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This week sees two signi� cant sporting betting events take place on both sides of 
the Atlantic, with the UK celebrating the Cheltenham horseracing 

festival and March Madness beginning in the USA

Both events have historic significance in each country, 
with March Madness representing the best that US 

college basketball has to offer in a knockout tournament 
– showcasing potential future sporting stars. The UK’s 
Cheltenham Festival dates back to 1860 and now sees 
thousands of people head to watch the event, with millions 
more betting on it.

THE US TUNES IN FOR MARCH MADNESS
Looking ahead to March Madness, BetRivers has launched 
its Basketball Squares game with PlaySugarHouse. The game 
already exists for the NFL and NBA, although Basketball 
Squares will focus on the NCAA instead.

The game is played with a board that contains 100 squares, 
each with a combination of final scores. The visiting team is 
represented by the number on the bottom left and the home 
team is on the top right. If the respective teams’ scores end in 
the same numbers as the square, it will be a winner.

Meanwhile, Tipico has revealed a suite of promotions and an 
app-based competition, which will last throughout the NCAA 
tournament. For people that take part in Tipico’s promotion, 
through which each must place a minimum $20 wager, every 
customer will then be able to place unlimited bets throughout 
March Madness and compete against other bettors.

Each of the top weekly performers will then get rewards and 
grand prizes – one of which is a year of free bets.

Speaking of the new competition, Tipico US CEO Adrian Vella 
said: “We are incredibly proud to unveil this contest to provide 
fans with a superior sportsbook experience. Game and prop 
bet odds allow bettors to fully personalise their tournament
-watching experience.”

As a result of the new markets that have opened up since 
2022’s March Madness – including the most recent state of 
Massachusetts – the American Gaming Association (AGA) said 
that it expects 68 million people to place wagers during March 
Madness, totalling $15.5bn.

AGA President and CEO Bill Miller commented on the event: 
“March Madness is one of the best traditions in American 
sports – and America’s most wagered-on competition. 
Critically, the expansion of regulated sports betting over 
the past five years has brought safeguards to more than 
half of American adults who can now bet legally in their 
home market.”

CHELTENHAM BECOMES THE UK’S SPORTING 
AND BETTING FOCUS 
Across the pond, the Cheltenham Festival has seen Betfred 
sign Jonjo O’Neill Jr as a new brand ambassador and extend 
Frankie Foster’s existing ambassador deal ahead of the event. 

O’Neill Jr, a former Conditional Jockey Championship winner, 
has been signed as an ambassador on an initial contract 

up until the 2024 Grand National. Additionally, Foster has been 
working with Betfred since the 2022 Cheltenham Festival as 
a host on the operator’s digital programming – and will now 
continue in this role until 2024.

On his expanded role at Betfred, Foster said: “I’m thrilled to 
continue my partnership with Betfred. Last year we went from 
Royal Ascot to a Super League Grand Final, to me throwing 9 
Darts at the World Champs.

“As a leading bookmaker across the sports that I love, 
I couldn’t be happier to work with Betfred moving forwards, 
and I’m excited for the year of sporting action and sports 
betting with them.”

“Indeed, it is a week where 
gambling becomes a culturally 

accepted norm, with aristocratic 
high society joining all other 

facets of the UK’s melting pot”

During the event, bigfree.bet compiled a list of the best 
bookmakers for the horseracing festival. The company found 
that William Hill was the best for enhanced odds; bet365 had 
the best mobile app; BetUK had the best Cheltenham offers; 
LiveScore Bet was the best new betting site; BetVictor offered 
the best bet builders and Betfred guaranteed the best odds.

Finally, the Betting & Gaming Council (BGC) announced that 
it backs the UK Government’s economic plan – though not at the 
expense of jobs – highlighting that the Cheltenham Festival 
generated £274m ($330m) in revenue for the local economy, 
with £1bn wagered across the four-day event.

GI Verdict: Though the two events are radically different, 
in both countries each represents a similar cultural vibe. In 
the UK, the Cheltenham Festival is a major landmark in the 
gambling calendar, with the UK betting industry seeing a 
significant influx of bettors that tune in to bet across the four 
days of the festival. 

Indeed, it is a week where gambling becomes a culturally 
accepted norm, with aristocratic high society joining all other 
facets of the UK’s melting pot to celebrate horseracing 
and betting. 

Back in the US, March Madness lasts through three weeks 
and sees millions of people across the US bet on the games 
– as opposition to sports betting is dulled by the excitement 
of the growing sports betting market. 

This year, March Madness started on 14 March, meaning the 
focus for bettors will quickly change for those that want to bet 
on a range of events on both sides of the Atlantic Ocean. 
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HARD CASH FOR PLAYTECH
Hard Rock Digital (HRD) and Playtech have 
signed a partnership in North America. 

In accordance with the arrangement, 
HRD will license a variety of Playtech’s 
technology solutions and iGaming content. 

Under long-term commercial 
agreements, Playtech will supply its 
goods and services primarily on a 
revenue-share basis. 

Furthermore, the supplier has also 
contributed $85m for a low single-digit 
percent minority equity ownership share in 
HRD. The money earned through Playtech’s 
investment will be used to support HRD’s 
ongoing international growth. 

Sports betting and iGaming under the 
Hard Rock brand are now available in a few 
US states including Arizona, Indiana, Iowa, 
New Jersey, Ohio, Tennessee and Virginia. 
More launches are expected in the future. 

HRD also intends to expand its online 
sportsbook and iGaming operations to a 
few overseas regions in the coming years. 

Playtech CEO Mor Weizer said: “The 
Playtech team is thrilled to announce our 
strategic partnership with HRD. Hard Rock 
International has cemented itself as a 
marquee name worldwide. 

“HRD will combine the strength of this 
global brand with a proven management 
team, some of whom we at Playtech 
have known for many years and believe 
to be among the strongest in the online 
gambling industry. 

“For Playtech, this partnership 
significantly advances our position in the 
North American market and is very much 
in line with our B2B strategy.” 

Jim Allen, Chairman of Hard Rock 
International and Chairman of the Board of 
HRD, said: “This partnership will act as an 
accelerator to Hard Rock Digital’s planned 
strategic initiative to expand its online 

gaming offerings to international markets.” 
GI Verdict:The partnership struck 

between Playtech and Hard Rock Digital 
is certainly among the most compelling in 
recent months. 

Once a world-leading supplier, Playtech’s 
market share has never fully recovered to 
its once dominant pre-pandemic levels. 
Its share price as of 14 March 2023 stands 
at £5.46 ($6.61) per share, down 10% on its 
share price on the same date last year. 
And, looking at the past five years, its 
current share price – even in a significantly 
inflated market – is still down a marked 
28% from 14 March 2018.  

On the other hand, Hard Rock 
International has stayed the course of the 
pandemic, remaining one of the world’s 
strongest land-based tribal locations. 
However, its digital arm for iGaming and 
sports betting has been slow to take off 
the ground. Although it launched in 2020, 
a quick glance at the Hard Rock Digital 
website will reveal the company is still 
in hiring mode, as it continues to expand 
in more and more regulated markets 
in the US. 

As a result, a partnership between an 
expanding arm of Hard Rock’s operation 
and ex-supplier giant Playtech – struggling 
to reach its former status as a supplier 
heavyweight – seems a match that 
could help both in their aims of achieving 
sustained market growth.  

Despite the promise of this partnership 
to claw back significant market share in 
different US states, it’s worth noting that 
competition remains fierce in a region 
where market share is dominated by an 
ever shrinking few. However, the Hard Rock 
brand name will surely be an advantage 
for the casino and hotel operator’s digital 
arm, as well as Playtech. 

       THE LATEST ISSUE OF GAMING AMERICA
       IS OUT NOW CLICK HERE TO VIEW
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TOR SKEIE
OddsMatrix

CEO

NICK NEGRO
Scientific Games

CFO

SHAUN PHILP
SkyCity Entertainment

Chief People and Culture Officer

Skeie has been appointed as the CEO 
of OddsMatrix, a sportsbook division of 
EveryMatrix. He previously founded the 
Thailand-based development company 
Totoit in 2013, which was purchased by 

EveryMatrix in October 2020.

Negro has been named the new CFO 
of Scientific Games, with 10 years of CFO 
experience. He was first appointed CFO 
of Navistar in May 2013, and was most 

recently VP of Honeywell.

Philp has been appointed SkyCity 
Entertainment’s new Chief People and 

Culture Officer. He joins the casino 
operator after a Senior Human Resources 

role at telecommunications company 
Chorus New Zealand.

MOVERS &

SHAKERS
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Maxibet Payments
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Elray Resources

COMPANY NEW PARTNER VERTICAL
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iGaming

KGM
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GiG

CT Interactive iGaming
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iGaming

1X2 Network

Xtremepush

7777 gaming

Gaming Corps Betshop

Jokerstar
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THE

DEALMAKERS
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THE WEEK IN QUOTES

“We inform you that throughout the Russian 
military invasion in Ukraine, we have never 
received requests from the SBU to clarify 

the stop of the franchise in Russia. We 
ask to verify the information that has been 
falsifi ed during the NSDC decision and take 
appropriate action on all improper violations 

by the Security Service of Ukraine.”

“We commend the Kentucky 
General Assembly for bringing House 

Bill 594 across the finish line to protect 
Kentucky families and communities 

from the dangers of illegal gray 
machine gambling.”

Parimatch Ukraine statement on the 
decision of President Volodymyr Zelenskyy 

to suspend all betting operations in the 
country due to Russia links

Mark Guilfoyle, Executive Director of the 
Kentucky Merchants and Amusement 

Coalition (KAIG), on a Senate vote to ban 
devices resembling slot machines

SPORTS BETTING ROUND-UP: TENNIS & 
MASSACHUSETTS
In the week in which the UK’s 
Cheltenham Festival takes place,
several sports betting stories have 
made the news. 

First, DraftKings celebrated the 
launch of its newest retail sportsbook 
in Kansas – within the Boot Hill Casino 
& Resort – where customers will be 
able to place wagers on a variety of 
athletic events. 

Diane Giardine, General Manager 
for Boot Hill Casino & Resort, said: 
“This is the place to be for sports fans, 
where you can watch your favourite 
games while enjoying a comfortable 
and entertaining atmosphere. We 
look forward to welcoming sports 
fans and creating unforgettable 
experiences for them.”

Then, Sportradar was announced 
as the winning bidder for the global 
Association of Tennis Professionals (ATP) 
data and betting streaming rights. 

Since the beginning of 2022, 
the company has supplied official 

secondary data feeds for the ATP 
Tour, while it also has a long list 
of partnerships with professional 
sports organisations.

Five bidders were initially in the 
running for the licence, but after three 
months of negotiations, Sportradar’s 
bid won out. 

Also this week, Massachusetts finally 
went live with online sports betting on 
10 March – with several of the biggest 
sportsbooks in the US debuting on 
launch day. 

BetMGM and WynnBet were 
two of these, with BetMGM 
integrating with MGM Rewards, 
allowing Massachusetts-based online 
customers to redeem gameplay rewards 
for experiences at MGM Resorts 
properties nationwide.   

Meanwhile, DraftKings also launched 
on day one, marking a special occasion 
for the sportsbook as Boston is the 
home of DraftKings’ head offices and 
where it was founded. 
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LOCATION ROUND-UP: DRAFTKINGS, BORGATA 
AND THE STAR 
Gambling Insider reviews the latest 
from land-based locations over the 
past week.  

In the US, DraftKings celebrated the 
grand opening of its sportsbook at 
Boot Hill Casino & Resort. Located in 
Dodge City, Kansas, the sportsbook 
covers 2,500 square feet of the Boot 
Hill Casino & Resort. 

Customers will be able to place 
wagers on a variety of athletic events 
at the DraftKings retail sportsbook, 
while taking advantage of the wider 
casino’s amenities. 

Elsewhere, the Borgata Hotel Casino & 
Spa has announced it will undergo a 
$55m remodel of The Water Club building. 

The hotel will rebrand The Water 
Club as the MGM Tower, alongside the 
redesign, to celebrate its 20th anniversary.  

Centred in Atlantic City, the MGM 
Tower will offer more than 700 
guestrooms and suites. The remodel 
will be inclusive of the entire hotel, 
including public areas such as the 

reception and hallways. 
In Australia, The Star Entertainment 

has put its Sheraton Grand Mirage Hotel 
up for sale, according to local reports.  

The Star previously disclosed an equity 
drive to raise AU$545m (US$362m).
However, securing the sale of a 
property purchased by The Star in 2017 
will by no means be assured, with two 
previous listings failing to materialise 
in an eventual sale.  

The completion of a sale may prove 
vital, however, given the operator’s 
anticipated losses of up to AU$1.11bn 
due to the legal cases associated with 
its anti-money laundering breaches 
and expected changes to taxation rates 
in New South Wales.  

Finally, the FireKeepers Casino Hotel 
in Battle Creek, Michigan, has chosen 
to use the Quick Custom Intelligence 
(QCI) Platform. The QCI Platform is now 
being set up and the marketing, player 
development and casino operations 
teams will shortly be receiving training.

“The horse is out of the barn. 
We’re trying to bring a black market into 
the light and put some protections on it.”

“Massachusetts citizens will benefi t from 
legal online sportsbooks dedicated to 

greater protection and an increased budget 
for responsible gambling programmes.”

Mike McCarthy, Chairman of a committee 
to legalise sports betting in Vermont, after 

a debate was held by state lawmakers

GeoComply SVP of Compliance Lindsay 
Slader on the number of geolocation 
transactions made in Massachusetts
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Q4/FY ROUND-UP: INSPIRED BY EVOLUTION 
This week has seen several financial year 
end and Q4 results for 2022 released, 
as gambling companies show investors 
and stakeholders the full picture of the 
last 12 months. 

Starting with Inspired’s report, 
which revealed that it had made 
$78.6m in revenue for Q4, up 17% on 
2021 – with its EBITDA also up 17%, 
totalling $25.6m. 

Inspired’s full-year 2022 revenue was 
up to $285.4m, a 37% yearly increase, 
and its EBITDA reached $99.6m, a 56% 
annual rise. 

Commenting on the report, Inspired 
Executive Chairman A. Lorne Weil said: 
“Results reflect the continued execution 
of our strategy.” 

Then, Sportradar reported revenue 
of €206.3m ($218.1m) and an adjusted 
EBITDA of €35.1m – 35% and 64% 
higher than Q4 2021 respectively. 

Furthermore, for 2022, as a whole, 
the company posted €730.2m in total 
revenue – representing a 30% increase 

annually – with an adjusted EBITDA 
of €125.8m, 23% higher than the 
prior year. 

Carsten Koerl, CEO of Sportradar, 
said: “I am very pleased with our 
strong results driven by exceptional 
execution this past year.  We saw 
excellent performance across all of 
our key performance metrics despite 
challenging macroeconomic conditions 
including a second consecutive 
quarter of positive adjusted EBITDA 
in the US.” 

Finally, Evolution posted its annual 
report, showing €1.4bn in revenue for 
2022, up from the €1bn it reported in 
2021, with an EBITDA of €1bn – 37% 
up annually. Lastly, its profit was 39%
up on 2021, totalling €843.4m. 

Evolution Group CEO Martin 
Carlesund said: “I am pleased that we 
managed to increase EBITDA margin 
to 69.2 percent for the full-year (68.7), 
despite increased costs in many areas 
outside our control in 2022.” 

Price Entain paid to 
acquire Sports� are 
from Tidal Gaming

$13.25m

Genius Sports’ 
revenue growth for 

the full year 2022, 
to $341m

41%

Expected full year 2022 
revenue for Summit 

Ascent Holdings 
(US$3.9m)

HK$30.9m

THE WEEK IN 
NUMBERS
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Tax generated from 
revenue at Nevada’s 
two horseracing 
tracks for February

$1.34m

US sports 
betting revenue rise 

year-on-year, according 
to the American Gaming 
Association (to $5.5bn)

58%

ALL OF GAMBLING INSIDER, 
ALL IN ONE PLACE
GI Friday is all about recapping the biggest 
industry news in the best way possible and 
all in one place. But, this week, Gambling 
Insider itself had some big news for the 
market – which similarly centres on giving 
our readers everything they could possibly 
need in one central location.

Indeed, Gambling Insider was proud to 
announce the launch of our new mobile 
app, available for Android and iOS devices.

On the app you will find: 
The latest news articles from the global 

gaming industry, including financial 
reports, partnerships, appointments and 
many more.

In-depth articles in the form of opinion 
pieces, exclusive Q&As with experts, data 
analyses and financial commentaries.

All articles from the latest edition of 
Gambling Insider Magazine, from cover 
features to Insider columns.

Of course, this very newsletter in
GI Friday.

The latest episodes of our GI Huddle 
interviews with senior executives from the 
gaming industry.

And an iGaming Events Calendar full of 
must-attend industry events all year round.

“For us this app is a game-changer,” 
said Julian Perry, Editor-in-Chief of 
Gambling Insider.

“We noticed that an increased number 
of people were visiting our site via mobile 
devices, so we thought why not make 
the experience even better for them by 
creating an app?

“That way you can quickly catch up with 
the latest news from around the sector 
while commuting, and if you enable push 
notifications, you certainly won’t miss the 
next big M&A story,” he added.

You can download the Gambling Insider
app for the latest updates on global 
developments in the gambling industry 
from the following links:

THE

DEBRIEF
State funds potentially 
generated for Alabama 

should gambling be 
legalised, according 

to the Poarch Band of 
Creek Indians

$700m
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Fantini Research partners with 
Gambling Insider to provide weekly 
gaming industry data. This week, we 
look at February’s revenue from all 
sources in Indiana.

The Caesars-operated Horseshoe 
Hammond generated the most 
gaming revenue from a single source 
in the state, making $27.4m for February 
2023. Despite taking the most from any 
other land-based source, Horseshoe 
Hammond saw no gains made year-
on-year, unlike Boyd Gaming’s Blue 
Chip which saw its revenue rise 
112% year-on-year.

This marked rise at Blue Chip came 
from its far greater success in generating 
sports betting revenue – with its sports 
betting arm operated by DraftKings. 
In fact, sports betting revenue was 
up state-wide in Indiana by 63%, as 
locals begin to adopt the recently 
regulated pastime. 

Despite revenue growing, total 
revenue handle was down by 13%, 
with many locations such as Penn 
Entertainment’s Hollywood Casino, 
Caesars’ Southern Indiana and 
Horeshoe Hammond all posting 
significant reductions in bets placed 
and subsequent revenues. Seemingly, 
it is the success of Blue Chip that has 
made Indiana’s figures for February 
appear more positive than they may 
otherwise have been.
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GUEST

COLUMN

JACK MANSELL, 
DIRECTOR, PRESS BOX PR

Mansell re� ects on a huge week for 
horseracing at the Cheltenham Festival

And so we reach the climax of the Cheltenham Festival, 
the “Olympics of Jump racing” as one of our client’s 
ambassadors so eloquently put it earlier this week.

What a build-up and what a week it’s been. Kicked 
off by the DJ Cuddles’ Roar and then the Roar for real as 
the tape went up on Tuesday, culminating in an opening 
day’s racing for the ages. The sport crowned a new 
superstar in Constitution Hill, but not before a hear
t-warming baton-pass from the adored Honeysuckle, 
whose swansong was cheered home louder than anything 
I can recall at Prestbury Park. Days two and three weren’t 
half bad, either. 

The build-up to the Festival was dominated by the whip, 
by changing dress codes and by fears over the long-
term prosperity of the sport, in Britain at least. So 
the importance of these iconic moments cannot be 
underestimated. Racing’s moments in the sun are few 
and far between; celebrating them should be incumbent 
on us all. 

As a PR person, seeing the likes of Honeysuckle and 
Constitution Hill adorning the front pages and being 
talked about by Gen Z’s as ‘GOATS’ is massive. We all know 
the industry is working hard to compete and bring new 
audiences to the sport, so it’s heartwarming when the 
achievements of the real stars of the show – the horses
– help us catapult racing into the mainstream. 

For Press Box PR, the Cheltenham juggernaut gets 
bigger and bigger each year. As an agency we’ve had 
more Festival briefs than ever before, ranging from 
operators to rights holders to sponsors, all wanting to 
maximise their share of voice and brand awareness during 
the annual showpiece. 

Our press room operation has been working overtime, 
creating bespoke content and features for publishers 
on both sides of the Irish Sea. We’ve interviewed Gold 
Cup-winning jockeys, brought the unique style of Tom 
‘The Bosh’ Skinner to the Festival and even compared the cost 
of the annual pilgrimage to a week-long Caribbean cruise! 
Apparently they tell me a week on a sunbed in the Caribbean 
is cheaper than four days in the Cotswolds in mid-March, 
but there’s only one place I’d rather be!

As the curtain closes on another Cheltenham, we’ll all 
no doubt reach for a pint of the world’s most expensive 
Guinness post the Martin Pipe to celebrate. But a small 
price to pay to toast an otherwise hugely successful four 
days for Press Box and the industry at large. 
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