock’s reach across the globe in the great 
city of Athens.”

Finally, 888 Holdings published a trading update in 
which it reported revenue of £690m ($840.8m) for the 12 
months ending 28 February 2022. The William Hill brand, 
the European assets of which 888 has purchased, generated 
revenue of £1.36bn.
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