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After MaximBet became the second US brand in recent times to shutter its sports betting activity, have 
industry newcomers simply made rookie mistakes – or is there a more serious pattern developing?

Last week, Carousel Group-owned MaximBet announced 
it was ceasing all its sports betting operations within 

regulated US markets. With Fubo TV (as we explored in GI 
Friday Week 42) confirming a similar closure of its sportsbook 
only last month, MaximBet’s exit became the second of its 
kind within a matter of weeks.

The announcement was a far cry from A) the brand’s eye 
-catching partnership with superstar Nicki Minaj, who became 
the face of the company as recently as this June; and B) the 
seemingly unlimited promise of legalised US sports betting 
when PASPA was overturned in May 2018.

As a unique, one-off incident, this wouldn’t be enough to 
worry a whole industry – new brands come and go all the 
time. But when MaximBet’s departure is tallied with that 
of Fubo’s, and then compounded by the online struggles 
of Fox Bet, Wynn Bet and Sands (which is expected to give 
up on its post-Sheldon Adelson iGaming hopes), there is a 
trend developing.

THE SIMPLE LAWS OF ECONOMICS
Your average state is nowhere close to a monopoly right now  
– but there are certainly monopolistic tendencies developing.  
You will be hard pressed, in fact, to find a state sports betting  
market that isn’t currently an oligopoly.

Yes, there are contenders, such as Barstool Sportsbook, 
Bally’s and Rush Street Interactive, but it is no coincidence 
that the most consistent performers across the industry 
are the very biggest players. And just look at the profiles 
of those companies: FanDuel is backed by industry giant 
Flutter Entertainment, DraftKings has the investment to cover 
hundreds of millions in losses per quarter, BetMGM is part-owned 
by two industry behemoths in Entain and MGM Resorts, while 
Caesars is a firm that was created by a $17.3bn merger.

If these are the only real winners as time goes on, with 
barriers to entry restricting prospective challengers like 
MaximBet and Fubo, the laws of economics bluntly tell 
us the market will not be as lucrative. There is no sense 
of hyperbole in Gambling Insider suggesting that, with 
decreased competition will come lower odds and a worse 
customer experience; reducing overall interest in US sports 
betting and making it a less attractive proposition for 
investors worldwide.

THE ROLE OF REGULATORS?
Ironically, it’s as though lobbyists who were pushing for 
reasonable sports betting tax rates had some idea of what 
they were talking about all along. They had vested interests, 
sure, but when they kept vocalising the threat of the black 
market in the US, they had a point.

With a tax rate like 51% in New York – and many far more 
moderate examples still placing excess pressure on sports 
betting margins – is it any surprise we are seeing sports 
wagering brands dropping out of markets just months after 

big launch announcements?
Eventually, if sports bettors have to choose between a mere 

handful of brands across a whole regulated market, they will 
feel pushed towards unregulated sportsbooks – who will have 
better odds, fresher promotions and simply offer variety to the 
same names over and over again.

“Your average state is nowhere 
close to a monopoly right 

now – but there are certainly 
monopolistic tendencies 

developing. You will be hard 
pressed, in fact, to find a state 

sports betting market that  
isn’t currently an oligopoly”

ANOTHER WAY OUT
Naturally, however, there are other factors to consider. It is 
too easy to scapegoat regulators and policymakers alone, when 
it is the market itself that is driving what many have described 
as a race to the bottom for bonuses and marketing.

Believe it or not, there is actually an argument for stricter 
regulation on welcome offers and adverts – yes, already – when 
you consider a state like Ohio, where bet365 and DraftKings 
were offering pre-launch bonuses of $100-200 deposit-free.

The huge resources at the disposal of bigger organisations 
puts a noose on the necks of newer companies. Gambling Insider 
understands a high-profile brand ambassador can expect to be 
paid $400,000 a year in the US and, when BetMGM can reel out 
Jamie Foxx and Vanessa Hudgens, while Caesars can invite Vince 
Vaughn to the poker table – perhaps MaximBet felt it had no 
choice but to gamble on a huge deal with Minaj.

And whether it’s brand ambassadors (another topic GI 
Friday has analysed recently), welcome bonuses or expensive 
advertising campaigns, perhaps countless other brands will 
feel forced into the same inevitable decision.

IS THE GOLD RUSH OVER?
Ultimately, it comes down to whether these are isolated 
incidents where smaller, newer entrants to the US have simply 
miscalculated their margins – or whether the US, as a whole, 
is facing a greater threat: that of becoming an uncompetitive 
market. The more sportsbooks that are closed, of course, the 
less and less isolated these incidents become.

Legalised sports betting has time and again been 
described as a gold rush since the overturning of PASPA over 
four years ago. Right now, though, only the few not the many 
are tasting any kind of gold – and that’s not exactly synonymous 
with the ‘American dream.’
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ALLWYN ACQUIRES CAMELOT UK 
Allwyn AG has agreed to acquire Camelot 
UK from the Ontario Teachers’ Pension 
Plan Board. 

Upon completion of the acquisition, 
Camelot will become a wholly-owned 
subsidiary of Allwyn. The former is the 
current operator of the National Lottery 
under a licence that runs until 31 
January 2024. 

“We believe this sale best 
positions the National Lottery 
for a smooth transition to the 
Fourth Licence operator and 
wish Allwyn every success”

Subject to regulatory approvals, 
including from the Gambling Commission, 
the acquisition is anticipated to close in 
the first quarter of 2023. 

“We are delighted to have the 
opportunity to acquire the current 
operator of the Third Licence for the 
UK National Lottery,” said Allwyn AG 
CEO Robert Chvátal. 

“Common ownership of the operators 
of both the Third and Fourth Licences 
will help ensure the successful delivery 
of the National Lottery both in 2023 and 
over the next decade. 

“Allwyn is committed to making the 
National Lottery better, raising more 
for good causes and improving player 
protection. This deal strengthens the 
transition process and helps support 
Allwyn in achieving its vision for the 
National Lottery.” 

The Gambling Commission awarded 
Allwyn Entertainment Ltd (AEL) the 
licence to operate the National Lottery 
from 1 February 2024. In accordance with 

the terms of the Third Licence, Camelot 
will continue to be operated separately.  

Allwyn noted that its ownership of 
Camelot will help facilitate a smooth 
transition as AEL prepares to begin 
running the National Lottery, with AEL 
working with both Camelot and the 
Gambling Commission on its transition 
plan for the Fourth Licence. 

Nick Jansa, Executive Managing 
Director for Europe, Middle East and 
Africa at Ontario Teachers’, commented: 
“We are proud to have been a strong 
supporter and partner of the National 
Lottery over the past 12 years. In that 
time under Camelot’s stewardship, The 
National Lottery has raised more than 
£20bn ($23.7bn) for good causes and has 
supported thousands of organisations 
across the United Kingdom.  

“We believe this sale best positions the 
National Lottery for a smooth transition 
to the Fourth Licence operator and 
wish Allwyn every success. I want to 
express my sincere thanks to Camelot’s 
management and employees for their 
tremendous efforts in successfully 
running the National Lottery over the 
last decade, including achieving record 
revenues to good causes in the last year.” 

Allwyn confirmed it was in advance talks 
to acquire its lottery rival Camelot at the 
end of last month, continuing the never
-ending story between the two parties. 

In March, the former was awarded the 
Fourth National Lottery licence, beating 
the incumbent Camelot. However, the 
handover was marred by a legal challenge 
instigated by the outgoing operator. 

Camelot launched an appeal against 
the decision to appoint Allwyn, but in 
September, withdrew its challenge.

       THE LATEST ISSUE OF GAMING AMERICA
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OPERATOR BET365 LAUNCHES IN GHANA 
Operator bet365 has officially launched 
in Ghana. 

The group noted that it has been 
operating in the country as of 18 November, 
launching through bet365.com.gh. 
Customers across the country can sign 
up on the website or via the bet365 app. 

New and eligible customers in Ghana 
will now have access to live streaming 
of thousands of global sporting events, 
including football, NBA, NFL, NHL, MLB 
and international tennis. 

“We are delighted to announce the 
launch of a dedicated bet365 website 
for customers in Ghana,” said a bet365 
Spokesperson. “In a country with 
such a passion for sports, particularly 
football, we are excited to provide an 
unrivalled sports betting experience, 
with a key focus on both localised and 
international markets. 

“It was our preferred location for 
our first launch into Africa, as one 
of the most highly regulated, and 
highly regarded betting markets on 
the continent. With the World Cup 

underway, we’re thrilled to deliver our 
In-Play product as well as a portfolio of 
tournament promotions for new and 
eligible customers across the country.” 

The launch comes in time for 
Ghana’s opening match of the 2022 
FIFA World Cup, with Otto Addo’s side 
having played its first game on 24 
November against Portugal.

Matches against South Korea and 
Uruguay follow on 28 November and 
2 December respectively, with many 
commentators labelling Group H as the 
dreaded ‘Group of Death’ in Qatar. 

GI Verdict: Launching in Ghana, 
bet365 extends its worldwide reach 
as the world’s biggest operator in yet 
another country. Ghana also represents 
the first African country the operator 
has entered. Its entry follows a slew 
of recent activity, with operators and 
suppliers alike entering the African 
market. This includes 10bet which 
recently launched its sportsbook and 
iGaming site in South Africa.  

In July this year, NetEnt and Red 

Tiger signed a partnership with African 
operator Supabets, while October 
saw 888bet go live in Kenya, Tanzania, 
Mozambique and Zambia. So, bet365’s 
entry into Ghana, its first African market, 
shouldn’t come as such a great surprise. 
In fact, its foray into Ghana will likely 
signal a greater expansion into African 
markets in the future.
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WORLD CUP BETTING 15% HIGHER THAN EURO 2020
This week, payment provider Worldpay 
from FIS released new data predicting 
a 15% surge in bets in the UK for the 
2022 FIFA World Cup in Qatar, compared 
to the 2020 UEFA Euros. 

Data from Worldpay shows 2.5 
million bets were processed during the 
Euro 2020 tournament, with a total 
authorised value of circa £50m ($59m).  

The surge the provider anticipated for 
the World Cup 2022 is expected to grow 
even larger if England progress into the 
knockout stages of the competition.  

Worldpay predictions were made by 
its Gaming Vertical Lead Senior Director 
Alex Morgan-Moodie.  

The Worldpay Director expects high 
betting volumes for home nations, 
citing previous data which shows 
betting volume for England can be 
up to 20% higher when compared to 
other matches in the group stages of 
the competition.  

Furthermore, Morgan-Moodie 
believes the time of day a match is on 
has a marked effect on betting volume. 

GI Verdict: The news that the World 
Cup is bigger than the Euros is not 
surprising; however, what is surprising 
is that the World Cup is so significantly 
bigger than the Euros that the betting 
public’s appetite for the competition 
is 15% larger. 

UEFA’s international tournament 

attracts billions for the football 
organisation, with hundreds of millions 
of people across Europe getting involved 
in a litany of ways. A fact that only 
serves to highlight how the World Cup 
embraces the entire makeup of the UK’s 
multicultural community, reflected by 
the betting statistics in the UK. 

https://www.gamblinginsider.com/click/gif-click.php?id=2375


ENTAIN GRANTED FIRST ONLINE GAMBLING 
LICENCE IN GERMANY 
Entain has been handed gaming and 
poker licences to operate in Germany 
following regulatory approval. 

The State Administrative Office of 
Saxony-Anhalt granted the business a 
total of five licences, which allows Entain 
to offer gaming under its Ladbrokes, Bwin 
and Sportingbet subsidiaries. Bwin and 
Ladbrokes can also offer poker in the 
country – making Entain the first business 
granted a licence to offer online poker. 

Each of the licences is valid for five years.
Robert Hoskin, Entain’s Chief 

Governance Officer, commented on 
the licence awards: “It is an important 
and welcome step towards achieving 
the goal of a fully regulated online 
betting and gaming market in Germany. 
Only through such regulation and its 
enforcement will we avoid the reality of 
customers going to the black market where 
there are no safeguards that reputable 
operators such as Entain guarantee.”  

GI Verdict: Although a significant 
market for Entain, it’s hard to imagine 
the new licences the operator has been 

granted in Germany won’t lead to some 
difficulties. The operator has received a 
string of fines and cautions for regulatory 
failings. Its most recent legal engagement 
involves a court hearing in Australia 
involving Tabcorp and the NSW (New 
South Wales) Hotel’s Association. Entain 
also paid a settlement fee of £17m 
($20.6m) to the Gambling Commission 
over regulatory failings this August. 

Germany has some of the strictest 
regulations of any market worldwide. 
The country’s regulator, Gemeinsame 
Glücksspielbehörde der Länder, ordered 
internet service providers in the country 
to block Lottoland Group websites after 
the operator failed to clarify that its 
services were for betting on the outcome 
of lotteries, rather than being a lottery 
provider itself.  

So while these new licences in Germany 
represent further expansion for Entain, it 
wouldn’t be too presumptuous to expect 
some regulatory issues between Entain and 
the Gemeinsame Glücksspielbehörde der 
Länder at some point in the future. 

The amount BetMGM 
granted to the 
International Center for 
Responsible Gaming

$180,000 

Month-on-month rise in 
visitation numbers for 

Macau for October 2022

4%

Percentage of UK 
punters questioned 

by the Betting and 
Gaming Council who 

say spending limits 
risk black market rise

67%

THIS WEEK IN 
NUMBERS
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TWO-THIRDS OF POLISH BOOKMAKERS OUT 
OF POCKET 
According to new data from the National 
Court Register in Poland, almost 
two-thirds of bookmakers in the country 
did not make any profit in 2021 at all.

The big four brands in Poland, 
consisting of STS, Fortuna, BetFan 
and forBet, all reported profits 
– while most of the rest struggled to 
find success in the market. Superbet 
recorded the most significant loss, 
totalling PLN85m (USD$18m) in 2021 
– though that was up from the PLN50m 
it recorded in 2020.

The revelation has revealed the 
challenge facing the country’s Ministry 
of Finance, which acts as its regulator. 
Part of the reason comes from the 
fact that 23 different businesses hold 
licences to operate in Poland, with the 
gambling market not big enough to 
sustain that many companies.

Paweł Sikora, President of the Graj 
Legalnie Association, commented on 
the report: “The financial results of 

Polish operators show that the vast 
majority of entities in the industry do 
not make a profit from their operations. 

“This results, among other things, 
from high taxation and additional fees 
- not present in other countries.” 

GI Verdict: The news that two-thirds 
of Polish bookmakers are not making 
anything in profit is clearly an issue 
for the diversification of sports betting 
in Poland. 

The major issue revolves around the 
overly stuffed sports betting market in the 
country – as well as the aforementioned 
high taxation and additional fees 
– neither of which shows any signs 
of being changed soon. 

Should the Polish authorities not 
begin to alter the laws surrounding 
bookmaking, then the options for 
bettors in Poland will become limited 
very quickly – which does not bode 
well for the future of gambling as a 
whole in the nation. 

Maximum free 
second bet amount 
players will receive 
by BetRivers in 
honour of Maryland 
launch

$500 

Maximum daily 
prize amount for 

customers of Splash 
Tech’s sport games ($104)

€100 

Return-to-player 
rate for Inspired 
Entertainment’s 

new Big Football 
Bonus feature

95%
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THE WEEK IN QUOTES

“Both sides agreed to exchange best 
practices and governance experiences 

in areas of mutual benefit, such as 
health, poverty alleviation and rural 

development.”

“With the management team taking full 
ownership, the business will enter a 

new era. This is a major milestone for 
the organisation, and I look forward to 
leading from the front as we turn the 
page and start the next chapter of the 

PressEnter Group story.”

Official statement from Thailand and 
China on their joint effort to clamp 

down on illegal online gambling 
operations which infiltrate 

both nations

PressEnter Group CEO, Lahcene 
Merzoug, discussing his buyout of 

the company this week
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BUZZ(ER) GOES ON BUZZ BINGO CEO TENURE 
Buzz Bingo has announced that its CEO, 
Chris Matthews, will leave his role at the 
end of the year.

During his time at the helm of Buzz 
Bingo, Matthews oversaw a successful 
rebrand of the business while leading the 
company through the Covid-19 pandemic.

Matthews said of his departure: “This 
has been a difficult decision – especially 
when you care about a business as 
much as I do about Buzz. That said, 
I do believe that with the company 
now profitable after the Covid-19 
shutdown and digital growing rapidly, 
the timing couldn’t be better to hand 
the baton over to an excellent 
candidate such as Dominic.”

Taking over as CEO will be current COO 
Dominic Mansour, who commented: 
“It’s been an absolute pleasure to 
work alongside Chris since joining Buzz 
Bingo in January 2021. I have learned 
a tremendous amount from him as to 
what it takes to grow and protect this 
much-loved brand. 

“The business is in good shape for the 

future, and I am excited to lead it on 
its onward journey, alongside our very 
talented management team.”

John Kelly OBE, Buzz Bingo’s 
Chairman, added: ‘’Chris has successfully 
led the business through a change 
of ownership, two years of pandemic 
disruption and a reorganisation of the 
company’s property portfolio. Under his 
excellent stewardship, the Buzz brand 
was born, as was buzzbingo.com, both 
of which have grown from strength 
to strength.”

GI Verdict: Through the difficult seas 
of the Covid-19 pandemic, which saw 
numerous businesses brought to the 
brink of existence, navigated Buzz 
Bingo to steady waters and kept the 
company going. 

Perhaps the strain of running a 
retail business through a pandemic 
eventually caught up with Matthews, 
or maybe new leadership was needed 
in a post-Pandemic era? Either way, his 
departure marks a new beginning for 
Buzz Bingo. 

https://www.gamblinginsider.com/click/gif-click.php?id=2379
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CRY FOR ME ARGENTINA 
Earlier this week, when Argentina 
lost 2-1 to Saudi Arabia during the 
FIFA World Cup in Qatar, the entire 
Argentine nation knew it was in for 
a difficult day.

However, it was worse for one 
Australian bettor, who lost AU$160,000 
(US$106,000) on the game – after 
placing the huge wager on Argentina 
to win the match against the middle 
eastern minnows.

Australian operator TAB confirmed 
after the game that the bet had been 
made by an unnamed gambler, which 
would have gained the gambler 
AU$20,800 in profit. 

But fate, it seems, was not about 
to let this one play out as everybody 
expected – after Messi scored the 
opener from the spot, the game flipped 
on its head with Saudi Arabia taking 
two well-worked opportunities to take 
the lead. A blow the heavy favourites 
couldn’t recover from. 

GI Friday: If it was a bad day for 
Argentina – and it was – it was a 

worse day for the person that placed 
AU$160,000 on Messi and co to easily 
overcome the Saudi team, ranked as 
500/1 outsiders. 

Argentina, of course, still have 
every opportunity to progress to 
the knockout stages – despite the 
extraordinary events in Lusail, Qatar 
– however, things could be more difficult 
for the individual that has just lost 
a significant sum. 

The result of the 
game could be the 
most shocking in 
World Cup history, 
and many bettors 
around the world 
would have lost money 
on the game – but, 
on this occasion, it is 
perhaps apt to alter 
the words of the 
famed song in honour 
of the person that 
lost a fortune to ‘cry 
for me Argentina.’

“SuperSport expands our operations 
into the highly attractive and regulated 
Croatian market, as well as establishing 

Entain CEE as a strategic growth platform 
into the wider region. We look forward to 
working with Radim and the SuperSport 

team alongside Emma Capital as we 
execute this exciting opportunity.”

“As we refl ect and celebrate a successful 
2022 summer season where Ocean 

introduced over $85m in new property 
development, we are equally committed 

to investing back into the local community 
and our valued team members and 

customers who truly make this property 
what it is. We are excited to be ending the 
year on a high note with entertainment at 
Ovation Hall along with the return of our 

wildly popular Jingle Bell Bar.”

Entain CEO Jette Nygaard-Andersen 
discussing Entain CEE’s acquisition of 

Croatian operator SuperSport

Bill Callahan, Ocean Casino Resort General 
Manager, commenting on the return of the 

casino’s Season of Giving initiative
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Fantini Research partners with 
Gambling Insider to provide weekly 
gaming industry data. This week, we 
take a look at online sports betting 
revenue in West Virginia for October.

The Greenbrier casino saw the 
greatest revenue growth year-on-year, 
rising 48% to $8.1m.

Wheeling Island also posted increased 
revenue by 18%, while the Penn 
Entertainment-operated Charles Town 
casino generated the most for the 
month – $32.9m, up 3% year-on-year. 

Revenue from slot machines far 
exceeded that generated from table 
games too. The Charles Town casino made 
$22.9m from slots in October, compared 
to just $4.7m from table games.

Despite posting the greatest percent 
increase year-on-year, Greenbrier’s 
revenue from slots was down 18%. 
However, its revenue from tables games 
was up 19% year-on-year, and up a 
marked 206% for sports betting. 

Greenbrier was not the only location 
to see significant growth in its sports 
betting segment, revenue from the 
Caesars-operated Mountaineer was up 
183% year-on-year. 

Mountaineer also saw the greatest 
revenue rise from iGaming, growing 
86% year-on-year for October 2022.

WEST VIRGINIA – 
OCTOBER REVENUE
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SEBASTIAAN BARTEN, 
ATTORNEYATLAW 

IN CURAÇAO, SPIGT 
DUTCH CARIBBEAN

Barten explains why Curaçao’s sub-licensing 
system for online casinos is possibly in 
violation of local laws

JOINT COURT OF JUSTICE RULING OF 
OCT. 11, 2022
Curaçao legislation requires a licensee to operate online 
games platform from Curaçao.  The government issued a 
limited number of such licences over the years, including 
to Cyberluck, trading as ‘Curaçao eGaming’. In the process, 
a practice has developed whereby the holders of a 
government issued master license grant third parties 
the right to use theirs by issuing private “sub-licences.” 
The local legislation does not provide (in so many words) 
for the possibility of sub-licensing, but neither does it 
expressly prohibit it.

In recent judgments, the Joint Court of Appeal in 
Curaçao (the “Court”) issued a ruling about the legality 
of this practice. A journalist had deemed the practice of 
“sub-licensing” to be “illegal,” and had posted the names 
and photographs of Cyberluck’s Director on her website. 
Cyberluck instituted summary proceedings against the 
journalist in which Cyberluck demanded, amongst other 
things, to remove all photos of Cyberluck’s Director and to 
publish a rectification. Cyberluck also sought an order that 
the journalist should refrain from making similar statements 
in the future.

In the judgments dated October 11, 2022, the Court 

considered that in such cases a balancing of interests must 
be made between, the right to freedom of expression, in 
particular of a journalist, and the right to private life. Based 
on this balancing of interests, the Court concluded that the 
journalist’ s statements fall under the freedom of expression 
of a journalist.

“According to the Court, it has 
become sufficiently plausible 
in the summary proceedings 

that it would be impossible for 
the limited number of holders 
of master licences to properly 

supervise sub-licensees and that 
the current practice of issuing 

sub-licences to many sub-licensees 
is “illegal”, i.e., in breach of the 

local legislation”

IMPLICATIONS FOR THE GAMING SECTOR?
For the gaming sector, it is relevant that the Court also 
considered that the journalist’s assertions were supported 
by the facts known to the Court. According to the Court, 
it has become sufficiently plausible that it would be 
impossible for the limited number of holders of master 
licences to properly supervise sub-licensees, and that the 
current practice of issuing sub-licences to many sub-licensees 
is “illegal”, i.e., in breach of the local legislation. 
   Licensing legislation which would allow the current practice 
would serve no legitimate purpose. The Court considers that 
its own previous Stacktrace ruling does not preclude the 
journalist from making these assertions. 
    This previous ruling had been used by some to substantiate 
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that the current practice is in line with Curaçao law. The 
Court has now clarified that the Stacktrace ruling should not 
be interpreted as such, because the Stacktrace proceedings 
did not specifically deal with the purpose and scope of the 
Curaçao licensing legislation.

“In addition, if sufficient 
supervision over specific 

sub-licensees can be 
exercised, it is possible that 
another court will rule that 
the sub-licences issued to 

them are not contrary 
to the legislation” 

The Court is somewhat more nuanced about whether 
the issuance of sub-licences is in itself “illegal”, for example, 
also in situations where, in the Court’s view, sufficient 
supervision by the master licensee could be exercised, but 
considers the assertion that the issuance of sub-licences 

would be illegal in all circumstances “entirely tenable”. In 
any case, according to the Court, making such a statement 
falls within a journalist’s freedom of expression. In doing 
so, the Court also noted that journalists should be given 
ample room to expose issues of great social importance.

This ruling need not result in all licences issued by 
master licensees being invalid as of now. Courts in other 
proceedings are in principle not bound by this judgment, 
although they will be compelled to use it as guidance. In 
addition, if sufficient supervision over specific sub-licensees 
can be exercised, it is possible that another court will rule 
that the sub-licences issued to them are not contrary to 
the legislation.

But the ruling will create legal uncertainty for market 
participants and may give rise to disputes between  
sub-licensees and master licensees. New legislation could 
remove that uncertainty. Currently, a bill for a new licensing 
system in Curaçao may be in the stage of completion.  
Although parts of the legislation have come out through 
the press, the bill has not yet been made public. According 
to news reports, under the new legislation, supervision 
would shift from master licensees to a new Curaçao Gaming 
Authority. Currently, the Gaming Control Board is the 
regulator of the gambling sector under AML regulations, 
but this authority does not have powers in issuing licences 
to operate online casinos.
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DR SUSANNE ARDISSON, 
HEAD OF STRATEGIC 

COMMUNICATION, 
BAYES ESPORTS

Ardisson discusses the future of esports betting, and how it is 
shaping to evolve as a match for traditional betting

Esports has put established sportsbooks in quite a 
predicament. The potential of esports betting is undoubtedly 
immense, but implementing it profitably into existing sports 
betting services is more challenging than one might initially 
think. That is because doing so requires sportsbooks to 
make a choice: use the esports odds from the odds provider 
you partnered with for your sports betting services, or try 
to integrate an odds feed from a new odds provider 
specialising in esports. While both of these options initially 
appear to be viable, they often end up being sub-par 
solutions for most sportsbooks.

Integrating a new odds feed is something betting operators 
try to avoid as much as they can. Doing so not only takes 
a long time but added development, management and 
maintenance costs also make it an expensive affair. 

This ultimately means that sportsbooks look to partner 
with only one large-scale odds provider to base their services 
on. This approach works well in the realm of traditional sports 
betting, but when it comes to esports betting it starts to 
show its flaws.

The esports landscape is constantly evolving. New game 
titles can emerge out of nowhere and updates and patches 
shake up already established esports titles every couple 
of weeks.

Paired with the high-paced action typical of esports, 
keeping an overview of the esports scene, calculating 
probabilities and ultimately creating high-quality betting 
odds requires traders to be esports experts. It’s that expertise 
that large-scale odds providers, focused on traditional sports, 
are lacking. While they are capable of providing usable 
esports odds, the resulting margins and market uptime tend 
to be mediocre at best for sportsbooks.

The ideal solution for sportsbooks would be to instead 
obtain odds from odds providers specialising in esports, as 
they would be able to provide odds of much higher quality, 

but because of the aforementioned costs associated with 
trying to integrate a new odds feed, doing so is seldomly 
worth their while. 

In turn, this is also causing problems for said specialised 
providers, as they struggle to find customers for their services 
even though the demand for their services is, at least in 
theory, very high. 

The results are largely uninspired esports betting services 
that are far from reaching their potential and that none of 
the parties involved are truly satisfied with. Sportsbooks 
know of the potential of esports betting but are unable 
to reach it, esports betting odds providers are capable of 
creating high-quality products and services but are unable 
to find customers for them, and esports bettors are left 
wondering where exactly it all went wrong and why esports 
betting feels so lackluster.

“Paired with the high-paced 
action typical for esports, 

keeping an overview of the 
esports scene, calculating 
probabilities and ultimately 
creating high-quality betting 

odds requires traders to be 
esports experts”

What esports betting needs is for sportsbooks and odds 
providers to be able to benefit from one another without 
the integration process holding them back. 

Sportsbooks need to be able to freely pick and choose the 
odds provider they receive their odds from, with services 
based on the best possible odds available to them, not on the 
most convenient. 

Esports odds providers need to be able to offer their 
services to a large number of sportsbooks and find customers 
based on the quality of their products, not on the connections 
they had beforehand.

Esports bettors should be the benefactors of that evolution 
and be offered engaging esports betting services tailored 
to their interests and needs, instead of being offered the 
bare minimum.

That is why we at Bayes Esports have developed Bodex, 
a first-of-its-kind odds integration platform that enables 
all of the above and that elevates esports betting to a new 
level. A new era of esports betting has begun.
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THE

DEBRIEF

MARYLAND’S BRIGHT FUTURE? 
SPORTSBOOKS SEEM TO THINK SO
This week marked the full launch of online sports betting 
in Maryland, adding another state to the rapidly growing 
list that has welcomed sporting bettors with open arms 
in the US.

It took two years for Maryland to bring sports betting to its 
citizens, as the state Government approved the practice back 
in November 2020. Yet the bill created by the state legislature 
didn’t pass its final regulatory hurdle until May 2021, which 
was then further complicated by two regulatory bodies in 
Maryland that oversee sports betting.

However, all of that is a thing of the past now and Maryland’s 
residents can finally place wagers on their favourite teams and 
sporting events – which has come just in time for the 2022 FIFA 

World Cup in Qatar.
Of course, the usual suspects began the regulatory 

approval process as soon as Maryland voted in favour 
of sports betting – with FanDuel, PointsBet, Caesars, 
DraftKings, BetMGM and Barstool Sports all live on day 
one in the free state.

And, as with the launch of any new US state, the sportsbook 
operators offered customers staggering debut deals to place 
wagers with their sportsbooks.

FanDuel handed new customers $200 in free bets as long 
as people deposited $10 and bet $5. Barstool is offering to 
award new players $1,000 in bonus cash if their first bet loses. 
Meanwhile, Caesars is giving $1,500 in betting credit if a 
customer makes a bet over $100.

In truth, these offers are a selection of the various 
promotions that are currently available to new would-be 
bettors in Maryland. And, for a market that legal gambling 
expert and analyst, Geoff Fisk, believes could generate $30m 
in annual sports betting tax revenue, it seems well worth the 
investment for operators.

To most, the future of Maryland’s sports betting industry 
seems assured from day one – especially the sportsbook 
giants fighting tooth and nail for market share.
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