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Traffi cology, [trah-fi k-ol-uh-jee], noun , 1. The study of traffi c, 2. Objective, the capacity to maximise revenue
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Trafficology has partnered with 
data expert Casino City Press, 
to provide insight into website 
and traffic trends across 
affiliate industries. In this 
edition, we review the top 100 
affiliate programmes for overall 
performance for Q3 2022. The 
below is a breakdown of the 
top 100 sites globally.
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Rankings are estimated using statistical data and should not be considered absolute ranking values. More than 
50 complementary top lists are available on the iGamingDirectory.com website operated by Casino City Press.
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Casino Plus Bonus

The new (english-Speaking) world
Georg Heinrich, Founder of Casino Plus Bonus, speaks to Trafficology  

about the brand’s move into the English language market and the  
tightening regulations in Germany

Can you give us an overview of where you are as a business 
right now? 
Our focus and core market is, and always has been, German-speaking 
places – and we have been quite successful in this field. Also, our team 
are all German speakers. Basically, we thought we can add value by 
writing about our product services, promotions and news linguistically. 
In the early days, you just translated your website and that was it 
 – however, those days are definitely over. It used to be a competitive 
advantage to be a native speaker inside the market, which made 

us different. We were always reluctant to go to other countries  
– we were already in three with Germany, Austria and Switzerland  
– but with the regulations in Germany getting tighter, we thought 
maybe it was time to adapt our concept to other markets. And 
since we all think it makes sense if we can at least read the content 
in other geo locations (GEO), we decided to go for English – which 
is still a worldwide market. But it all starts from the organisation 
and getting the right people. At the end of the day, we’re in the 
publishing business and advertising business; for that you have to 
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produce content – that process, fortunately, still requires human 
beings. There is a lot of machine-generated content out there, but if 
you really want to rank nowadays you still have to produce unique 
and well-written content. What we were looking for was the right 
team for our English division – and we found them; so then we said 
let’s go for it, let’s do the English version and see how far we go.
 
Now you are targeting English-language markets, do you 
hope to penetrate the UK or US markets? 
It’s definitely not that simple. If you enter that big market worldwide, 
you start to compete with even more serious players. However, we 
thought we’d be able to compete in certain longtail keywords – it’s 
ridiculous that I’m saying that – but if you work with the internet, and 
especially with Google, it’s a lot of trial and error. If you don’t start it, 
you’ll never know, but neither can you commit too much to one line of 
thought, one strategy. At the same time, you see the results, improve 
here and there, push a bit more and so on and so forth – it is a learning 
curve for us and our English writers. We hope we penetrate the market, 
there are a lot of keywords you can attack and are able to rank; I don’t 
think we’ll be able to seriously compete with the big guys in the UK 
or eventually in the US – although the US is fragmented because of 
local legislation for every state. The US we keep in mind, but we are 
not yet going for it. Time isn’t an issue, we’re not rushing things, we 
never did. We’re trying to build up things slowly, we have time, we 
don’t need to be building up things in 3-5 months’ time. 

What about the Asian market, any activity out there? 
We thought about it, but the only English-speaking GEO may 
be Hong Kong or some parts of the Philippines. For the local 
languages we really don’t want to get into it. There’s so much 
different writing and if we can’t produce quality content, we’re 
not going to do it. 

When choosing the language you were going to move into next, 
was it always English? The LatAm region is very attractive right 
now, so maybe Spanish?
Yes, LatAm has been attractive for the last 15 years. But I still haven’t 
seen it become huge yet. It depends on the payment systems and the 
economic situation: if people have disposable income they will spend 
it on movies, games, gambling, whatever source of entertainment 
they can. So I don’t see LatAm yet. But Spanish is great as a language to 
have, obviously you have other nations that speak the language; but it’s 
difficult and we’re not yet looking into it. 

How is the German market, are you still building there? 
Germany remains our core market, even though it has become 
really complicated. There are a few factors as to why it has become 
so complex. First of all, the regulation is extremely cumbersome, very 
strange and we all know who benefits from it. The general set-up of 
the law looks like it was influenced by local incumbents. There is an 
inclination to favour local and land-based incumbents, you just have 
to look at the first officially licensed brands. Are they making fun of us? 
I don’t know – it is seriously breathtaking. Also, it takes very long; the 
first one that was licensed was ‘by total coincidence’ a joint venture of 

Novomatic and Gauselmann. They got the first licence in April, while 
the others are all getting their licences now, so they have had a head 
start of six months. Total coincidence. 

The second part, which I think is worse, is taxation. I don’t want 
to go into detail, but they are taxing wagers and bets, not gross 
gaming revenue. I think it’s clear to everybody that any licence 
regime based on this is doomed to fail; we saw that in France. 
Nobody looked to Italy, which is, for me, the total blueprint on how 
you do it well. Italian regulation is fantastic, that’s how you do online 
gambling regulation. When it was discussed for the German market, 
they looked everywhere else like Denmark, Sweden, France and 
the UK, but they hardly looked at Italy. If you know exactly 
how this regulation in Italy works – which was done six or seven 
years ago, so it’s not like its new – It’s a total success and nobody 
wants to copy it. Anyway, the taxation is a disaster, which is likely 
to be legally challenged because it is totally different from the 
land-based taxation, so it favoured the land-based as it has a higher 
return to player than online can provide. 

The third part is the entertainment value itself. People are playing 
to have fun, so they think to make it less fun, with the excuse to 
protect the players. This means there are no jackpots anymore, the 
spin has to last for at least five seconds and there is no auto-play. 
All these things were made in the name of protecting the player but 
make things more boring. The other part of it, which actually makes 
sense, is the limits for the players. They have daily limits and monthly 
limits – the Italian legislation has that. There’s also a central player 
database which will probably never be implemented because there 
is a privacy law that is very strict. Another thing is that you can’t have 
is the ability to offer slots plus sports betting anymore, you have to 
have two different licenses and two different sites. And you can’t 
have live casino anymore, that will be a third licence. One which 
will likely only be given to the existing land-based casino 
operators. It is hard to understand, and on top of that they put 
language particularities – you’re not allowed to call a website 
that offers slots "Online Casino" anymore – it’s written in the law.

In light of the heavy regulations, was the move into the English 
-language a deliberate move to expand outside of Germany? 
Yes, absolutely, that was also a thought we had to say let’s be a bit 
broader; we don’t know what’s going on in this market anymore, 
we cannot force further developments. We wanted to have more 
skills and revenue streams.

 "germany is taxing wagers and bets, 
not gross gaming revenue. I think it’s 
clear to everybody that any licence 
regime based on this is doomed to 

fail; we saw that in France”



BestOdds

£5 – How much is it to you?  
Gambling Insider Editor Tim Poole discusses the recent price hike for entry into 

Sky Bet Club, from £25 to £30, with BestOdds Co-Founder Will Armitage

How much is £5 ($5.61) worth to a bettor?  
I don’t think £5 is worth a huge amount to a bettor, but it all depends 
on what one’s weekly limit is really. I know there’s a lot of bettors 
out there, and the psyche of each bettor varies dramatically across 
the UK. But there are those who say: “ok, I’m prepared to spend x, this 
is my entertainment amount which I’m going to spend over the 
weekend on my acca or whatever my ritual is.” 

I think when you delve in to what Sky Bet has done by boosting 
the Sky Bet Club entry amount from £25 to £30; of course, one can 
say we live in an inflationary environment. And on the other hand, 
we are in a cost-of-living crisis, so is this a responsible thing for Sky 
Bet to have done? From a consumer’s perspective, there’ll be 
those out there that say: “why have you done this? I’ve been doing 

this for years; I’ve been loyal to you.” The club is a great retention tool, 
because if a customer spends £25 a week on football or horseracing, 
that’s a sticking customer. By changing the goalposts at this stage, 
you’ve got to ask what the real value is in doing so. What’s going 
to be the cost to Sky Bet, its units and revenue over the next year? 
The proof will be in the cake when they come to eat it, and we’ll find 
out at a later date. 

So will customers stick with Sky Bet, or will they think 
betting an extra £5 will prompt them to spend with 
another operator instead?  
In this day and age of responsible gambling, the question to ask 
is, is it responsible to tell your punters to bet another £5 to get a 



free bet? Is that inducement? It does open a bigger can of worms. 
Another interesting point to consider is the deposit limit settings 
of the mobile operator. What are the deposit limit rates, how do the 
settings ratchet up? I would hazard a guess that the IT department 
of Flutter would look at this. The current deposit limits on Sky Bet 
go up in £25, so £25 and £50. So your limit would have to rise to 
£50 in order to get the Sky Bet Club sign up. I think Flutter's IT 
teams would be looking to change this deposit limit to clips of £5, 
and give punters more freedom in the limits they set. You should 
empower the consumer and put the choice in their hands, so they 
are more in control of what they spend and how much they are 
going to bet. I think that’s fair and I think it will happen. I’m sure 
the ramifications of Sky Bet Club’s move are already out there and 
people are considering the permutations of it.  

I’m sure Flutter is already wondering how soundly thought through 
this idea was. Was it a bean counter coming up with this idea saying 
this could save us x? Perhaps they were not putting themselves 
in the shoes of the consumer to pre-empt what they 
would say or do. I’m sure Flutter will keep this 
at £30, but I’m sure what they’ll then do is 
change deposit limit settings on Sky Bet. 
I’m sure that will happen soon.  

I would hazard that Flutter did not 
think of the repercussions, that their 
Sky Bet Club actions would make 
people extend their deposit limit 
from £25 to £50. I think there was 
some oversight, so now we’ll see 
how they clear this up.  

Sky Bet is, arguably, now billed 
as the number one app on the 
market. Is it now at a stage 
where it’s so popular, but 
makes less money because 
of all the Super Boosts and 
free bets that it offers? Could it 
become a loss leader for Flutter? 
I would hope it wouldn’t become a 
loss leader. If you look at Flutter and 
all the amazing assets it has, you’d 
hope that wouldn’t become the case. 
Because I think Sky Bet is very good at 
pinpointing sharp players. Anybody that is 
sharp, any sportsbook or bookie, will get 
them and they won’t last very long at 

all. With businesses now, it’s not gladiatorial like it was in the old days. 
Operators are very well run with intelligent people at the helm. 
They may not always listen to their customers but they do listen to 
their shareholders. So they find the means to get the revenue, to 
pay the dividends to shareholders accordingly. It’s an interesting 
time, but I think large-scale operators are all very similar in this 
regard – and I would doubt we’ll ever see Sky Bet as a loss leader. 
It’s too big a brand and has the seniority of being part of Sky. 
It has a lot of loyalty, and despite the Sky Bet Club issue we 
discussed earlier, there will still be a hell of a lot of people who
will remain loyal to it.  

Swinging back to the Sky Bet Club in, say, six months or so, do you 
think affiliates will look back and see that punters have just 
deposited that extra £5, and Sky Bet has gotten away with 
raising it?  
I would hazard yes. I think people may just deposit that bit more, but 
I’m sure the operator’s deposit limits will be changed. I think most 
bettors will facilitate this change and eek out that extra fiver. It’s human 
nature, isn’t it? If you can see that tantalising offer of a free gift that will 
cost you an extra £5 just to get that back, yeah, I think people will likely 
do it. But it would be interesting to analyse the percentage of those 
that hadn’t done accas and Build-a-Bets, who would shift there. 
This is because the threshold for these bets has been reduced by 
£5, to £20 in the Sky Bet Club. But these are more volatile betting 
markets. So it would be interesting to see how many who would 
place a bet on say, a Super Boost, would then switch to a free £5 
acca having bet only £20 to gain access to the free bet. From an 
operator’s standpoint, people are far less likely to win on the acca’s, 
so potentially the new Sky Bet Club rules are a means to get more 

betting traffic on acca’s and Build-A-Bet’s.  

Looking at the UK landscape and its big players 
Sky Bet and bet365, an interesting newcomer 

is Dazn Bet. They have the workings 
of a potentially big competitor, 

but is it hard to stand out when its 
offering is ultimately the same as 

its established competitors?  
I think it’s great when you have 

an experienced and charismatic 
CEO on board at Dazn (its parent 
company), Shay Segev, who used 
to be CEO of Entain. There’s a lot 
of money that has gone in to 
create the Dazn brand. While I 

understand the rationale of it, 
if you look at the success of Sky 

Bet – I think it sees a window in 
an age where people have multiple 

subscriptions. For sports, it’s clear that 
Dazn is hoping it can cross-sell to its 

audience, and it will be very interesting 
to see what happens. As I say, Dazn has a 

great CEO, with experience and nous to make 
it happen. But I suppose the issue for Dazn is 

what is going to be its wow factor? How will it 
differentiate from the rest of the field? I guess 

we’ll have to wait and see on that.

this could save us x? Perhaps they were not putting themselves 
in the shoes of the consumer to pre-empt what they 
would say or do. I’m sure Flutter will keep this 
at £30, but I’m sure what they’ll then do is 
change deposit limit settings on Sky Bet. 
I’m sure that will happen soon.  

I would hazard that Flutter did not 
think of the repercussions, that their 
Sky Bet Club actions would make 
people extend their deposit limit 
from £25 to £50. I think there was 
some oversight, so now we’ll see 
how they clear this up.  

Sky Bet is, arguably, now billed 
as the number one app on the 
market. Is it now at a stage 
where it’s so popular, but 
makes less money because 
of all the Super Boosts and 
free bets that it offers? Could it 
become a loss leader for Flutter? 
I would hope it wouldn’t become a 
loss leader. If you look at Flutter and 
all the amazing assets it has, you’d 
hope that wouldn’t become the case. 
Because I think Sky Bet is very good at 
pinpointing sharp players. Anybody that is 
sharp, any sportsbook or bookie, will get 
them and they won’t last very long at 

so potentially the new Sky Bet Club rules are a means to get more 
betting traffic on acca’s and Build-A-Bet’s.  

Looking at the UK landscape and its big players 
Sky Bet and bet365, an interesting newcomer 

is Dazn Bet. They have the workings 
of a potentially big competitor, 

but is it hard to stand out when its 
offering is ultimately the same as 

its established competitors?  
I think it’s great when you have 

an experienced and charismatic 
CEO on board at Dazn (its parent 
company), Shay Segev, who used 
to be CEO of Entain. There’s a lot 
of money that has gone in to 
create the Dazn brand. While I 

understand the rationale of it, 
if you look at the success of Sky 

Bet – I think it sees a window in 
an age where people have multiple 

subscriptions. For sports, it’s clear that 
Dazn is hoping it can cross-sell to its 

audience, and it will be very interesting 
to see what happens. As I say, Dazn has a 

great CEO, with experience and nous to make 
it happen. But I suppose the issue for Dazn is 

what is going to be its wow factor? How will it 
differentiate from the rest of the field? I guess 

we’ll have to wait and see on that.

William Armitage 

“I would hazard that Flutter did not 
think of the repercussions, that their 

Sky Bet Club actions would make 
people extend their deposit limit”



The Game Day

Across the Pond and Beyond: US 
Sports Betting Legalisation in 2022

The team from The Game Day unfurls a map of  
potential new revenue sources within US gaming

The Supreme Court ruling to overturn PASPA back in 2018 was a 
monumental decision within the iGaming landscape that drove 
forward which of the emerging markets would reign supreme. At 
the time, many companies were exploring options in various gray 
and emerging markets with heaps of potential, such as South 
America and Asia; however, the US already piqued interest with 
its population nearing 330 million, an appreciation of sports and a 

culture of betting. That being said, other regions within this vast world 
haven’t been altogether abandoned, but there has been a notable 
shift to the consolidation of smaller markets. Nevertheless, it is 
without a doubt that this decision has caused an impact that we can 
still feel the ripples of today, four years later, and likely for many 
more years to come. 

Large companies within already established markets, faced with 
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increasing competition and oversaturation, are continuing to  
be bought and merged into massive international cooperations, 
ones that can reach both sides of the pond. Established  
land-based casinos such as Caesars are increasingly moving  
their efforts to the online sphere to diversify their portfolio and  
channels of income. These companies have the capital necessary 
to make such monumental moves, such as acquiring William Hill 
for £2.9bn ($3.25bn). Another example within recent years is  
the acquisition of Canadian operator, The Stars Group, for a 
reported $6.95bn by Flutter Entertainment (one of Europe's  
heavy hitters at the time – now a global giant – the company 
formed by the merger of Paddy Power and Betfair). This acquisition 
comes just a year after Flutter purchased FanDuel, which is one of 
the two leading sportsbook operators in the US, for a reported 
$158m. It is worth a lot more today...

This continues to show a move toward diversification of its 
American assets. To date, we’ve seen over two thirds of US states 
approve some form of sports betting; however, exceptions and 
conditions exist, which complicates matters and potential. Now 
that we have a better grasp of the importance of this market, it’s 
important to look at what’s happened in the last year (and trust me, 
a lot can happen in a year when it comes to American legislation) 
and what looms over the horizon to better prepare ourselves for 
what’s to come. 

Since the beginning of 2022, we’ve seen quite a bit of movement. 
Arkansas has moved to accepting not just in-person sports betting, but 
also online sports betting in February. Interestingly, betting in person 
still proves to be a popular in-between to outright legalisation of sports 
betting, especially for states that err on the side of caution, easing 
and reassuring their constituents of upcoming changes. Another 
major state followed suit in March with Illinois moving fully online 
and is now among the top five states in both dollars bet and tax 
revenue. Lastly, Louisiana pushes forward with including online 
betting and has launched with seven mobile operators including the 
aforementioned FanDuel, DraftKings, BetMGM and others.

That being said, some states went ahead with both online and 
in-person betting being fully legal from the get go, such as Kansas, 
which was competing with Missouri to see which state entered the 
market first. An important aspect to note is the geographical and 
historical connotations of neighboring states and their relations. 
We’ve historically seen that this can cause legalisation to be passed 
much faster than it normally would, in the fear of missing out on 
increased tax revenue and potentially tourism to brick-and-mortar 
casinos. Interestingly, New York, which legalised all forms of 
gambling in January, is in the forefront of earners within the 
industry. This comes after it has been estimated that the state 
lost out on roughly $1.3bn in tax revenue by not legalising quickly 
enough after New Jersey. We suspect many states will look onto 

New York as a cautionary tale of, ironically, perhaps being overly 
cautious and reacting not quite swift enough to the changing 
legalisations across the country.  

Certain states, unfortunately, haven’t had as much luck pushing 
forward and are currently pending further appeals or expansion 
into online platforms, such as Florida. While other states like 
Maryland are going at a snail’s pace to become fully active in the 
betting space. The Free State has had in-person sports betting 
since last year, and furthermore voted for online betting back in 
November of 2020, we still haven’t seen an official launch just yet. In 
fact, it’s been 19 months since the legislation has passed without 
it being implemented, making it the longest delay of any state 
which has legalised. On the other end of the spectrum, Florida 
has been spun back and forth lately. While Hard Rock secured a 
spot for its app in December 2021, within a month it was taken 
down. The Seminole Tribe is currently appealing the court’s 
decision to vacate the 2021 Florida gambling compact, while 
FanDuel and DraftKings attempts’ to pass a ballot measure to 
legalise widespread online betting fall short. With all of this in 
mind, we wouldn’t hold our breath for Florida to legalize anytime 
soon, but that’s not to say it won’t bounce back at some point. 
With a population of just over 22 million, it could prove to be 
one of the more significant states should it launch.

The last four states which have confirmed and approved sports 
betting are Maine, Massachusetts, Ohio and Nebraska. Nebraska 
has opted for in-person betting and is currently still pending. Maine, 
while legalising sports betting, is unlikely to be online for some 
time. This highlights an important phenomenon. Namely, while 
certain states may be rushing into the race, passing legislations, 
agreeing on tax, taking into consideration Native casinos on tribal 
land, and so on, all impact the time it takes for a state to actually 
be live. While the industry might be preparing for an eminent 
Massachusetts launch, as it plans to launch on January 1, 2023, 
another state like Ohio will likely still beat it to the punch because 
of each state dealing with its own complexities.

All that being said, we have a feeling 2023 is going to be giving 
us even more twists and turns and undoubtedly exciting new state 
launches and markets to explore. It’s undeniable that the US has 
become the new frontier for gambling, and we for one, don’t see 
this slowing down any time soon. In fact, the local considerations 
and the dynamic nature of the industry makes watching it unfold all 
the more thrilling.

"At the time, many companies  
were exploring options in various  
gray and emerging markets with  

heaps of potential, such as South 
America and Asia"
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PLAY HARD:

Campeón Gaming celebrated its fifth anniversary with sun, sea and 
sand – but also the vibrant nature of a bustling city – in Athens 
last month (October). That’s what you get in the Greek capital: a 
blend of the peaceful, beautiful Mediterranean, and the night life and 
tourist hotspots of central Athens.

It’s a city Campeón is more than used to, being its main base and 
where it has recruited people from across the globe. And it’s a city the 
operator invited over 300 guests to for its anniversary celebrations, 
which involved plate smashing, sightseeing (the Acropolis is the staple 
tourist attraction in Greece), dancing into the early hours and plenty 
of Greece’s finest food and drink.

Don’t worry, this isn’t an advert for Greece nor Campeón. To be 
honest, neither product really needs much selling, such has been 
Campeón’s success in the B2C market. Through its B2B division, Nexto 
Gaming, it is now entering other parts of the market – but this weekend 
wasn’t necessarily about that, as a number of industry partners 
came together to celebrate their partnership with Campeón's 
B2C operations to date. Words can’t necessarily illustrate all the 
dancing, plate smashing (and, yes, drinking), but rest assured, 
Campeón and all its partners had a blast. Let's Opa!

Let’s Opa!
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