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Traffi cology, [trah-fi k-ol-uh-jee], noun , 1. The study of traffi c, 2. Objective, the capacity to maximise revenue
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Trafficology has partnered 
with data expert Casino City Press, 
to provide insight into website 
and traffic trends across affiliate 
industries – predominantly in 
gaming but including others. 
In this edition, we review 
affiliate programmes per 
vertical for April 2022. The 
below is a breakdown of the 
top 10 sites globally, including 
both desktop and mobile, 
sorted by: overall ranking, 
casino ranking, sports 
betting ranking, poker ranking, 
lottery ranking and financial 
ranking
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Rankings are estimated using statistical data and should not be considered absolute ranking values. More than 
50 complementary top lists are available on the iGamingDirectory.com website operated by Casino City Press.
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Gentleman Gambler

Objectivity, anonymity
YouTube streamer the Gentleman Gambler speaks exclusively to Trafficology 

about everything from his long-term ambitions to regulation. Everything, that is, 
except his identity...

 
As a gambling YouTube streamer, there is an air of mystery  
as to who exactly the Gentleman Gambler is. Why this approach  
and do your followers ever want to know more about the  
GG’s identity?
Initially there wasn’t really a deliberate plan to make the 
Gentleman anonymous. But as time has gone on and the 
personality of the channel has developed, it has seemed  
quite fitting to retain the air of mystery. There is a live stream  
planned shortly, during which some of the viewers will no  
doubt take the opportunity to ask questions. Maybe it’ll be  
the time that some of the more interesting casino stories  
are told!

What led you to the path of gambling streaming?
The Gent has always enjoyed the gambling scene. For many  
years this has been all manner of sports betting, through 
to enjoying the buzz of the casino in the bricks-and-mortar 
establishments across the country. As something of a luddite,  
the leap to online play was slow, but eventually came a few  
years ago. While talking out loud at the screen the lady of 
house suggested he should record the gameplay as his 
commentary was wasted on her! It took a while to make this  
happen, but now he can talk freely to the computer without  
fear of being carted away. The aim of the channel is primarily  
to entertain the audience, and the Gent attempts to do so  
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with a unique commentary style and gallows humour when  
the losses mount up.

Why YouTube? Are there any other platforms you  
are considering?
YouTube seemed the obvious home for the content, with  
a large audience clearly enjoying similar content already.  
In time, perhaps there will be a move to other platforms,  
but unfortunately technology seems to move a little faster  
than the Gent himself.

How do regulations affect you - and are there any incoming/
increasing regulations that could affect you soon?
Regulations have certainly had an effect, even in the brief  
time the channel has been active. The most notable was the  
removal of the autoplay functionality for UK facing casinos,  
a decision that appears to have been made without much 
attention to due process. Rather than conduct the necessary  
research to find out what the end users wanted, it appeared  
that the decision was made in advance and would be acted  
upon regardless. They even subsequently published their  
own limited research showing that there wasn’t really a  
case for its removal, yet went ahead anyway.

Whilst the Gentleman supports any regulation that aims  
to help those affected by gambling issues, he feels they missed  
the mark with this one, particularly as it could be argued that 
autoplay was a tool for responsible play in itself.  Being able  
to define a number of spins with limits such as a stop loss felt  
like a sensible measure, without which it is easier to lose track  
of your- total spins. The session counter was brought into solve  
this, but runs into its own problems (such as clearing the total  
if the game crashes). Comments on the channel from other  
keen slot players have agreed with this take on it, whereby  
people have explained that rather than sit clicking for hours,  
they now just play for a shorter period at higher stakes, an 

unintended consequence of the ban that potentially means  
it does more harm than good. The above is a concerning  
precedent on a number of levels, particularly ahead of the 
Gambling Act review. There is certainly concern over what  
this will bring, but whatever it is there will be an opportunity  
to educate the audience appropriately.

What’s the business model and how do you ensure objectivity  
in your videos?
Objectivity for the videos is primarily ensured through  
genuine play. All the videos use real funds, the costs are  
shown on screen and the balance generally flows from one  
video to the next. Losing videos are not shirked, despite  
proving less popular with the audience. The aim is to give  
the complete picture of the costs associated with the play,  
and the likelihood of hitting that huge bonus that everyone  
chases (spoiler – it’s even less likely than you might think!)  
Finally there is the occasional profit / loss video that details  
the overall losses over a given period – this was first done  
in 2021 and will likely be an annual update.

Regarding the business model, the intention is to generate  
traffic by educating the audience. Clearly the audience is 
interested in online slots and casino play, but there is more to  
it than just filling a webpage with as many offers as you can fit  
on the screen. There will soon be pages and videos explaining  
some of the longer term maths behind casino play, as well as  
some of the things you can do to best manage your money  
when playing. It will be made very clear that marketing 
relationships with the operators are not allowed to influence  
the gameplay in the videos, particularly as it is well known  
that a lot of the competition play with fake money at ridiculous  
stakes. That form of irresponsible “play” is exactly what has  
lead to greater scrutiny on the industry. When you see a  
young man barely celebrating a six-figure win, you must  
realise something is amiss, but unfortunately not all of  
the audience do.

You’re approaching 5k followers; are there any celebrations  
or marketing messages planned for that landmark?
5k subscribers is a pleasing milestone for sure, there will be 
something special, stay tuned!

Longer term, what is the strategy and end goal?
Longer term, the aim is to educate the audience. Whilst it is 
impossible to win in the long term, you can do a few things 
to ensure your money goes as far as possible. People should 
understand that they are buying entertainment, why not try  
to make the money last as long as it can? This will be in addition  
to explanations of the nuances of the games (there is certainly  
more to knowing these than meets the eye) and explanations 
of money management, all of which ties in with the responsible 
gambling angle.

As with everything in life, there is a balance to be found  
that allows the majority of people to enjoy a little time at the  
casino, whilst providing the tools to protect those for whom it  
can become an issue.  There are already resources on the website 
about responsible gambling and the tools available for people  
to control their play. In time there will also be a video looking at  
these in more detail, with examples of how to use them best.

"The Gent has always enjoyed  
the gambling scene. For many  

years this has been all manner of 
sports betting, through to enjoying 

the buzz of the casino in the  
bricks-and-mortar establishments 

across the country"



FOOTBALL POOLS

Gambling Heritage: 
Old meets new

Andrea Foley, Partnership Marketing Manager at The Pools, speaks 
to Traffi cology about how the company has evolved in its near
100-year history, going online and its plans for future growth

We’re approaching the 100-year anniversary of The Pools. 
How has The Pools evolved throughout the years? And what 
has changed now we’ve entered the digital age?  
The Football Pools, now The Pools, is certainly a recognised 
brand. Everybody you speak to says they’ve heard of it. The Pools 
is generational being nearly 100 years old, so people have heard 
of it through their parents, grandparents, etc. At the time, it was 
said that the Football Pools was the only way you could become 
a millionaire. It’s what people would dream of; they’d say ‘oh, 
when I win The Pools...’ And I still say it being a bit older. Now 
people refer to the lottery, but The Pools sparked the inception 

of the saying ‘when I win...’  
The Pools jackpot games have operated since 1923, so we’re 

vastly closing in on 100 years and we’re all really excited about 
that. We still have some really big winners, including a £1m 
winner a few weeks ago on our Lucky Clover classic game. A 
lot of people do say, when you talk about The Pools, ‘I didn’t 
know it was still going.’ 100 years is a long time for a business 
–  any business – it’s a long time to still be operating as a business.  

But The Pools is still going. It’s a household brand, and 
the brand is a trusted name so we don’t want to lose that. 
It’s rare to still be going nearly 100 years, so our brand is 
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precious and we’re going to hold onto that. However, in  
recent years we’ve become increasingly aware of the need  
to meet the demands of the new customer. We were keenly  
aware of the need to cater to both our old customers while 
appealing to the next generation.  

In 2018, we launched the digital arm of the business,  
which we call The Pools. The old brand was Football Pools,  
and we’re now The Pools; which is the website brand name.  
So, in addition to the core games which you can still get,  
the classic Pools and football prediction bets, there’s also  
an online sportsbook and casino. With these there are new  
unique games and features, with more being introduced 
throughout this year. So, now we’re in a state of constant 
evolution with our online offering, and we’re looking to  
continue that evolution as we hit 100 years in operation.  

Are there any new technologies, or emerging markets which  
can help The Pools get back to its mid C20th popularity  
following the emergence of the National Lottery in 1994?  
The portfolio of products at The Pools, going back to our  
old classic games, has been popular with a wide number of 
customers of all ages for many years. What’s been important  
for us is transitioning this into the digital space. And, so far,  
our offerings have been well received digitally, which bodes  
well for the future as we move into an online space.  

But we were also aware that customers want everything now, 
24/7, and be able to play on the go. So, this is why it has been 
important for us to include everything on the website, including  
a sportsbook and casino. It has been important for us to include 
every sport, including virtual. We’re trying to blend past and 
present. It’s important to try and suit the lifestyles of all our 
players, no matter what they’re doing at any time of day. We’re 
always looking to develop the platform, so that’s it’s more 
interactive and engaging, and with it being four years old we’re  
still a work in progress with a lot of room for growth. That being  
said, we’ve come a long way since 2018. We can safely say now  
that we are digital, and there’s huge scope in terms of what we  
can do going forward.  

What types of affiliate behaviour gets The Pools the greatest 
amount of traffic? What could be done to increase traffic at The 
Pools, such as more or improved partnership deals with affiliates? 
How can you boost brand exposure?  
The majority of the affiliates that we have on board already are SEO 
specialists. They understand Search Engine Marketing (SEM) and 
the behaviours associated with marketing intent when searching 
online. Content is really important in terms of getting this right, as 
it drives traffic to the site. It also educates players on the benefits 
of using The Pools. Because, as I’ve said, people have forgotten The 
Pools, they don’t know what we’re about, they don’t understand 
the history. So great content is needed so people know what  
The Pools is straight away. If our name pops up on a search people 
won’t immediately recognise the brand, so what is important for  
us is getting The Pools back to being a household name. 

When I talk about content, what I really mean is quality of 
content. If we have strong, quality content, this will help to make  
The Pools a recognised brand again. With our affiliates it’s all about 
coming up with the right offer, so we get greater exposure and 
the audience of affiliates is best catered to. It’s all about striking a 
balance when working with affiliates. Collaboration is really 

important so that both your own needs and the needs of the  
affiliate are met. At The Pools we always aim to keep in contact 
with our affiliates, there’s usually some engagement every day, 
which is important to make sure things are moving in the right 
direction; it’s a partnership that needs to always be working well. 

How can you see market trends affecting affiliate partnerships  
in the future? Do the latest affiliate market trends affect  
The Pools? If so, how?  
At the moment it’s all about technology and innovation; this is 
what is driving the industry and what will continue to drive it.  
In particular, real-time reporting is the current goal. Neither side 
wants to wait to see the success of a campaign or an offer. No  
one wants to wait 24 hours. Real-time technology will mean 
people have access to instant results. We currently partner with 
Income Access in regards to our affiliate software stack, so that 
provides trust and reliability for our marketing partners when  
helping to promote the brand. 

Some other important trends include a combination  
of automation of customer journeys and machine learning to  
improve conversions is a major area for growth and innovation  
within the affiliate sphere, which would help any partnership 
deal. There are a lot of things coming up in terms of emerging 
technologies and developments, and these new areas of industry  
will pose their own challenges. 

There are other caveats to what can be done between affiliates  
and operators, certain headwinds such as the UK Gambling Act. 
Changes to regulations are expected to come with that; so, we’re  
in a bit of an unknown at the moment. The current economic 
turmoil the world is currently in is another factor that can’t be 
overlooked. This presents its own range of challenges, not just  
in the UK but worldwide. 

What the industry needs to focus on now is putting the 
customer first, which can be done by working in partnership  
with affiliates to ensure that what is offered is best for the  
player and their lifestyle.  

It’s been a journey for us at The Pools since 2018, one we’ve 
shared with our affiliates and one that will continue. It’s as  
though we’ve started all over really, with our online offering,  
so there’s a long way to go still, but this is something we’re 
looking forward to. This year and next will have a celebratory  
focus however, as we come up to 100 years. So, there’ll be a lot 
happening on the site, so it’s a case of watch this space for our 
customers and any other players interested in playing with  
The Pools.  

"when I talk about content, what  
I really mean is quality of content"



crazeAffiliates

Meet the team: CrazeAffiliates
CEO Adrian Schembri, CMO Mark Abdilla, Rimante Neymanyte 

and Gabrielle Busuttil from CrazeAffiliates tell Trafficology their industry 
beginnings, and what a normal (crazy!) day at the company looks like

Adrian SCHEMBRI - CEO

How and when did CrazeAffiliates get into the gaming industry?
CrazeAffiliates was launched in 2019 and has been going 
strong ever since. The idea came to us after a lot of discussions 
about wanting to create our own business. Adrian comes from 
the development sphere and Mark comes from marketing, 
therefore it was the perfect combination to start working on our 
brands and build up a company, one that has grown rapidly in 
these past three years. CrazeAffiliates is not only growing, but 
also expanding its operations to a B2B section, as we are building 
our own gaming platform that is planned to launch in a few months. 
We are very excited about this and cannot wait to start a new 
chapter soon!

What is your favourite thing about this industry?
Firstly, the dynamics of the industry sometimes give great 
opportunities, sometimes big challenges; however, there is always  
a healthy movement that motivates and inspires any Chief Officer in 
this area. From CrazeAffiliates' perspective, we are very happy to  
meet respectable business partners and wonderful employees that 
we try to give every possibility to grow within our team, and grow 
together within the industry as one.

Mark Abdilla - CMO

What environment do you try to create at Craze Affiliates?
We do not have a hierarchy. We do not have closed doors. But we do 
have ambitious, hard-working people with a great sense of humour, 
who create a family-like environment that we are very happy about 
and try to maintain at all times. We are lucky to have found people 
much alike in regards to work ethic, who make our jobs smooth, 
and help us measure our goals by growing the company status and 
capacity. Our attitude is to work hard and celebrate achieved goals 
together as a team!

What common activities do you do as a team?
Team building activities help us to bond even stronger. We love 
to grab a beer after work in the bar nearby the office; however, 
if we do not manage that, we always have our speaker on at the 
office, brightening everyone’s day, unless someone has a meeting! 
Also last April was the first time we exhibited at London Affiliate 
Conference 2022, which we attended as a whole team, creating a 
good opportunity to spend almost a week together working hard 
and having fun at the same time. It was amazing to see how far we 
have come, and our team having a great time while spreading the 
word about CrazeAffiliates and our great brands.
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Rimante Nemanyte - Head of Affiliates Gabrielle Busuttil - Affiliate Manager

How and when did you get into the gaming industry?
I joined the iGaming industry in summer 2017, after  
finishing my bachelor’s degree in International Business 
Studies. It was a great opportunity that I encountered while 
starting off my life in Malta, and here we are – five years  
in the industry and counting!

What is your favourite thing about this industry?
Such a dynamic, fast-paced environment that challenges  
you every day with new opportunities and obstacles! Also,  
this industry is multinational, therefore meeting new people  
from around the world, and encountering partners that 
occasionally become friends, is a great opportunity to  
always develop and learn not only professionally, but  
also on a personal basis.

What does a normal day look like for you at CrazeAffiliates?
Coffee, laughter, discussions, problem-solving and finishing 
off with more laughter! CrazeAffiliates is a young affiliate 
programme and we are very lucky to have such a variety  
of industry veterans and new faces, that we can learn from  
each other while creating new ways and forming the team 
together. We do work hard and celebrate success or learn  
from challenges, making the team stronger professionally  
and on a personal level.

And when you have some time to yourself, what do you  
get up to?
I’m a big fan of music and movies, therefore a cosy night  
with one of the latter after a long week helps to recharge for  
new challenges. I also love experimenting in the kitchen and 
spending quality time with friends and family. To stay energetic,  
I hit the gym daily and, when the right time comes, get on a 
plane, and go to new places to experience the nature and  
culture of other countries.

How and when did you get into the gaming industry?
I started working in iGaming back in 2019. I was about to change  
jobs when I encountered this opportunity, which for me was a 
game-changer.

What is your favourite thing about this industry?
It is currently one of the vastest industries, which offers 
immense opportunities for a person to progress and advance  
in their career.

What does a normal day look like for you at CrazeAffiliates?
At CrazeAffiliates, normal days are non-existent. For starters,  
the Affiliate program itself already says it all. As an Affiliate 
Manager, I take my work very seriously. I also have fantastic 
colleagues who are always ready to support and mentor  
me. We started as colleagues and turned out as a family. We  
also have those CRAZY moments which make this job 
something to look forward to every morning. 

And when you have some time to yourself, what do 
you get up to?
When I have free time, I love to spoil myself by taking  
vacations, as I love to see different cultures and taste  
different foods. I keep myself very active by going to the  
gym, or catching up with family and friends. I also love  
to read!

"At Craze Affiliates, normal  
days are non-existent"
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PLAY HARD

What is the funniest 
story you can tell from your 

time in the affiliate industry?
An affiliate manager once added me 

into a Telegram chat along with another person, claiming to be me, 
using the same profile image and the same name. Before I realised 
what was going on, another conversation opened up, this time with 
one of the casino’s CEOs. After a couple of minutes he finds out that 
something isn’t right with my account and that the best thing to do is 
shut it down. Of course I panicked, because I had quite a few earnings 
there and it seemed like a rash decision given the fact that I still had 
no idea what was happening. In the end, it turned out the affiliate 
manager who contacted me was stealing from the casino, messing 
with my account and most likely has been working with the imposter 
from the first chat… I guess it’s funny now looking back :)

And what is the craziest story you can tell from an iGaming or 
affiliate show?
I learned the hard way that using an alias for work isn’t always the 
best solution. When I started in the affiliate business I decided to 
create an alias, so I wouldn’t have to post my name all over the 
internet. However, I registered at iGB with my actual name, because 
I expected someone to check who I really am at entry/registration 
(silly me). I was meeting one of my partners at a bar for the first time 
and it turned out we were walking past each other and basically 
staring into one another for about five minutes straight until I 
figured that she probably doesn’t know who I am and I might as 
well ask her if she’s the person I’m supposed to meet. It kind of 
began like a weird awkward first date.

If you could build your perfect private gym, personalised just 
for you, how would it look?
Uf, I would go wild! I have always been a fan of both facilities 
for actual gymnastics and for the ‘regular’ gyms nowadays 
with machines, free weights and things like that. So I guess 
my perfect gym would be a combination of both, taking up 
so much space that it makes me wonder how on earth would 
I clean and maintain it. But it would definitely have an indoor 
and an outdoor part and I wouldn’t be satisfied until there’s a 
pool somewhere, contributing heavily to the maintenance.

Adam Gros, Owner of affi liate 
Gamblineers, speaks to Tim Poole about 
gyms, ice cream fl avours and the colour 
pink…. Or does he?

What’s your favourite flavour of ice cream?
Offer me anything chocolatey and you have my attention. 
My absolute favourites are flavours that include some actual, 
non-processed ingredients. For example, brownie flavoured 
ice cream with actual brownie pieces inside. However, I do 
like to combine those with yoghurt based flavours to freshen 
things up.

What was your reaction when Ross from Friends announced 
he doesn’t like ice cream!?
It was a funny moment, because my friends (and my wife) 
often tell me that I remind them of Ross. So to hear him speak 
such blasphemy was a personal attack on my strongest beliefs. 
Lucky for him, I accepted the fact that it’s all part of the script 
and he’s still quirky enough to like.

A genie tells you you will always stay in shape if you never 
go to the gym again and are only allowed to eat ice cream 
for the rest of your life. Do you take the deal?
This is a tough one. You might expect this to be a dream come 
true, but I must confess, I enjoy certain challenges that sports 
activities bring the same as I enjoy ice cream year round. 
Although ice cream is pure pleasure, giving up moments 
when you achieve a new skill after a hard year’s work would 
be a no-go for me.

Finally, what are your thoughts on the colour pink?
Well, I’m a scientist by the way my mind works. And the fact 
that I know there is no colour pink in the visible light colour 
spectrum makes me a preacher of pink not being an actual 
colour. Actually, fun fact (or not if you’re a fan of pink), pink is 
only a construct of our eyes and brains. Now go mix some red 
and white paint and call me crazy :)

And was Ross’s shirt pink or faded salmon, in your eyes!?
Haha, I refrain from using names like faded salmon or lilac for 
colours because I usually have no idea what to imagine under 
that name and it only confuses something as simple as colours. 
However in Ross’s example, I understand his position and if it 
were me, I’d advocate faded salmon over pink any day.
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