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How should affi liates relate to bettors?

Traffi cology, [trah-fi k-ol-uh-jee], verb , 1. The study of traffi c, 2. Objective, the capacity to maximise revenue
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NFL TO ALLOW CASINO 
SPONSORSHIP

The NFL is set to lift its ban on gambling 
advertising and allow land-based casinos 
the opportunity to sponsor teams.

The decision was made by the NFL’s 
Business Ventures Committee, and 
the announcement was made by NFL 
Chief Media Officer Brian Rolapp at 
a business conference. 

Although the league is appearing to 
relax its rules in regards to the gambling 
industry, there are likely to be a number 
of rules and stipulations put in place 
to safeguard the sport.

As part of this move, casinos will 
be allowed to use NFL team logos on 
advertising and promotional material.

However, casinos will still be prohibited 

from explicitly advertising sportsbooks 
using the teams that are sponsored 
by them.

There are also reports that NFL 
franchises will not be allowed to take 
revenue shares from business driven 
to gambling sites or casinos.

The Dallas Cowboys were the first team
to benefit from the new rule, agreeing
the first ever-partnership between an NFL 
team and a casino operator with WinStar 
World Casino and Resort.

Meanwhile, NFL revenue is estimated 
to increase by $2.3bn a year thanks to legal 
and regulated sports betting, according 
to a Nielsen Sports study commissioned 
by the American Gaming Association.

9
th

October - 
the date of 

AffiliateCon: The 
Great American 

Huddle, with 
drinks sponsored 

by Trafficology, 
and shisha, 

sponsored by 
TAG Media

34
Different 

affiliate marketing 
agreements with 

esports teams 
announced 
by Esports 

Entertainment 
Group

$261

bn
Contributed to the 
US economy by the 

gaming industry 
in 2017, according 
to a study released 

by the American 
Gaming Association

Years spent 
at Morgan 
Stanley by 
new DAZN 
Group CFO 

Stuart Epstein, 
who also 

served as NBC 
Universal CFO

20

Winners

losers

Supplier NetEnt 
announced the 
beta-launch of its 
affiliate business, 
including offers 
and bonuses 
from Leo Vegas, 
Casumo, Cashmio 
and ComeOn

Football fan 
group Punjabi 
Wolves agreed 

a deal with 
FansBet, using 

the money from 
its sponsorship 

to subsidise 
away travel for 
fans of Premier 

League club 
Wolverhampton 

Wanderers

UK gambling 
companies came 
under fire from 
the Labour Party’s 
year-long review 
of gambling 
regulations, 
with the level 
of advertising 
criticised

All affiliates 
could be 

negatively 
affected after 

the EU approved 
the Copyright 

Directive, a 
controversial 

piece of 
legislation 

intended to 
update online 

copyright laws

Digital media group Perform
 rebranded as DAZN Group, 

consolidating the company into two
 brands: DAZN and Perform Content

evens
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PASS NOTES

VROOM VROOM! I HEAR HISTORY HAS BEEN MADE IN F1.
WHAT HAS LEWIS HAMILTON DONE THIS TIME?
While it’s true Hamilton is having a great season, the big news in F1 came 
off the track this month. Interregional Sports Group (ISG) has secured a 
long-term deal with Liberty Media over F1’s betting sponsorship rights, 
while Sportradar also agreed to supply all new in-play markets.

I THOUGHT BERNIE ECCLESTONE DIDN’T LIKE
GAMBLING PARTNERSHIPS? 
The former F1 owner was a staunch opponent for many years. However, 
Liberty Media completed a takeover of the sport in September 2016 and 
holds a very different view. It has now struck a revolutionary deal to end 
a near 40-year ban on gambling partnerships.

HOW MUCH IS THE DEAL WORTH? 
ISG has paid F1 $100m up front for the rights to secure sponsorship 
deals with betting companies across the world. As part of the new 
agreement, betting sponsors will be able to advertise across 
electronic boards at racetracks.

DOES THIS MEAN DRIVERS CAN PLACE A CHEEKY 
BET ON THEMSELVES AFTER TAKING THE LEAD?
While the authorities – not to mention the 200-mile-an-hour speeds – 
are unlikely to allow drivers to bet on themselves, the new deal will create 
exciting new in-play opportunities for motorsport bettors everywhere.

HOW DOES THE NEWS AFFECT AFFILIATES?
We are still in the early stages, but new sponsorship and advertising is 
always exciting for affiliates. The new markets and partnerships may also 
create opportunities for affiliates to compare more prices and include a 
greater variety of offers on F1, bringing it more into line with horseracing, 
football and North American sports, in terms of betting popularity.

movers and shakers
Formula One overturns near 40-year 
ban on gambling partnerships

 “We’re currently creating a ‘live analytics’ platform 
that will allow our partners to log in and track 

performance vs. other operators in real time – for 
example, when Bet365 are the same price as Sky 
Bet on a football match, what is the click share? 
We believe it’s stuff like this that can really allow 

us to be the voice of the industry.” 

quote unquote

Jamie Pinner, Heading of Marketing 
at Oddschecker, discusses the company’s 

future plans

Ball Street CEO, Matt 
Wilson, on the problems 
facing marketing teams 

across the industry

Joe Ryan, Video 
Market Specialist at 
Better Collective, on 
what makes Betting 

Expert stand out

“The big advantage for 
us is that we set our stall 

on being transparent, 
whereas affiliates in the 
space previously have 
only talked about their 
winners and not their 

losers. So if you sign up 
to their product you’ll 
end up losing in the 

long run.”

“Hiring a production 
company or banging 
a load of cash on paid 
social isn’t the answer. 
You need to work with 
businesses and people 
who have proven they 
can build communities 

and understand the 
culture of fans and know 
how to get an audience 

from A to B.”

JENNY WATSON CBE is charity Gamstop’s 
new Chair, leaving her role as Chair of 

The House of St. Barnabas

Global Gaming has appointed MICHAEL GATT 
as its Operational Chief Financial Officer. 

briefi ng



the digits

Traffic report
Trafficology has partnered with data 
experts Casino City Press to provide 
insight into website and traffic trends 
across the gaming industry. Here,  
we rank the top 20 casino-focused 
affiliate sites globally and continent  
by continent at the time of writing.
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seo - ACTIVEWIN

Amending your content
Bernadette Kelly, Director of SEO & Content for digital marketing  

company ActiveWin, discusses how affiliates need to try and keep up  
with digital trends so that SEO strategies are up to date

relevance. Aside from the content on a site, however, the set 
up of a website has as much to do with rankings as the words 
that appear on it. To help marketers, ActiveWin launched a new 
technical SEO and UX service to detect problematic areas of  
a site that could be losing traffic. Search engine spiders need to  
be able to quickly crawl a website to determine what the content 
is about, so you can’t rank well on any keywords if the search 
robots get lost in a tangle of coding errors or toxic links. 

What will be the biggest challenges affiliates will face  
with regards to SEO in the coming years?
From our experience, the main issue for affiliates will be 
identifying and amending old content on their site that falls  
afoul of Google’s best practices. That’s not to say that affiliates  
or any other website are knowingly engaged in black or grey-hat 
trickery to boost rankings. In fact, quite the opposite is often 
true. Usually, when the older content was published, or the 
site was launched, webmasters often were following the best 
practices of the time. But because the digital industry moves  
at such lightning speed, the things that worked last decade,  
last year or even last month are not relevant today. 

Given Google owns YouTube, how important is it for  
affiliates to prioritise YouTube advertising to help with  
their Google ranking?
Video is undeniably the most popular form of content on the web 
today.  Just look at Unilad, Now This and Viral Thread as examples 
of how producing and curating video clips can lead to enormous 
audience reach. They can all thank YouTube, which was the pioneer 
of mass video sharing. When Google acquired the platform in 2006, it 
was already the second-largest search engine in the world. Integrating 
YouTube into affiliate marketing strategies can help to improve reach 
and traffic, because you will rank higher on both YouTube and Google. 

How could potential future advertising regulation affect 
affiliates and their SEO strategies? 
No one knows what the future of advertising regulation has in 
store for gaming, so that would be a difficult question to answer. 
However, there are clear guidelines in place, so it would be a 
worthwhile exercise to investigate what search terms your site 
currently ranks for and consider if those keywords or phrases  
could possibly be regarded as non-compliant. 

This is often the case with older content, which was published 
before many of the new compliance regulations were rolled out.  
A primary area of concern is games and content that might appeal 
to an under age audience, so be sure to run your own tests on  
how you organically rank for game titles that may appeal to a 
juvenile audience like Jack and the Beanstalk, for example. If a  
child clicks on that link, they may land on a gambling affiliate site, 
and no one wants to see that happen. The same goes for older 
social media posts that may appeal to youngsters. We would 
encourage affiliates to review their organic rankings and old  
social media posts to child-gate their site. 

How have SEO strategies evolved for affiliates in recent years?
The evolution of SEO is the same for affiliates as it is for any 
other business that has a website. There have been a number of 
significant Google algorithm changes over the years, which started 
as far back as 2003 to crack down on black hat techniques like link 
spamming. A few years later, Panda and Penguin updates came in 
quick succession, followed by Mobilegeddon in 2015. This year, the 
introduction of mobile-first indexing sent developers scurrying to 
ensure their sites were fully mobile-optimised and https-secure to 
avoid ranking penalties from Google. The mere mentions of new 
algorithm changes are usually enough to make webmasters tremble. 
But there’s no need to be worried, as long as one thing is kept in 
mind before publishing new content; make sure you are writing  
for your site visitors, not for search engines. If that is the number  
one priority, then your rankings should be safe from harm.

What can affiliates do to improve their SEO strategies?  
Is there anything in particular that the affiliate market is  
missing at the moment? How can ActiveWin help with this?
A common problem we see with affiliate sites is the tendency  
to keyword stuff. Over the years, Google has frowned on the 
excessive use of the same words or close variations to improve 
rankings. This practice did improve rankings in the early 2000s, 
but over time it actually does more harm than good to a site’s 
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feature - jackpotjoy

Coping with heavier regulation
Andrew Gunn, Affiliate Compliance & Risk Officer at Jackpotjoy Group,  
talks to Trafficology about future regulation in the affiliate space and how  

affiliates can adapt their compliance measures to cope with this
How are you assisting affiliates with compliance  
when agreeing affiliate marketing deals? What are the biggest 
challenges for this? 
We conduct a compliance review on any affiliates we wish to work 
with before any deal is agreed. If the affiliate fails the review, then the 
affiliate team will work with the affiliates and advise them on where 
they have failed and may work with them to help their compliance.

To what extent is potential future regulation making it  
more difficult for you to agree deals with new affiliates? 
Responsible gaming regulation is one future area that makes it more 
difficult to agree deals. For instance, operators can no longer work with 
UK or Danish affiliates that promote via direct marketing. This is due to 
the Gambling Commission’s responsible gaming program Gamstop 
and Spillemyndigheden’s responsible gaming program, ROFUS. This 
means British or Danish affiliates can no longer send emails or text 
messages to players in case they contact any players on one of the 
responsible gaming databases. Sweden will soon launch a similar 
responsible gaming program. Therefore, operators will soon have to 
stop working with Swedish affiliates that promote via direct marketing. 

The Gambling Commission is considering new regulation that 
would require any new customer to be age verified before they 
can access play-for-free versions of gambling sites and be fully KYC-  
checked before being allowed to deposit and gamble. Should these 
proposed regulations be enforced, it will impact on marketing rules 
and regulation. 

What can affiliates do to improve their marketing, with  
regards to compliance? 
Affiliates need to make themselves aware of all the rules and 
regulations in each market they are targeting. Each market has  
a different set of rules and regulations. This makes it challenging  
for affiliates that operate a global site to be fully compliant.

Affiliates can work more closely with their affiliate managers 
and always ensure that their sites are always up to date, showing the 

right bonus information, correct  Ts and Cs and always ensure that 
there is a responsible gaming message and  18+ logo on their sites.  

Regarding regulation, what do you think the affiliate market 
will look like in five years' time? 
In five years, the affiliate market will likely be heavily regulated as more 
and more markets are being regulated. We could also see regulators 
introducing affiliate licenses, similar to the licenses operators have. 

How much more focus is there on compliance in the  
affiliate market than there would have been 10 years ago? 
Ten years ago, there were little to no rules or regulation  
with regards to gambling marketing. Now however, there is a lot  
of focus on protecting minors, those with gambling addiction, the 
use of misleading marketing materials and some markets now have 
a ban on gambling advertising. Each regulator has different rules and 
regulations, making it more difficult for affiliates to operate. 

The focus on affiliation in recent years has put an end to the Wild 
West days of affiliation and has provided an improved industry for 
the regulator, operators and affiliates to work within.  

To what extent should affiliates be concerned about stricter 
advertising regulation, as we have seen in Italy and could  
perhaps see in the UK? 
It is very important that operators have full transparency on how 
affiliates are promoting their brands.

In the UK, operators are very concerned, and in some instances, 
operators have closed their affiliate programs. The Gambling 
Commission and the Advertising Standards Authority take marketing 
compliance seriously, therefore affiliates and operators need to be very 
careful when targeting UK players. Affiliate sites that are appealing to 
children, that use an exclamation mark to create a sense of urgency or 
affiliates that promote misleading offers can put gaming operators at 
risk of fines. 

“In the UK, operators are very concerned, 
and in some instances, operators  

have closed their affiliate programs”
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 feature - ball street interview

I could see the green shoots of this happening, so set up 
Ball Street. Ultimately, we wanted to create an antidote to the 
traditional media experience. What we are today is a social video 
publisher and full-service agency. We own and manage many 
communities that connect with a social and mobile audience, 
making advertising that people love rather than loathe.

Can you tell us about your XO Youtube channel and what 
makes it stand out?
The only thing truly like it is Complex News in the US. We set 
up the XO project with some of the best up-and-coming talent 
in the UK; content creators who have grown up on YouTube 
and have very high standards, in terms of authenticity and 
production quality.

You worked at radio station Talksport for several years
before co-founding Ball Street. What did you learn during 
that time and what opportunities did you identify?
From 2002 to 2011, I was involved in sponsorship and 
promotions at Talksport and then became Commercial Director.
I could see the monopoly that existed on content production 
and distribution was being challenged by video and social 
media. The whole idea of a media middle man was starting 
to become less important.

When I started off in media, The Sun was seen as the people’s 
paper. We looked up to organisations like Fifa because it was 
representative of all of football. As time’s gone on, people have 
lost trust in them and now trust those who represent them the 
fans more.

Matt Wilson, CEO of digital marketing company Ball Street, talks about 
its advertising partnerships with gambling operators and points out where 
gambling advertising must improve

Why advertising needs
to move forward



People advertise like it’s 2008, not 2018. On TV, the show is 
sponsored by a bookie; in the adverts, you’ve got two or three 
bookies in there with very similar products and offers. On 
Facebook, you have three-second paid views. On Talksport, you 
have one betting partner per show; there are bookies on every 
shirt and in several places in the stadium. How much money is 
being spent on that and what is the reward? How much attention 
are you generating and how much ROI are you generating? 
Everyone seems to try and do the same as everybody else rather 
than actually do things that are different and clever. It’s madness.

What are the major challenges for you going forward?
There’s a reality about this being a very fast-paced, competitive 
market. There are a lot of businesses that we compete with that 
are heavily funded. Being undercapitalised is always a challenge 
so there is a reality about what you’d like to do and what you  
can afford to do.  

A challenge for us is always the understanding of the space  
and legacy-buying decisions based on 20 years of working 
together or a ‘you don’t get sacked for buying IBM’ type mentality.  

People are still obsessed with vanity metrics and they don’t 
really understand the nuances of the subject matter of what 
they’re buying. People are often happy with a video getting  
three million views, but not all views are equal. If you have  
forced three million three-second views, that’s not a good 
thing – that’s a waste of money. 

XO launched in March and already has over 500,000 subscribers 
on YouTube and 200,000 followers on Instagram. We have worked 
with the likes of Nike, EA Sports and Beats and have recently 
launched our own social football team, XOFC. We have also 
just signed Xbox as our headline sponsor.  

As well as the engagement stats, XO is unique because of the 
way we integrate brands. We are transparent with the audience 
and the response from them is 100% positive. We tend to see 
comments from the audience like ‘when you get a brand deal,  
it feels like I get a brand deal.’

What kind of feedback have you had from the  
advertisers themselves? 
Brands love our watch times, engagement stats and the way 
we craft partnerships to reverse engineer their objectives. We  
see the role that an advertiser should play in the world today 
as facilitating an existing value exchange. So, rather than trying 
to ruin your day with an advert you haven’t asked for or don’t  
care about, we try and add value.

A great example of this is the True Geordie and Ladbrokes.  
The True Geordie has a massive audience who love his honesty  
and authentic tone of voice. Rather than advertise on the 
pre-rolls or try and fabricate a context, what Ladbrokes Coral  
have done (Coral sponsored it before) is recognise that this  
is an existing value exchange, gone to the creator and said 
‘what would you really like to do and what would your  
audience like to do?’ 

The True Geordie and his audience love sport so ‘The Kick Off’  
(a live weekly watch-along) is a massive hit. It’s a bit like Gillette 
Soccer Saturday but we get bigger audiences and use relatable 
characters that people under the age of 35 know.  Do most 20-35 
year olds know who Charlie Nicholas or Phil Thompson are? 

What I know from that deal is that the money staked from  
the audience by that client is significant, and they’re not sitting 
there going ‘here’s an offer, here’s an offer.’

What was it like working with Ladbrokes on Arsenal Fan  
TV and why did their sponsorship end?
The Ladbrokes fan channel sponsorship is something we are 
incredibly proud of. These are channels that have grown over  
the last five years that we have worked with to help create  
value in the collective. We think it is the best sponsorship in 
football because of the scale, engagement and quality of views. 
Last season, we generated over 250 million views, all organic  
and with an average watch time of three-and-a-half minutes. 
Given that we block out gaming advertising around our  
channels, and given that Ladbrokes were the sole sponsor, that 
meant we delivered over half a billion minutes of uncontested  
fan attention. We prioritise a sponsor’s aims and build a 
partnership that delivers.  

Why did it end? That’s a good question. Ladbrokes wanted  
to connect with a millennial audience and we have certainly 
helped them do that. We were delighted to work with Ladbrokes 
over a season-and-a-half and, by all accounts, they wanted 
to continue. Since Ladbrokes came off the fan channels, we 
have worked with Vanarama over the summer, but the best 
sponsorship in football is currently available.

Are the majority of operators still adopting a traditional 
approach or can you see a change in trends?
I think they are, in the main, still adopting a fairly traditional 
approach. I am stunned at the amount of cash that is still wasted 
on overpriced attention where the ROI just doesn’t exist. I think 
a lot of people treat advertising as a necessary evil. You get a 
few new entrants to the market saying ‘yeah, we’re going to 
do things differently.’ And then they’ve done a shirt deal with a 
Championship team and you think ‘guys, that’s not going to move 
any needles for you. It’s just not.’

" A challenge for us is always the 
understanding of the space and legacy- 
buying decisions based on 20 years of 
working together or a ‘you don’t get  

sacked for buying IBM’ type mentality"

Matt wilson



Personality separates us all.
Why do we get on with certain colleagues, friends or relatives?  

Why do we enjoy certain sports, TV shows or hobbies? It’s personality 
that drives our relationships and interactions, separating us from  
over seven billion others sharing the same planet.

It’s no different in business. In the gambling sector, every strong 
operator has a unique personality. On the other side of the coin, 
affiliates looking to attract and retain customers will also explore  
how to project their voice across the industry, reflecting it in their 
content, design and communications.

Affiliates need to consider how they use email, publish news and      
write reviews of operators and products. But, in the current climate, 
one of the biggest tools an affiliate has at its disposal is social media. 

How a firm uses social channels can define its whole brand.
Matt Wilson, CEO of social video publisher and full-service agency 

Ball Street, is all too aware of one operator’s effectiveness in this 
area: Paddy Power.

 feature - affiliate personalities

He tells Trafficology: “There’s only really Paddy Power that have 
ever created a strong point of difference for themselves. Sometimes 
things happen and you think ‘that’s got to be Paddy Power.’ 

Jamie Pinner, Head of Business Performance at affiliate 
Oddschecker, is similarly keen to emphasise the firm’s success,  
yet he believes following the same model will not guarantee  
results for others.

Pinner explains to Trafficology: “I think the UK gambling market  
is maturing – by that I mean there is a definite shift away from ‘lads’  
or ‘banter’ type of content. Paddy Power certainly nailed this area,  
but others got sucked into copying them.”

So how should an affiliate go about expressing its personality  
on social media? Joe Ryan is educational platform developer  
Better Collective’s Video Marketing Specialist. His work with  
Betting Expert centres on one important message: transparency.

Ryan tells Trafficology: “The clue is in the name in that we are 
betting experts. We promote the people who know a lot about 
betting. We’re very keen on keeping track of stats and showing 
people the track records of our tipsters.

“That separates us from other affiliates who hide behind their 
records and only show winning tips. We’ll be quite open and 
honest and say some tipsters aren’t very good!”

In comparison, Oddschecker’s approach focuses more on 
demonstrating the breadth of operators it works with.

Pinner says: “Here at Oddschecker, we believe we should be 
leading from the centre of the industry. We’re in a rather unique 
position, working closely with so many different operators and 
being a key reference point for many customers. We don’t want  
to be seen as just an affiliate, but a key strategic partner. 

Tim Poole examines how gaming affiliates are getting their personalities across  
to consumers and experts have their say on what needs to be done in this field

Are affiliates  
personable enough?

“We’ll be quite open and  
honest and say some tipsters  
aren’t very good!” – Joe Ryan



“In terms of how we want to come across to consumers, I’d 
say it’s similar but different to our B2B positioning. We’re at
the start of that journey, especially from a brand point of 
view, but we’ve already made steps.

“Our PR team have done a really good job of creating 
relationships with high-profile publishers. Why speak to 
one operator when we can provide insight from over 30?”

There are, of course, a number of different strategies. 
Many firms have come and gone, experimenting with the 
great extremes of social marketing. Humour is a common 
vehicle for betting firms and Ryan explains it is also part 
of Better Collective’s toolkit – as long as it adds value and 
steers people towards Betting Expert.

He admits, though, that it can be “a slippery slope” if 
companies use the wrong methods, perhaps bringing us 
back to the earlier example of Paddy Power’s risky content.

Here, Pinner echoes the warning: “Social media is undoubtedly 
important, but it’s becoming ever more crowded and harder to 
get your voice heard.

“Great content will thrive, but anything less than that and 
you’re fighting an uphill battle. In a world where Oddschecker 
are working to much smaller budgets than operators, social 
media provides a more level playing field. If we can create great 
content, with a very clear of tone of voice, we’ll cut through.”

One advantage affiliates can benefit from is the key distinction 
between how they use social channels compared to operators. 
As someone who used to work at Bet365, Ryan is familiar with 
this separation.

“I used to do social media for Bet365, and it was tough, because 
we were pushing our agenda and our odds,” he explains. “But we 
were very aware that other competitors had better offers and we 
had to try and shy away from those.

“Now that I’m here on the affiliate side, I can really give the 
most valuable odds or offers to our users and the end consumer. 
So, with us, they’re getting the best of the whole market as 
opposed to bookmakers who can only push what they offer.”

Pinner, meanwhile, believes personality plays less of a part 
for affiliates than it does operators. In fact, this is an area he is 
keen to generate improvement in.

He states: “The vast majority of affiliates are not brand led – 
perhaps the only one that are heavily reliant on their personality 
or tone are Footy Accumulators, and they do it well, by the way.

“Most others are SEO-led or other forms of performance 
marketing and focus purely on getting a conversion. I think 
this is actually an area where affiliates perform relatively 
badly, and I put Oddschecker in that bracket.

“We, and other affiliates, need to spend more time and effort 
creating a relationship with consumers – it’s really important to 
land the message as to why we exist, or why customers should 
use us and become brand advocates.”

Standing out certainly helps betting companies initially 
reach out to audiences and, playing devil’s advocate, Ball
Street’s Wilson has a unique suggestion for how to approach 
this challenge.

He comments: “What I’ve never understood is all these 
bookies exhibiting the same behaviour on social, which is 
‘hi guys, what do you think about the big game today?’ Likes: 
none. Retweets: none. What are you doing here? It’s what 
everybody’s doing.

“I’d like to see a bookie almost taking the role of bad-guy 
wrestler and calling people out. When a bet happens that goes 
wrong, what if a bookie was caning you and taking a genuinely 
different role? That, I think, would get people’s attention, because 
it’s different to everybody else.”

Getting noticed, however, is not easy in a market where so 
much emphasis is placed on regulation and compliance. Ryan 
is not alone in believing this to be biggest single challenge
for marketing departments throughout the gambling sector.

“The big issue across the industry is compliance," Ryan says. 
across all of our marketing touchpoints, including social media.

“We can’t mis-sell or make offers seem too good to be true.  
We have to be very transparent and make sure everything’s 
correct. I feel like some affiliates have taken the risk and 
ignored compliance and the worst-case scenario for those 
is getting shut down.”

In many ways, regulation and compliance have already 
influenced the way affiliates use social media.

Pinner concludes: “With the ever-increasing external
pressures and responsible gambling efforts, I think brands 
are finally starting to grow up.” 

Jamie Pinner 

Matt wilson

Joe Ryan 



“Contagion” is a strong word – and not one to be used  
lightly outside medical circles.

That, however, is exactly the word Quirino Mancini,  
partner at law firm Tonucci & Partners, uses to describe  
the recent trend of gambling advertising regulation in Europe.

Following the announcement of the Dignity Decree in  
Italy, which has enforced a blanket ban on all gambling 
advertising within the European nation, Mancini has been  
keen to emphasise the negatives of the policy. Particularly  
alarming to the gaming lawyer and specialist is the lack of 
communication between the Italian government and the 
Italian gambling industry. Officials do not even pick up  
their phone, he says.

Speaking at an industry event, Mancini was eager to explore 
the “contagion” of this kind of approach across governments 
throughout Europe.

 feature - regulation

The UK is another country at the heart of the debate.  
The Labour Party, the UK government’s opposition, recently 
set out the findings of their year-long review into gambling 
regulation. Among the policies proposed by the party were  
a ban on credit-card gambling – and a ban on gambling 
advertising during live sporting events.

Mancini said: “Italy is ahead of the curve in the wrong  
way. We were the ones who initiated the whole process  
of liberalising the market. But, now, we have an inflation  
of regulation. This gambling ban is just the cherry on the  
pie. The excess of regulations may risk hampering the market  
and making it more difficult to become one of the onshore 
‘good guys.’

“Six months ago, there were up to 120 pure online gambling 
licenses up for grabs in Italy; at least 80 filed for a fresh license. 
A good chunk of those were guys who were renewing their  

Tim Poole reports on whether advertising restriction as we  
have seen in Italy could spread to other European markets 

Is advertising regulation 
spreading across Europe?
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licenses, but the other half of those were new entrants who, 
six months down the line, are still waiting. In the meantime,  
the gambling ban was introduced. Now, once they tell you  
‘it’s your lucky day, you have a licence,’ what are you going  
to do except frame it and put it up in your bathroom?

“This is the paradox. An excess of regulations are coming 
from politicians who know nothing about the business. They  
are just trying to achieve something for their constituents, 
with the message: ‘I said I would do something and I did it.’”

At the beginning of the talk, Mancini mentioned Spain  
and touched on the potential for its socialist party to 
follow Italy’s suit if it were gain power. That, combined 
with the current climate in Italy and the UK, suggests a  
clear trend of left-wing political parties looking to curb  
betting advertising in whatever ways they can.

Does the gambling industry, need to shoulder more 
responsibility and take more criticism though, rather than 
simply blaming regulators?

Sky Betting and Gaming (SBG) CEO, Richard Flint,  
believes companies need to be “much more on the front 
foot” in terms of how betting is perceived by the general 
public. A healthier public image, it is argued, will make the 
industry far less of a political target for governments looking  
to earn votes by punishing morally reprehensible firms.

Flint said: “To some extent, the industry only has itself  
to blame in both countries (the UK and Italy). We believe,  
as an industry, we need to be much more on the front foot  
with the general public and with regulators. But, in particular,  
with the general public, arguing the social purpose of what  
we do, which is provide excitement and entertainment to 
millions of people.”

Flint, moreover, acknowledges the current volume of 
advertising within the UK is turning neutrals who don’t  
gamble into “enemies” of the sector. The amount of betting 
adverts, in his opinion, could frustrate those who have no 
interest in seeing them and create the image that some 
operators may be exploiting problem gamblers.

If regulation is to spread through Europe, then, do  
the current levels of advertising have as much of a part  
to play as any underlying political motivation?

“Yes, we have reached the peak of advertising volume,”  
Flint answered in response to a question from the audience.

“It’s important that advertising is allowed because that’s  
the only way you increase the industry’s standards. How  
we limit advertising, we probably need to get together in  
the industry just to tone it back down a bit. I think it’s 
creating enemies in the industry who are neutrals because  
of the volume of advertising. If we don’t, we risk going  
down the Italian route of getting banned.”

Gambling companies looking into the consequences  
of heavier regulation are only pointed back to Italy’s  
Dignity Decree by Mancini. The policy, he argued,  
sets a “dangerous precedent.”

Mancini explained: “I will not miss the opportunity  
to stress how incredibly incompetent and ill-judged the 
approach of the Italian government was when it comes  
to advertising.  
"The Deputy Prime Minister, Mr [Luigi] Di Maio, came up  
with this proposition to get the gambling threat out  
because he kept talking about very desperate people that  
go to the nearby slot outlet every day and spend their last  
pennies, having drunk and smoked whatever they could.

“The beauty of this is that this will continue as usual.  
The ban, the way it was drafted and designed, hits in a 
different direction. It hits the pure online operators  
because it prohibits any type of gambling advertising.  
But, when it comes to retail, you can continue to have  
your nice sign outside the door and those desperate guys  
can still come in and gamble at the slot machines.

“If you profile them, they are all slot machine players. 
They are not the typical guy that places a bet on his  
favourite team. I still have nightmares when I wake up  
in the middleof the night, thinking about how stupid,  
short-sighted and biased this policy was, and how  
dangerous the precedent it sets – that could spread  
out across Europe – is.”

So, if gambling advertising regulation is indeed to  
spread throughout Europe, will the impact always be 
negative? SBG CEO Flint believes the “right sort of  
regulation” can only benefit the industry if it increases.

But what is the “right sort of regulation?”
According to Flint, it requires industry collaboration – 

whether this is always achievable or not – and is targeted 
in the right way. Anything less than that and regulation  
will drive consumers to the unlicensed sector and  
discourage operators from entering the market.

Flint said: “It’s not necessarily a question of more or  
less but it’s a question of the right sort of regulation. It  
needs to be targeted in the right way with industry 
collaboration. If that’s done, then more regulation is  
good but, if more regulation restricts products and  
drives people to the unlicensed sector, that’s bad.”

What can be drawn from both Flint and Mancini’s  
comments is that the next steps in this area are the  
most crucial. The biggest aspect of all, however, is  
exactly which side will be taking those steps: gambling  
companies or gambling regulators? 

“I still have nightmares when I wake up 
in the middle of the night, thinking about 

how stupid, short-sighted and biased 
this policy was, and how dangerous the 

precedent it sets is” – Quirino Mancini
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We are all well aware of the European Union law of GDPR 
and the massive implications it has had on the affiliate and  
gaming industries. However, less is known about a very similar 
law in one of Latin America’s most promising gaming markets;  
The Brazilian Data Protection Law (LGPD). We take the opportunity 
to look into its implications on the gaming and affiliate markets 
in Brazil with some of the country’s most eminent lawyers. 

What can you see being the biggest change to gambling 
operators and affiliates following the introduction of  
the new law?
LFM: The LGPD was enacted last August and means a huge 
step for privacy protection in our country. It was based on the 
European General Data Protection Regulation (GDPR), but with 
some differences.

The LGPD will be enforced in February 2020, but the Brazilian 
public authorities are already moving on many technology and 
internet companies suing for abusive use of data, not based  
on the LGPD, but on general rules of Brazilian law.

One of the differences we will probably see once the LGPD is in 
force is that Brazilian authorities will have jurisdiction over offshore 

 feature - brazil Gdpr

companies in the following cases: if data processing is performed 
within our national territory; if the data processing activities are 
performed to supply goods or services to individuals located in 
Brazil; or if personal data subject to processing was collected from 
individuals that were in Brazil at the moment of collection. 

Based on the new rules set forth by the LGPD, it is very likely that 
some marketing strategies involving the acquisition of information 
from third parties using SDKs, cookies and scripts will need to be 
adapted. This will probably have a great impact on the form and  
CPA of new clients. 

NM: The LGPD is applicable to all persons (whether entities 
or individuals) treating personal data in Brazil. All operations 
conducted using personal data are considered as “treatment” 
of the same, such as the collection, receipt, classification, use, 
reduction, distribution, processing and storage. The LGPD 
specifically stipulates that it is applicable to all persons  
regardless of the country where they are headquartered or  
where the data is located.
Personal data is considered as any information regarding an 
identified or identifiable individual, including their behavioral 
profile. 
Many foreign online gambling operators have been accessing 
the Brazilian market without considering the legal restrictions 
on gambling in Brazil applicable to them, which is a debatable 
position and very much a grey area. 
There is no doubt that those which at least collect personal data 
in Brazil must comply, as from 2020, with the provisions of the 
Brazilian Data Protection Law. 

A new challenge for 
Brazilian affiliates

Contributors
Luiz Felipe Maia, Founding Partner, FYMSA 

Neil Montgomery and Helena Calderano Montgomery, 
Founders and Managing Partners, Montgomery & Associados
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What advice would you give gambling operators and  
affiliates who are worried about compliance issues  
caused by the new law?
NM: Compliance with the Brazilian Data Protection Law will  
be mandatory for all providers accessing the Brazilian market.  
Since the Brazilian Data Protection Law is inspired by the
European Union’s GDPR, it is likely that companies complying  
with such European rules would have little to adapt, although 
further regulation is yet to come. Since a Brazilian Data  
Protection Authority was not created with the enactment  
of the new law, enforcement of the law for lack of compliance  
with the same is yet to be defined. 

LFM: The LGDP defines some key functions: the controller,  
who is the individual or legal entity in charge of the decisions 
regarding personal data processing; the processor, who is the 
individual or legal entity in charge of processing the data on  
behalf of the controller, with both jointly named as processing 
agents, and the data protection officer (or DPO), who is  
responsible for all communication between the controller,  
the data subjects and the public authority. 

According to LGPD, the DPO shall be publicly indicated by  
the Controller, who will be responsible for taking complaints  
from data subjects and communications from the public  
authority, as well as for analysing if the controller is complying  
with the legal provisions, by elaborating reports, collaborating  
in risk assessments and instructing the companies’ staff to  
follow personal data protection standards.

To avoid LGDP compliance issues in the future, gambling  
operators and affiliates should not only adapt their terms of  
use and privacy policies according to legal requirements, but,  
mainly, make sure that all internal processes that involve  
personal data are designed to protect the privacy of the owner.

Since all this is new, gambling operators and affiliates  
should seek advice from local expert lawyers who will be 
able to become the DPO and/or assist in the elaboration of  
policies and in the revision of processes.

What are the differences between Brazil’s new law  
and Europe’s introduction of GDPR earlier this year?
LFM: Brazil’s new law was inspired by GDPR and, therefore,  
there are only a few differences between them. The main  
one concerns the obligation of enterprises to maintain  
data processing records. GDPR establishes that enterprises  
holding less than 250 employees are not subject to  
such obligation, while there is no limitation to that rule  
in Brazil.

They also treat behaviour profiling differently: Brazilian law 
provides that all and any behaviour profiling will affect the  
owner of the data. The GDPR, on the other hand, requires that  
the adverse material legal effect must be proven. Moreover,  
Brazilian law establishes that anonymised data might still be 
personal when profiling.

It is important to note that both laws established the need  
for the enterprises to maintain a DPO. However, while in Europe  
the DPO may be a natural person or a legal entity, in Brazil the  
DPO must be a natural person.

Regarding the penalties, GDPR provides that an enterprise  
can be fined no more than 4% of its income, while Brazilian  
law established that the fine will be 2% of the enterprise’s  
income, limited to R$50,000 ($12,400). One last difference that  
must be noted concerns the procedures available to the Data  
Subject to exercise his/her rights. In Brazil, it must be free of  
charge and the procedure must be finished within a  
reasonable period of time. 
NM: The Brazilian Data Protection Law is largely inspired on  
the GDPR, providing for the concepts of the “data controller”  
and “data operator” and aiming to give individuals greater 

transparency and control over their personal data. However,  
the Brazilian Data Protection Law is yet to be regulated, and a 

regulating agency to be created, which means that we do not  
yet know the full scope of the rules to be implemented as of  
2020. It may be that, while the spirit of the Brazilian Data  
Protection Law is very much similar to that of the GDPR,  
once it is regulated, there may be some relevant differences.

With Brazil currently undergoing an unpredictable  
election, do you believe that this law could be changed  
in the future or is it supported across party lines?
NM: The Brazilian Data Protection Law is not the subject of  
much political debate, and it is unlikely that political capital  
would be spent trying to change or revoke it. Rather, since it is 
expected that the regulating agency will create a Presidential 
Decree, as will the supplementary regulation of the law, the  
new President may address his/her political interests/views  
within the scope of his/her powers in this context.

LFM: The creation of the National Data Protection Authority  
has been vetoed by President Temer, which made the law 
incomplete and, in some parts, senseless. We expect it to  
be amended after the new presidency begins, to solve  
this inconsistency. 

helena Calderano Montgomery

neil montgomery
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feature - affiliate managemnet

affiliates focusing on the traditional affiliate marketing channels  
of organic search rankings and email marketing – those most  
prevalent in the 2005-06 heydays of online poker – have long  
since been overtaken in customer acquisition volume by paid  
search and social media activity, not to mention publishers 
hammering home on their own loyalty through brand, such  
as Oddschecker, Racing Post and OLBG.

In the UK, regulation has bred the opening of channels such  
as paid search for affiliates. It has also more recently squeezed 
margins for operators, directly impacting both affiliate bottom  
line and the friction on the affiliate manager/affiliate relationship  
as constraints have been placed on the scope of activity of the  
affiliate. This was most notably visible in significant restrictions  
on e-communication, thanks to concerns around the contacting  
of potentially self-excluded customers and lack of clarity around  
GDPR and its implications on marketed brands.

Most significantly though, regulation reduces the reliance of  
the operator on affiliates for new player generation and affiliates  
quite simply don’t receive the love they once did.

To what extent do operators attempt to build longevity  
and loyalty with affiliates as opposed to always looking  
for the best revenue share deal?
In all honesty, the extent to which operators attempt to work 
towards affiliate loyalty is diminishing. We are seeing systematic 
steps by many operators to limit longevity of partnerships and  
this has seen a shift away from revenue sharing to CPA models  
with many leading, albeit not listed, affiliates. Affiliates for their 
part are understandably minded not to maintain complete faith  
in the aspiration for lifetime revenue share and I’m seeing many  
look towards hybrid models or balancing the number of revenue 
share arrangements with CPA deals elsewhere. 

What common mistakes do affiliate managers make when 
dealing with affiliates?
For me, the two most common mistakes I see affiliate managers 
make are intertwined. 1) Not knowing your numbers. By this I mean 
an ‘earnings per click’ figure – the blend of conversion rates and 
lifetime values by product, market and affiliate profile type. Affiliate 
managers need to know these numbers to assess deal value and 
potential ROI when negotiating with an affiliate. 2) Once they’ve 
figured out those numbers, lacking the ability and being sufficiently 
confident and empowered to go and affect them positively. This 
involves evolving customer journeys for specific affiliates and profile 
types and delivering custom CRM strategies to maximise lifetime 
value. Inevitably, this requires considerable internal cooperation  
in a business and often senior management or board sign  
off – very few businesses offer this.

Why do people make these mistakes?
It’s usually down to a lack of experience. Most affiliate managers 
are at a junior to middle management level and are not sufficiently 
empowered or confident enough to ask important questions of the 
business, drive developments and change processes to deliver the 
results needed. The senior management of businesses are often 
unaware of the true role functions of an affiliate manager and what  
it takes to run an effective affiliate programme.

What can be done to rectify this?
Progressive training will help, but there needs to be a cultural change 
in most organisations that sufficiently empowers affiliate managers 
to deliver truly performing affiliate marketing programmes.

How have negotiations between affiliate managers and  
affiliates altered over the years? Are there perhaps fewer 
gentlemen's agreements than there used to be? Is the 
relationship now more like a regular business partnership?
Entering any form of business relationship (and this is precisely 
what it is), whether the affiliate is a sole trader, a limited company or 
partnership or a publicly-traded entity, without a contract, can only  
be unadvisable. Similarly, for an affiliate to simply accept operator 
terms and conditions of a partnership without fully comprehending 
them is equally unadvisable. What makes most sense to me is for 
terms to be negotiated upon and either separate agreements 
concluded or an addendum attached to standard terms. Every 
affiliate operates differently and every partnership arrangement 
focuses on different objectives, timeframes and targets; contractual 
arrangements should replicate this. Without this level of flexibility, the 
ability for an affiliate manager to negotiate a suitable deal and the 
partnership to be fairly balanced in the view of the affiliate are lacking.

How have the relationships with affiliates changed as  
verticals have developed? For example, would relationships  
have changed given affiliates might not be as focused on  
poker as they once were?
I would argue that rather than vertical, the biggest factors impacting 
the affiliate/operator relationship have been marketing channel 
development and regulation. By marketing channel development, 

Tom Galanis, Co-Founder of First Look Games, discusses common mistakes made 
by affiliate managers and how affiliate relationships have developed in recent years 

Room for improvement
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Oddschecker is widely known for its football content within  
the UK affiliate market.

Readers will often be drawn to articles about breaking news 
and the latest managerial or transfer updates. Thanks to ties  
with a multitude of operators, every time a football manager  
is sacked or a heavy favourite is knocked out of a tournament, 
there is usually a market to bet on off the back of these pages.

Naturally, football has been a great source of success for 
the affiliate. That success, though, is all the more impressive 
considering the fact Oddschecker primary deals with horseracing.

As Guy Harding, Oddschecker’s Head of Commercial, put it  
at an industry event: “We’ve never been football first.

“Over half of our bets, stakes and page views are for racing.  
It’s slimming down but we are racing first. Our legacy product 
lends itself most to racing.”

 feature - uk horseracing

The “slimming down,” of course, is the biggest worry within 
horseracing at the moment, with operators across the sector  
all too aware of declining interest in recent years.

Speaking to an expectant racing audience, Harding confirmed 
a few home truths the industry has faced for some time: that 
the younger generation are far less engaged with racing in 
comparison to other sports.

Harding said: “Racing is the favourite sport of just 13% of 
customers under 25. Horseracing has much less appeal among 
younger generations. The British Horseracing Association is aware 
of this and is looking to remedy it. Boxing, basketball, NFL and 
esports are very popular for those between 18 and 44.”

However, he was able to offer a note of encouragement from 
Oddschecker’s year-on-year statistics, with 20% more horse- 
racing bets being placed via the affiliate’s platforms in 2018. 

At a recent industry event, Oddschecker delivered a lengthy insight into its 
findings on UK horseracing. Tim Poole reports on the affiliate’s updates on 
racing’s past, present and future

Where does UK horseracing 
fit in for affiliates?



https://www.gamblinginsider.com/click/traff-click.php?id=149


“It’s not all doom and gloom,” Harding remarked. “One 
in three sessions in our site starts with a horseracing page.  
Almost half the sessions view a horseracing page. The online 
horseracing industry is still growing from a betting perspective. 
We’ve had 20% more bets via Oddschecker platforms this year 
than last year over the same period.”

In terms of how bettors use the affiliate site, most customers 
give preference to betting through Oddschecker itself via API 
betting functionality. Harding explained that this was far more 
popular to users than clicking out to an external operator.

There was also some insight with regards to operator strategy. 
Notably, during this year’s St Leger Stakes, SkyBet was the most 
successful bookmaker, in terms of clickshare – but not because 
of its pricing. What Harding called the “race to the bottom” saw 
SkyBet offer customers the chance to place an each-way bet on  
the first four places rather than the traditional three, making  
all the difference.

“Most customers like betting through our site with book- 
makers who have API betting functionality, rather than the 
click-out option,” the Oddschecker Head of Commercial said.

“For the St Leger, SkyBet was the top operator, but with the 
worst pricing. They were the only bookie to offer four places. By 
paying four places, they were able to steal the most clickshare.”

The St Leger Stakes was hardly an isolated incident, with 
Oddschecker data charting SkyBet’s rise from the smallest  
of the “big seven” UK operators in January 2014 to now being  
the “best of the rest.”

There is still plenty of room for smaller operators on affiliate 
sites, though, with Harding revealing a narrowing of the gap 
between the top and bottom ends of the market.

After the Labour Party, the UK’s main opposition party,  
proposed a ban on gambling advertising during live sporting 
events, Harding said any such regulation will help level the  
playing field even further.

He added: “We also look at how the share is affecting the tail 
operators. Previously, the big seven were stealing a lot of the 
market share. But, at the big events, we see quite generous 
and juicy acquisition offers from the smaller operators, so  
things narrow during the summer months.

“You’d imagine, if betting advertising was banned,  
the competition would narrow further because of the 
marketing budgets the big operators have for advertising  
during the big events.”

Looking ahead to the future, Oddschecker teased the  
release of a new product, out in 2019, which it hopes will play  
a market-leading role. The affiliate is promising a new live  
analytics solution Harding feels could benefit operators both  
from a marketing and trading standpoint.

He explained: “With all the data we have at Oddschecker,  
every time we speak to our partners, they want greater access  
to some of our data, both in terms of clickshare and pricing.  
With that in mind and listening to their needs, we are in the 
process of developing a live analytics solution.

“It will be coming in 2019 and will allow operators to sign 
into a web-based terminal and get real-time updates on 
demand for horses, football matches, tennis matches and the 
relationship between price offering and demand. We’re very 
excited about  
this and think it will be a huge boon to gambling operators.

“But we don’t think it’s limited to marketing functions. We  
think trading can find great use in this product. You’ll be able  
to see clickshare by race, looking at what other operators are 
doing. We’re very excited by it.”

As part of his discussion on the topic of TV, Harding produced  
a call to arms for operators interested in co-branding 
content.

 “We got Oddschecker onto the BBC, which is a huge 
achievement considering their stance on the gambling 
industry. Operators can piggyback off the exposure we’re 
getting. Any talent that operators are looking to push or co-
brand, we’d be thrilled to listen and have access to that talent.

“I imagine there will be a bit of reticence within an organisation 
for us to ‘steal’ talent, but we can add a bit of credibility to 
the output. We can push it on our channels and are very well 
trusted, used by Betfair to verify price promises during adverts,  
for example.”

Jamie Pinner, Head of Business Performance, echoed 
the sentiment that there is no shortage of ambition within 
Oddschecker HQ.

He told Trafficology: “We’ve got a great view of the market  
and we can help operators by sharing some of that insight. 

“We’ve got big plans to become ‘the one-stop betting 
hub’ within the industry – why log on to four or five different 
websites when you could hit Oddschecker and transact with 
them all?”

With horseracing playing such a big role for the  
affiliate across its different platforms, it’s safe to say  
the racing industry will benefit hugely from any headway 
Oddschecker makes. But, while the future certainly  
looks bright for the UK-based affiliate, can horseracing 
overcome its biggest hurdles saddled on the back of 
Oddschecker’s success? 

“It’s not all doom and gloom: 
we’ve had 20% more bets on 

horseracing via Oddschecker 
platforms this year than last 

year over the same period”
 - Guy Harding
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Escher’s Relativity
Well-known by many as the painting to lose yourself in 
during a visit to the dentist, Relativity by M. C. Escher is one 
of the most famous uses of perspective and mathematical 
precision in the art world. The impossible construction of 
seven staircases, sixteen characters and a disdain for the 
normal laws of gravity was dismissed by the art world in 
the 50s but has since become acclaimed and its influence 
on pop culture can be felt from Labyrinth and Lemmings 
through to Daft Punk’s Around the World..

#spiritofgenius
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Gary Myers, Betsson Group’s Head of Affi liates, 
talks to Traffi cology about his management style, 
scary fi lms, pizza and more

PLAY HARD

WHAT IS YOUR BIGGEST 
PASSION OUTSIDE WORK?

That would be football, both 
playing and watching. I’m a big Manchester City fan, and have 
been following them for over 30 years, so I’m not a glory hunter!
 I’ve just been lucky since things turned round for us in 1999, 
when we were playing in the third tier. I play five-a-side on a
weekly basis, so that is the best use of my time, when I’m not 
spending time with my family.

HOW IMPORTANT IS IT FOR AN OFFICE TO HAVE A STRONG SOCIAL SCENE?
I think the culture is the most important thing, and it doesn’t 
necessarily have to be a strong social scene. The culture of 
supporting employees and understanding that there should 
be a work/life balance is very important to us at Betsson, 
and the company is fantastic with that. There are a lot of 
perks and all the various offices have games rooms. They
also regularly run events for staff.

WHAT’S THE BEST PIECE OF ADVICE YOU COULD GIVE 
TO YOUR YOUNGER SELF?
The best piece of advice I could give is believe in yourself. If 
you work hard enough, you will reach all the aims and goals 
you have set for yourself.

HOW WOULD YOU DESCRIBE YOUR MANAGEMENT STYLE?
I like to delegate and trust my colleagues with responsibility. 
I believe that’s how people grow and develop. I’ve had a variety
of managers with different styles. Some have taken a similar 
stance to myself, while others have been very hands on and have 
wanted to know everything that’s going on. That’s not my style. 
You have to be numbers-orientated in this industry, but at the 
same time, I do believe in giving people flexibility and trust
to get on with their work, without sitting on their heads the 
whole time.

WHAT WOULD BE THE FIRST THING YOU WOULD DO IN A CASINO?
I would probably go for the poker room. I used to play poker 
quite often with friends, but not so much now, because as you 

grow up and have children, you have different responsibilities, 
so some things like that unfortunately disappear.

IF YOU WERE TO PLAY ROULETTE, WOULD YOU HAVE A LUCKY NUMBER?
No. I am not superstitious in the slightest! I have no lucky socks 
or pants and it doesn’t bother me if I walk under ladders. Things 
have been so good with Manchester City recently that I haven’t 
really needed any superstitions, but I certainly may have needed 
some before that!

WHERE IS YOUR FAVOURITE PLACE IN THE WORLD?
New York City. My wife’s family are from just outside there, so 
we go every summer and I absolutely love it. It has a vibe and 
an energy about it that I have never experienced anywhere else. 
London is a spectacular city in itself, but I never go out in London, 
because it’s not the same when something is on your doorstep.

WHAT IS THE SCARIEST FILM YOU’VE EVER SEEN? 
Horror films tend not to scare me, but The Shining is one that 
sticks in the memory. Horror films aren’t really my thing, though. 
I would have to ask my daughter about that, as she’s the one in 
the family who is really into horror films.

WHAT IS THE BEST TYPE OF CHEESE?
I’d say mozzarella, but I say that with some hesitation, because 
I’m not an expert in this field. If you were to ask me for my 
favourite type of whiskey, then I could give you an answer, 
and that’s Yamazaki!

SHOULD PINEAPPLE GO ON PIZZA?
I’m not a pineapple fan, so my answer would be absolutely not. I 
would run a mile from a pizza with a pineapple on it, but not as far 
as I would run if there were olives on there. I have a pathological 
hatred of them. They are the devil’s food! 
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